English for Students of
Economics Department

Kaw’anenn-Ilogiibcb kit

2021



VJIK 811.111(075.8)
BBK 81.432.1-923
I-59

VYkaapaui: A.B. Ymaneus, H.A. I'mymkoBenska, A.B. Jly6incbka,
A.A. Kpyk, O.0. llonaaunens, A.O. Tpodumenko

Peyenzenmu: 0.0. Mamwk, KaHIMIAT MENarorivHuX HaykK, JOLEHT
kadeapu repMaHChKOl (isoNorii Ta MepeKiIaJo3HaBCTBA
XMeTpHULBKOTO HAllIOHAIBHOTO YHIBEPCHUTETY .
L. I. C'ymentok,  kaHmuaaT  (QUIOJOTIYHHX  HayK,
3aBigyBau Kadenpu iHozemHuX MoB Iloxinbcbkoro
JIEPKABHOTO arpapHO-TEXHIYHOTO YHIBEPCUTETY.
0.0. bap6anwk, kaHgumar (QUIONOTIYHUX  HAYK,
JOLEHT Kadenpu aHriidicekoi MoBu Kam’sHels-
[ToainbChKOTO  HAIIOHAJIBHOTO  YHIBEPCUTETY  iMEHIi
IBana Orienka.

Pexomenoosano 0o opyKy piniennam euenoi paou
Kam’aneyn-Ilooinscexozo nauionanwvnozo ynieepcumemy imeni leana Ozienka
(npomoxon Ne 12 gio 24.12.2020 p.)

I-59 English for students of economics department: waBuanbHHId
MOCIOHUK 3 AHIJIICHLKOI MOBHM JUISl CTYIEHTIB eKOHOMiuHOro (akyabrery /
ykaagaudi: A.B. Ymanens, H.A. I'nymkoBeubka, A.B. /lybdincbka, A.A. Kpyk,
0.0. Honagunens, A.O. Tpopumenko. — Kam’aueub-Iloginbebkuii : TOB
“Jpykapus “Pyra”, 2021. — 256 c.

Hapuanpuuii nociOnuk 3 anrmidicekoi moBu “English for students of economics department”
MICTUTh IT’STh PO3AUIIB OCHOBHOTO KYpCy Ta OXOILTIOE MpodeciiiHO-Opi€HTOBaHI TEMH 3 E€KOHOMIKH,
MEHEJDKMEHTY, OOJIIKY i OMOJAaTKyBaHHS, TYpPU3MY Ta TOTEIbHO-pecTOpaHHOi crpaBu. OKpiM pO3ZijiiB
OCHOBHOTO KypCy Marepiain mociOHuka MicTUTh rpamaTtiyHi Tectd. Oprasisaris Marepiaiay, TeMaTHIHE
HANOBHEHHs Ta podeciiiHe CrpsMyBaHHS HaBYaJIbHOTO MOCIOHMKA MAlOTh Ha METi 3aCBOEHHS, PO3BHTOK
i BIOCKOHAJICHHS] MOBIICHHEBHX YMiHb Ta MOBHUX 3HAHb B PAMKaX TEOPii Ta CHTYaTHBHOI'O KOHTEKCTY.

KHHra peKkoMeHJOBaHA CTYACHTaM, MariCTpaHTtaM, acmipaHTaM Ta BHKJIaJadyaM EKOHOMIYHMX
CreniaTbHOCTEH.

YIK 811.111(075.8)

BBK 81.432.1-923

A.B. Ymanenp, H.A. Tymkosenpka, A.B. Jly0OiHchbka,
A.A. Kpyk, O.0. ITonaguuens, A.O. TpodumeHko



PREFACE

“English for students of economics department” is
recommended for students of economic specialties. The
manual relevance is aimed at developing the ability to
solve problems related to the future profession. Teaching
material is permeated with subject content, which will
promote the development of students’ professional
communicative competence in English.

The textbook contains five units of basic course and
covers professionally oriented topics in economics,
management, accounting, taxation, tourism and
hospitality industry, as well as grammar tests. The
purpose of material organization, thematic content and
professional orientation in the textbook is to master,
develop and improve speech skills and language
knowledge within the theory and situational context.
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Economics
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e Reading 1.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Economics:
the Study of Scarcity and Choice

Our world is a finite place where people, both individually and
collectively, face the problem of scarcity®. Scarcity is the condition in which
human wants are forever greater than the available supply? of time, goods?®,
and resources. Because of scarcity, it is impossible to satisfy every desire.
Pause for a moment to list some of your unsatisfied wants. Perhaps you
would like a big home, gourmet meals, designer clothes, clean air, better
health care, shelter for the homeless, more leisure time, and so on.
Unfortunately, nature does not offer the Garden of Eden, where every desire
is fulfilled. Instead, there are always limits on the economy’s ability to satisfy
unlimited wants.

You may think your scarcity problem would disappear if you were rich,
but wealth does not solve the problem. No matter how affluent an individual
is, the wish list continues to grow. The condition of scarcity means all
individuals, whether rich or poor, are dissatisfied with their material well-
being* and would like more. Economics® is the study of how society chooses
to allocate its scarce resources to the production of goods and services in
order to satisfy unlimited wants. Society makes two kinds of choices:
economy-wide®, or macro choices and individual, or micro choices. The
prefixes macro and micro come from the Greek words meaning “large” and
“small,” respectively. Reflecting the macro and micro perspectives,



economics consists of two main branches: macroeconomics’ and
microeconomics®.

The old saying “Looking at the forest rather than the trees” fits
macroeconomics. Macroeconomics is the branch of economics that studies
decision making for the economy as a whole. Macroeconomics examines
economy-wide variables, such as inflation®, unemployment®, growth of the
economy™, money supply'?, and national incomes®. Macroeconomic
decision making considers such “big picture” policies as the effect of
balancing the federal budget'* on unemployment and the effect of changing
the money supply on prices.

Examining individual trees, leaves, and pieces of bark, rather than
surveying the forest, illustrates microeconomics. Microeconomics is the
branch of economics that studies decision making by a single individual,
household®, firm, industry, or level of government. The focus is on small
economic units, such as economic decisions of particular groups of
consumers®® and businesses. Macroeconomics and microeconomics are
described as two separate branches, but they are related. Because the overall
economy is the sum or aggregation of its parts, micro changes affect the
macro economy, and macro changes produce micro changes.

m Key Vocabulary

1. scarcity — [skeasotr] — Hecraua, medirur

2. supply — [so'plar] — mocrauanus

3. goods-— [gudz] — ToBap

4. material well-being — [ma'trartal wel-'bi:m] — maTepiansue
Onaromnomyvus

5. economics — [ ,i:ka’'nomiks] —  exoHOMiKa (HaBUaJIbHA T HAYKOBA
JUCIIMILIIHA)

6. economy-wide — [i(:)'konami-waid] — 3aragpHOEKOHOMIYHKI

7. macroeconomics — [ meakrov i:ko npmiks] — makpoekoromika

8. microeconomics — [, maikrov i:ka"nomiks] — mikpoexoHomika

9. inflation — [in'flerfon] — idymsmis

10. unemployment — [, anim’ploimant] — 6e3pobitTs

11. growth of the economy — [grou v 8i i(:) kpnomi] — 3pocranmst
€KOHOMIKH

12. money supply — ['mani sa'plai] — rpomiosa maca

13. national incomes — ['nafonl 'mkamz] — HartioHaabHI TOXOAN

14. budget — [ 'badzit] — 6romxer

15. household — ['haushauld] — mobyT

16. consumer — [Kan'sju:ma] — crioskmBag
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‘“% 1. Comprehension Check
~—L

1. What is the definition of the term “economics™?

2. What is scarcity?

3. Why must all societies deal with scarcity?

4. What is microeconomics?

5. What is macroeconomics?

| ’ J 2. Decide if the statements below are T (true) or F

ﬁ “ (false). Correct any false statements.
TF

1. People, just individually not collectively, face the problem

of scarcity.

2. Scarcity is the condition in which the available supply of time,
goods, and resources are forever greater than human wants.

3. Scarcity can’t satisfy every desire (like a big home, gourmet
meals, designer clothes, clean air, better health care etc.). oo

4. There aren’t any limits on the economy’s ability to satisfy
unlimited wants every desire is fulfilled.

5. No matter how affluent individuals are their scarcity problem
won’t disappear, they are dissatisfied with their material well-being and
would like more. O d

6. Economics is divided into macroeconomics and microeconomics.

O O
7. Microeconomics is the branch of economics that studies

economy-wide variables, such as inflation, unemployment, growth of the
economy, money supply, and national incomes.

8. Macroeconomics and microeconomics are two separate branches
and they aren’t related, because micro doesn’t affect the macro economy, and

macro doesn’t influent on micro changes.

VTHS
&( 3. Mach the words (1-8) with the definitions (A-H).
1. consumer 2. tosupply
3.___inflation 4. __income
5. unemployment 6. budget
7. goods 8. _ scarcity



a) items for sale, or possessions that can be moved.

b) a situation in which something is not easy to find or get.

c) a general, continuous increase in prices.

d) the number of people who do not have a job that provides money.

e) money that is earned from doing work or received from
investments.

f) a plan to show how much money a person or organization will earn
and how much they will need or be able to spend.

g) a person who buys goods or services for their own use.

h) to provide something that is wanted or needed, often in large
quantities and over a long period of time.

= 4. Fill in the blanks with the correct words and
}i] Word-Bank phrases from the word bank.

labor scarcity choices  economics

budget  resources limited costs
1. There are four economic . land, labor, capital, and
technology. Technology is sometimes referred to as entrepreneurship.
2. Economics is sometimes called the study of scarcity because

economic activity would not exist if scarcity did not force people to make

3. When there is scarcity and choice, there are . The cost
of any choice is the option or options that a person gives up.
4. Most of is based on the simple idea that people

make choices by comparing the benefits of option A with the benefits of
option B (and all other options that are available) and choosing the one with
the highest benefit.

5. The resources that we value - time, money, , tools,
land, and raw materials - exist in limited supply.
6. When faced with resources, we have to make choices.

Again, economics is the study of how humans make choices under conditions
of .

7. Towns must choose whether to put more of the into
police and fire protection or into the school system.

Vo

= 5. Translate the text fragment into English.

OOMeXeHICTh pecypciB — EKOHOMIYHE IOHSTTS, SKE XapaKTepH3ye
piOKiCTB, OOMEXEHICTh, HedIIUT, CKIHYECHHICTh pEeCypCiB, IOCTYIHHX
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JIIO/ICTBY B KOXXHMH KOHKpeTHHH MoMeHT. Pecypcu 3aBxiau oOmexeni. Ilin
aOCOIOTHOK OOMEXKEHICTIO pecypciB Ma€eThCsl Ha yBasi TXHsS HEJOCTATHICTh
JUIS1 TIOBHOTO 32JI0BOJICHHSI BCIX IOTPEO.

VY mepioa crmagy BUPOOHHITBA pocTe OE3pOOITTSI, HE BUKOPHCTAIOTHCS
TOBHICTIO BHUPOOHMYI TOTY)XHOCcTi. Ha Xapakrep BHKOpHUCTaHHsS pecypciB
ICTOTHO BIUIMBA€ €KOHOMIYHA W TMOJIITHYHA CHUTYyallisl B KpaiHi. AOCOMIOTHA
OOMEXKCHICTh PpECcypciB — Ii¢ IXHS HENOCTATHICTh JUISI OJHOYACHOTO
3aJI0BOJICHHS BCIX MOTPEO CyCHiIbCTBA. YMOBA YCHIIIHOTO (DYHKI[IOHYBaHHS
Oyab-siK01 €KOHOMIYHOT CHCTeMH — e(DEKTUBHE BUKOPHCTaHHS PECYpCiB 3
METOIO 3aJI0BOJICHHSI PeaIbHUX TOTped CyCIiIbCTBA.

®

o X e

[ ° L] 6. Work in pairs. Practise mini-dialogues using the key
[ ] phrases.

eThat’s a little outside my budget. / I can’t afford it.

o] got two for the price of one. / It was buy one, get one free.
|t was a real bargain.

olt’s dirt cheap.

eBe spoiled for choice.

ePay your money and take your choice.

eQuality is abundant. Time is the new scarcity.
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Reading 2.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Market Economy

Market economy! is directed by prices?. Prices ration scarce resources?,
and they motivate production®. As a general rule, the more scarce something
is, the higher its price will be, and the fewer people will want to buy it.
Economists describe this as the rationing effect of prices.

Prices encourage producers to increase or decrease their level of output®.
Economists refer to this as the production-motivating function of prices.
Prices send out «signals» to buyers® and sellers’, keeping the economy
responsive to the forces of supply and demand®.

In a free market economy, prices are determined by the interaction of the
forces of supply and demand. Demand is a consumer's willingness and ability
to buy a product or service at a particular time and place. If you would love
to own a new pair of athletic shoes but can't afford them, economists would
describe that you’re feeling a desire, not demand. If, however, you had the
money and were ready to spend it on shoes, you would be included in their
demand calculations.

The degree to which price changes affect demand will depend upon the
elasticity® of demand for a particular item. If total revenue increased
following a price decrease', demand would be elastic. If the price decrease
led to a decrease in total revenue, the demand for the item would be described
as inelastic.

Supply, which is the quantity of goods or services that sellers offer for
sale at all possible prices at a particular time and place, varies directly with

11



price. In other words, at a higher price, more goods and services will be
offered for sale than at a lower one, and vice versa.

The price at which goods and services actually change hands is known
as the equilibrium?®, or market price. It is the point at which the quantity
demanded?? exactly equals the quantity supplied®®. The market price is the
only price that can exist for any length of time under perfect competition
conditions.

THESAURUS

Dictionary Key Vocabulary

market economy ['ma:kit i(:)'konomi] punkoBa exoHOMIKA
price [prais] wina
scarce resources [Skeas ri'so:s1z] obmesxeHi pecypcn
production [pra’dakfon] Bupo6HHUIITBO
output ['avtpot] posxin
buyer ['bars] noxynerns
seller ['selo] mpomasenn
demand [di'ma:nd]  mommr
elasticity [ i:le’stisiti] emacTuunHicTh; THYUYKICTH
10 price decrease [prais 'di:kri:s]3HmKeHHS HiHA
11. equilibrium [ i:kwi'librrom] piBHoBara
12. quantity demanded [ kwontiti di' ma:ndid] kinbkicTs, 1o
BUMAraeThCsI
13. quantity supplied [ 'kwontiti so'plard] kibKiCTb, 0 TOCTABISIETHCS
14. items for sale ['artomz fo: seirl] ToBapu mst mpomaxky
15. rationing effect ['reefnim 1'fekt] pamionansuuit Brutis
16. supply [so'plai] mocrauanus; mpomo3uiis

v% 1. Comprehension Check
\—/\

CoNo~wNE

1. How does the market economy work?

2. What are the functions of prices?

3. How are prices determined in a free market economy?

4. What causes prices to rise and fall in a market economy?
5. What is demand?

6. When is demand described as elastic?

7. Why is the demand for some goods and services inelastic!
8. What does supply refer to?

9. What is equilibrium or market price?
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| F / 2. Decide if the statements below are T (true) or F

* g (false). Correct any false statements.

T F

1. The less scarce something is, the higher its price will be. O o

2. Prices encourage producers to increase or decrease their level of
input.

3. In a planned market economy, prices are determined by the interaction
of the forces of supply and demand.

4. Supply is a consumer's willingness and ability to buy a product or
service at a particular time and place.

5. If total revenue increased following a price decrease, demand would
be elastic.

6. The market price can exist for any length of time under perfect

competition conditions.

7. Demand, which is the quantity of goods or services that sellers offer

for sale at all possible prices. O o
8. Prices send out «signals» to buyers and sellers, keeping the economy
responsive to the forces of supply and demand. oo
M
oS« 3. Mach the words (1-8) with the definitions (A-H).
1. ____ Output 5. Market economy
2. ___ Price 6. Production
3. _ Quality 7. Resource
4, ___ Supply 8. Service

a) to provide something that is wanted or needed, often in large
quantities and over a long period of time.

b) an economic system in which goods and services are made, sold,
and shared and prices set by the balance of supply and demand.

C) the process of making or growing goods to be sold.

d) how good or bad something is.

e) a government system or private organization that is responsible
for a particular type of activity, or for providing a particular thing that people
need.

f) the amount of money for which something is sold.

0) a useful or valuable possession or quality of a country,
organization, or person.
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/time
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/economic
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/system
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/service
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sold
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/shared
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/price
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/balance
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/supply
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/demand
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/process
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/growing
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sold
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/bad
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/government
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/system
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/private
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/organization
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/responsible
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/type
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/activity
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/provide
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/people
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/amount
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sold
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/useful
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/valuable
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/possession
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/quality
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/organization
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/person

h) an amount of something produced by a person, machine, factory,

country, etc.
@ 4. Fill in the blanks with the correct words and phrases

L—\LQ from the word bank.

transparency barter economic advantages
societies  services market economy
disadvantages traditional economy  competition

While a has many , such as fostering
innovation, variety, and individual choice, it also has , such
as a tendency for an inequitable distribution of wealth, poorer work
conditions, and environmental degradation.

It contributes to economic growth and . It ensures
competitive markets. Consumers' voices are heard in that their decisions
determine what products or are in demand. Supply and demand
create , Which helps ensure that the best goods or services are
provided to consumers at a lower price.

A is a system that relies on customs, history, and time-
honored beliefs. Tradition guides decisions such as production
and distribution. with traditional economies depend on
agriculture, fishing, hunting, gathering, or some combination of them. They
use instead of money.

Ej;l Word-Bank 5. Translate the text fragment into English.

Exonomika puHKOBa — ofHa 3 (opM oprasizaiii €KOHOMIKH, B SIKii
MPOLYKT BHPOOJSIOTH 3 METOI IPOIaxy (BiH CTAa€ TOBapOM), Ha PHHKaX
B3a€MOJIIOTh BUTPHI BHUPOOHWKH Ta CIIOKWBadi, MAaHYIOTh BIIHOCHHU Ta
3B’S3KH TOBAapHOTO BHPOOHMITBA. B iCTOpHYHOMY pO3BUTKY EKOHOMiKa
PHHKOBA NPHUHIILIA Ha 3MiHY HaTypaJbHOMY TOCIIOJAPCTBY, IO MaHYBaJlIO B
yMOBax pabOBIIACHUIIBKOTO 1 )e0ITBHOT0 CIIOCO0IB BUPOOHHIITBA.

looBHOIO ~ MEpeyMOBOIO  PHUHKOBOI ~ €KOHOMIKM €  BLIbHE
MANMPUEMHULTBO. XapaKTePHUMH pPHCaMH — JOMIHYBaHHS Di3HHX BHIIIB
NpPUBAaTHOI BJACHOCTI Ta HAasSBHICTh BIANMOBIJHUX PHHKOBUX (opM
(xoomepaTHBH, OPEHHI MIANPHEMCTBA, pepMepChbKi FOCIOAapCTBA, Jep KaBHI
MATPUEMCTBA, KOJEKTUBHI TrOCHOJApCTBa), METOMIB 1 Ba)KeJiB; MaHyBaHHSA
KOHKPETHMX  ©KOHOMIUHHX  IHTEpeciB; EKOHOMIYHa  BiJOCOOJICHICTh
TOBapOBUPOOHHKIB, PHHKOBI I[IHOYTBOPEHHS; PO3BUHEHICTb PHHKOBOI

IHpPACTPYKTYpH.
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/machine
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/factory
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country

o™ o 6. Work in pairs. Practise mini-dialogues using the key
® . ® phrases.
a

eThere is no pure free-market economy.

elt's a market economy. Apparently the demand for great coaches
exceeds the supply, so of course the price of good coaches is going to be
high.

o No one spends someone elses money as carefully as he
spends his own.

) | find it quite useful to think of a free-market economy - or
partly free market economy - as sort of the equivalent of an ecosystem.

. The market economy is very good at wealth creation but
not perfect at all about wealth distribution.
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https://www.azquotes.com/quote/952296?ref=market-economy
https://www.azquotes.com/quote/795198?ref=market-economy
https://www.azquotes.com/quote/795198?ref=market-economy
https://www.azquotes.com/quote/795198?ref=market-economy
https://www.azquotes.com/quote/794540?ref=market-economy
https://www.azquotes.com/quote/794540?ref=market-economy
https://www.azquotes.com/quote/922551?ref=market-economy
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https://www.azquotes.com/quote/256408?ref=market-economy
https://www.azquotes.com/quote/256408?ref=market-economy
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_— Reading 3.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

English-Speaking Countries Economies

Great Britain, the United States of America, Canada, Australia, and New
Zealand are referred to as English-speaking countries. Availability of market
economy i.e. based on free enterprise!, generally characterized by private
ownership? and initiative®, with a relative absence of government
involvement* is characteristic for them. However, government intervention®
has been found necessary from time to time to ensure that economic
opportunities® are fair and accessible to the people, to prevent flagrant’
abuses, to dampen inflation® and to stimulate growth®. Such economies are
generally described as mixed, which is to say that even though the great
majority of productive resources are privately owned, the federal government
does play an important role in the marketplace®®.

Every economic system tries to anticipate and then meet human needs*!
and wants through the production and distribution*? of goods and services.
The economic system is the mechanism that brings together natural
resources'®, the labor supply*, technology, and the necessary entrepreneurial
and management talents.

The first ingredient of an economic system is the natural resources from
which goods are produced. In general, these countries have land rich in
mineral resources and fertile farm soil®>. Second, the amount of available

16



labor helps to determine the health of the economy. Generally, all these
countries have been fortunate in having enough people to provide the labor
necessary for constantly expanding economies. The strong emphasis placed
on education also contributed to their economic success®. Likewise the
willingness to experiment, to change and to invest'” in technology was
significant in a land that had pride itself on being a new experiment in
freedom.

All free market economies run in a cycle, one not so much of “boom and
bust” as of expansion®® and contraction®®. Looked at over time, this rise and
fall of the economies can be charged with a certain regularity devoid of a
matching precision. Forecasting just when they will enter a new phase, such
as recession® or growth, remains more art than science. Now the economies
of English-speaking countries stand at different stages of the cycle. However,
despite periodic recessions or depressions, they have continued to grow over
time.

THESAURUS

Dictionary Key Vocabulary

. free enterprise [fri: 'entoprarz] BinbHE miATPUEMCTBO
. private ownership [ 'praivat “svnafip] npuBaTHa BracHicTh
. initiative  [1I'nifistiv] imimiatmBa
. involvement  [m’volvmont] szamyuenns (mo mporecy)
. intervention [ inta’venfn]  Brpy4aHHs
. economic opportunities [,i:ka'nomik ppa’tju:nitiz] exonomiuni
MO>KJTHBOCTI
7. flagrant [ fleigront] pisko Bupaxenuii
8. dampen inflation ['deempan in'flerfon] 3smenmmury indsiio
9. stimulate growth ['stimjulert grouv8] crumysoBaru pict
10. marketplace ['ma:kitpleis] purok
11. human needs [ hju:man ni:dz] motpebu mromaei
12.distribution [ distri'bju;fon] posmomin
13.natural resources  ['neetrol ri'so:s1z] npupoaHi pecypcu
14.1abor supply ['letbo] mpomosuriist po6owoi crtu
15.fertile farm soil ['fs:tarl fa:m so1l] poaroua pepmepcrka 3emist
16.economic success [,i:ka'nomik sok'ses]exkonomiunuii yemix
17.investment  [in"vestmont] imBecTuiis
18.expansion [1ks pann] postuupenns
19.contraction  [kontrek/n]  ckopoueHus
20.recession [ri"sefn] exkoHoMiuHui criaz

OO, WN -
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https://tophonetics.com/

N % 1. Comprehension Check

1. What countries are referred to as English-speaking ones?

2. What is characteristic for a free market economy?

3. What are the major ingredients of an economic system?

4.Why do economies of English-speaking countries prove to be so
successful?

5. Explain the terms expansion and contraction.

F 2. Decide if the statements below are T (true) or F
‘- agd (false). Correct any false statements.
TF

1. Great Britain, the United States of America, Austria, Canada,
Australia, and New Zealand are referred to as English-speaking countries.

O

2. Economic system can't satisfy all human needs through the
production and distribution of goods and services.

3. The economic system is the mechanism that brings together
natural resources, the labor supply and technology.

4, All free market economies of English-speaking countries run in a
cycle, "rise and fall" expansion and contraction. o o

5. Market economy isn't based on free enterprise, generally
characterized by private ownership.

6. Government intervention in market economy hasn't been found
necessary to ensure that economic opportunities are fair and accessible to the
people.

7. The first ingredient of an economic system is the economic
success and investments.

8. English-speaking countries don't do the strong emphasis placed
on education because it isn't contributed to their economic success. [
(LN
v‘ 3. Mach the words (1-8) with the definitions (A-H).
1. investment 5. distribution
2. __intervention 6. __ production
3. __enterprise 7. __recession
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4. ownership 8. marketplace

a) the process of giving things out to several people, or spreading or
supplying something.

b) an organization, especially a business, or a difficult and important
plan, especially one that will earn money.

c) a period when the economy of a country is not successful and
conditions for business are bad.

d) the process of making or growing goods to be sold.

€) the fact that you own something.

f) a set of trading conditions or the business environment.

0) the act of putting money, effort, time, etc. into something to make
a profit or get an advantage, or the money, effort, time, etc. used to do this.

h) the action of becoming intentionally involved in a difficult
situation, in order to improve it or prevent it from getting worse.

f%;] Word-Bank 4. Fill in the blanks with the correct words and

phrases from the word bank.

demand and supply technology  production
governments currency  Services sold distribution
emissions and pollution transactions  innovation
green economy political agents

An economy is an area of the production, and trade, as well
as consumption of goods and by different agents. Economic agents
can be individuals, businesses, organizations, or . Economic

occur when two groups or parties agree to the value or price of the
transacted good or service, commonly expressed in a certain

Economic activity is spurred by which uses natural resources,
labor and capital. It has changed over time due to (automation,
accelerator of process, reduction of cost functions), (new products,

services, processes, expanding markets, diversification of markets, increases
revenue functions).
A market-based economy is one where goods and services are produced

and exchanged according to between participants. A
command-based economy is one where _ directly control what is
produced and how it is and distributed. A is low-carbon,

resource efficient and socially inclusive. In a green economy, growth in
income and employment is driven by public and private investments that
reduce carbon, enhance energy and resource efficiency, and
prevent the loss of biodiversity and ecosystem services.
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/process
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/people
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/spread
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/supply
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/organization
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/especially
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/business
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/difficult
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/important
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/plan
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/especially
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/earn
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/period
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/economy
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/successful
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/conditions
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/business
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/bad
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/process
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/growing
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sold
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/fact
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/trading
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/conditions
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/business
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/environment
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/act
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/effort
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/time
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/profit
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/advantage
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/effort
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/time
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/action
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/becoming
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/intend
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/involved
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/difficult
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/situation
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/order
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/improve
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/prevent
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/worse
https://en.wikipedia.org/wiki/Demand
https://en.wikipedia.org/wiki/Supply_(economics)
https://en.wikipedia.org/wiki/Technology
https://en.wikipedia.org/wiki/Currency
https://en.wikipedia.org/wiki/Service_(economics)
https://en.wikipedia.org/wiki/Distribution_(economics)
https://en.wikipedia.org/wiki/Innovation
https://en.wikipedia.org/wiki/Green_economy
https://en.wikipedia.org/wiki/Production_(economics)
https://en.wikipedia.org/wiki/Trade
https://en.wikipedia.org/wiki/Consumption_(economics)
https://en.wikipedia.org/wiki/Goods_(economics)
https://en.wikipedia.org/wiki/Service_(economics)
https://en.wikipedia.org/wiki/Market-based_economy
https://en.wikipedia.org/wiki/Good_(economics)
https://en.wikipedia.org/wiki/Service_(economics)
https://en.wikipedia.org/wiki/Planned_economy
https://en.wikipedia.org/wiki/Low-carbon
https://en.wikipedia.org/wiki/Energy_efficiency_(physics)
https://en.wikipedia.org/wiki/Resource_efficiency
https://en.wikipedia.org/wiki/Biodiversity_loss
https://en.wikipedia.org/wiki/Ecosystem_services
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w 5. Translate the text fragment into English.

Exonomika Benukoi bpurauii — miocra eKOHOMIKa y CBITi 32 00'eMoM
BBIT mo IIKC (2020). MamuHoOyyBaHHS Ta TPaHCHOPT, IPOMHCIIOBI
TOBAapH Ta XIMIKaTH € OCHOBHHMMH CTaTTSAMHU ekcnopty Bemukoi Bpuranii.
Benuka bpuranis 3aiiicHioe 10 % CBITOBOro €KCHOpPTY BCIX HOCIYT —
0aHKIBCHKHX, CTPAXOBHX, OPOKEPCHKHIX, KOHCYJIBTATHBHUX, @ TAKOX y Taly3i
KOMIT'FOTEPHOTO TporpaMyBaHHA. Benmka bpuranis immoprye B 6 pasiB
OiNbIIIe IPOMUCIOBHAX TOBApiB HIX CHPOBHHH. Half3HAUHIMINM €KCIIOPTHUM
naptHepoM Benukoi Bbpuranii, noza mexamu €C, € CLIA. IlpoimHum
CEKTOPOM OpUTAHCHKOI EKOHOMIKH € cdepa Mmociyr sika 3aiimae 77,8 % BBII.

Y xinni 18 cr. Benmka bBpuranis Oyma mnepuioiro iHAycTpiadbHOO
JIepKaBoo CBITY, a y 19 cT. BoHa BHpoOMia OlibIlle POMUCIOBUX TOBApIB,
HDK Oyzap-sika iHOIa KpaiHa; BoHa Oyja TakoX TOJOBHHM TOPTOBLEM,
NepeBI3HMKOM, OaHKIpOM 1 IHBECTOPOM Yy CBITOBiI E€KOHOMIlli — TOOTO
HajanepkaBoro Toro 4dacy. ¥ 20-y cr. bputanis ChopmyBanacs sk KpaiHa 3i
3MimaHow ekoHoMikor. Cdepa BUPOOHHIITBA 3HAXOIUTHCS B OCHOBHOMY B
pyKax Belnukux Qipm.

A
[ ] . [ ] 6. Work in pairs. Practise mini-dialogues using the key
0 phrases.

eThe economy is the start and end of everything.

oA strong economy begins with a strong, well-educated workforce.

eThrough hard work and education, we can deliver a strong economy
and opportunity for all.

eEconomy is the basis of society. When the economy is stable, society
develops.

eThe foundation of a strong economy and job creation begins with
providing every child with the best possible education, including students
with disabilities.

eWe need to have a strong economy that can create employment
opportunities and that can also produce the revenue that we need to defend
our country and home.
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https://uk.wikipedia.org/wiki/%D0%9C%D0%B0%D1%88%D0%B8%D0%BD%D0%BE%D0%B1%D1%83%D0%B4%D1%83%D0%B2%D0%B0%D0%BD%D0%BD%D1%8F
https://uk.wikipedia.org/wiki/%D0%A2%D1%80%D0%B0%D0%BD%D1%81%D0%BF%D0%BE%D1%80%D1%82
https://uk.wikipedia.org/wiki/%D0%95%D0%BA%D1%81%D0%BF%D0%BE%D1%80%D1%82
https://uk.wikipedia.org/wiki/%D0%92%D0%B5%D0%BB%D0%B8%D0%BA%D0%B0_%D0%91%D1%80%D0%B8%D1%82%D0%B0%D0%BD%D1%96%D1%8F
https://uk.wikipedia.org/wiki/%D0%84%D0%A1
https://uk.wikipedia.org/wiki/%D0%A1%D0%BF%D0%BE%D0%BB%D1%83%D1%87%D0%B5%D0%BD%D1%96_%D0%A8%D1%82%D0%B0%D1%82%D0%B8_%D0%90%D0%BC%D0%B5%D1%80%D0%B8%D0%BA%D0%B8
https://uk.wikipedia.org/wiki/%D0%92%D0%92%D0%9F
https://uk.wikipedia.org/wiki/%D0%9D%D0%B0%D0%B4%D0%B4%D0%B5%D1%80%D0%B6%D0%B0%D0%B2%D0%B0
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Reading 4.
R

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Ukraine’s Economy in Transition

The processes of transformation from planned-centralized! to market
economy? are rather complicated, but there are all prerequisites® for their
effective accomplishment* in Ukraine. As for its potential, Ukraine is an
industrial-agricultural country.

Climatic conditions of Ukraine are favourable for agriculture and make
it possible to cultivate® many valuable agricultural crops: grain and sugar
beet, sunflower and flax®, vegetables and fruits. Tea plantations are grown
today on the slopes of the Carpathians. Cattle, pig and sheep-breeding,
poultry farming’, bee-keeping are being successfully developed in Ukraine.
The Black Sea and the Sea of Azov, the Dnipro, the Dnister, the South Bug,
the Prut, the Tisa River and lakes are fish-breeding plantations of Ukraine.

Industry is the most important area of Ukraine's economy. A great deal
of industrial output is produced by heavy industry®, especially the
metallurgy®, multibranched machine building, power engineering and coal
industries. A considerable part is played by the food and light industries®®.

The machine-building industry is presently the largest branch of in-
dustry. It provides equipment for metallurgy, power stations®* and different
plants. Shipbuilding and motor vehicle industry have a great impact on
transportation within and outside Ukraine.

Despite the favourable natural conditions and convenient geographical
position in terms of international trade exchanges'?, Ukraine's industries are
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unable yet to satisfy all consumers' wants because Ukraine is just integrating
into the world process of economic, technological and scientific progress.
Characteristically, the national industries show low standard in processing
raw materials®®; out-dated'* and worn-out®® production equipment and lack
of progressive techniques and approaches slow down economic reforms
started in 1990s.

Nevertheless, economy-restructuring processes® in Ukraine have creat-
ed great opportunities for shaping an open, effective market type economy.
Ukraine has succeeded in widespread small-scale privatization’” (e.g., of
shops and other small service units) and even more in large-scale
privatization. Price liberalization and foreign exchange system reforms have
brought notable results. The flow of foreign investments'® proves the fact
that Ukraine has a promising economic potential which offers many business
and investment opportunities.

THESAURUS
Dictionary

Key Vocabulary

1. planned-centralized economy — [plaend-
‘sentralaizd i(;) 'konomi] - ruaHOBO-IIeHTpaATI30BaHA CKOHOMIKA

2. market economy - ['ma:kiti(:)'kpnomi] — puHKOBa
E€KOHOMIKa
prerequisites  [pri:'rekwozit] nepeayMOBH
accomplishment [o'’kamplifmant] BUKOHAHHSI, JIOCSATHEHHSI
cultivate — ['kaltivert] - BupouryBatu
flax — [fleeks] — mpoH
poultry farming — ['povltri ‘'fa:m] — nraxiBaunTBO
heavy industry - ['hevi "indastri] — Baxkxka mpomucIOBicTh
metallurgy — [me teelodsi] — metanypris

10 light industry — [lart "indostri] — serka mpomucIoBicTh

11. power station — ['pavs 'sterfan]- enekTpocTaniis

12. international trade exchanges—[, mta(:) nafonl trerd 1ks'ffeindziz] -
MDXKHapO/IHI TOPTroBi OipiKi

13. raw material — [ro: ma’troral] — cuposuna

14. outdated — [aut'dertid] — 3acrapinuit

15. worn-out — [ wo:n'avt] — 3HOIIEHUI

16.economy-restructuring process — [i(:)'konami-
riz'strakyf(a)ry 'prauses] — nporec nepedya0BH KOHOMIKH

17. small-scale privatization — [ smo:l-skeil  prarvitar' zeif(a)n] — mana
TIPUBATH3AIIIS

18. foreign investment — ["foran 1n'vestmont] — ino3emue
KaIliTaJ0BKJIaICHHA

©ooNo kW
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https://tophonetics.com/

< % 1. Comprehension Check

1. What are the prerequisites of Ukraine’s transition to the market
economy?

2. What are the most developed industrial branches in Ukraine?

3 What makes the agriculture of Ukraine possible to develop?

4, Name the last economic reforms.

5 Prove that Ukraine has a promising economic potential.

‘ / 2. Decide if the statements below are T (true) or F
* e (false). Correct any false statements.
TF

1. There aren’t any prerequisites for the effective transformation from
planned-centralized to market economy in Ukraine.

1. Due to climatic conditions Ukraine is an agricultural country.
O
2. Industry and agriculture are being successfully developed in
Ukraine.

3. A great deal of industrial output is produced by sheep-breeding,
poultry farming, bee-keeping in Ukraine. O

4, Ukraine's industries are unable yet to satisfy all consumers' wants
because Ukraine is just integrating into the world process of economic,
technological and scientific progress. o O

5. The national industries show high standard in processing raw
materials due to progressive techniques and approaches.

6. Ukraine has succeeded in widespread small-scale privatization
and even more in large-scale privatization.

7. Business and investment opportunities depend on the flow of
foreign investments. o O

vt 3. Mach the words (1-8) with the definitions (A-H).

1 ___market economy 2. __industrial production

3 __light industry 4. __ investment trust

5. exchange rate 6. raw material

7. __ privatization 8. _ heavy industry
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a) the rate at which the money of one country can be changed for
the money of another country.

b) the act of selling an industry, company or service that
was owned and controlled by the government, o)
it becomes privately owned and controlled.

¢) industry that makes small things and does not need to
use large, heavy machinery.

d) aneconomic system in which goods and services are  made, sold,
and shared and prices set by the balance of supply and demand.

e) the number of products, energy, etc. produced in
a particular time period by manufacturing, mining, and
by companies that supply gas or electricity.

f) industry that uses large machines to produce either materials, such
as steel, or large goods, such as ships or trains.

g) any material, such as oil, cotton, or sugar in its natural condition,
before it has been processed for use.

h) a company that earns money by investing in other companies.

= 4. Fill in the blanks with the correct words and
/33 Word-Bank phrases from the word bank.

inflation liberalization privatized firms
planned economy transition economy
unemployment governments situation

A is  aneconomy which is changing from a
centrally to a market economy. These
include economic , Where prices are set by market forces rather
than by a central planning organization. Many transition economies
experienced rising as newly privatized firms tried to become
more efficient. Many transition economies also experienced price as
a result of the removal of price controls imposed by . When this
happened, the newly began to charge prices that reflected the true

costs of production. In addition, some entrepreneurs exploited their position
and raised prices in an attempt to profit from the

G

U 5. Translate the text fragment into English.

[lepexigna exoHOMiKa — II¢ EKOHOMIYHA CHCTeMa, SKa 3AiHCHIOE
mepexii BiJ LEHTPali30BaHOI IUIAHOBOI JI0 PHHKOBOI cucTeMu. Kpainm 3
MEPeXiJHOI0 EKOHOMIKOIO 3a3HAlOTh HHU3KH CTPYKTYpHHX II€pETBOPEHb,
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/rate
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/changed
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/act
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/selling
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/industry
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/company
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/service
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/own
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/controlled
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/government
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/become
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/privately
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/own
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/controlled
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/industry
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/small
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/large
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/heavy
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/machinery
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/economic
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/system
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/service
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sold
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/shared
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/price
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/balance
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/supply
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/demand
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/number
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/product
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/energy
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/produce
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/time
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/period
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/manufacturing
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/mining
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/company
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/supply
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/gas
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/electricity
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/industry
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/large
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/atm
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/produce
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/material
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/steel
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/large
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/ship
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/train
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/material
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/oil
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/cotton
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sugar
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/its
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/natural
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/condition
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/processed
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/company
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/earn
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/invest
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/company

CIPSIMOBAaHMX Ha PO3BUTOK PHHKOBUX IHCTHTYTIB. Jlo LUX TNepeTBOpPEHb
HaJexXaTh JTibepami3ais eKOHOMIKH, JI¢ IIHW BCTAHOBIIOIOTHCS PUHKOBUMH
CHUJIaMHM, a He ICHTPAIbHUM IUIAHOBUM IHCTUTYTOM, JIeperyJsilis
E€KOHOMIKH, TpUBATU3ALls Jep)KABHUX MIAMPUEMCTB 1 pecypciB Ta iH.
IIpomec OyB 3actocoBanmii B Kurai, kpaiHax KOJWIIHEOTO PansHCHKOTO
Coro3y i CxigHoro O5IOKYy, a TaKoX Yy JMAESKUX KpaiHax TPEeThOro CBiTy.
HunimHi  po3BUHEHI KpaiHM NEepexoNwsvd BiJl TpaaulidHOi, arpapHOi
eKOHOMIKH JI0 puHKOBOi. el mepiox cCympoBOKyBaBCsl IPOMHCIOBUM
MEPEBOPOTOM, HAPO/PKEHHSM TPOMHCIOBOCTI, HacamIepel BHUPOOHHUIITBA
3aco0iB BUPOOHMIITBA, SKE CTaJO MarepiaJbHOI OCHOBOIO MEpPEPOCTaHHS
BUPOOHMIITBA 1 CYCHUIBCTBA B IiJIoMy. PO3BHHEHI KpaiHM CBOTO Yacy B Mipy
3pocTaHHS  iHOycTpiampHOI  0a3wW, KOHIEHTpamii Ta  ICHTpasizamii
BUPOOHHMIITBA W Kamitaly WIDIM IUBIXOM — YTBEPXKEHHS  BEJIMKOTO
MAIIMHHOTO BHPOOHHWITBA 1 BJIACTMBHX HOMY (OpM opradizamii, B ToMy
YKCJIi MOHOTIOJIICTUYHUX 00'€THaHb.

Jeo

[ ] [ ]
e, 6. Work in pairs. Practise the dialogue.

In this conversation, two students (Akinyi and Lee) talk about the world
economy and women’s role in it.

Lee: Whenever | see your microecon! homework, it seems like a
different language.

Akinyi: It’s not so bad. I’'m interested in the world economy, but
microecon helps me understand how individuals affect the markets which
affect the world economy.

Lee: | can understand that. Consumer decisions affect the
environmental health of the world. What part of the global economy are you
most interested in?

Akinyi: I’'m really interested in women as part of the global
marketplace. = Women  are  becoming  more  important as
consumers, entrepreneurs?, managers and investors. Their purchasing
powerd will keep increasing as more women are educated and enter
the workforce.

Lee: Does educating more women and girls make a big difference in a
country’s economy?

Akinyi:  Absolutely. Evidence shows that educating girls
will boost the prosperity of a country. Better educated women are
more productive. And their children are healthier and also better educated.

Lee: It’s definitely a win-win®.

25


https://uk.wikipedia.org/wiki/%D0%94%D0%B5%D1%80%D0%B5%D0%B3%D1%83%D0%BB%D1%8E%D0%B2%D0%B0%D0%BD%D0%BD%D1%8F
https://uk.wikipedia.org/wiki/%D0%9F%D1%80%D0%B8%D0%B2%D0%B0%D1%82%D0%B8%D0%B7%D0%B0%D1%86%D1%96%D1%8F
https://uk.wikipedia.org/wiki/%D0%9A%D0%B8%D1%82%D0%B0%D0%B9%D1%81%D1%8C%D0%BA%D0%B0_%D0%9D%D0%B0%D1%80%D0%BE%D0%B4%D0%BD%D0%B0_%D0%A0%D0%B5%D1%81%D0%BF%D1%83%D0%B1%D0%BB%D1%96%D0%BA%D0%B0
https://uk.wikipedia.org/wiki/%D0%A1%D0%BE%D1%8E%D0%B7_%D0%A0%D0%B0%D0%B4%D1%8F%D0%BD%D1%81%D1%8C%D0%BA%D0%B8%D1%85_%D0%A1%D0%BE%D1%86%D1%96%D0%B0%D0%BB%D1%96%D1%81%D1%82%D0%B8%D1%87%D0%BD%D0%B8%D1%85_%D0%A0%D0%B5%D1%81%D0%BF%D1%83%D0%B1%D0%BB%D1%96%D0%BA
https://uk.wikipedia.org/wiki/%D0%A1%D0%BE%D1%8E%D0%B7_%D0%A0%D0%B0%D0%B4%D1%8F%D0%BD%D1%81%D1%8C%D0%BA%D0%B8%D1%85_%D0%A1%D0%BE%D1%86%D1%96%D0%B0%D0%BB%D1%96%D1%81%D1%82%D0%B8%D1%87%D0%BD%D0%B8%D1%85_%D0%A0%D0%B5%D1%81%D0%BF%D1%83%D0%B1%D0%BB%D1%96%D0%BA
https://uk.wikipedia.org/wiki/%D0%A1%D1%85%D1%96%D0%B4%D0%BD%D0%B8%D0%B9_%D0%B1%D0%BB%D0%BE%D0%BA
https://uk.wikipedia.org/wiki/%D0%A2%D1%80%D0%B5%D1%82%D1%96%D0%B9_%D1%81%D0%B2%D1%96%D1%82

Now let’s review the vocabulary.

1. Microecon is short for microeconomics. Microeconomics is the
part of economics interested in economic decisions of individual people and
businesses.

2. An entrepreneur is a person who starts a business and is willing
to risk loss in order to make money.

3. Purchasing power is the ability that a person or group has to buy
products and services with his or her money.

4, A win-win situation (or a win-win, for short) is a situation that
produces a good result for everyone or everything involved.
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Reading 5.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

International Trade

The basic idea of international trade! and investment is simple: each
country produces goods and services that can be either consumed at home or
exported to other countries. The main difference between domestic trade? and
international trade is the use of foreign currencies® to pay for goods and
services crossing international borders. Although global trade* is often added
up in U.S. dollars, the trading itself involves a lot of currencies.

Trading in goods may be done between countries, states, and individuals
for their mutual benefit. If a country has exports in excess of its imports, that
country will be magnifying its income®. In trade, two fundamental concepts
are absolute advantage® and comparative advantage’.

Absolute advantage is when one nation can produce a product more
efficiently than the other. Thus, a basis of trade is created. Comparative
advantage allows even a nation that can produce two goods more efficiently
to establish a basis for trade. The law of comparative advantage is the
fundamental reason for trading. It is when two entities®, each one producing
the same two types of goods, specialize in one good that it can produce at a
lower opportunity cost. Therefore, both entities derive more goods by trading
because each entity can offer the best produced goods at the best possible
price.

Whenever a country imports or exports goods and services, there is a
resulting flow of funds: money returns to the exporting nation, and money
flows out of the importing nation.
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In an interlinked global economy, consumers are given the opportunity
to buy the best products at the best prices. By opening up markets, a
government allows its citizens to produce and export those things they are
best at and to import the rest, choosing from whatever the world has to offer.
While free trade® has advantages and disadvantages, a nation may elect to
restrict trade through tariffs'® and import quotas!?, and non-tariff barriers??,
Just like any business, a country has to keep track of its inflow and outflow of
goods, services, and payments. At the end of any given period, each country
has to look at its "bottom line" and add up its international trade in one way
or another. The narrowest measure of a country's trade, the merchandise
trade balance®®, looks only at "visible" goods such as videocassette
recorders, wine, and oranges.

The widest measure of a country's trade is called its balance of
payments®, It includes not only payments abroad, but the goods, services,
and all transfers of funds that cross international borders. The balance of
payments adds up everything in a country's current account and capital
account. Since all the trade in goods and services is "balanced" by the
international transfers of funds, the balance of payments should add up to
zero at the end of the accounting period. Every banana, every automobile,
every payment and investment that crosses a country's borders gets included
in the balance of payment.

Thus, international trade permits each country to concentrate its
resources on those goods it can produce efficiently. This kind of productive
specialization increases world output?®.

‘THESAURUS
Dictionary

Key Vocabulary

1. international trade — [ inta(:) naefonl trerd] - mixxnapogHa
TOPTIBIA

2. domestic trade — [dou 'mestik treid] - BHYTpitIHs TOpriBis

3. foreign currency — ['forin 'karonsi] - iHo3eMHa BaroTa

4. global trade — ['gloubal treid] — ciroBa Toprisis

5. income — ['inkam] - noxix

6. absolute advantage - ["ebsolu:t od'va:ntids] -
abcoJIroTHA nepesara

7. comparative advantage - [kem'perativ od'va:ntidz] -
MOpiBHsIbHA TIepeBara

8. entity - ['entot1] — opramnizamis

9 free trade — [fri: trerd] - BizbHA TOpTiBIS

10. tariff - ['teerif] - Tapud
11. import quota - ['tmpo:t 'kwavta] - iMmopTHa KBOTA
12. non-tariff barrier - ['beris] - 6esrapuduunii 6ap'ep
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13. merchandise trade balance - ['m3:tfondaiz] - Toprosuii Gananc y
TOPTIBIII TOBapaMH

14. balance of payments — ['belons ov 'peimonts] - matixxHuii 6ananc

15. output -["avtpvt] - TPOAYKTHBHICTH; BUITYCK TPOAYKIIIi,
BUPOOHHIITBO

% 1. Comprehension Check
S—L

1. What does the international trade mean?

2. What is the difference between domestic trade and international
trade?

3. Why do nations export their goods?

4, What does the balance of payments include?

5. What is the role of specialization in the increasing of the total
output?

LIS 2. Decide if the statements below are T (true) or F (false).

v | Correct any false statements.
TF
1. The basic idea of domestic trade is simple: each country produces
goods and services that can be either consumed at home or exported to other
countries.
2. The main difference between global and domestic trade is the use of
foreign currencies. O O
3. Balance of payments includes not only payments abroad, but the
goods, services, and all transfers of funds that cross international borders.

4. Comparative advantage is when one nation can produce a product
more efficiently than the other.
5. Any goods that cross a country's borders get included in the balance of

payment. O o
6. Each country has to keep track of its inflow and outflow of goods,
services, and payments like any business. O 0O
7. In order to get mutual benefit trading in goods may be done either
between countries, states or individuals. O O
8. If a country has exports in excess of its imports, that country will
decrease its income. o o
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Ja'{- 3. Mach the words (1-8) with the definitions (A-H).

1. international brand 2. domestic market
3. __ trading 4. __income

5. output 6.  tariff

7. __quota 8. _ payment card

a) a charge or list of charges either for services or on goods
entering a country.

b) money that is earned from doing work or received from
investments.

c) the number of customers who buy or may buy products and
services offered by companies within their own country.

d) a fixed, limited amount or number that is officially allowed.

e) the activity of buying and selling goods and/or services.

f) the name on a particular product that is known and used in more
than one country.

0) an amount of something produced by aperson, machine,
factory, country, etc.

h) any of a range of different cards that can be used by a customer to
make a payment.

57\_/] 4. Fill in the blanks with the correct words and phrases

[.=7 from the word bank.

Chemicals global trade  transportation  foreign
markets  exports  exchange fuels
electronics domestic trade economic growth

International trade is the of goods and services among
countries. Total trade equals plus imports. In 2018, total world trade
was $39.7 trillion. More than one-fourth of the goods traded are machinery
and , like computers, boilers, and scientific instruments. Almost
12% are automobiles and other forms of . Next comes oil and
other contributing  11%., including
pharmaceuticals, add another 10%.

Exports create jobs and boost , as well as give
domestic companies more experience in producing for . Over
time, companies gain a competitive advantage in . Research
shows that exporters are more productive than companies that focus on
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/charge
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/list
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/charge
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/service
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/enter
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/money
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/earn
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/work
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/received
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/investment
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/number
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/customer
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/buy
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/buy
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/product
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/service
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/offer
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/company
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/their
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/fixed
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/limited
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/amount
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/number
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/officially
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/allow
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/activity
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/buy
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/selling
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/goods
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/service
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/name
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/product
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/known
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/amount
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/produce
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/person
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/machine
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/factory
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/range
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/cards
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/customer
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/payment
https://www.thebalance.com/exports-definition-examples-effect-on-economy-3305838
https://www.thebalance.com/imports-definition-examples-effect-on-economy-3305851
https://www.thebalance.com/what-is-competitive-advantage-3-strategies-that-work-3305828

/:'3-5] Word-Bank 5. Translate the text fragment into English.

Mi>KHapOIHA TOPTIBIIA — TOPTIBIA MiXK PE3HACHTAMH Pi3HHX JIEPiKaB.
[Ipu MixkHapOAHIN TOPTiBII BiOYBAETHCS MEPEMILICHHS! TOBapiB Ta MOCIYT
4yepe3 MUTHI KOPJIOHH PI3HUX JiepkaB. Pe3yapTaToM MiXKHApPOIHOI TOPTIBI €
BUHHUKHEHHS CBITOBOTO PHHKY T2 MIKHApOJHOTO IOJUTY mpaii. 30BHILIHA
TOPTIBJIS € ICTOPUYHO TEPIIOI 1 HAWBAXIIMBIMIOW (OPMOIO CKOHOMIUHHUX
3B'SI3KIB MDK HapogamMu 1 KpaiHamMH, sKa BimoOpaxkae 3B'SI30K MiX
TOBapOBUPOOHMKAMHU PI3HUX KpaiH, 110 BUHWKAE€ HA OCHOBI MIXKHapOIHOTO
MOAUTYy Tpalli, 1 BHpPaXae IiXHIO B3aEMHY EKOHOMIUHY 3aJIeXHICTb.
MixHapoHa TOPTIBISA BKIIOYAE SKCIOPT i IMITIOPT TOBAPiB, CIiBBiTHOIICHHS
MK SIKHMH Ha3WBalOTh TOPTrOBEJbHUM OajlaHCcOM. MiXKHApOJHA TOPTiBIS €
CBOEPITHUM HPOSBOM CBITOBOTO TOBAPHOTO PHHKY. SIKIIO Ha HaIllOHAJIILHOMY
PHHKY pyX TOBapiB OOyMOBIIIOETBCS OllIbllle €KOHOMIYHUMH (aKTOpamu i
JEPKaBHOIO TOJITHUKOIO, TO Ha CBITOBOMY PHHKY CYTTEBHH BIUIMB Ha
MDKHapoJHy TOPTIBIIO Ma€ 30BHIIIHHOCKOHOMIYHA IIONITHKA OKPEMHX
JIepKaB 4u iX IpyIlL.

] ® e 6. Work in pairs. Practise the dialogue.

Bella Ford, a buyer for Empire Wines, is negotiating with Pierre
Hemard, Sales Director for Marques Vineyards, Napa Valley, California.

Bella: If we buy more than 500 cases of the Reserve, what discount can
you offer us?

Pierre: On 500, nothing. But if you buy 1000 cases, we'll offer 15%.

Bella: Let me think about that. Now, if | place an order for 1000, will
you be able to dispatch immediately?

Pierre: I don't know about immediately, but certainly this month.

Bella: Well, if you get it to us before the Christmas rush, it'll be OK. I'll
take it if your prices include insurance.

Pierre: Actually, no. You'd be responsible for that. If you can increase
your order, then we'd be willing to cover insurance as well.

Bella: I'll need to do some calculations.

Pierre: Let's look at methods of payment. Since we've not dealt with you
before, we'd like to be paid by banker's draft.

Bella: Well, this is a large order. We've done business with many well-
known wine producers and we've always paid by letter of credit.

Pierre: OK. If we agree to your paying by letter of credit, then you'll
have to pay us within 30 days.

Bella: That should be fine.
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_— Reading 6.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Economy

An economy is an area of the production?, distribution? and trade®, as
well as consumption* of goods and services by different agents. Economic
agents can be individuals, businesses, organizations, or governments.
Economic transactions® occur when two groups or parties agree to the value®
or price of the transacted good or service, commonly expressed in a certain
currency. However, monetary transactions’ only account for a small part of
the economic domain®. Economic activity is spurred by production which
uses natural resources, labor and capital. It has changed over time due to
technology (automation, accelerator of process, reduction of cost functions),
innovation (new products, services, processes, expanding markets®,
diversification of markets, niche markets, increases revenue functions). In
other words, the economic domain is a social domain of human practices and
transactions. It does not stand alone.

A market-based economy is one where goods and services are produced
and exchanged according to demand and supply between participants
(economic agents) by barter or a medium of exchange with a credit or debit
value®® accepted within the network, such as a unit of currency. A command-
based economy is one where political agents directly control what is
produced and how it is sold and distributed. A green economy is low-carbon,
resource efficient and socially inclusive.
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All professions, occupations, economic agents or economic activities,
contribute to the economy. Consumption!!, saving, and investment are
variable components in the economy that determine macroeconomic
equilibrium?2. There are three main sectors of economic activity: primary,
secondary, and tertiary.

Due to the growing importance of the economic sector in modern times,
the term real economy is used by analysts as well as politicians to denote the
part of the economy that is concerned with the actual production of goods
and services, as ostensibly contrasted with the paper economy, or the
financial side of the economy, which is concerned with buying and selling on
the financial markets. Alternate and long-standing terminology distinguishes
measures of an economy expressed in real values (adjusted for inflation),
such as real GDP, or in nominal values (unadjusted for inflation).

The first recorded sense of the word "economy" is in the phrase "the
management of economic affairs”. "Economy" is later recorded in more
general senses, including "thrift" and "administration".

THESAURUS
Dictionary

Key Vocabulary

production — [pra’dakfan] - BuUpoOGHHUIITBO
distribution — [ drstr1 bju:fon] - po3noBcroxeHHS
trade — [trerd] — Toprisns
consumption — [ken'sam(p)fan] - crio>kuBaHHs
5. economic transactions — [,i:ka"'nomik treen'zeek fonz] - Exonomiusi
omeparii
6. value —['velju:] — nignicTh
7. monetary transactions — ['manitori treen’zeek onz] - rpomiosi
omeparii
8. economic domain — [i:ke'nomik douv'mein] - ekoHomiuHa cdhepa
9. expanding market — [1ks'pa&ndm ‘ma:kit] - po3mmpeHHs puHKY
10. debit value — ['debit 'veelju:] - 3sHauenns nebery
11. consumption — [kan'sam(p)fon] - crioxuBaHHsI
12. macroeconomic equilibrium — [ meekrau i:ko'npmik i:kwr'libriom]
- MAaKpOEKOHOMIYHa piBHOBara

“% 1. Comprehension Check
~—L

1. What is Economy?
2. What is difference between economic and monetary transactions?

El N
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3. What is difference between market-based economy and
command-based economy?

4. What is macroeconomic equilibrium?
5. What is green economy?
g 2. Decide if the statements below are T (true) or F (false).
v (€ Correct any false statements.
TF
1. Expanding market is an area of the production, distribution and
trade, as well as consumption of goods and services by different agents.
oo
2. Economic transactions occur when two groups or parties agree to
the value or price of the transacted good or service.
3. Monetary transactions account for a main part of the economic
domain. oo
4, Economic activity has changed over time due to technology and
innovation.
5. Production which uses natural resources, labor and capital
stimulates economic activity.
6. A command-based economy is one where goods and services are

produced and exchanged according to demand and supply between
participants.

7. A market-based economy is one where political agents directly
control what is produced and how it is sold and distributed.

8. A green economy is low-carbon, resource efficient and socially
inclusive.

9. All professions, occupations, economic agents or economic
activities determine macroeconomic equilibrium. O o

té- 3. Mach the words (1-8) with the definitions (A-H).

1. consumption 2. distribution

3. __monetary standard 4. domain

5. diversification 6. thrift

7. administration 8. Economy

a) the process of starting to include more different types or things.
b) something that is used to measure the value of a currency, or that
the currency's value is based on.


https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/process
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/start
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/include
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/type
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/measure
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/value
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/currency
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/value
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/based

C) the system of trade and industry by which the wealth of
a country is made and used.

d) the careful use of money, especially by avoiding waste.

€) an area of interest or an area over which a person has control.

f) the act of using, eating, or drinking something.

9) the process of  giving things out to  several people,
or spreading or supplying something.

h) the arrangements and tasks needed to control the operation of
a plan or organization.

/;EaWord-Bank 4. Fill in the blanks with the correct words and
= phrases from the word bank.

naturally balance  prices market economy
topay goods  demand
supply and demand consumers money

Market-based economies allow individuals and businesses to freely

exchange through the market, according to . The
United State is mostly a where consumers and producers
determine what’s sold and produced. Producers own what they make and
decide their own , While consumers own what they buy and decide
how much they’re willing

Through these decisions, the laws of supply and determine
prices and total production. If consumer demands for a specific good
increases, prices tend to rise as are willing to pay more for that
good. As a result, a market economy has a tendency to itself. As
the prices in one_sector for an industry rise due to demand, the , and

labor necessary to fill that demand shift to those places where they're needed.

Vs

@ 5. Translate the text fragment into English.

ExoHOMiKa YKpalHH — Il pHHKOBA ©KOHOMiKa, IO PO3BHBAETHCA.
OcHoBy YKpaiHCBKO1 E€KOHOMIKH CTaHOBIISITh Oararoraiy3eBa
MPOMHUCIIOBICTh, CITBChKE TOCHOAApCTBO 1 cdepa mocayr. YkpaiHa —
MOTEHIIHHO OaraTa KpaiHa, YW TOCHOJAPCHKUN KOMIUIEKC BKIIFOYAE TaKi
BUJIM TIPOMHCIIOBOCTI SIK Ba)KKE MAaIIMHOOYIyBaHHS, YOpHA Ta KOJbOPOBA
MeTalyprisi, cynHOOyIyBaHHS, BHPOOHHITBO aBTOOYCIB, JIETKOBHX Ta
BAaHTAXHUX ABTOMOOUIIB, TPaKTOpiB Ta IHIIOI CLIBCHKOTOCIOAAPCHKOT
TEXHIKH, TEIUIOBO3IB, BEpCTaTiB, TypOiH, aBialliiHUX IBUTYHIB Ta JITaKiB,
obnmamuaHHS  [UIS  €JEeKTPOCTaHIiHA, HadTo-ra3oBOoi Ta  XiMigHOL
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npoMuCIIoBOCTI Tommo. KpiM Toro, YkpaiHa € NOTY)XHUM BUPOOHHKOM
€JIEKTPOCHEPTTii.

VYkpaiHa — TpaH3UTHa JepkaBa depe3 sKy npoxoaute 5 3 10
MDKHApOJHUX TPAHCIOPTHUX KOpuaopiB €Bpomu. Po3BuHEHI BCi cyuacHi
BUAM TPAHCIIOPTY — 3ai3HWYHUH, aBTOMOOUIBHHH, PIYKOBUM, MOpPCHKHUH,
TpyOONPOBIAHUH Ta MOBITPSHUM.

B Vkpaini HanaromkeHo BUPOOHHUITBO PaKETOHOCIIB, CYIyTHHKIB Ta
oOyaziHaHHs ISl JOCHIJPKEHHS KOCMOCYy. YKpaiHa € 3HauHUM BUPOOHHKOM
BifiCEKOBO1 TEXHIKH — TaHKiB, BIHICBKOBO-TPAaHCIIOPTHUX JIiTaKiB, 3€HITHO-
paKeTHUX KOMIUIEKCIB, ONTHYHOTO 00JIaTHAHHSI.

A
2-F 1
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Interviewer : How has the first year in economics been for you? Did you
find it interesting? Tedious? Easy? Difficult?

Bayla: | thought economics was a breeze. It all made so much sense to
me.

Paul: There's so much to know. How will | ever remember it all for the
final exam? I'm a business major, but I found economics to be a difficult
subject. Analytically it's pretty demanding.

Maria: | agree. But | also found it more interesting than I thought |
would. I'm even thinking of majoring in economics. After hearing me go on
and on about the course, my mom picked up your book and is reading it!

Rodney: Economics is incredibly important. Who could disagree with
that? In the end it is all about social justice. The underlying question is how
to realize the most welfare for most people. But what bothers me, though, is
that economics cannot resolve fundamental disagreements. | had hoped that
we would have been able to reach some kind of agreement among each other;
instead we have learned how each of us can find an affirmation of his or her
basic opinion in one economic theory or another. Then again, without
disagreement, there would be no progress.

Klamer: The last statement is Keynes's! | am pleased!

Economics is difficult. There is so much to know: the concepts, the
arguments, the graphs, the equations-not to mention the gazillions of unusual
facts and institutions that permeate world economic history. Certainly
economics is a way of thinking that does not come easily to most people.
Even among the most famous economists the real "naturals™ are the exception
rather than the rule: Abba Lerner, James Buchanan, Milton Friedman, and the
late David Gordon are among the few who've gotten it immediately. Few
others have.

6. Work in pairs. Practise the dialogue.
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Bayla: Most of us have to do economics, to use it and speak it, over and
over again, if we are to master it. (If you think you worked too hard this year
to understand economics we recommend you introduce yourself to the life of
John Stuart Mill, his early childhood years on up to age 19, famously
recorded in his Autobiography. We do not however advocate the teaching
methods of his economist father!)

McCloskey: I've said it before and I'll say it again: the economic way of
thinking became clear to me only later in my studies. It's like with the songs
or prayers you learn early in life: you know the words by heart but not what
they actually mean. It took time before economics became second nature.

Klamer: Same here. In my case teaching the subject helped because |
was then compelled to answer all those innocent and oh so important
questions that students ask.
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Microeconomics Macroeconomics

— Individual markets —  Whole economy (GDP)
L Effect on price ofa good — Inflation (general price level)
— Individual labour market — Employment/unemployment
| Individual consumer behaviour . Aggregate demand (AD)
- Supply of good . Productive capacity of economy

\
\
\

— Reading 7.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Macroeconomics and Microeconomics

The field of economics is typically divided into two broad realms:
microeconomics® and macroeconomics?. It is important to see the
distinctions between these broad areas of study.

Microeconomics is the branch of economics that focuses on the choices
made by individual decision-making units in the economy - typically
consumers and firms — and the impacts those choices have on individual
markets.

Macroeconomics is the branch of economics that focuses on the impact
of choices on the total, or aggregate, level of economic activity.

Why do tickets to the best concerts cost so much? How does the threat®
of global warming* affect real estate prices® in coastal areas? Why do women
end up doing most of the housework?

Why do senior citizens get discounts® on public transit systems? These
questions are generally regarded as microeconomic because they focus on
individual units or markets in the economy.
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Is the total level of economic activity rising or falling? Is the rate of
inflation’ increasing or decreasing? What is happening to the unemployment
rate®? These are questions that deal with aggregates, or totals, in the
economy; they are problems of macroeconomics.

The question about the level of economic activity, for example, refers to
the total value of all goods and services produced in the economy. Inflation is
a measure of the rate of change in the average price level for the entire
economy; it is a macroeconomic problem. The total levels of employment
and unemployment in the economy represent the aggregate of all labor
markets®; unemployment is also a topic of macroeconomics.

Both microeconomics and macroeconomics give attention to individual
markets. But in microeconomics that attention is an end in itself; in
macroeconomics it is aimed at explaining the movement of major economic
aggregates — the level of total output', the level of employment, and the
price level.

Key Vocabulary

1. microeconomics — [ markroui:ko nomiks] - MikpoekoHOMiKa

2. macroeconomics — [macroeconomics] - MakpoekoHOMiKa

3 threat — [Oret] — 3arposa

4. global warming — ['glovbal "wo:mig] - rmobansHe noTerutiHAs
5. estate price — [1s'tert prais] - iina HepyxomocTi

6 discount [ "diskavnt] — 3umxka

7 rate of inflation — [rert ov m'flerfan] - Temm irdsii

8 unemployment rate — [, anmm'ploimont rert] - pisens 6e3po06itTs
9. labor market — ['letbs ‘'ma:kit] - punok mparti

10.  output — ['avtpot] — Buxim, posxin

% 1. Comprehension Check

1. What is the field of economics typically divided into?

2. What does microeconomics focus on?

3. What individual decision-making units in the economy do you know?

4. What does macroeconomics focus on?

5. What questions are generally regarded as microeconomic? Why?

6. What problems are regarded as macroeconomic? Why?

7. What do both microeconomics and macroeconomics give attention to?
What are the peculiarities of this attention?
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(N
v' 2. Decide if the statements below are T (true) or F
(false). Correct any false statements.

TF
1. There exist three broad realms of the field of economics: micro-,
middle- and macroeconomics. oo
2. Macroeconomics studies economy as a whole. O o
3. Microeconomics studies the economic behavior of individual firms.
oo
4. Economics is concerned with production, distribution, and
consumption of goods and services. oo

5. The question of how the threat of global warming affects real estate
prices in coastal areas is the problem of macroeconomics.
6. The study of the rate of inflation refers to microeconomic sphere.

oo
7. The total levels of employment and unemployment in the economy
are a topic of macroeconomics. oo

ﬁl Fi- 3. Mach the words (1-8) with the definitions (A-H).

1. microeconomics 2. ____macroeconomics
3. threat 4. sale price

5. discount 6. labor market
7. supply chain 8. ___ household goods

a) the price that is paid by the buyer at the time when something
is sold.

b) the supply of people in a particular country or area who are able
and willing to work.

c) a suggestion that something unpleasant or violent will happen,
especially if a particular action or order is not followed.

d) equipment, tools, machines, and other things used in a house.

€) a reduction in the usual price.

f) the study of financial systems at a national level.

0) the study of the economic problems of businesses and people and
the way particular parts of an economy behave.

h) the system of people and things that are involved in getting
a product from the place where it is made to the person who buys it.

40


https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/price
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/paid
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/buyer
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/time
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/sold
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/supply
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/people
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/country
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/area
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/able
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/willing
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/work
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/suggestion
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/unpleasant
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/violent
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/happen
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/especially
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/action
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/order
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/follow
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/equipment
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/tool
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/atm
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/house
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/reduction
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/usual
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/price
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/study
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/finance
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/system
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G

4. Fill in the blanks with the correct words and phrases
from the word bank.

dismantled  macroeconomics crisis price
distribution society economics demand
Before the Great Depression, did not have micro and macro

divisions as we have now. Prior to the economic downturn of the 1920s,
economics was just economics with the focus leaning more toward the study
of production, , and consumption of goods and services in

The general idea of how economics work focused more on the smaller
picture concerning how supply and interact in individual
markets, and how even in a time of financial , the market would
return to equilibrium where the would adjust based on the supply and
demand behavior. This belief, however, was when the Great
Depression took place and John Maynard Keynes shed light on the
significance of as a core economic principle. With this
singular action, the divide between microeconomics and macroeconomics
started.

Ej‘j Word-Bank 5. Translate the text fragment into English.

Maxkpoekonomika — ray3b eKOHOMIYHOI HayKH, 110 BUBYA€ IOBEIIHKY
€KOHOMIKH SIK €JIMHOTO IIJIOT0 3 METOI 3a0e3leucHHS YMOB CTalloro
€KOHOMIYHOTO 3pOCTaHHs, MOBHOI 3alfHATOCTI pecypciB, MiHIMi3alii piBHA
iHGuANIT 1 piBHOBarW IUIATDKHOTO OanaHcy. MakpoeKOHOMIKa — Iie OJlHa 3
HayK, [0 BHBYAE 3aKOHOMIpHOCTI (YHKIIOHYBaHHS HaliOHAIBHOL
exoHoMiku. OKpiM Hei, eKOHOMIKY BHBYAIOTh 0araTo IHIIMX €KOHOMIYHHX
HAyK. MOJITHYHA EKOHOMisl, MIKPOCKOHOMiKa, MAapKETHHT, MEHE/[KMEHT,
ramy3eBi Ta (yHKIIOHaNbHI €KOHOMIKM Ta 1iH. BoHa Takox Mae
OesmocepeqHiii  3B'SI30K 3 MaTeMaTWKOK 1 CTaTUCTHUKOIO, MIMPOKO
BUKOPUCTOBYE METOJM EKOHOMIKO-MaTeMaTHYHOTO MOJICJIIOBAHHS, IO
[IEPETBOPIOE i1 y TOYHY HaAYyKYy.

Mikpoexkonomika BUB4Ya€e MEXaHi3M (hyHKITIOHYBaHHS Ta
B32€EMOBIJTHOCHHH 1HIIUBIIyaJbHUX €KOHOMIYHUX areHTIB, 10 SIKMX HaJleKaTh
OKpeMi MiAnmprueMCcTBa Ta opramizamii (pipmu, KoMmepitiiiHi GaHKH, CTpaxoBi
koMmmanii Tomo). IIpeaMeroM MIKPOSKOHOMIKH € MEXaHi3M HPHHHSATTS
€KOHOMIYHHX pillleHb Ha PiBHI JOMAIIHIX TrocroAapcTB i ¢ipM y 3amaHux
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€KOHOMIYHHMX YMOBAX, a TAKOX MeXaHi3M (OpMyBaHHS LUX “3aJJaHUX’ YMOB
y pe3ynbTaTi IXHIX CHUTBHUX TiH.

A
/) ©

®
e i e 6. Work in pairs. Practise the dialogue.

Klamer: Maria, suppose you're suddenly given a job as an economist
assigned to find out why unemployment is what it is today.

Maria: Terrible thought!

McCloskey: Or not: there's free entry to the profession, unlike doctoring
since about 1900, or layering since about the same time, anyone can claim to
be a qualified economist!

Klamer: True enough, Deirdre. But, Maria. . . .

Maria: Well, I'd go around and ask people why they are unemployed,
and ask the companies why they aren't hiring more workers.

Klamer: A natural and sensible answer. You would do as a journalist
would do covering a story. An economic scientist had better be doing some
of that kind of journalistic conversing with the employed, the unemployed,
the bosses, the employment agencies, and the rest, or she'll miss a lot of the
facts. But she would worry whether the unemployed person actually knows
why he was let go. He might think that the boss in, say, his lamp assembling
factory didn't like him. But the actual reason may have been a drop in lamp
sales. And the boss at Almed Lamp might think that the reason she had to let
people go is that Better Lamp and Industrial Lighting Company, Inc. was
cutting into her business, when actually a rise in imported lamps from
Thailand was the root cause. . . and a rise in American borrowing abroad the
root cause of that.

Maria: Wheels within wheels!

Klamer: Fair enough. But | promise that if you work hard and diligently
in this course you will be able to say a lot about the links between those "root
causes."

Rodney: Instead of interviewing, journalism-style, the people involved
she could ask an economic scientist.

Klamer: An excellent idea: since we don't have legal protection for the
profession of "economist,” we economists need people to have that attitude!
But how does the economist know?
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Planning
Plan the goals &

strategies

Organizing
Leading ,
Functions of Setall resources
Lead employees \ Y into
from the front Ma“a‘ement implementation
- of plans
Controlling
Monitor &
Evaluate
performance

_— Reading 8.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Basic Principles of Management

Management® can be defined as a process of achieving desired results
through other people in a planned and economical fashion. Management
plays a vital role in any business or organized activity.

There are several definitions of management. According to one of them,
management is a process of planning?, organizing®, leading and controlling
the work of organization members and using all available resources to reach
the stated goals. The management is composed of a team of managers* who
have charge® of the organization at all levels. Their duties® make sure that the
company objectives’ are met and the business operates efficiently. Four major
principles or functions of management are: planning, organizing, directing?®,
controlling.

Planning involves determining overall company objectives and deciding
how these goals can best be achieved. Managers evaluate alternative plans
and precise tactics® before choosing a specific® course of action and then
check to see that the chosen plan fits into the objectives established at higher
organization levels.
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Organizing, the second management function is the process of putting
the plan into action. This involves allocating®! resources, especially human
resources, so that the overall objectives can be attained. At this stage,
managers divide the work into manageable activities and decide on the
positions to be created and determine the associated duties and
responsibilities. Staffing!?, choosing the right person for the right job, may
also be included as a part of the organizing function.

In directing, managers guide, teach and motivate workers so that they
reach their potential abilities and at the same time achieve the company goals
that were established in the planning process. Effective direction, or
supervision®®, by managers requires persistent communication with
employees'*. They make the people who are performing individual jobs to
form a team. They also make decisions about the salary and promotion®®.

In the last management function, controlling, managers evaluate how
well company objectives are being met. In order to complete this evaluation,
managers must look at the objectives established at the planning stage and at
how well the tasks assigned in the directing phase are being completed. If
major problems exist and goals are not being achieved, managers have to do
some changes in the company's organizational, or managerial, structure.

THESAURUS

Dictionary

Key Vocabulary

1. management - ["menidzmont] - MeHeDKMEHT,
KEpiBHUIITBO, YIIPABIIIHHS
planning — ['pleeniy] - nnanyBanHs

3. organizing — ['o:genaizip] - oprauizariist (po6oTH,
TIPOoIIeCy)

4. team of manager - [ menidss] - MeHemKep, KEPIBHUK

5. to have charge (of) - [tfa:d3] - HECTH
BIAIIOBIJAIBHICTE

6. duties — ['dju:tiz] — 060B’s13ku

7. objective - [ob”dzektiv] - 3aBpanusL, mine

8. directing - [do"rektiy] - iHcTpyKTYBaHHS i HATJIA

9. precise tactics — [pri'saiz 'teektiks] - Touna TakTHKa

10. specific - [spa’sifik] - Tounuit, KOHKpeTHUI

11. allocate - ["zlokert] - posnoainsTy, nmpu3HayaTi

12. staffing - ["sta:fig] - mixGip i po3momin kaxpis

13. supervision - [ SU:pa’VvI3n] - iHCTPYKTYBaHHS, HATJISL i
KOHTPOJIb

14. employee - [ 1mplor’i:] - ciysx00Bels, paiiBHUK

15. promotion - [pra"movn] - mpocyBanHs 1Mo ciyx0i,
380X0YCHHS
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“% 1. Comprehension Check
SNl

1. What is management? What role does it play in any business?
2. What is management composed of?

3. What functions of management are there?

4. What does the planning function mean?

5. What is organizing function characterized by?

6. What do you know about directing function?

7. What does the controlling function mean?

. F j 2. Decide if the statements below are T (true) or F
‘- - (false). Correct any false statements.
TF

1. Planning function is the process of putting the plan into

action. O

2. Management doesn’t play any role in business or organized

activity. O o

3. The team of managers’ duties is to make sure that the company
objectives are met and the business operates efficiently. a

4. Staffing can be defined as choosing the right person for the

right job. Ooa

5. Controlling function involves determining overall company objectives
and deciding how these goals can best be achieved.

6. The job of accouters is to evaluate alternative plans and precise tactics
before choosing a specific course of action. O o

7. Managers teach and motivate workers so that they reach their
potential abilities and at the same time achieve the company goals. Ooa

8. In the last management function, directing, managers evaluate how
well company objectives are being met.

T
v' 3. Mach the words (1-8) with the definitions (A-H).
1. ____promotion 2. duty
3. supervisory management 4. overdraft
5. interest 6. charge account
7. fee 8. ___ mortgage market
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a) a formal agreement between ashop or other business and a
customer, in which the customer can take goods and pay the shop or
business for them at a later time.

b) the business of lending money to buy houses and other property.

C) an amount of money that a customer with a bank account is
temporarily allowed to owe to the bank, or the agreement that allows this.

d) an amount of money paid for a particular piece of work or for a
particular right or service.

€) money that is charged by a bank or other financial organization
for borrowing money.

f) something that you have to do because it is part of your job, or
something that you feel is the right thing to do.

0) the group of managers in a company who are directly
responsible for the work of employees, or the work that these managers do.

h) activities to advertise something.

$ Word-Bank 4. Fill in the blanks with the correct words and

phrases from the word bank.

staffing  resources actions planning management
functions  motivating  controlling leading  managers
organizing

While often view their work as task or supervisory in
orientation, this view is an illusion. At the most fundamental level
, is a discipline that consists of a set of five general
: planning, organizing, staffing, leading and controlling. When
you think of in a management role, think about it as the process
of choosing appropriate goals and to pursue and then determining
what strategies to use, what actions to take, and deciding what are
needed to achieve the goals.

. This process of establishing worker relationships allows

workers to work together to achieve their organizational goals.

. This function involves articulating a vision, energizing
employees, inspiring and people using vision, influence,
persuasion, and effective communication skills.

: Recruiting and selecting employees for positions within
the company (within teams and departments).
. Evaluate how well you are achieving your goals,
improving performance, taking actions.
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w 5. Translate the text fragment into English.
MéEHeKMEHT — 1€ MPOIIEC TUIAHYBaHHS, OpraHi3ailii, MPUBEICHHSI B
bish2e) Ta KOHTPOJIb OpraHizarii 3 METOIO IOCATHEHHS

KOOpIMHAIIII JTFOACHKHX, PIHAHCOBHUX, MPUPOJTHUX 1 TEXHOJIOTIYHUX PECYyPCiB,
HEeOoOXiHMX uIs e(eKTUBHOrO BHKOHAaHHS 3aBAaHb. 3a cJIOBaMH AHDI
daiions, «ympaBisTH — L€ MPOTHO3YBaTH 1 IUIAHYBAaTH, OPraHi3OBYBAaTH,
KOMaH/yBaTH, KOOPJMHYBAaTH 1 KOHTPOJIIOBAaTH». MEHEIKMEHT NPOHU3YE
BCIO OpraHizaiifo, TOPKAaeTbCS NPAKTHYHO BCiX cdep 11 AISLIBHOCTI.
MeHemKMeHT K HayKa BUHHUKJIA 1 PO3BHBAETHCS B 3BSI3KY 3 HEOOXIIHICTIO
MOSICHUTH, YOMY T B HACNIiZIOK YOTO TMPOLBITAIOTh YU PYHHYIOThCS
opranizanii. HaykoBmi B o0sacTi MEHEPKMEHTY HUIIXOM BHUNPOOYBaHb Ta
MIPAaKTUKU B 00JIACTi YIPaBIIiHHS METOJIOM CIIPOO Ta MOMMIIOK BiIMOBINAIOTh
Ha nuTaHHs: YUM BHUSBISIETHCS YCIiX opraHizamnii? Binnosifp Ha e MUTaHHS
JI03BOJISIE BINNOBICTH Ha Oinbin mparmaruaHe nutadHs: Lo moxe 3poOutn
KEPIBHUK JJIs 3a0€3MeUeHHs YCIiXy opraHizarii?

Opranizaiii CKIaJal0Th OCHOBY CBITY MEHEIDKEpiB, caMe B HHX
CIIOCTEpIraroTbcsl TMPOLECH 1 CTaHW, SKI € TPUYNHOI0 ICHYBaHHS
MeHeDKMeHTy. [lepmioueproBa 3aaya MEHEDKMEHTY HOJIATA€ B CTBOPEHHI
OpraHi3amiifHOl KyJIbTYpH, TBOPYOTO IHHOBAIIIMHOTO  KIIMaTy, SKi
CTHMYJIIOIOTh NPAI[iBHUKIB HA HOBOBBE/ICHHS.

Jo

[ ] @
e.0 6. Work in pairs. Practise the dialogue.

An interview with Marjorie Scardino, Chief Executive of the media
group Pearson Place.

Interviewer: Marjorie Scardino, you are leading one of the top
companies in the UK, and you've been voted businesswoman of the year.
What qualities do you need to run a large company effectively?

Marjorie: Well, | think different companies probably require different
qualities, but for me there are only a few simple qualities that cut across all
requirements, and those are courage and imagination and empathy. By
empathy, | mean, having the ability to put yourself in other people's positions
and understand how they feel about situations and ideas.

Interviewer: Which business leaders do you admire and why?

Marjorie: | think the best business leaders are probably ones we don't
know about...not the stars we read about in the newspapers. | think they're
probably the ones who have great business ideas and have see them through
to fruition. So the business leaders | most admire right now are those
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managers in Pearson who are achieving our goals of double-digit earnings
growth.

Interviewer: What do business leaders actually do?

Marjorie: My staff would probably say this was a really excellent
question they ask themselves every day! | think what they do is just what I've
said the business leaders | admire do. They create a business idea, and they
see it through. Interviewer: As a leader, how do you motivate your
employees?

Marjorie: I'd like to think we motivate each other. I think my job is to
make sure the company has a purpose, because | think people like to work for
a company that has a reason for being, that they can identify with and feel
good about. | think that | have to communicate well with them everything
that's going on — and everything I'm trying to do — in a clear way. And then
in return | think they inspire me to think more adventurously and to think
more carefully about how to stimulate them and how to build a better
business. So it's a sort of a circular operation.

Interviewer: Do you think leaders are born or made?

Marjorie: | think it's probably a bit of both. All human beings obviously
are born with certain qualities, and certain genetic traits. But I've seen so
many people in my life who have, using those basic qualities, re-invented
themselves several times as they've gone into new situations. You know,
you're a certain kind of person when you're in school, and your friends know
who you are, and you get slotted in. And then as you grow up, you go into
new situations and become somebody else.
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BANKING

— Reading 9.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Money and Banking

The role of money and the banking system! is an important part of the
study of economics. Money, after all, is involved in nearly all economic
transactions?. Money is any good that is widely used and accepted in
transactions involving the transfer of goods and services from one person to
another. Economists differentiate among three different types of money:
commodity money®, fiat money*, and bank money. Commodity money is a
good whose value serves as the value of money. Gold coins are an example of
commodity money. Fiat money is a good, the value of which is less than the
value it represents as money. Dollar bills are an example of fiat money because
their value as slips of printed paper is less than their value as money. Bank
money consists of the book credit® that banks extend to their depositors.
Transactions made using checks drawn on deposits held at banks involve the
use of bank money.

Money is often defined in terms of the three functions or services that it
provides. Money serves as a medium of exchange®, as a store of value’, and
as a unit of account®,

Money's most important function is as a medium of exchange to
facilitate transactions. Without money, all transactions would have to be
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conducted by barter, which involves direct exchange of one good or service
for another.

Money must hold its value over time; that is it must be a store of value.
As a store of value money is not unique and even is not the best one because
it depreciates with inflation. However, money is more liquid® than most other
stores of value'® because as a medium of exchange, it is readily accepted
everywhere. Furthermore, money is an easily transported store of value that
is available in a number of convenient denominations.

Money also functions as a unit of account, providing a common measure
of the value of goods and services being exchanged. Knowing the value or
price of a good, in terms of money, enables both the supplier and the
purchaser of the good to make decisions about how much of the good to
supply and how much of the good to purchase.

The demand for money!! is affected by several factors, including the
level of income®?, interest rates'®, and inflation as well as uncertainty about
the future. The way in which these factors affect money demand is usually
explained in terms of the three motives for demanding money: the
transactions, the precautionary, and the speculative motives.

There are several definitions of the supply of money!*. The first is the
narrowest and most commonly used. It includes all currency®® (notes and
coins) in circulation, all checkable deposits®® held at banks (bank money) and
all traveler's checks. The second definition includes all of the first one plus
savings and time deposits held at banks. The third definition includes all of
the second one plus large denomination, long-term time deposits — for
example, certificates of deposit!” in amounts over $ 100,000.

T!;IES#:URUS

Dictionary

Key Vocabulary

1. banking system — [ 'beenkin 'sistim] -6ankiBchka crcTeMa

2. economic transactions — [ i:ka'nomik treen’zaekfonz ] rocmogapchbki
omeparii

3. commodity money -[ka"modoatr “mani] - ToBapui rpoui

4. fiat money - ['fi:et "mani] - maneposi (mexperHi) rpori

5. book credit - o6ikoBa BapTiCTh KpeAUTY

6. medium of exchange -["'mi:diom av 1ks"tfeinds] - 3aci6 oOminy
(obepranHs)

7. store of value -[sto: ov “vaelju:] - 3aci6 HakomMYeHHS

8. unit of account — ['ju:nit v o'kavnt] - omuawMIsS BapTOCTI

9. liquid - ["Itkwid] - nikBiguuit

10. store of value - [sto: ov “veelju:] - 3aci6 HakonmmyeHHS

11. demand for money — [ di'ma:nd fo: ‘'mani] - TIOTIMT Ha TPOIITi
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12. income — ['tnkam] — moxin

13. interest rate — ['mntrist rert] npouenTtHa cTaBka

14. supply of money — [ sa'plar v 'mani] - mpormo3uttis rpomiei

15. currency - [ 'karoansi] - Bamora

16. checkable deposit - ["tfekabl di"ppzit] yekoBwmii 1eMO3UTHII BHECOK

17. certificate of deposit — [sa"trfikst ov di’ pozit] kHmKKa B OIaHOMY
OaHKy

_,% 1. Comprehension Check
L

. What is money?
What functions does money play in the society?
What is a key word of transaction?
Give the definition of the term supply of money.
What is currency?
&l 2. Decide if the statements below are T (true) or F (false).
Correct any false statements.

SAIEI A

T F

1. Money is crucial in all economic transactions. Ooa

2. There are three different types of money: commodity money, deposit
money and bank money.

3. Barter's most important function is as a medium of exchange to
facilitate transactions.

4. Gold coins, dollar bills and credit cards are an example of commaodity
money.

5. A good is an easily transported store of value that is available in a
number of convenient denominations.

6. There are several definitions of the supply of money: currency,
checkable deposits and certificates of deposit.

7. Bank money is a good, the value of which is less than the value it

represents as money. oo

8. There are three functions of money, such as a medium of exchange, as
a store of value and as a unit of account. oo
o 3. Mach the words (1-8) with the definitions (A-H).

1. _ direct deposit 2. __ penalty

3. __ retail bank 4.  ATM

5. bill rate 6. __ savings account
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7. cash budget 8. _ purchase

a) an account in a bank or similar financial organization that earns
interest.

b) to buy something.

C) a machine, usually outside a bank, which customers can use to
get money out or manage their account by using a plastic card together with
a PIN.

d) the interest rate that is offered for government bonds.

€) a plan of how much money a company expects to spend and
receive over a particular period.

f) a bank that provides servicesto  the publicand to  small
businesses rather than to large companies or organizations.

0) an arrangement in which money is moved electronically into a
bank account.

h) a punishment, or the usual punishment, for doing something that
is against a law.

=MW dB K 4. Fill in the blanks with the correct words and
ﬂg 0rg-pan phrases from the word bank.

store of value currency  goods barter fiat
money payment medium of exchange unit of
account deposits credit cards

Money is any commodity or token that is generally acceptable as a
means of . Money has three functions: A is any
object that is generally accepted in exchange for and services. As a
result, money eliminates the need for , Which is the exchange of
goods and services directly for other goods and services. Money serves as
a , Which is an agreed-upon measure for stating the prices of
goods and services. Money serves as a , Which is any
commodity or token that can be held and exchanged later for goods and
services. refers to objects that are money because the law
decrees or orders them to be money. It consists of (the bills and
coins that we use in the United States today) and at banks and
other depository institutions. are not money — they are IDs
that allow an instant loan.

5. Translate the text fragment into English.

bankiBchka cucTeMa — CYKYTIHICTb pi3HHX BU/IIB
HaI[lOHATBHUX OAHKIB I KPEIUTHUX YCTAHOB, IO MIIOTh B paMKax 3arajbHOTrO
IPOLIOBO-KPEUTHOrO MeXaHi3My. Bona Bkimouae LleHTpanbHUil OaHK,
Mepexy KOMEPIIHHUX OaHKIB 1 IHIIMX KPEAUTHO-PO3PAXyHKOBHX LIEHTPIB.
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TakuM YMHOM, OaHKM OpPraHIYHO BIUIETEHI Yy 3arajibHUH MeXaHi3M
PETYJIIOBaHHS TOCIIOJAPCHKOTO KUTTS, TICHO B3AEMOJIIOTH i3 OOIKETOM i
MOJJATKOBOIO CHCTEMOIO, CHUCTEMOIO I[IHOYTBOPEHHS, 3 MOJITHKOK IH 1
npuOyTKIB, 3 YMOBaMH 30BHIIIHBOSKOHOMIYHOI isJIbHOCTI. BaHKiBChbKa
crcTeMa B3a€EMOJIi€ 3 EKOHOMIKOK, aKTHBHO BIUIMBA€E Ha coLialbHy cdepy,
IO TPOSIBISIETHCSI B HAKOMWYEHHI KOINTIB HACEJCHHS 1 MiANPHEMCTB,
CIIPUSIOYN 3POCTAHHIO piBHA KUTTs. [IpoTe GaHKiBChbKa cHCTeMa — I He
MexaHigHe 00'€JHaHHS Pi3HUX OaHKIB, a crenudiuHa CKOHOMIYHA CTPYKTYpa,
sIka Ma€e 0COOJIMBE MPU3HAYCHHS I BUKOHYE crienianbHi QyHKIIT B eKOHOMIII
Jiep>KaBu.

BankiBcpka cucTema sBIsie OO0 3aKOHOHABUO BH3HAYEHY, YITKO
CTPYKTYpPOBaHY CYKYIHICTh (DIHAHCOBHX IHCTHUTYTIB, SKi 3aiMarOThCA

0aHKIBCHKOIO isUIBHICTIO.

[ ]
~
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e, 6. Work in pairs. Practise the dialogue.
a
Here is a telephone conversation between a credit controller, Valentina
Santinelli, and a customer, WillBecker, who hasn't paid an outstanding bill.

Becker: Hello. Becker here.

Santinelli: Good morning, Mr. Becker! This is Valentina Santinelli
calling from GFS. I'm sorry to call you like this.

Becker: Oh, that's all right.

Santinelli: Did you receive our January shipment?

Becker: Yes, we did.

Santinelli: When did it arrive?

Becker: Er...it arrived on the...25th of January.

Santinelli: Are all the things you ordered included?

Becker: Yes, thank you, yes.

Santinelli: Did you get the invoice as well?

Becker: Yes...yes.

Santinelli: And, er, have you paid the invoice for the last shipment yet?
Becker: I'm afraid we haven't managed...

Santinelli: Because | haven't got a record of the payment and our
department was just getting a bit worried about it.

Becker: Yes, money is very tight at the moment, you see.

Santinelli: Of course.

Becker: I'd like to ask for an extension of credit.

Santinelli: Ah. Becker: You see, we have a considerable overdraft.
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Unit 2

Management



— Reading 1.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

What do managers do?

There are two approaches to the functions of a manager: traditional and
environmental.

In the traditional approach managers perform the four classic functions
of management—planning, organizing, leading, and controlling.

* Planning: Running an organization is kind of like steering a ship on the
ocean; to get where you want to go, you’ve got to have a plan—a map—that
tells you where you’re headed. It’s the job of managers to develop the plans
that determine the goals an organization will pursue, the products and
services it will provide, how it will manufacture and deliver them, to whom,
and at what price. These plans include creating an organizational vision and
mission and specific tactics for achieving the organization’s goals.

« Organizing: After managers develop their plans, they have to build an
organization that can put these plans into effect. Managers do this by
designing organizational structures to execute their plans (often building
elaborate organizational charts that divide an organization into divisions,
departments, and other parts and designate the people who reside in each
position) and by developing systems and processes to direct the allocation of
human, financial, and other resources.

 Leading: Managers are expected to lead their employees, that is, to
motivate them to achieve the organization’s goals—quickly and efficiently.

55



Leadership is considered to be the most important ingredient for a manager’s
SuCcess.

Controlling: To accomplish their goals and the goals of the organization,
managers must establish performance standards based on the organization’s
goals and objectives, measure and report actual performance, compare the
two, and take corrective or preventive action as necessary.

The environmental approach says that managers and workers are
entering into a new kind of partnership that is forming the basis of a new
reality in the workplace. Today’s managers are discovering that they cannot
command an employee’s best work; they can, however, create an
environment that encourages employees to want to do their best work.

So, the new functions of management are:

* Energize: Today’s managers are masters of making things happen. The
best managers create far more energy than they consume. Successful
managers create compelling visions—visions that inspire employees to bring
out their very best performance—and they encourage their employees to act
on these visions.

« Empower: Empowering employees doesn’t mean that you stop
managing. Empowering employees means giving them the tools and the
authority to do great work. Effective management is the leveraging of the
efforts of your team to a common purpose.

» Support: Today’s managers need to be coaches, counselors, and
colleagues instead of watchdogs or executioners. The key to developing a
supportive environment is the establishment of a climate of open
communication throughout the organization. Employees must be able to
express their concerns—truthfully and completely— without fear of
retribution. Similarly, employees must be able to make honest mistakes and
be encouraged to learn from those mistakes.

« Communicate: Communication is the lifeblood of every organization.
Information is power, and, as the speed of business continues to accelerate,
information—the right information—must be communicated to employees
faster than ever.

Key Vocabulary

approach [a'prootf] miaxin

run - KkepyBaru

goals [goul] mimi

pursue [pa’sju:] mepecmimyBatu

provide [pra'vaid] 3abe3neuyBatu
manufacture [ manju'fekt[o] BupoOHHUIITBO
deliver [d1'liva] posnoBctomkyBaTn

achieve [o'tfi:v] nocsraru
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execute [ 'eksr kju:t] BukoHyBaTH

elaborate [1'leebs reit] pospobmstu
organizational charts - oprasizamiiiai cxemn
designate ['dezig nert] mpusHauaTu

reside [r1'zaid] sHaxomutucs

allocation [, elo'kerfan] posmozin
accomplish [o’komplif] BukonyBatn
establish [1'steblif] BctanormoBaTH
performance standards - cranmapTi BUpOOHHUIITBA
objectives - i

measure ['me3a] mipa

encourage [ 'karids] minbGaapoproBatH
consume [Kkon'sju:m] crioskuBaTH
compelling [kom 'pelm] nepexornuBuit
empower [1im'paua] yrmoBHOBaXUTH
leveraging |'levrid3m| ebexkTrHBHE BUKOPHUCTAHHS
coaches | 'koutfiz| HacTaBHHK, TpeHED
counselor |'kavnsala| pagauk

watchdogs | wotfdpgz| croposxoBi Ticu
executioner |ekst kju:f(a)na| kat

retribution |retr1 ' bju:f(o)n| Biammara
accelerate |ok 'selorert| mpuckoproBatu

1. Dwell on the following questions.

1) What do the plans of a manager include?
2) What does leading means?

3) How can a manger energize people?

4) How one should empower people?

5) What does communication mean?

2. Give the English equivalents
BUKOHYBaTH (QYHKIIT
YIpaBIiHHSI OpraHi3alieto
BU3HAYUTH L1

BEICHHS

0co0JIMBa TaKTHKA

CKJIACTH TUTaH

MAPO3/ILT

BIJILT

JIIOJICBKI pecypcH

BUKOHATH IJIaH

JIOCSITTH METY

BCTaHOBHUTH BUPOOHUYI CTaHAAPTH
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npuiMaty npoQinakTuaHi MipH
MapTHEPCTBO

3. Fill in the gaps with the following words

communication  mission partnership motivate concerns

1) Managers are expected to lead their employees, that is, to...... them
to achieve the organization’s goals—quickly and efficiently.

2) The environmental approach says that managers and workers are
entering into a new kind of ...... that is forming the basis of a new reality in
the workplace.

3) The key to developing a supportive environment is the establishment

of a climate of open........ throughout the organization.

4) Employees must be able to express their ...... — truthfully and
completely — without fear of retribution.

5) These plans include creating an organizational vision and ...... and

specific tactics for achieving the organization’s goals.
4. Match the functions and their content

Organizing to encourage employees to act

Leading to give the right information

Communicating to establish a climate of open communication

Supporting to motivate to achieve the organization’s
goals

Empowering to build charts that divide an organization into
division

Planning to give the tools and the authority to do t work

Controlling to create an organizational vision and mission

5. Guess what function is meant in the mind map (Picture 1).

LEADS
ENERGIZES CONTROLS
MANAGER
ORGANIZES PLANS

EMPOWERS

Picture 1 — A function of a manager
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O Reading 2.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Organisational structure

Every organisation made up of more than one person will need some
form of organisational structure.

The way in which a company is organised can be illustrated for a
packaging company. The company will be owned by shareholders that
choose directors to look after their interests. The directors then appoint
managers to run the business on a day-to-day basis. The Managing Director
has the major responsibility for running of the company, including setting
company targets and keeping an eye on all departments.

The Distribution Manager is responsible for controlling the movement of
goods in and out of the warehouse, supervising drivers and overseeing the
transport of goods to and from the firm.

The Production Manager is responsible for keeping a continuous supply
of work flowing to all production staff and also for organising manpower to
meet the customers' orders.

The Sales Manager is responsible for making contact with customers and
obtaining orders from those contacts.

The Company Accountant controls all the financial dealings of the
company and is responsible for producing management accounts and
financial reports.

Other organisations will have different structures. For example most
organisations will have a marketing department responsible for market
research and marketing planning. A customer services department will look
after customer requirements. A human resources department will be
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responsible for recruitment and selection of new employees, employee
motivation and a range of other people focused activities. In addition there
will be a number of cross-functional areas such as administration and
Information Technology departments that service the functional areas of the
company. These departments will provide back up support and training.

Organisations are structured in different ways:

1. by function as described above,

2. by regional area - a geographical structure e.g. with a marketing
manager North, marketing manager South etc.,

3. by product e.g. marketing manager crisps, marketing manager drinks,
etc.,

4. into work teams, etc.,

Reporting in organisations often takes place down the line. An employee
might be accountable to a supervisor, who is accountable to a junior manager,
who is then accountable to a senior manager - communication and
instructions can then be passed down the line.

Key Vocabulary
Shareholder | fe:haulds| akiionep
to appoint - mpuzHagatu
keeping an eye on - ciiIKyBaTH 3a YUMOCH
Sales Manager — kepiBHHK BiImiTy Mpoaaxy
Production Manager — kepiBHUK BUPOGHHIOTO BTy
Distribution Manager — kepiBHHK Biainy 30yTy
provide back up support — 3a6e3mneuyBaTH miATPUMKY
warehouse |'we:haus| komopa, rypToBHs
to oversee |ouVa'si:| criocTepiratu
supply [sa'pla1| mocTaganms
production — BUpoGHHUIITBO
marketing department — MapKeTHHIOBUit BiIia
to obtain |ob'tem| orpumyBaTH
market research — BUBUCHHS PHHKY
recruitment |r1'kru:tm(a)nt| miaGip Ta posmomin Kaapis
human resources — Bigaia kaapis, poboua cuiia
human resources department — Bigin kaapis
customer services department — Bimin 06¢IyroByBaHHs KITi€HTIB
Information Technology department — Bimain inpopmariiHux
TEXHOJIOT1H

1. Dwell on the following questions.

1. What is organizational structure?

2. Who are directors chosen by?

3. What is the function of a human resources department?
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4. What are the main departments needed for a company to function
properly?

5. What department is responsible for servicing the functional areas of
the company?

2. Match the words and their definitions.

1. shareholder a. someone whose job is to manage part or all
of a company or other organization

2. market b. someone who owns shares in a company or
business

3. accountant c. the job of hiring people

4. recruitment d. a place to buy and sell things

5. manager e. someone whose job is to keep and check

financial accounts

3. Give the English equivalents

1. kepiBHUK Bi/U1iTy IpOJaXiB 6. mpusHaYaTH

2. KepiBHUK BiIALTYy 30yTY 7. Bipain inpopMariiHux
TEXHOJIOT1H

3. poboua rpyma 8. Bizmis 00CITyTOBYBaHHS KJII€HTIB

4. xepiBHUK BiAally MapkeTHHra 9. KepiBHUK BUPOOHHYOTO BIAILTY

5. akmioHep 10. oTpuMyBaTH 3aMOBJICHHS

4. Give Ukrainian equivalents of the following vocabulary units.

1. provide back up support 6. organisational structure

2. employee 7. work teams

3. senior manager 8. shareholder

4. junior manager 9. human resources department

5. set company targets 10. market research

5. Fill in the missing word(s) in each of the following sentences.
Choose from the alternatives beneath each sentence.

Lo....... controls all the financial dealings of the company.

a) Senior Manager b) Accountant  c) Sales Manager

2. The ....... is responsible for keeping a continuous supply of work
flowing to all production staff.

a) Production Manager b) Sales Managerc) Distribution Manager

3.The ....... has the major responsibility for running of the company.

a) Distribution Manager b) Managing Director c¢) Production Manager

4. A human resources department is responsible for recruitment of new

a) employers b) directorsc) employees
5. A marketing department is responsible for .........
a) recruitment b) market research C) promotion
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\ Reading 3.
=

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Market failure

Pollution can be a simple example of market failure. If costs of
production are not borne by producers but are by the environment, accident
victims or others, then prices are distorted.

The term "market failure™ encompasses several problems which may
undermine standard economic assumptions. Although economists categorise
market failures differently, the following categories emerge in the main texts.

Natural monopoly, or the overlapping concepts of "practical” and
"technical™ monopoly, is an extreme case of failure of competition as a
restraint on producers. The problem is described as one where the more of a
product is made, the greater the unit costs are. This means it only makes
economic sense to have one producer.

Information ~ asymmetries  arise o ana
where one party has more or better % gy e
information than the other. The existence
of information asymmetry gives rise to @
problems such as moral hazard, and m
adverse selection, studied in contract
theory. The economics of information @
has relevance in many fields, including Gowmmen
finance, insurance, contract law, and =
decision-making  under  risk  and
uncertainty.
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Incomplete markets is a term used for a situation where buyers and
sellers do not know enough about each other's positions to price goods and
services properly. Based on George Akerlof's article, the paradigm example
is of a dodgy second hand car market. Customers without the possibility to
know for certain whether they are buying a "lemon™ will push the average
price down below what a good quality second hand car would be. In this way,
prices may not reflect true values.

Public goods are goods which are undersupplied in a typical market. The
defining features are that people can consume public goods without having to
pay for them and that more than one person can consume the good at the
same time.

Externalities occur where there are significant social costs or benefits
from production or consumption that are not reflected in market prices. For
example, air pollution may generate a negative externality, and education
may generate a positive externality (less crime, etc.). Governments often tax
and otherwise restrict the sale of goods that have negative externalities and
subsidize or otherwise promote the purchase of goods that have positive
externalities in an effort to correct the price distortions caused by these
externalities. Elementary demand-and-supply theory predicts equilibrium but
not the speed of adjustment for changes of equilibrium due to a shift in
demand or supply.

In many areas, some form of price stickiness is postulated to account for
quantities, rather than prices, adjusting in the short run to changes on the
demand side or the supply side. This includes standard analysis of the
business cycle in macroeconomics. Analysis often revolves around causes of
such price stickiness and their implications for reaching a hypothesized long-
run equilibrium. Examples of such price stickiness in particular markets
include wage rates in labour markets and posted prices in markets deviating
from perfect competition.

Macroeconomic instability, addressed below, is a prime source of
market failure, whereby a general loss of business confidence or external
shock can grind production and distribution to a halt, undermining ordinary
markets that are otherwise sound.

Some specialised fields of economics deal in market failure more than
others. The economics of the public sector is one example, since where
markets fail, some kind of regulatory or government programme is the
remedy. Much environmental economics concerns externalities or "public
bads".

Policy options include regulations that reflect cost-benefit analysis or
market solutions that change incentives, such as emission fees or redefinition
of property rights.
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Key Vocabulary

market failure — purkoBa HeedeKTUBHICTH
encompass [in’'kampas| oxorutroBatH

natural monopoly — ipupoaHs MOHOTTOIs
second hand car market- puHOK y>KHBaHHX aBTO
restraint on producers-o6mMexeHHsT BUPOOHHKIB
hazard |'hazad| pusuk, HeOe3neka

adverse |'adva:S| ki yTHBHI

incomplete markets — HemockoHaMMi pHHOK
dodgy | dod3i| xuTtpmii

public goods — rpomaiceki ToBapu (61ara)
externalities — 30BHiIIHI HaKTOPH EKOHOMIYHOI TiSITBHOCTI
consumer market — cokuBUHit pUHOK
consumption — crioXuBaHHs

subsidize |'sabsidaiz| cybcuniroBaru

distortions |d1'sto:fonz| cioTBOpeHHs
demand-and-supply theory — teopist momury i mpono3uirii
equilibrium — piBaoBara

adjustment |o'd3as(t)m(e)nt| BperymroBanus
price stickiness — HerHy4KicTh LiHH

business cycle — ekoHOMIYHUI TUKIT

revolve |r1'volv| obepratu

implication [impl1'kerf(o)n| 3any4anus

wage rate — craBka 3apabiTHOI orUTaTH

labour market — punox mparri

external shock — 3oBHimHiif 0K

grind |gramnd| momotn

public sector — neprxaBHuit cekTOp

1. Dwell on the following questions.
1. When does market failure happen?
2. What is information asymmetry?
3. What is cost-benefit analysis?

4. What are public goods?

5. What is incomplete market?

2. Match the words and their definitions.

1. insurance a. money provided by a bank or other institution to
help buy or do something

2. finance b. protection against something bad happening
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3. decision-making ¢. someone who buys goods or services

4. customer d. an advantage, improvement, or help that you get
from something

5. benefit e. the process of making important decisions

3. Give the English equivalents

1. puaKoBa miHa 6. 30BHIMHI (QaKTOpH EKOHOMIYHOI
IATBHOCTI

2. abcomoTHA KOHKYPEHIIis 7. IPUPOTHS] MOHOTIONIS

3. AepkaBHHUI CEKTOP 8. puHKOBa HEee(heKTHBHICTD

4. HETHYYKICTb I[IHA 9. HEyTOCKOHAIEHU PUHOK

5. rpomasiceki ToBapu (6iara) 10. BuTparu BUpOOHMIITBA

4. Give Ukrainian equivalents of the following vocabulary units.

1. external shock 6. business cycle

2. macroeconomic instability 7. undermine markets

3. wage rates 8. consumption

4. information asymmetry 9. restraint on producers

5. second hand car market 10. good quality

5. Fill in the missing word(s) in each of the following sentences.
Choose from the alternatives beneath each sentence.

1o is a situation where buyers and sellers do not know enough
about each other's positions to price goods and services properly.

a) business cycle b) competition c) incomplete market

20 i, occur where there are significant social costs or benefits
from production or consumption that are not reflected in market prices.

a) emission fees  b) externalities  ¢) wage rates

3o is a prime source of market failure.

a) macroeconomic instability b) consumption c) restraint on producers

4. .o arise where one party has more or better information than the
other.

a) information asymmetries b) external shocks C) restraint on
producers

5 . are goods which are undersupplied in a typical market.

a) private goods b) personal goods ¢) public goods
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\
\,\! Reading 4.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Budget

The process of calculating the costs of starting a small business begins
with a list of all necessary purchases including tangible assets (for example,
equipment, inventory) and services (for example, remodeling, insurance),
working capital, sources and collateral. The budget should contain a narrative
explaining how you decided on the amount of this reserve and a description
of the expected financial results of business activities. The assets should be
valued with each and every cost. All other expenses are like labour factory
overhead all freshmen expenses are also included into business budgeting.

The budget of a company is often compiled annually, but may not be. A
finished budget, usually requiring considerable effort, is a plan for the short-
term future, typically one year. While traditionally the Finance department
compiles the company's budget, modern software allows hundreds or even
thousands of people in various departments (operations, human resources, IT,
etc.) to list their expected revenues and expenses in the final budget.

If the actual figures delivered through the budget period come close to
the budget, this suggests that the managers understand their business and
have been successfully driving it in the intended direction. On the other hand,
if the figures diverge wildly from the budget, this sends an 'out of control'
signal, and the share price could suffer as a result.

A budget is a fundamental tool for an event director to predict with
reasonable accuracy whether the event will result in a profit, a loss or will
break-even. A budget can also be used as a pricing tool.

There are two basic approaches or philosophies when it comes to
budgeting. One approach focuses on mathematical models, and the other on
people.
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The first school of thought believes that financial models, if properly
constructed, can be used to predict the future. The focus is on variables,
inputs and outputs, drivers and the like. Investments of time and money are
devoted to perfecting these models, which are typically held in some type of
financial spreadsheet application.

The other school of thought holds that it’s not about models, it’s about
people. No matter how sophisticated models can get, the best information
comes from the people in the business. The focus is therefore in engaging the
managers in the business more fully in the budget process, and building
accountability for the results. The companies that adhere to this approach
have their managers develop their own budgets. While many companies
would say that they do both, in reality the investment of time and money falls
squarely in one approach or the other.

Key Vocabulary

budget — 6romxer

tangible assets — marepianpHi akTUBH
working capital — o6opoTtHwuii (poGoumii) KarmiTai
collateral |ko'lat(a)r(o)l| 3acraBa

budget process — cknaganust GromKETY
business budgeting — rmanyBamHs Gr0mKETY
finance department — ¢inancoBuii BimIin
diverge |da1'vo:d3| BinxumsTHCs

share price — kypc (11iHa) axiii

profit — mpubyToK

Output-BUIYCK, IPOIYKITis

input- daxTop, 0 BIIPOBAIKYETHCS
financial spreadsheet — 3Benena Tabnuns
accountability |o kavnta'brltti| migsBiTHICTS

. Dwell on the following questions.

. What is a budget?

. What should the budget contain?

. Who compiles the budget?

. What two basic approaches are used in budgeting?
. How often is budget compiled?

ObbwWDNEFPEF

N

. Match the words and their definitions.

1. purchase a. property or other goods that you promise to give
someone if you cannot pay back the money they lend
you

2. collateral b. the things that a company owns
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3. assets ¢. something you buy, or the act of buying it

4. budget d. the amount of money that you have to pay in order to
buy, do, or produce something
5. costs e. the money that is available to an organization or

person, or a plan of how it will be spent

3. Give the English equivalents

1. MaTepianbHi aKTHBH 6. 3miHHa

2. MA3BITHICTB 7. xypc (wina) akmii

3. MexaHi3M I[IHOYTBOPEHHS 8. BuTparn

4. BuUpydKa 9. ¢inaHCOBHH BiAAIN

5. 000poTHMIA (pobounit) 10. cxnaganus GrOIKETY
Kariran

4. Give Ukrainian equivalents of the following vocabulary units.

1. to predict with reasonable 6. financial models
accuracy
2. overhead expenses 7. human resources department
3. business budgeting 8. financial spreadsheet
4. mathematical models 9. inputs and outputs
5. profit 10. compile budget

5. Fill in the missing word(s) in each of the following sentences.
Choose from the alternatives beneath each sentence.

1. The budget of a company is usually compiled ...........

a) every week b) every month c¢) annually

20 s is a fundamental tool to predict with reasonable accuracy
whether the event will result in a profit, a loss or will break-even.

a) budget b) financial model ¢) overhead expense

3. Traditionally the ........... compiles the company's budget.

a) manager b) accountant c) Finance department

4. When a company owns some material things they are called .........

a) liabilities b) tangible assets c) intangible assets
5. The managers involved in the budget process have ................
a) responsibility b) duties ¢) accountability
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Reading 5.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Price

In ordinary usage, price is the quantity of payment or compensation
given by one party to another in return for goods or services.

In all modern economies, the overwhelming majority of prices are
quoted in (and the transactions involve) units of some form of currency.
Although in theory, prices could be quoted as quantities of other goods or
services this sort of barter exchange is rarely seen.

Price can sometimes alternatively refer to the quantity of payment
requested by a seller of goods or services, rather than the eventual payment
amount. This requested amount is often called the asking price or selling
price, while the actual payment may be called the transaction price or traded
price. Likewise, the bid price or buying price is the quantity of payment
offered by a buyer of goods or services, although this meaning is more
common in asset or financial markets than in consumer markets.

Economists sometimes define price in a more general or abstract sense
to the widely understood definition above. According to this view, price is
defined as the ratio between the quantity of goods that are exchanged for each
other in a transaction.

For example, consider the case of two people exchanging goods, say 5
apples for 2 loaves of bread. An economist might say that the price of apples
was 2/5 = 0.4 loaves of bread. Likewise, the price of bread would be 5/2 =
2.5 apples. Hence if we consider that currency is simply another type of good
like apples or bread, then this conception forms the general case of the widely
held definition outlined above.

However it is far from clear that this generalisation serves any useful
purpose at all. As noted above, in all real economies prices are virtually
always quoted in (and transactions always involve) units of currency. Hence,
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an alternative view is that the most basic and general definition of price is
that involving exchange of goods or services for money, and that the
exchange ratio between two goods is simply derived from the two individual
prices.

The exchange ratio is sometimes referred to as the real price, while the
price quoted in money referred to as the nominal price.

This distinction is sometimes made to make sense of inflation. When all
prices are quoted in terms of money units, and the prices in money units
change more or less proportionately, the ratio of exchange may not change
much. In the extreme case, if all prices quoted in money change in the same
proportion, the relative price remains the same.

It is now becoming clear that the distinction is not useful and indeed
hides a major confusion. The conventional wisdom is that proportional
change in all nominal prices does not affect real price, and hence should not
affect either demand or supply and therefore also should not affect output.
The new criticism is that the crucial question is why is there more money to
pay for the same old real output. If this question is answered, it will show that
dynamically, even as the real price remains exactly the same, output in real
terms can change, just because additional money allow additional output to
be traded. The supply curve can shift such that at the old price, the new
higher output is sold. This shift if not possible without additional money.

From this point of view, a price is similar to an opportunity cost, that is,
what must be given up in exchange for the good or service that is being
purchased. For example, if x=1 and y=2, the relative price of x in terms of y
is 2, and the price of y in terms of x is 0.5.

Key Vocabulary

payment — riaTix

asking price — mouarkoga 11iHa

selling price — uina npogaxy

transaction — yrozaa

traded price — Troprosa (3aBojCcbKa) IiHA

consumer market — coxuBuMit pUHOK

exchange ratio — xoedirieHt 0OMiHy

nominal price — HoMiHaNbHA LiHA

inflation — uadIIs

proportionately-mpsiMo npomnopiiiHO

relative price — BimHOCHA HiHA

conventional |kan'venf(a)n(a)l| TpaamItitinmii, cTaHTAPTHHI
demand or supply-tionur abo mocrayaHHs

shift |fift| smina

opportunity cost — 3sMiHHI BTpaTH, BapTiCTh IPAMOT BUTOIH
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1. Dwell on the following questions.

1. What is price?

2. What is called asking price?

3. What is opportunity cost?

4. What is price measured by?

5. What is the difference between real price and nominal price?

2. Match the words and their definitions.

1. output a. an amount of money that must be paid

2. transaction  b. the amount of goods or work produced

3. buyer ¢. what you earn by working and can use to buy things

4. payment d. a business deal or action, such as buying or selling
something

5. money e. someone who buys something

3. Give the English equivalents

1. BapTicTh npsiMOi BUTO/IN 6. CTIOKMBYNI PUHOK

2. mpoaBelb 7. TOBapu Ta MOCIYT'H

3. meprma 1iHa 8. HOMIHaJIBHA I[IHA

4. 1iHA TIPOAXKY 9. 1iHa MPOMO3uIIii

5. xoediieHT 0OMiHY 10. ¢pinancoBuii pUHOK

4. Give Ukrainian equivalents of the following vocabulary units.

1. supply and demand 6. real price

2. goods and services 7. transaction price

3. traded price 8. unit of currency

4. nominal price 9. relative price

5. barter 10. asset

5. Fill in the missing word(s) in each of the following sentences.
Choose from the alternatives beneath each sentence.

1. Priceisthe .............. given in return for goods or services.

a) barter b) output ¢) quantity of payment

2. Proportional change in all nominal prices does not affect .............

a) payment b) real price c) bid price

3. The eventual payment amount requested by a seller is often called ... .
a) asking price b) real price ¢) nominal price

4. What must be given up in exchange for the good or service that is
being purchased is called ... .

a) real price b) nominal price C) opportunity cost

5. In all real economies prices are virtually always quoted in ... .

a) units of currency b) exchange goods C) coins

71


http://en.wikipedia.org/wiki/Ask_price
http://en.wikipedia.org/wiki/Ask_price
http://en.wikipedia.org/wiki/Opportunity_cost
http://en.wikipedia.org/wiki/Opportunity_cost

\ \
. _  Readingé.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Forms of Business Organization

A business organization is frequently referred to as a business entity. A
business entity is any business organization that exists as an economic unit.
The business entity concept applies to all forms of businesses, single
proprietorship, a partnership, and a corporation.

A sole proprietorship is a business owned and usually operated by a
single individual. Its major characteristic is that the owner and the business
are one and the same. In other words, the revenues, expenses, assets and
liabilities of the sole proprietorship are also the revenues, expenses, assets,
liabilities of the owner. Advantages

A sole proprietorship is the easiest form of business to organize. The
only legal requirements for starting such a business are a municipal licence to
operate a business and a registration licence to ensure that two firms do not
use the same name. A sole proprietorship can be dissolved as easily as it can
be started. A sole proprietorship offers the owner freedom and flexibility in
making decisions. Major policies can be changed according to the owner's
wishes because the firm does not operate under a rigid charter.

Disadvantages

The financial condition of the firm is the same as the financial condition
of the owner. Because of this situation, the owner is legally liable for all
debts of the company. If the assets of the firm cannot cover all the liabilities,
the sole proprietor must pay these debts from his or her own pocket. A sole
proprietorship, dependent on its size and provision for succession, may have
difficulty in obtaining capital because lenders are leery of giving money to
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only one person who is pledged to repay. A proprietorship has a limited life,
being terminated on the death, bankruptcy, insanity, imprisonment,
retirement, or whim of the owner.

A partnership is an unincorporated enterprise owned by two or more
individuals. A partnership agreement, oral or written, expresses the rights and
obligations of each partner. There are three types of partnerships: general
partnerships, limited partnerships, and joint ventures. The most common
form is the general partnership, often used by lawyers, doctors, dentists, and
chartered accountants.

Advantages

Partnerships, like sole proprietorships, are easy to start up. Partners'
interests can be protected by formulation of an “Agreement of Partnership”.
This agreement specifies all the details of the partnership. Complementary
management skills are a major advantage of partnerships. Consequently
partnerships are a stronger entity and can attract new employees more easily
than proprietorships.

The stronger entity also makes it easier for partnerships to raise
additional capital. Lenders are often more willing to advance money to
partnerships than to proprietorships because all of the partners are subject to
unlimited financial liability.

Disadvantages

The major disadvantage of partnerships is that partners, like sole
proprietors, are legally liable for all debts of the firm. In partnerships, the
unlimited liability is both joint and personal. This means that the partners
together are responsible for all the firm's liabilities. If one of the partners
cannot meet his or her share of the debts the other partner(s) must pay all
debts.

Partnerships are not as easy to dissolve as sole proprietorships.

Limited companies, unlike proprietorships or partnerships, are created
by law and are separate from the people who own and manage them. Limited
companies are also referred to as corporations. In limited companies,
ownership is represented by shares of stock. The owners, at an annual
meeting, elect a board of directors which has the responsibility of appointing
company officers and setting the enterprise's objectives.

Advantages

Limited companies are the least risky from an owner's point of view.
Shareholders of corporations can only lose the amount of money they have
invested in company stock. If an incorporated business goes bankrupt,
owners do not have to meet the liabilities with their own personal holdings.
Corporations can raise larger amounts of capital than proprietorships or
partnerships through the addition of new investors or through better
borrowing power.

73



Disadvantages

Limited companies are subject to federal and provincial income taxes.
Dividends to shareholders are also taxed on an individual basis. Thus, limited
companies are taxed twice: on the profits they earn and on the dividends
which come out of the profits. In proprietorships and partnerships earnings
are only taxed once — as the personal income of the individuals involved.

With diverse ownerships, corporations do not enjoy the secrecy that
proprietorships and partnerships have. A company must send each
shareholder an annual report detailing the financial condition of the firm.

Key Vocabulary

asset (s) n — akTuB(n)

bankruptcy n — 6ankpoTcTBO

board n — cxax ~ of directors — ckax nupexTOpiB
chairman n — rososa

charter n — craryr

be in charge of — kepyBaTu, 6yTu BianoBinaapHIM
company N — KoMITaHist

limited ~ (Ltd) — 3akpura akiioHepHa KOMIIaHis 3 OOMEKEHOO
BinmoBinanpHiCcTIO (3A0)
public limited (plc)~ — BimkpuTa KOMmaHii 3 OOMEKECHOIO

BinmoinanpHicTIO (BOB)
director n — qupexTop
financial ~ — ¢inancoBwmii mupekTOp
managing ~ — KepyIouHii JUPEKTOp
marketing ~ — qEpeKTOp MO MapKETHHTY
production ~ — kepiBHUK BUPOGHHIITBA
entity n — cy6’exr f
lotation n — 3akan, yrBopeHHs, ocHOBa (TiAMPUEMCTBA)
liabilities n — macusu, 060B’sA3KHK
liability n — BiamoBimaneHiCTh, 30008’ I3aHHS
manager N — KepiBHUK
purchasing ~ — kepiBHHK Bigainy 30yTy
personnel ~ — kepiBHUK BifIiny KaapiB
advertising ~ — kepiBHUK PEKJIAMHOTO BiJILTy
home sales ~ — kepyrouwii 30yTOM Ha BHYTPIIIHBOMY PHHKY
public relations ~ — kepiBHUK 10 3B’A3Kax 3 IPOMAICHKICTIO
overseas sales ~ — kepyro4uit eKCIOPTHUMH OIIePALiSIMH
merger N — 3nutTs; 00’ enHaHHs GipM B OIHY HOBY ipmy
partner n — maprHep
partnership n — maptaepcTBO
proprietor n — miampueMerts, BITaCHUK

74



proprietorship n — BnacHicTsh

sole ~ — mpuBaTHE MiNPUEMHHUIITBO

stock exchange n — ¢oumoBa 6ipxa

structure n — ctpykrypa

line ~ — niniitHa cTpykTypa

functional ~ — ¢pyHKIiOHANEHA CTPYKTYpa

staff position ~ — opranizariiiHa cxema migIOPsAKOBAHOCTI
matriX ~ — MaTpuYHa CTPYKTypa

underwrite V — rapanTyBaTH pO3MIIICHHS (TIO3UKH)

. Dwell on the following questions.

. What are three most common types of business firm?

. What factors affect the decision to choose a legal form of business?

. What kind of firm is a sole proprietorship?

. What is the proprietor solely responsible for?

. How does a partnership differ from a proprietorship?

. What is the procedure of starting a business as a limited company?

. What are the advantages of doing business as a limited company?

. What are the advantages and disadvantages of each type of business

NooNOUTA WN R

firm~

©

. What is the most risky form of ownership? Why?

2. Study the meaning of the following words agency; branch;
enterprise; subsidiary, then use them to fill in the gaps:

agency — a business or place of business providing a service

branch — a local office belonging to a national firm or organization

subsidiary — firm owned by a parent company

enterprise — new commercial activity, often a small one.

1. Coca-Cola has a(n)... in more countries than there are in the United
States.

2. A travel... can organize business trips as well as holidays.

3. A(n) ... is a company of which more than half the share capital is
owned by the holding company.

4. The major banks have at least one... in all large cites.

5. There are plenty of small industrial ... .

3. Fill in the missing words from the text.

1. A business organization is frequently referred to as a business...

2. A single proprietorship is business ... by an individual and often ...
by the same individual.

3. The major disadvantage of partnerships is that partners are legally
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liable for all ... of the firm.
4. The partners together are ... for all the firm’s liabilities.
5. Partnerships are not as easy to ... as sole proprietorship.
6. In limited companies, ownership is represented by....
7. A board of directors has the responsibility of setting the enterprise’s

8. If an incorporated business goes ..., owners do not have to meet the
liabilities with their own personal holdings.

9. Limited companies are ... to federal and provincial income taxes.

10. Limited companies are ... twice.

4. Fill in the missing word(s) in each of the following sentences.
Choose from the alternatives beneath each sentence. The first has been
done for you.

1. The Board of Directors is responsible for deciding on and controlling
the strategy of a corporation or company.

a. workers; b. directors; c. cooperative.

2. Small businesses depend on investors providing ................. capital.
a. venture; b. individual; c. cooperative.
3. Investors are influenced by the projected .............. on their capital.

a. market; b. return; c. rate.

4. The capital needed to run a business is provided by .................... .

a. a gain; b. risk; c. investment.

5. Rent and rates, which do not change as turnover volume changes,
make up the ............. costs of a company.

a. fixed; b. contribution; c. variable.

6. Materials and direct labour costs, which change as turnover volume
changes, makeup the ................. costs of a company.

a. fixed; b. marginal; c. variable.

7. Every company must watch its ............... carefully if it is to avoid
bankruptcy.

a. market manager; b. cash flow; c. production line.

8. The..oovovrveen, account above whether the company is profitable or
not.

a. profit and loss; b. volume; c. shareholder.

9. Banks, require ................. to guarantee a loan.

a. account; b. shares; c. securities.

10.The Stock Exchange deals with the purchase and sale of ................... .

a. stocks and shares; b. bulls and bears; c. statements and invoices.
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. Complete the sentences using information from the text.
. Business entities can be grouped according to ...

. A single proprietorship is a business....

. A sole proprietor often has to rely on....

. The major disadvantage of partnerships is ....

. If one of the partners cannot meet his share of the debts....
. Complementary management skills are ....

. Shareholders of corporations can only lose....

. If an incorporated business goes bankrupt, owners....
. Limited companies are subject to....

0. Limited companies are taxed twice: ....

— O 00O Wb WO
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EMPLOYMENT

= Reading 7.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Employment

The measure of unemployment currently used is the number of persons
‘registered as unemployed and claiming benefit’. It has been suggested that
this figure understates the true number of persons wishing to be economically
active, but unable to find a job.

Causes of unemployment

There are several categories of unemployment. It is important to
distinguish between them as they will require different treatment.

Frictional unemployment (or search unemployment). Persons who are
made redundant will need time to search for and start a new job. The time
involved in such searching may be increased by recession and the consequent
fall in the demand for labour.

4 Seasonal unemployment. Fluctuations in demand for labour in certain
industries will be linked either to the seasonal nature of production, e.g.
agriculture, or to seasonal patterns of demand, e.g. children’s toys at
Christmas, or summer holidays. ¢ Technological unemployment. This may
result from new technology causing a change in the pattern of demand, e.g.
where a new product replaces one of inferior quality. It may also occur where
an established industrial process is replaced by new machinery, requiring less
labour. Skills may then become obsolete, as in steel making, leading to
sudden and often very localised increases in unemployment. This sort of
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change may also be referred to as ‘structural unemployment’.

¢ Cyclical or demand deficiency unemployment. Fluctuations of
demand, caused by the pattern of the business cycle, may compound some of
the above effects to produce sudden increases in unemployment.

¢ Unemployment due to obstructions to the labour market.
Monetarists believe that this is the major cause of long term unemployment.
They see the excessive national bargaining power of trade unions as being
especially important. They believe that workers are then priced out of work
by excessive increases in real wages. They also see excessively high
unemployment benefits as a cause of longer search times, thus increasing the
number of workers unemployed at a given time.

Those economists who adopt a supply side approach are likely to
emphasise the importance in creating unemployment of excessive increases
in real wages, obstructions to the labour market and high levels of welfare
benefits. Those who adopt a Keynesian approach are likely to emphasise the
importance of inadequate levels of aggregate demand. Their prescriptions for
reducing unemployment will reflect these views. On the other hand, those
who support the supply side approach will emphasise the importance in
reducing unemployment of curbing the power of the unions, reducing the real
value of benefits, and improving the sources of information about available
vacancies. Keynesians, on the other hand, argue for increases in government
spending, encouragement for investment in the private sector and a relaxation
of credit to encourage consumer demand and reduce unemployment.

Responses to unemployment

Governments may respond in a number of ways to high or increasing
levels of unemployment.

¢ If it is believed that a deficiency in aggregate demand is the cause of
unemployment, it is possible to increase demand by use of a package of
measures, fiscal and monetary. Thus the government might lower taxation
and/or increase public spending. It might increase effective demand by
removing restrictions on credit creation by the banking system and/or by
lowering interest rates to induce both individuals and businesses to borrow
for consumption or investment purposes.

#If it is believed that imperfections in the labour market are the cause of
unemployment, the government might seek to break the power of the unions
by legislation. More modest wage increases might then help to ‘price’ people
back into work. Alternatively, the government might reduce the real value of
benefits in order to make jobs on low wages more attractive.

#Where specific industries or regions are worst affected, it might use a
policy of direct subsidy and regional aid measures in order to maintain
existing jobs in the short term whilst encouraging the creation of new jobs.
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Key Vocabulary

1. unemployment benefits momomora o 6e3po6irTio

2. be made redundant OyTH 3BUTBHEHUM 3 POOOTH

3. emphasize sth HAroJIONIYBaTH MIOCh

4. obstruct, v TIepPeIIKO/KAaTH; TypOyBaTu

5. adopt sb’s idea CXBAITUTH, CIIPUAHSITH YHIOCH 171€10
6. encourage investment  3a0xo4yBaTH iHBECTYBaHHS

7. relaxation of credit CIIPOIIEHI YMOBH KPEIUTYBAHHS
8. deficiency in sth nedirur, HemocTaya 4oro-HedyIb
9. current account MIOTOYHUHN paxyHOK

10.downturn in the economy cmax B eKkoHOMIIII

11.overhead costs HaKJIaIHi BUTPATH

12.gearing, n CHIBBIIHOIIIEHHS OOPTY IO aKTHBIB
13.bottleneck, n 3aTPUMKA; BiICTABAHHS

14.in terms of CTOCOBHO; BITHOCHO

15.recruit labour MPAIIEBIAIITOBYBATH

1. Dwell on the following questions.

1. How can unemployment influence upon the economy?

2. What are the causes of unemployment?

3. How is it possible to reduce the level of unemployment?

4. What are economists’ perceptions for reducing unemployment?
5. What is the role of trade unions in curbing unemployment?

2. Find in the text and write down corresponding equivalents.
to dismiss sh

compensation received when out of work

major holdups (delays)

to make investment attractive

to employ

a fall in the amount of business done

lack of sth

this makes loans easier to get

3. Fill in the blanks using the following words and expressions.

labour market; relaxation of credit; unemployment; unemployment
benefits; encourage;emphasise; deficiency; economic variables; current
account; investment

1. Monetarists see excessively high as a cause of longer
search times.
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2. In creating some economists
the importance of excessive increases in real wages and high levels of
welfare benefits. 3. To consumer demand and reduce
unemployment, some economists argue for encouragement for
in the private sector and a

4. A in aggregate demand is believed to be the cause
of unemployment.

5. Imperfections in the are the cause of
unemployment.

6. Government must seek to manipulate the to

maintain low unemployment level.

4. Put questions to the words in italics

1. The major cause of long term unemployment is obstructions to the
labour market.

2. Fluctuations of demand may produce sudden increases in
unemployment.

3. Persons who are made redundant will need time to search for and start
a new job.

4. Governments may respond in a number of ways to high or increasing
levels of unemployment.

5. It is possible to increase demand by use of a package of measures,
fiscal and monetary.

6. The government might reduce the real value of benefits in order to
make jobs on low wages more attractive.

5. Make up and write down sentences of your own using the following
words and expressions.

* t0 encourage investments

+ high levels of welfare benefits

* to make redundant = labour market

* the cause of unemployment

* a relaxation of credit

* public spending
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— Reading 8.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Implications for Business People

Government Economic Management

All governments must seek to manipulate the economic variables in such
a way as to maintain stable and low inflation and unemployment levels, high
levels of economic growth and equilibrium in the balance of payments on
current account. This ‘stability’ is clearly difficult to achieve.

It is essential for any businessperson to be aware of the condition of the
economic environment in which he or she is operating. The ability to be able
to predict the likely movements of key economic indicators and the likely
government responses to those movements may enable the businesspeople to
‘place’ their business in such a way as to maximise profits or growth or at
least ensure survival.

Economic Growth and the Business

¢ Recognition of a likely downturn in growth may allow the business to
avoid being caught with excessive stock, too many employees and too much
capacity. Reduction of inventory and overhead costs may enable it to survive
as competitors fail and to emerge with increased market share when the
upturn comes.

¢ Such recognition of a downturn in growth may enable the business to
avoid being caught with excessive ‘gearing’ (borrowing) which may lead to
cash flow difficulties and bankruptcy.
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¢ Conversely, recognition of a likely upturn in growth may cause the
businessperson to take other decisions. Greater production capacity and stock
levels can be put in place before the expected upturn occurs, reducing the
likelihood of bottlenecks and shortages impeding future increases in sales,
etc.

Inflation

¢ Since high inflation leads to high interest rates, the successful business
will often be the one which reduces its borrowing requirements during
inflationary times.

¢ Businesses operating in a high inflation climate will be wise to avoid
competing with overseas producers on price only, and instead to compete
increasingly in terms of quality, delivery, service and value added.

Unemployment

¢ Increased unemployment may mean that the firm can recruit key
labour more easily and cheaply.

¢ A fall in unemployment may cause difficulties. Suitable skilled labour
may then be hard to recruit and retrain and wage levels may rise rapidly.

Key Vocabulary

1. joint-stock company — akiioHepHe TOBApHCTBO

2. share, n — akuis

3. authorised capital — craryTHui KamiTan

4. issue shares — BHITyCKaTH aKIlii

5. liability, n — 30608’ s13anms

6. shareholder, n — akmionep

7. subscription clause — indopmartist B T0KyMeHTI, sika BKa3ye, CKiJbKA
aKIil TOBUHHO OYTH MPOJaHO

8. subscribe to — mignucyBatuch Ha

9. run the company — kepyBaTi KOMITaHi€10

10.allocation of — po3noain, npu3HaYCHHS

11.voting right — mpaBo rosocy

12.shareholders’ meeting — akuionepHe TOBapucTBO, 300pH aKI[IOHEPIB

13.grant, v — naBaTu 3roay, 103BOJISITH

14.funds — xorrru

15.offer for sale — mpono3uriist Ha mpomax

16.safeguard, n — 3axucr

17.losses, N — 36uTKH

18.trade, v — Toprysaru

19.transfer of shares — Toprysatu, nepemaua axirii

20.takeover offer — npomno3utlis Ha 3MUTTS (KOMIIaHi#)

21.exercise stringent control over sth — 3xificHroBaTy cTporuii KOHTPOJIb
HaJ YUM-HeOyIb
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1. Dwell on the following questions.

1. What kind of stability must all governments seek?

2. Why is it essential for any businessperson to be aware of the condition
of the economic environment?

3. How can the business avoid being caught with excessive stock, too
many employees and too much capacity?

4. How should businesses compete with overseas producers if they have
to operate in a high inflation climate?

5. Will increased unemployment keep the firm to recruit labour more
easily and cheaply?

6. What difficulties may a fall in unemployment cause?

2. Make up sentences of your own with the following words and
expressions.

* labour force

* flexible working practices

* to stabilise pay

* high interest rates

* successful business

3. Correct and rewrite only those statements which are false.

1. Bottlenecks and shortages impede future increases in sales.

2. Downturn in growth promotes greater production capacity and stock
levels.

3. Excessive borrowings lead to cash flow difficulties and bankruptcy.

4. High inflation leads to low interest rates.

5. Successful business reduces its borrowing requirements during
inflationary times.

6. When it comes to government’s role in the economy, economic
growth is the only goal.

7. It is not possible to consider the circular flow from a strictly domestic
point of view.

4. Complete the following sentences.

1. Increased unemployment means ...

2. Sometimes businesses seek to ...

3. Upturn in growth allows the business to ...
4. It is difficult to achieve ...

5. To ensure survival the business must ...



5. Fill in the blanks with suitable words or expressions from the box
given below.

Money supply; inflation; balance of payments; to invest; industry;
unemployment; function efficiently; business; economy; GDP; economic;
devaluation.

1. In postwar Britain, governments relied on the Keynesian doctrine of
economic management to remedy the recurrent problems of high levels of
and high .
2. Governments had to employ measures to save the
, thus steady growth became difficult.

3. must be kept under control, and that given the right
conditions, the market could

4. Low levels of activity and unemployment are
caused by a lack of demand in the

5. The government’s recent cuts in corporate tax rates should boost the
, increase confidence and encourage
businesses more.
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— Reading 9.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Private and Public Companies

A. Production within the private sector is carried out largely by
companies, sole proprietors and partnerships. Within the public sector,
production is carried out mainly by public corporations.

Within the private sector of the economy companies are by far the most
important form of business unit in terms of the total value of output
controlled and numbers employed. A company is formed by two or more
people, normally to conduct business with a view to making profit, and once
it has been incorporated, it takes on a separate legal existence of its own,
quite apart from the individuals who have brought about its formation. This
means that any legal processes carried out in relation to a company operate as
though it were an individual, for as long as it continues to exist. This feature
rigidly distinguishes the company from the partnership which, although
involving more than one person, has no separate legal identity.

In order to register a joint stock company the persons concerned (the
promoters) must draw up two documents, a memorandum of association and
articles of association, which must be submitted to the Registrar. There is a
legal minimum of information which the memorandum must contain,
including the proposed company’s name, its objectives in outline, the
maximum value of shares (i.e. the authorised capital) and the types of shares
which will be issued, an indication of the liability position of the
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shareholders, and a subscription clause. The articles contain the internal
rules which are to govern how the company is run, for example the allocation
of voting rights to the people who are to own the business, i.e. the
shareholders, and the procedure for calling shareholders’ meetings.
Assuming that these documents are satisfactory, the Registrar will grant a
certificate of incorporation, which brings the company into existence.

The next step involves a distinction between the public and the private
company. In the case of a public company, the procedure will often be to
raise the necessary funds to commence business by advertising shares for sale
to the general public. This is likely to be carried out by the publication of a
prospectus or an offer for sale. The public can subscribe to these shares in
varying quantities subject to a minimum, and the promoters of the company
must also legally take up at least one share each. There is, of course, no
guarantee that the public will subscribe to all or any of these shares, in which
case the company might have insufficient funds to begin business operations.
A safeguard is required here to protect those people who have subscribed
from losses which might result from any attempt to commence business with
an inadequate financial base. Consequently, a public company cannot start to
trade until a minimum subsciption figure (stated in the memorandum and
agreed by the Registrar) is reached, when the Registrar will issue a trading
certificate.

Dwell on the following questions.

1. What types of business units do you know?

2. Which form of business is the most important?

3. What is the procedure to register a joint stock company?

4. Can a public company start to trade if a minimum subscription figure
is not reached?

B. The procedure for a private company varies in that shares cannot be
offered for sale to the general public, no prospectus of offer for sale thus
being required, and consequently there is no need to protect the general
public from possible loss. Private companies do not need a trading certificate
and can commence business whenever they so wish, following their
incorporation. Also private companies normally have included in their
articles a clause which effectively prevents the transfer of shares by an
individual shareholder to another person without the agreement of the
directors. This enables control of the company to be kept by the immediate
group of people concerned, e.g. a family, and thus provides a barrier to
undesired takeover offers.

The directors of large public companies are usually unknown personally
to members of the sharebuying public, so it is necessary for stringent control
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to be exercised over company formation and behaviour to protect
shareholders from fraud.

All limited companies are now required to submit accounts, whether
they are public or private. The terms “limited” and “unlimited” refer to the
liability position of the shareholders of a company. The existence of limited
liability means that, although shareholders may lose fully the value of the
shares they have purchased in a company, they cannot be called upon to pay
any further debts which have been incurred by the company and which
cannot be fully repaid out of its existing assets. This protection is essential in
a public company if people are to be persuaded to buy shares, because they
would otherwise be unwilling to risk becoming liable for any further sums of
money should the company go bankrupt.

As previously explained, companies obtain their finance initially from
the sale of shares, but further future issues are possible and quite normal as
further funds are required for expansion purposes. Such share capital forms
the basic finance of a company, but, once operational, companies are likely to
raise additional finance in a variety of other ways, for example through
debenture issues and bank loans. The existence of limited liability obviously
reduces the risk taken by people providing the share capital of a company,
but it does not eliminate it - this capital can still be lost! To encourage people
to take this risk some reward must be offered, and shares are thus purchased
in anticipation of profits to be made from the company’s operations (and
possibly gains from the rising value of the shares). Dividends are paid on
existing shares out of profit made (or possibly at least partly out of reserves if
profits are inadequate), although some profit is commonly retained for future
use. The holders of preference shares are entitled to a fixed dividend e.g. 9
per cent while ordinary shareholders receive a variable amount, depending
partly on the level of profit and partly on the directors’ dividend policy.

This return on share capital is considered by economists to be partly
interest, as a reward for the shareholders foregoing the use of the money for
other purposes, and partly pure profit for bearing the risk of (a) a low return
(if any) and (b) the loss of their share capital through the bankruptcy of the
company. Shareholders are legally the owners of a company and as such take
the main risk of possible loss. As mentioned previously, finance may be
raised in other ways than through the sale of shares. Anyone lending money
to a company, as opposed to buying shares and becoming a part-owner,
becomes a creditor and, as such, will also be taking a certain amount of risk.
However, the risk taken is not as great as that of the shareholders, in that in
the event of the liquidation of a company, all creditors have a prior claim on
the assets of the company. The shareholders can only be repaid after all
creditors, and it may well be that the assets of the company are insufficient to
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allow full repayment of share capital, if any. Thus, the shareholders are
taking the greater risk.

Dwell on the following questions.

1. How does the private company differ from the public company?

2. How is it possible to protect shareholders from fraud?

3. What does limited liability mean? = How do companies obtain their
finance?

4. Who takes the greater risk: shareholders or creditors of the company?

C. Because the shareholders are the owners of a company, one would
expect them to have some control over the operation of the business, but this
is by no means always so. Firstly, not all shareholders have voting rights.
Commonly these rights are held entirely by the ordinary shareholders, and are
related to the number of shares held, e.g. one vote for one share. Preference
shareholders normally have no such rights and thus have no say in the
running of a company, except in special circumstances.

Secondly, the voting rights of some ordinary shareholders may be
effectively of no importance should one person or a small group of persons
hold a majority of the voting shares. They are able to exercise their voting
rights, but will ultimately be unable to prevent the acceptance or non-
acceptance of any matter being considered. Ownership is thus said to be
separated from control. Shareholders are always, however, entitled to attend
general meetings, at least one of which must be held each year, namely the
annual general meeting. At these they can express their views even though
they may not be accepted.

In general, the average shareholder has very little control over the
operation of a company. All but the most major policy decisions, such as
those involving a change in the articles, are taken by an elected board of
directors. This board is in fact elected by the shareholders, but it is likely, at
best, to be only the major shareholders (if any) who find themselves
appointed to the board, and it is this board which then makes the policy
decisions. Shareholders have the opportunity to express their disapproval of
the board’s actions when directors seek re-election at an annual general
meeting, but private shareholders will normally find it impossible to obtain
sufficient support to force any changes in the board’s membership. Partly for
these reasons many shareholders never attend such meetings, which tend to
function merely as a rubber-stamp for the chairman of the board’s report,
which will include details of the previous year’s trading results and his view
of the company’s future. Many of the directors themselves often have very
little to do with a company’s operations, their function being only to attend
board meetings for the purpose of voting on policy matters and possibly
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putting forward their own views. However, there will also be directors who
take a more active role in the working of their company, possibly being
responsible for a particular activity, such as production, or department, such
as marketing. These are the executive directors, who carry out this work on a
full-time basis and who will be paid salary. There will be also a managing
director (or chief executive officer) who will take overall responsibility for
the firm’s day-to-day operations and will co-ordinate the activities of the
other executive directors. The chairman may simply be the person who
presides over board meetings, but he may in addition play an active role in
the work of the company, and the post is commonly combined with that of
the managing director or CEO.

Dwell on the following questions.

1. Who are the owners of the company?

2. How do the shareholders control the operation of the business?

3. Who makes the policy decisions of the company?

4. Who is responsible for a particular activity of the company?

5. Who takes overall responsibility for the company’s day-to-day
operation?

2. Find in the text and write down corresponding equivalents.
stock

stockholder

direct or manage a business

offer to take control

property and possessions

be answerable

be legally declared insolvent

a sum of money lent to someone

share of profit

paid to shareholders

yield

demand or request for sth

official administrative body of a company
the process of giving sth to sb

money

a protection

money lost

move ownership in sth to someone else
watch/monitor sth very closely

illegal activity

financial responsibility
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money one owes
the things of value owned by a company

in the very beginning

a bond issued by a company and traded on the stock exchange
acknowledgement of indebtedness

expecting a return

have a right to sth

do without sth

relinguish

be chosen as a director

an unwillingness to accept sth

okay sth without looking at it

chair a meeting

3. Fill in the blanks using the following words.

for expansion purposes; liability position; joint stock company; running
of a company; to exercise stringent control; shareholders; shares; fraud;
debenture; obtain; incurred debts; disapproval; initially; funds; issues;
executive directors; loans.

1. Two documents must be drawn up in order to register a

2. It’s necessary over company formation and
behaviour to protect shareholders from :

3. The terms “limited” and “unlimited” refer to the of
the of a company.

4. Though shareholders may lose fully the wvalue of the
in the company, they cannot bear responsibility for any

further company’s

5. Companies their finance from
the sale of shares, but further future are possible
6. Companies are likely to raise additional through

issues and bank .
7. Shareholders have the opportunity to express their
of the board’s actions, but normally find it impossible to force any changes in
the
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4. Ask questions to the words in italics

1. Production within the private sector is carried out largely by
companies, sole proprietors and partnership.

2. A company is formed to conduct business with a view to making
profit.

3. Any legal processes carried out in relation to a company operate for
as long as it continues to exist.

4. Private companies do not need a trading certificate and can commence
business whenever they so wish.

5. Amount of dividends received by shareholders depends partly on the
level of profit and partly on the directors’ dividend policy.

5. Make up and write down sentences of your own using the following
words and expressions.

* authorised capital

* shareholders’ meeting

* to grant

* funds

* |osses

* liable for

* [oan

* dividend

* claim

* have no say
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Unit 3

Accounting and Taxation



_ACCOUNTING i

A T ot W.

= Reading L.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

What is accounting?

Accounting is the process by which the profitability and solvency of the
company can be measured. It also provides information needed as a basis for
making decisions that will enable management to guide the company on a
profitable and solvent course. The range of those who use accounting
information is not limited by businesses only. It also includes:

Individuals. People use accounting information in day-to-day affairs to
manage their bank accounts, to evaluate job prospects, to make investments,
and to decide whether to rent or to buy a house.

Investors and Creditors. Investors provide the money that businesses
need to begin operations. To decide whether to help start a new venture,
potential investors evaluate what income they can reasonably expect on their
investment.

Government Regulatory Agencies base their regulatory activity on the
accounting information they receive from firms.

Taxing Authorities. Local, state, and federal governments levy taxes on
individuals and businesses using the accounting information they present.

Non-profit Organisations such as churches, most hospitals, government
agencies, and colleges, which operate for purposes other than to earn a
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profit — use accounting information in much the same way that profit-
oriented businesses do.

The methods used by a business to keep records of its financial activities
and to summarize these activities in periodic accounting reports comprise the
accounting system.

The first function of an accounting system is creating information that is
a systematic record of the daily business activity. It is carried out by means of
recording, classifying and summarizing information.

The second function of an accounting system is communicating the
summarized information to interested parties.

The third function is interpreting the accounting information as it relates
to specific business decisions.

In accounting, business activities are associated with transactions. A
transaction occurs whenever the firm enters into a legal contract for the
acquisition of means of production or the sale of goods and services.

Transactions between the firm and its markets - both its supply markets
and its selling markets — are defined as “external transactions”. Transactions
within the firm, consisting of the exchanges which occur between the various
departments are defined as “internal transactions”. The totality of “internal
transactions” forms the subject matter of cost or managerial accounting. The
main task of managerial accounting is preparing budgets and other financial
reports necessary for management.

Cost accounting deals with working out the unit cost of products,
including materials, labour and all other expenses. Other types of accounting
are tax accounting and creative accounting. Tax accounting is used for
calculating an individual's or a company's liability for tax. Creative
accounting uses all available accounting procedures and tricks, to disguise
the true financial position of a company.

Persons with little knowledge of accounting may fail to understand the
difference between accounting and bookkeeping.

Bookkeeping means the recording of transactions, the record-making
phase of accounting. The recording of transactions tends to be mechanical
and repetitive; it is only a small part of the field of accounting and probably
the simplest.

Accounting includes the design of accounting systems, preparation of
financial statements, audits, and cost studies, development of forecasts,
income tax work, and computer applications to accounting processes, and the
analysis and interpretation of accounting information as an aid to making
business decisions. A person might become a reasonable proficient
bookkeeper in a few weeks or months, however, to become a professional
accountant requires several years of study and experience.
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Key Vocabulary
1. Accounting [ 'kavntm] Gyxranrepcbkuii 061K Hake a special page
2. profitability [ profits'biliti] mpu6GyTKoBicTH in your  notehock.
3. solvency ['solvansi] mnarocnpoMoskHicTh Weite down  any
4. individual [, indr'vidjual] disuuna ocoda unknown words you
5. evaluate [1'veeljuert] orintoBatn see or hiear.
6. job prospects [dsob 'prospekts] nepcnexkrusu

TIPAIEBIAIITY BAHHS

7. taxing authorities ['teeksiy o:'6oritiz] mogatkosi opranu
8. non-profit organisations [non ‘profit o:gonar’zeifonz] nexomepiiiui
oprasizarii

1. Check your understanding.

1. What is the definition of accounting?

2. What information does accounting provide business entities with?

3. Who are the users of accounting information? Why do they need it?

4. What are the functions of accounting?

5. What means are used for creating information?

6. What are business activities in accounting associated with?

7. What is the difference between external and internal transactions?

8. What are the subjects of managerial, cost, tax and creative
accounting?

9. What is the difference between accounting and bookkeeping?

2. Study the difference between the following synonyms. Then use
them in the sentences that follow.

Evaluate. If you evaluate something you decide on its significance,
value, or quality after carefully studying its good and bad features.

Estimate. If you estimate an amount or quality you calculate it
approximately, you make judgment about it based on the available evidence.

Appreciate. If you appreciate something, for example a piece of music or
good food, you recognize and understand the good qualities or features that it
has and like or admire it because of them.

a. They meet monthly to discuss policy and ... the current political
situation.

b. They really ... the peace and quiet of rural Wales.

¢. The hurricane caused damage ... at 300 min pounds.

d. How would you ... our chances?

e. He is the kind of individual that's very hard to ... .

96


https://tophonetics.com/ru/

f. The lawyers ... the property at 90 thousand pounds.

g. The builder ... the cost of repairing of roof at 600 pounds.
h. It can explain why actual costs varied from cost... .

i. I would ... the size of the garden at 1000 square metres.

3. Choose the right variant from the words given below.

The purpose of is to provide financial information about the
economic entity. 2. The of creating accounting information are
recording, classifying and summarizing. 3. Financial information provided by
an accountant is needed by managerial to help them
plan the company’s activities. 4. The purpose of each business to earn

. 5. Every economic entity should stay , that is to have
sufficient cash to play debts. 6. The company that is unable to meet its
obligations is called . 7. To meet of our society we need
some knowledge of accounting.

Words for reference: challenge; insolvent; profit; makers; solvent;
decision; means; accounting.

4. Find the sentences with the following expressions in the text and
translate them into Ukrainian.

Managerial accounting, external transaction, taxing authorities, levy
taxes(on), legal contract, non-profit organisations, financial statement, audit,
cost accounting, creative accounting, bookkeeping.

5. What is the main idea of the text? What are the supporting details?
Fill in the organizer.
Main Idea:

Supporting Detail Supporting Detail Supporting Detail
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\
" Reading 2.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Accounting and Financial Statements

In accounting, it is always assumed that a business is a going concern,
i.e. that it will continue indefinitely into the future, which means that the
current market value of its fixed assets is irrelevant, as they are not for sale.
Consequently, the most common accounting system is historical cost
accounting, which records assets at their original purchase price, minus
accumulated depreciation charges.

In times of inflation, this understates the value of appreciating assets
such as land, but overstates profits as it does not record the replacement cost
of plant or stock (GB) or inventory (US). The value of a business's assets
under historical cost accounting — purchase price minus depreciation - is
known as its net book value. Countries with persistently high inflation often
prefer to use current cost or replacement cost accounting, which values assets
(and related expenses like depreciation) at the price that would have to be
paid to replace them (or to buy a more modern equivalent) today.

Company law specifies that shareholders (GB) or stockholders (US)
must be given certain financial information. Companies generally include
three financial statements in their annual reports.
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The profit and loss account (GB) or income statement (US) shows
revenue or earnings or income and expenditure. It usually gives figures for
total sales or turnover, and costs and overheads (GB) or overhead (US). The
first figure should obviously be higher than the second, i.e. there should be a
profit. Part of the profit goes to the government in taxation, part is usually
distributed to shareholders (stockholders) as a dividend, and part is retained
by the company.

The balance sheet shows a company's financial situation on a particular
date, generally the last day of the financial year. It lists the company's assets,
its li abilities, and shareholders' (stockholders) funds. A business's assets
include debtors (GB) or accounts receivable (US) as it is assumed that these
will be paid. Liabilities include creditors (GB) or accounts payable (US), as
these will have to be paid. Negative items on financial statements, such as
creditors, taxation, and dividends paid, are usually enclosed in brackets.

In accordance with the principle of double-entry bookkeeping (that all
trans actions are entered as a credit in one account and as a debit in another),
the basic accounting equation is Assets = Liabilities + Owners' (or
Shareholders") Equity.This can be rewritten as Assets - Liabilities = Owners'
Equity or Net Assets. This includes share capital (money received from the
issue of shares), share premium (GB) or paid-in surplus (US) (any money
realized by selling shares at above their nominal
value), and the company's reserves, including the : :

\ . . , . Do not miss the main
year's retained profits. Shareholders’ equity or net | j;romation, do not try to
assets are generally less than a company’s market | “yun  ahead”, finish
capitalization (the total value of its shares at any | reading the texts to the end.
given moment, i.e. the number of shares times | !f you do not understand
their market price), because net assets do not | ¢ opinion of the author s

i ' 3 recent reading passage, do
record items such as goodwill. not rush to read more. Stop

The third financial statement has various | and reread again.
names, including the source and application of ———
funds statement, and the statement of changes in financial-position. This
shows the flow of cash in and out of the business between balance sheet
dates. Sources of funds include trading profits, depreciation provisions, sales
of assets, borrowing, and the issuing of shares. Applications of funds include
purchases of fixed or financial assets, payment of dividends, repayment of
loans, and - in a bad year — trading losses.

Useful Tips

Key Vocabulary

1. Accounting and financial statements [far'nenfsl 'stertmonts]
Oyxranrepcbka Ta ¢iHaHCOBa 3BITHICTh

2. current market value ['veelju:] morouna piuHKOBa BapTiCTH

3. historical cost accounting [o'kavntm] ictopist 06miKy BUTpar
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. original purchase price ['p3:fas praiS] moyatkoBa miHa TpUIOAHHS
. inflation [in'flerfon] iudstrist

. understate [ ando'stert] 3anmwkyBaTn

. profit ['profit] mpuGyTox

. revenue ['revinju:] noxing

. expenditure [1ks'penditfs] Butpartu

. Check your understanding.

. What is always assumed in accounting?

. What is the most common accounting system?

. How many financial statements do companies generally include in

their annual reports?

4.

What do a business’s assets include?

2. Complete the following sentences using the text.

1. Companies record their fixed assets at historical cost because ...

2. Historical cost accounting usually underestimates, . . .

3. Countries with a regularly high rate of ... —

4. Company profits are usually split, ... men?;vglt(t)i?ugep??t;\r:z

5. Double-entry bookkeeping requires that ... task ahead. Think

6. A company's net assets consist of... about finishing - your

7. A company's stock market capitalization ... S B ) £9 69

8. Flows of cash both in and out of the company ...

3. Speak on:

1. The difference between historical cost accounting and current cost
accounting.

2. The main business statements.

4. Form the sentences using such words and word-combinations.

Accounting

financial statements

assets

purchase price

inflation

replacement cost accounting

b

alance sheet
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5. Make an lllustrated Acrostic Poem

Name

Draw a related picture to accounting, then write an acrostic poem
about it. Start each line of your poem with the letter on that line.

QZ—|HZCcC|0O00O>
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— Reading 3.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Bookkeeping

A lot of people look down on bookkeepers, and the act of bookkeeping
is often seen as one of the less challenging aspects of accountancy. However,
without good bookkeepers, accounts would find that they were faced with a
huge amount of extra work. Bookkeeping is the foundation of accounting and
is just as, if not even more important than some of the more 'glamorous'
accounting work.

So why are bookkeepers seen as being less important to the success of
an accounting department than accountants? Well to get the answer to this, it
is important to understand what exactly bookkeeping is.

Bookkeeping within a business is basically the recording of any financial
transactions. These transactions include purchases, sales, receipts and
payments- in fact just about every financial transaction.

A lot of people think that bookkeeping and accounting is the same thing,
but this is wrong. The confusion comes from the fact that bookkeeping is an
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element of the accounting process. Accountants create reports from the
financial transactions, which were recorded, and file the appropriate forms
with the government. But it is the bookkeeper who provides the accountant
with the source information which these reports are based on. So without the
bookkeeper the accountant would be forced to spend a great amount of time
recording every transaction.

It is also incorrect to think that bookkeeping is easy. Bookkeepers use
one of several methods of recording transactions, the single entry
bookkeeping system and the double entry bookkeeping system being the
most common. Of these methods, it is universally recognised that double
entry bookkeeping is a more effective system for accounting. By using
double entry you can prove the accuracy of the records to ensure that the two
sides agree. This being said double entry bookkeeping is known for being
difficult, with some qualified accountants not completely understanding it.

The double entry system works by recording two sides to each income or
expenditure transaction. For example, if you buy a new computer for the
office the two sides would be that: the amount of money in your bank
account would decrease and the value of assets in the office would increase.
This follows the accounting equation that assets - liability = capital.

Traditionally, bookkeepers kept written records in the form of daybooks,
sales ledgers, purchase ledgers and other journals. Recently, computerised
accounting programmes have overtaken these in popularity as they allow
bookkeepers to record transactions faster and at the same time automatically
generate reports based on the figures. In the traditional paper form
bookkeeping required an exact knowledge of which transactions should be
posted into which T-accounts, now a bookkeeper can do the same job by
memorising the nominal code attached to an account.

Although automated bookkeeping software has made bookkeeping
easier, it is still an area of great difficulty for anyone without suitable training
or experience. Bookkeeping, as with accounting, requires a thorough
understanding of the system which is being used and the effects of the
transactions being posted.

In the single entry system, each transaction is recorded only once. This
means that the record does not accurately show the effect of the transaction
and as such is less effective. Single entry bookkeeping is often used by sole-
traders starting out in business as it requires little expert knowledge. In fact
most people who have balanced their chequebook have used a single entry
system.

Bookkeepers bring 'the books' to the trial balance stage at which point
the work is passed to the accountant to prepare the income statement and
balance sheet using the work prepared by the bookkeeper.

Bookkeepers usually also deal with petty cash and authorise its use,
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VAT returns and personal tax returns. In fact, just
about any ‘accounting' function that doesn't require
an official statement from a certified accountant. S?ﬁﬂ thft t;fltl %Zf%f:t't'g’rr

In _ effect anyone working on accounts | - unyderstand. Do not
preparation before this stage can be labelled as a / miss any interesting
bookkeeper although most people prefer a more facts.
formal title such as accounts payable. Self-
employed bookkeepers face the added difficulty of having to deal with clients
who have either incomplete or disorganised financial records and as a result
have to spend hours wading through boxes of receipts before they can start
recording the financial information contained in these receipts.

Unfortunately a lot of people remain unaware of the complexity of the
role of the bookkeeper, and the term is now more commonly used to show an
individual preparing basic financial records rather than a member of a
professional accounting team.

Useful Tip

Key Vocabulary

1. Bookkeeping ['buk ki:pi] 6yxranrepis

2. bookkeeper ['buk ki:po] Gyxranrep

3. confusion [kan'fju:3on] murytanuHa

4. accounting process [o'kauntm 'prouses] Gyxranrepchkuii mporec

5. financial transaction [treen'zeekfon] dbinancosa oneparis

6. single entry bookkeeping system ['buk Ki:pm ‘sistim] cucrema
€IMHOTO OOIIIKY

7. double ['dabl] entry bookkeeping system — cucrema moaBiifiHOTO
00Ky

8. accuracy of the records [ 'reko:dz] Tounicts 3anmcis

1. Check your understanding.

1. What is bookkeeping?

2. Why are bookkeepers seen as being less important to the success of an
accounting department than accountants?

3. What is bookkeeping within a business?

4. What do financial transactions include?

2. Give Ukrainian equivalents.

Bookkeeping, challenging aspects of accountancy, foundation of
accounting, accounting department, single entry bookkeeping system,
universally recognized, effective system for accounting, accuracy of the
records, accounting equation, daybooks, sales ledgers, purchase ledgers,
journals, computerised accounting programme, overtake, automatically
generate reports based on the figures, chequebook.
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3. Form the sentences using such words and word-combinations.

Bookkeeper, to be faced with a huge amount of extra work, recording of
financial transaction, double entry bookkeeping system, prove, ensure,
income, expenditure transaction, decrease, require, nominal code, attach.

4. Make up an essay.

1. Bookkeeping within a business.

2. Automated bookkeeping software that has made bookkeeping easier.
Is it really easier to work in bookkeeping or not?

3. The work of bookkeeper. What does it imply?

5. Name five characteristic features of bookkeeping.
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=~ Reading 4.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Tax Accounting vs GAAP

In the 21st century many laws and regulations
have been standardized but there are still some
standards which are specific to each country.

If you work in accounting in the US you will
have heard of and understand tax accounting, but your European counterpart
will have no idea what it is. Unlike a lot of countries where the generally
accepted accounting principles (GAAP) is the only method for calculating
tax, accountants in America have two options; tax accounting and GAAP.

So to clear up the question: ‘What is the difference between GAAP and
tax accounting?’

The primary difference between the methods is that under GAAP, all
financial transactions must be recorded and accounted for whereas tax
accounting focuses on the transactions which have an impact on the tax
situation of the company, with other transactions being omitted.

The Generally Accepted Accounting Principles is the compulsory
method of accounting for a public company. Tax accounting can be similar,
but with far more options available.

Knowing the differences between these two methods of accounting will
help you determine the best method to use for your clients and your business.
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GAAP exists to provide accounting principles, standards and practices,
which as a result of being standardized provides financial statements capable
of being compared amongst each other. The Internal Revenue Service (IRS)
developed a tax accounting system to levy taxes against net earnings or
taxable income. Taxable income differs from revenue as defined by GAAP.

Depreciation, the allocation of cost over the estimated useful life of an
asset, also varies between the two methods. Common depreciation methods
under U.S. GAAP include straight line and reducing balance depreciation.
Tax accounting commonly uses the Modified Accelerated Cost Recovery
System, or MACRS, which uses declining percentages defined by the IRS. In
addition, the IRS allows taxpayers to expense a fixed asset in the year of the
purchase.

The accounting basis used in the production of financial statements
determines how to report transactions and what information appears on the
finished financial statements. Under GAAP the only option is accrual basis
accounting. But the tax accounting system allows for the use of cash, accrual
or modified basis accounting. Developing and using the GAAP accounting
system can be too expensive for small business, so the IRS lets smaller
companies account for their business transactions using alternative methods.

Using GAAP, unpaid due expenses accrue on the balance sheet. This
results in an expense accrual, which is a liability to be paid at a later date.
Tax accounting does not need an accrual basis unless you report your
company tax return as an accrual basis taxpayer.

The IRS imposes limits for both cash and modified basis accounting,
which includes income and expense reporting limits as well as revenue limits.

Having highlighted the differences between the two systems, it is clear
that the two are not equal and depending on your business one may be better
suited for your needs.

Tax accounting is significantly simpler than GAAP, as instead of having
to record every single transaction, only those which impact on the tax
situation are taken into consideration. This makes tax accounting the
preferred method for the majority of CPA’s and SME’s.

Many firms use professional accountants to prepare the tax returns and
financial statements. When the basis of the taxes differs from the financial
statements, more time is spent on the process, resulting in higher fees.
Businesses often change to tax accounting basis when changes required by
GAAP are too expensive.

Most business owners have a degree of knowledge on income taxes
because they usually check their returns and sign them. This knowledge
should be consistent with tax accounting principles. Tax regulations use
everyday language and easily understandable examples as they are not just
meant for experienced accountants but also business owners. GAAP rules are

107



more technical and are designed for professionals with wide financial
knowledge who can fully understand and apply them.

Key Vocabulary

. tax accounting [teeks o kavntiy] nogaTkoBHii 06K
. counterpart [ 'kavntapa:t] kosmera

. omit [o'm1t] onyckaru

. determine [dr't3:min] BusHauatu

. allocation [, elov'kerf(a)n] posmomin

. decline [dr'klain] cagatu

. percentage [pa'sentids] BimcoTok

. define [d1'fain] Bu3Havaru

. taxpayer [ 'teeks, pero] miaTHHK MOJaTKiB
10. expense [1ks'pens] Butpagyatu

11. fixed asset [ &set] ocHOBHI KoIITH

O©CoOo~NOOOThWN P

1. Check your understanding.

1. What is the difference between GAAP and tax accounting?
2. What are the generally accepted accounting principles?

3. What is depreciation?

4. Name the two main methods of depreciation.

2. Give Ukrainian equivalents of the words you see.

',,
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3. Put the words in the right order.

1. Accounted, GAAP, all, transactions, financial, be, recorded, must,
and, under.

2. Of, tax, the, on, focuses, the, which, an, impact, on, the, company,
transactions, accounting, tax, have, situation.

3. The, company, generally, accounting, accounting, the, compulsory,
method, of, principles, is, a, for, public, accepted.

4. Principles, exists, provide, to, standards, and, accounting, practices,
GAAP.

5. Taxable, by, income, from, differs, revenue, defined, as, GAAP.

4. Form the sentences using such words and word-combinations.

SUCCESS ADVISORS pecprpation
ACHIEVE couuness DEDICATED 80V

SERV CES"“’“%, NEEDS
i BUSINESS
UN' "-“IN G CLI ENTSHELPING

SNMLL PAGG, IN .U\[L
PROFESSIONAL coNstLiNG

g PLANNIN
i [DUQIL}%\ léU())\\EEP(IE\J(J

TU(ESPE RSONAL

5. Make up an essay.

1. Speak on modified accelerated cost recovery system.

2. Give some information on the accounting basis used in the production
of financial statements that determines how to report transactions and what
information appears on the finished financial statements.
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\ \
— Reading 5.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Management Accounting

Useful Tip Definition: Management Accounting refers to
Read the texts carefully, | the — application of professional knowledge,
slowly. It will be better | techniques and concept in preparing the accounting
:;’is:"d:lfta”dih teDrgsti”:é information in such a manner, which helps the
facts. Rea’é almost every | Management of the organization in the formulating
text fragment to the very | plans and policies, controlling the operations of the
end. Read with interest, |\ organization, decision making, optimizing the use
thoughtfully. of resources, disclosure to management and

safeguarding assets.

In finer terms, management accounting can be understood as the
processing and presentation of accounting and economic data, so that it
would help in the evaluating performance of the management, formulating
strategies, making comparisons, budgeting, forecasting, etc.

Characteristics of Management Accounting
Decision-making system: The financial data provided by the
management accounting, is helpful to the management in framing policies
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and assisting the day to day operations.
Future-oriented: Management accounting is future-oriented as it helps in
planning and deciding the future course of action.

Qualitative and  Quantitative
Information: In management W
accounting, qualitative information

relating to the performance Of the NIANAGEMENTACQOUN’FIXGEamlmEslstmar;gementmathemghftm
managers and other staff is alsp |f=Es el omms

3 A Thereare institutions that produce qualified management accountants

considered, along with the other J

financial data. C AIMS/OBECTIVES )(  ANALYSS )
No set format: There is no set 7

format for the disclosure of the |7 Tsgimptaicsos sorefhodeisnsdiol it

4 Planning for future business activites 3 N } ;

information. Management accounting | / ey which st mansgement i knoving e

devations.

¥ Vatiance aralysis is the compatisonof

usually presents information in the |’ hstndesonnng B R—
form which is easily understandable | .l attelerlofipdd siheotnd

revenue ate equal.

to the managers and other users. J

Discretionary activity: Management accounting is not compulsorily
required by the statute. Indeed, management accounting is done as per the
requirement of the organization and hence, it can be done weekly, monthly,
quarterly, half-yearly, etc.

Management Accounting Techniques

The following tools and techniques are used in management accounting
for better decision making:

Financial Planning: Financial Planning refers to the activity of deciding
beforehand, what is to be done to reach the desired financial objectives, i.e. it
is the process of managing the finances of the organization to get the
maximum return. It includes cash flow planning, investment planning, tax
planning, etc.

Financial Statement Analysis: It refers to the process of analysing the
financial data of the organization for rational decision making. This includes
comparative statement analysis, ratio analysis, cash flow analysis, trend
analysis, etc.

Statistical and Graphical Techniques: Various statistical and graphical
techniques are used by the management to make better economic decisions.
These techniques include statistical quality control, linear programming,
investment chart and so forth.

Control Techniques: Standard costing and budgetary control are the
techniques used by the management to keep a check on the utilization of
resources.

Reporting: The management accountant processes the data and presents
it in reports to provide the relevant information required by the managers.

Therefore, the data available with the help of management accounting

111



must be relevant and precise, presented in an understandable format,
consistent and comparable, and it is available at regular time intervals.

For this purpose, the selection of information to be presented, an
organization of information and the way in which it should be presented must
be carefully chosen by the management accountant.

Key Vocabulary
1. Management accounting ['meanidsment o'kavntiy] ympasmiHCEKHI
00K
. application [ eplr'keif(o)n] 3acrocyBanus
. decision [dr's130n] pitenus
. disclosure [dis'Klov3o] po3kputTst iHdopmarrii
. safeguarding ['serfga:dig] oxopona
. process ['prouses] 0opobsaTH
. comparison [kem'paerisn] mopiBHsHHS
. budget ['badzit] mporaozysaru
. forecast ['fo:ka:st] mporuosysatu
10. decision-making system  [di'sizon-'meikiy ‘sistim]  cucrema
TIPUKAHSATTS pillIeHb

O©COoONO O WN

1. Check your understanding.
1. Give the definition of management accounting.
2. Characterize management accounting.
3. What is qualitative and quantitative information?
4. What are the main management

accounting techniques?

Pace yourself, don’t
rush. Read the
entire question and
pay attention to the
details.

2. Give Ukrainian equivalents.

Budgeting Forecasting Planning

IS ST msat:-tsta= N anagement Problem

Analysis Accounting Solving

Cost Cause and Decision
Accounting Effect Making
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3. Form the sentences using such words and word-combinations.
Management accounting, application, professional knowledge,
technique, financial data, management accounting, helpful, framing policies,
day operations.

4. Put the words in the right order.

1. Management, accounting, relating, with, to, the, performance, of, in,

the, other, is, also, qualitative, considered, information, along, the, other,
managers, financial, and, data, staff.

2. There, no, set, for, is, the, information, disclosure, format, of, the.

3. Planning, objectives, the, refers, financial, to, activity, reach,
beforehand, of, deciding, what, is, to, done, be, to, desired, the, financial.

4. Statistical, are, graphical, techniques, economic, used, by, the, to,
make, management, better, and, various, decisions.

5. Check, budgetary, costing, and, utilization, control, keep, are, the,
used, by, the, to, a, standard, the, resources, on, management, of, techniques.

5. Make up an essay using these topics.

Year to date
actual figures
compared to a
year to date
profiled budget
Key financiat
performance
indicators
showing frends
over time

The forecasted
end of year
position with
variances
against a full
year budget

Management

Accounts

Clear narrative
A rolling 12- - SIS ECE
month cash sﬁ’;:?::’f:‘m
flow statement fo take and areas
A current and -of rizk to consider)
forecasted
balance sheat
detailing the
assets and
liabilities of the
organisation
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Debit Credit Debit Credit Debit Credit
for for for for for for
Increase "Decrease Decreasefincrease Decrease® Increase

Debit  Credit Debit  Credit Debit  Credit

\

_— Reading 6.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

The Accounting Equation

The accounting equation, also called the basic accounting equation,
forms the foundation for all accounting systems. In fact, the entire double
entry accounting concept is based on the basic accounting equation. This
simple equation illustrates two facts about a company: what it owns and what
it owes.

The accounting equation equates a company’s assets to its liabilities and
equity. This shows all company assets are acquired by either debt or equity
financing. For example, when a company is started, its assets are first
purchased with either cash the company received from loans or cash the
company received from investors. Thus, all of the company’s assets stem
from either creditors or investors i.e. liabilities and equity.

Here is the basic accounting equation, which is assets = liabilities +
capital.

As you can see, assets equal the sum of liabilities and owner’s equity.
This makes sense when you think about it because liabilities and equity are
essentially just sources of funding for companies to purchase assets.

The equation is generally written with liabilities appearing before
owner’s equity because creditors usually have to be repaid before investors in
a bankruptcy. In this sense, the liabilities are considered more current than
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the equity. This is consistent with financial reporting where current assets and
liabilities are always reported before long-term assets and liabilities.

This equation holds true for all business activities and transactions.
Assets will always equal liabilities and owner’s equity. If assets increase,
either liabilities or owner’s equity must increase to balance out the equation.
The opposite is true if liabilities or equity increase.

Now that we have a basic understanding of the equation, let’s take a look
at each accounting equation component starting with the assets.

Accounting Equation Components

Assets

An asset is a resource that is owned or controlled by the company to be
used for future benefits. Some assets are tangible like cash while others are
theoretical or intangible like goodwill or copyrights. Another common asset
is a receivable. This is a promise to be paid from another party. Receivables
arise when a company provides a service or sells a product to someone on
credit. All of these assets are resources that a company can use for future
benefits. Here are some common examples of assets:Current Assets, Cash,
Accounts Receivable, Prepaid Expense, Fixed Assets, Vehicle, Buildings,
Goodwill, Copyrights,Patents.

Liabilities

A liability, in its simplest terms, is an amount of money owed to another
person or organization. Said a different way, liabilities are creditors’ claims
on company assets because this is the amount of assets creditors would own
if the company liquidated.

A common form of liability is a payable. Payables are the opposite of
receivables. When a company purchases goods or services from other
companies on credit, a payable is recorded to show that the company
promises to pay the other companies for their assets.Here are some examples
of some of the most common liabilities:Accounts payable, Bank loans, Lines
of Credit, Personal Loans, Officer Loans,Unearned income.

Equity

Equity represents the portion of company assets that shareholders or
partners own. In other words, the shareholders or partners own the remainder
of assets once all of the liabilities are paid off. Owners can increase their
ownership share by contributing money to the company or decrease equity by
withdrawing company funds. Likewise, revenues increase equity while
expenses decrease equity.Here are some common equity accounts: Owner’s
Capital,Owner’s Withdrawals, Unearned income, Common stock, Paid-In
Capital.
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Key Vocabulary

1. Accounting equation [o'kavntiy 1'kwerfon] PiBHSHHSI
OyXrajnTepcbKoro o0JiKy

2. basic ['bersik] ocHoBHHIT

3. entire [in'taro] Beck, Hinmit

4. double entry accounting concept [o'kauntmy 'konsept] xoHuemiis
OyXrajTepcbKoro 00Ky ITOIBIHHUX 3aIKCIB
5. equate [1'kwert] nmpupisaroBatH
6. stem from [stem from] moxomutu Bix
7. receivables [r1'si:vablz] ne6iropcrka 3a6oproBaicTs
8. liability [,laro’biliti] 30608’ s13amHs1

. Check your understanding.

. Make the characteristics of management accounting.

. What is decision-making system?

. What does financial statement analysis refer to?

. Why should we use statistical and graphical techniques?

A OWDNPFP P

2. Read and translate the following terms.

.+.+...

3. Make a definition of management accounting.
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4. Render the text-fragment into English.

He icaye BcraHoBmeHoro Qopmary st pO3KPHUTTA iH(OpMAILi.
VYnpasninchkuii 00k 3a3BH4ail npezacrasisie iHdopmalio y ¢dopmi, ska
JIETKO 3p03yMilla MEHEeIDKepaM Ta 1HIIUM KOPUCTYyBayaM.

Amnaii3z ¢piHaHCOBOT 3BITHOCTI CTOCY€ThCS TPOLIECY aHali3y (iHaHCOBUX
JIAaHUX Opraizaiii s palioHaJbHOTO MPUUHSATTA pilieHb. BiH BKiIouae
MTOPIBHSUTLHUM aHaITi3 3BIiTIB, aHATi3 KOC]IIi€HTIB, aHAJII3 TPOIIOBHX OTOKIB,
aHaji3 TEHACHIIH Ta 1HIIIE.

5. Write an essay on one of three financial conditions.

Accounting Equation

The financial condition of a company is termed by
the fo]lowing items:

1. Liabilities or known as what it owes to others

2. Owner’s Equit\' or known as the difference
between liabilities and assets

3. Assets or what it owns
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— Reading 7.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

What is Auditing?

Auditing is the process of assessment and ascertaining of financial,
operational, and strategic goals and processes in organizations to determine
whether they are in compliance with the stated principles in addition to them
being in conformity with organizational and more importantly, regulatory
requirements. Indeed, among the objectives of auditing as mentioned above,
conformance with regulatory norms and rules and regulations is indeed one
of the drivers behind auditing and historically and traditionally, has been the
main reason why organizations get their financial statements, operational
process, and strategic imperatives audited.

Types of Audits

Among the various types of audits, financial audits are the most popular
followed by operational and strategic audits. Moreover, auditing as a process
has now become so routine and compulsory worldwide that organizations
spend quite some time getting their books of accounts and processes audited
by both internal and external auditors.
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Internal Audits. Internal audits refer to the audits done by employees and
stakeholders within the organizations with a view to evaluate and assess
whether the organization is following the internal processes, norms, rules,
and regulations in addition to determining whether it is in compliance with
the regulatory norms.

Indeed, internal audits are sometimes the first checkpoints for
organizations to determine whether their books of accounts, operational
processes, and IT infrastructure and security protocols are in order with both
the internal objectives, strategic imperatives, and external regulatory
requirements.

Having said that, it must be noted that the reason why internal audits are
not accorded more importance over external audits is that since they are
being performed by employees and individuals within the organizations, the
apparent lack of objectivity and thoroughness apart from a tendency to “cover
things up” means that often, external audits are considered more trustworthy.

External Audits. External audits are done by independent and third party
agencies and companies that are especially tasked with assessing and
evaluating an organizations’ compliance with the regulatory norms.

Further, some organizations also hire external auditors to “hold a mirror
to themselves” in the sense that any deficiencies and irregularities can be
found that are otherwise not “visible” to the senior leadership and
management during the course of conducting the everyday operational
business.

Moreover, external audits are also mandatory due to regulatory and
compliance reasons as well as due to the shareholder requirements which
mandate that external audits need to be done annually, quarterly, and half
yearly to be presented in the Annual General Meetings, and meetings of the
Board of Directors.

In addition, external audits might also be required in case of
contingencies wherein the regulators who suspect that “something is amiss”
in the companies might mandate those companies to be audited by
independent and third party auditors to ascertain the “true picture” of the
finances and operational details of those companies.

Financial Audits

As mentioned earlier, financial audits are the most common form of
audits for various reasons including the fact that businesses exist to make
money and return profits and generate wealth for their shareholders. This
means that investors and other stakeholders must know whether the
businesses are being run properly so that their capital is safe and generating
the stated returns.

Moreover, financial audits are also the most common forms of audits
since any discrepancies in the books of accounts reflects the mismanagement
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of the companies in addition to finance
affecting almost all operational and strategic
areas of the companies’ and their businesses.

In addition, financial audits are also the
first point of evaluation as to whether the
companies are stating the truth and whether
they are hiding or covering up some aspect
that can be uncovered and revealed in a
forensic audit.

In recent years, there have been concerns
about audits being used to cover up and hide internal deficiencies and
weaknesses thereby defeating the very purpose for which such audits are
needed. Indeed, even external auditors have been found to be colluding with
the organizations in this regard and hence, regulators worldwide have turned
their gaze and tightened the controls and the requirements for such audits.
This has been revealed in the way the United States passed several landmark
laws such as Sarbanes Oxley in the wake of the Enron scandal wherein the
auditors, Arthur Anderson, was found to be “in cahoots” with the
management of Enron in cooking the books and covering up the
malpractices.

Key Vocabulary

1. Auditing [ o:ditm] ayaur

2. assessment [o'sesmant] ominka

3. ascertaining [ a&so'teinim] BcTaHOBICHHS

4. determine [dr't3:min] BusHauatn

5. be in compliance [kom'plarons] Biamosinatu

6. stated principles ['stertid 'prinsoplz] BukiaaeHi npuHIUTHA
7. objective [ob'dzektiv] mine

8. internal [in't3:nl] BuyTpimHii

9. external [eks't3:nl] 3oBHimmHIi

10. security protocol [s1'kjuoariti 'provtokpl] mpoTokon Ge3mexu

1. Check your understanding.

1. What is auditing?

2. What are the main types of audits?

3. Are external audits done by independent and third party agencies and
companies? Give some reasons.

4. Characterize the financial audits.
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2. Render the text-fragment into English.

®diHaHCOBUII ayAWT € HANMOIIMpEHImOoI (GOPMOI0 ayAWTy 3 PI3HHX
MPUYHH, BKJIIOYAI04U TOW (DaKT, 110 MiJIPUEMCTBA ICHYIOTD, 11100 3apo0isTu
rpour Ta noBepraTH MpUOyTOK. [HBecTOpHM Ta iHII 3al(iKaBieHI CTOPOHH
TTOBUHHI 3HATH, YW HAJIC)KHUM YHHOM BeleThCs Oi3Hec, mo0 iX kamitan OyB
0e3MeYyHNM Ta IPUHOCHUB 3asBICHUN PHOYTOK.

@diHaHCOBUIT ayUT TaKOX € OJHUM 3 HaWNOUIMPEHIMHUX (HopM ayauTy,
OCKUIBKH Oynb-sIKi pO30DKHOCTI B OyXTalTepChKUX KHUTAxX BiJoOpaaroTh
6e3rocnofiapHe yrnpaBiiHHS KOMIAHISIMA Ha JOAATOK /10 (DiHAHCYBAHHS, L0
3ayirmae Maibke BCi OIepalliifHi Ta cTpareriudi cdepu IisuIbHOCTI KOMITaHIH
Ta ix Oi3Hecy.

3. Make the sentences with the following terms.

ANALYSS

o4 STATISTICAL FINANCE —

AUDIT_

EXPERTISE P R OV’D" _,

VALIDATION \
T

BUSINESS

4. Correct the mistakes in the sentences.

1. Auditing is the process of assessment and establishing of financial,
operational, and strategic processes in principles.

2. Among the various types of audits, financial audits are the most
popular.

3. Internal audits are sometimes the first checkpoints for organizations.

4. External audits are done by dependent and sixth party agencies and
companies.

5. Businesses exist to make money and return profits.
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5. What was the main idea of “What is Auditing?”? Fill in the
organizer with the main idea and supporting details.

Main Idea:

Detail 1: Detail 2: Detail 3:
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_— Reading 8.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Understanding Cost Accounting

Cost accounting is used by a company's internal management team to
identify all variable and fixed costs associated with the production process. It
will first measure and record these costs individually, then compare input
costs to output results to aid in measuring financial performance and making
future business decisions. There are many types of costs involved in cost
accounting, which are defined below.

Types of Costs

. Fixed costsare coststhat don't vary depending on the level of
production. These are usually things like the mortgage or lease payment on a
building or a piece of equipment that is depreciated at a fixed monthly rate.
An increase or decrease in production levels would cause no change in these
costs.

« Variable costs are costs tied to a company's level of production. For
example, a floral shop ramping up their floral arrangement inventory for
Valentine's Day will incur higher costs when it purchases an increased
number of flowers from the local nursery or garden center.
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« Operating costs are costs associated with the day-to-day operations of a
business. These costs can be either fixed or variable depending on the unique
situation.

. Direct costs are costs specifically related to

Look!

. i Share your
producing a product. If a coffee roaster spends five hours | impressions from
roasting coffee, the direct costs of the finished product reading with
include the labor hours of the roaster and the cost of the TGS,

coffee beans.

« Indirect costs are costs that cannot be directly linked to a product. In
the coffee roaster example, the energy cost to heat the roaster would be
indirect because it is inexact and difficult to trace to individual products.

Cost Accounting vs. Financial Accounting

While cost accounting is often used by management within a company
to aid in decision making, financial accounting is what outside investors or
creditors typically see. Financial accounting presents a company's financial
position and performance to external sources through financial statements,
which  include information  about its revenues, expenses, assets,
and liabilities. Cost accounting can be most beneficial as a tool for
management in budgeting and in setting up cost control programs, which can
improve net margins for the company in the future.

One key difference between cost accounting and financial accounting is
that, while in financial accounting the cost is classified depending on the type
of transaction, cost accounting classifies costs according to information needs
of the management. Cost accounting, because it is used as an internal tool by
management, does not have to meet any specific standard such as generally
accepted accounting principles (GAAP) and, as a result, varies in use from
company to company or department to department.

Types of Cost Accounting

Standard Costing

Standard costing assigns "standard" costs, rather than actual costs, to
its cost of goods sold (COGS) and inventory. The standard costs are based on
an efficient use of labor and materials to produce the good or service under
standard operating conditions, and they are essentially the budgeted amount.
Even though standard costs are assigned to the goods, the company still has
to pay actual costs. Assessing the difference between the standard (efficient)
cost and actual cost incurred is called variance analysis.

If the variance analysis determines that actual costs are higher than
expected, the variance is unfavorable. If it determines the actual costs are
lower than expected, the variance is favorable. Two factors can contribute to
a favorable or unfavorable variance. There is the cost of the input, such as the
cost of labor and materials. This is considered to be a rate variance.
Additionally, there is the efficiency or quantity of the input used. This is
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considered to be a volume variance. If, for example, XYZ company expected
to produce 400 widgets in a period but ended up producing 500 widgets, the
cost of materials would be higher due to the total quantity produced.

Activity-Based Costing

Activity-based costing (ABC) identifies overhead costs from each
department and assigns them to specific cost objects, such as goods or
services. The ABC system of cost accounting is based on activities, which is
any event, unit of work, or task with a specific goal, such as setting up
machines for production, designing products, distributing finished goods, or
operating machines. These activities are also considered to be cost drivers,
and they are the measures used as the basis for allocating overhead costs.

Traditionally, overhead costs are assigned based on one generic
measure, such as machine hours. Under ABC, an activity analysis is
performed where appropriate measures are identified as the cost drivers. As a
result, ABC tends to be much more accurate and helpful when it comes to
managers reviewing the cost and profitability of their company's specific
services or products.

For example, cost accountants using ABC might pass out a survey to
production line employees who will then account for the amount of time they
spend on different tasks. The cost of these specific activities are only
assigned to the goods or services that used the activity. This gives
management a better idea of where exactly time and money is being spent.

To illustrate this, assume a company produces both trinkets and widgets.
The trinkets are very labor intensive and require quite a bit of hands-on effort
from the production staff. The production of widgets is automated, and it
mostly consists of putting the raw material in a machine and waiting many
hours for the finished good. It would not make sense to use machine hours to
allocate overhead to both items, because the trinkets hardly used any machine
hours. Under ABC, the trinkets are assigned more overhead related to labor
and the widgets are assigned more overhead related to machine use.

Lean Accounting

The main goal of lean accounting is to improve financial management
practices within an organization. Lean accounting is an extension of the
philosophy of lean manufacturing and production, which has the stated
intention of minimizing waste while optimizing productivity. For example, if
an accounting department is able to cut down on wasted time, employees can
focus that saved time more productively on value-added tasks.

When using lean accounting, traditional costing methods are replaced
by value-based pricing and lean-focused performance measurements. Financial
decision making is based on the impact on the company's total value stream
profitability. Value streams are the profit centers of a company, which is any
branch or division that directly adds to its bottom-line profitability.
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Marginal Costing

Marginal costing (sometimes called cost-volume-profit analysis) is the
impact on the cost of a product by adding one additional unit into production.
It is useful for short-term economic decisions. Marginal costing can help
management identify the impact of varying levels of costs and volume on
operating profit. This type of analysis can be used by management to gain
insight into potentially profitable new products, sales prices to establish for
existing products, and the impact of marketing campaigns.

The break-even point, which is the production level where total revenue
for a product equals total expense, is calculated as the total fixed costs of a
company divided by its contribution margin. The contribution margin,
calculated as the sales revenue minus variable costs, can also be calculated on
a per unit basis in order to determine the extent to which a specific product
contributes to the overall profit of the company.

Key Vocabulary

1. Cost Accounting [kost o'kaontig] 06iik BuTpar

2. fixed [fikst] mocriitnmii

3. variable ['veoriobl] sminamit

4. operating [ 'pparerti] onepartiiiauii

5. direct [dr'rekt] mpsmuii

6. indirect [, ind1'rekt] HenpsiMuii

7. financial accounting [far' nenfsl o'kauntm] dinancosuii 06k

8. standard costing ['steendad 'kostm] crangaptHa BapTicTh

9. activity-based costing [&k tiviti-berst 'kostiy] Butpatd Ha OCHOBI
ISITBHOCTI

10. lean accounting [li:n o 'kavntiy] 6epesxnuBuii 06K

11. marginal costing ['ma:dzinal "kostiy] rpaniyHa BapTicTh

1. Check your understanding.

1. How do you understand cost accounting?

2. What are the fixed costs?

3. What are variable costs?

4. What other types of costs do you know. Name some reasons.
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2. Render the text-fragment into English.

Tonosnoio memoto Oepediciusoeo 00NIKY € 800CKOHANEHHS.

owaonueo2o

O0OHOYACHO ONMUMIZYIOYU NPOOYKMUBHICHb.

NPAKMUKYU YNpaeiinis inancamu 8 opeanizayii. Bepesciueuil ook -
ye npooosdcenus  Ginocogii

=

=—

ES i

8UPOOHUYMBA
BUPOOHUYMEA, 5Ke MAE 3AAGICHUN HAMIpP MIHIMIZyeamu 6i0Xoou,

ma

3. Work in groups. Play the game. You will need a dice, some coins
and a watch. Who will be the winner in each group?

FINISH Go back 4 Miss a turn Talk for one Go to finish
spaces minute about
standard
costing
Talk for one Goon?2 Talk for one | You have thirty | Miss a turn
minute spaces minute about seconds to
about types indirect costs envisage
of cost information
accounting about direct
costs
Goback2 | Whatdoyou | Missaturn | You have thirty | Speak for one
spaces know about seconds to minute on
operating speak on fixed costs
costs? variable costs
START | Talk forone | Talk forone | Goon3spaces | You have
minute on | minute about twenty
the types of costs seconds to
definition of list the main
cost types of costs
accounting

4. Complete the following sentences to support the main ideas of the text.
1. Standard costing assigns “standard” costs to ... .
2. Activity-based costing identifies overhead costs from ... .
3. Overhead costs are assigned based on ... .
4. Lean accounting is an extension of the philosophy of lean
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manufacturing and production, which ... .

5. Marginal costing is the impact on the cost of a product by ... .

5. Make up an essay using such types of cost.

Types of Cost
ISR B B_PfQaaTSTS S

* Fixed cost

% Variable cost
* Marginal cost
* Actual cost

* Dircct cost

* Indirect cost

“ Economic cost
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\ Reading 9.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Budget and its types

Nobody likes the word ‘budget’, but the truth is that without accurate
budgeting and planning business could not exist. This is even more true in
financial departments, such as accounting.

Budgets can represent one of the most important tools that a financial
department has at their disposal, providing they are prepared in a realistic
manner covering all areas of the business without errors of omission. One of
the main benefits of a business budget is the ability to restrict and limit how
much money is spent on a given operation. Budgets normally count expense
accounts to make sure that capital is not being wasted on unneeded goods or
that the company is not overpaying for materials used in the business.
Limiting capital spent by the business may mean that owners and managers
are forced to find new suppliers to acquire business inputs, thus saving
money and meeting their budget.

Companies regularly go over budgets to plan future growth and
expansion. Money saved on day-to-day business expenditures can be set
aside in a special reserve account designated for future new business.
Budgeting for future growth opportunities means that companies have the
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available capital when an opportunity to expand business operations presents
itself.

Traditionally, budgets were seen as nothing more than a way to forecast
the forthcoming years business activity. They were prepared by the owner, or
a senior manager who had only a limited knowledge on the actual financial
results and their effect. This meant that budgets were often highly inaccurate
when compared to the actual results, and as such these managers ran into
problems when using these budgets as a method of planning for the future.

On account of these problems, the process of budgeting is changing, and
managers are making use of accounting professionals in the process of
drawing up budgets. Accountants working together with senior management
are able to accurately forecast the results of a given situation by using flexible
or dynamic budgets which react to increases or decreases in sales to show the
net effect on the company. This means that management are aware of
possible marginal costs associated with production in any situation and show
the margin of safety, which greatly helps in planning courses of action in case
of adrop in sales.

Even in the case of a company having an adverse budget result, the
process of budgeting can still prove useful. By comparing and contrasting the
actual results with the budgeted results over the course of several years, it is
possible to observe [cyclical patterns] which are likely to happen again and as
such can then be predicted with a higher degree of accuracy.

The following types of budgets are commonly used by businesses:

Master Budget

A master budget is an aggregate of a company's individual budgets
designed to present a complete picture of its financial activity and health. The
master budget combines factors like sales, operating expenses, assets, and
income streams to allow companies to establish goals and evaluate their
overall performance, as well as that of individual cost centers within the
organization. Master budgets are often used in larger companies to keep all
individual managers aligned.

Operating Budget

An operating budget is a forecast and analysis of projected income and
expenses over the course of a specified time period. To create an accurate
picture, operating budgets must account for factors such as sales, production,
labor costs, materials costs, overhead, manufacturing costs, and
administrative expenses. Operating budgets are generally created on a
weekly, monthly, or yearly basis. A manager might compare these reports
month after month to see if a company is overspending on supplies.

Cash Flow Budget

A cash flow budget is a means of projecting how and when cash comes
in and flows out of a business within a specified time period. It can be useful
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in helping a company determine whether it's managing its cash wisely. Cash
flow budgets consider factors such as accounts payable and accounts
receivable to assess whether a company has ample cash on hand to continue
operating, the extent to which it is using its cash
productively, and its likelihood of generating cash
in the near future. A construction company, for
example, might use its cash flow budget to determine
whether it can start a new building project before
getting paid for the work it has in progress.

Financial Budget

A financial budget presents a company's strategy for managing its assets,
cash flow, income, and expenses. A financial budget is used to establish a
picture of a company's financial health and present a comprehensive
overview of its spending relative to revenues from core operations. A
software company, for instance, might use its financial budget to determine
its value in the context of a public stock offering or merger.

Static Budget

A static budget is a fixed budget that remains unaltered regardless of
changes in factors such as sales volume or revenue. A plumbing supply
company, for example, might have a static budget in place each year for
warehousing and storage, regardless of how much inventory it moves in and
out due to increased or decreased sales.

Look!

Pay attention
to the main
information.

Key Vocabulary

. Budget ['badszit] 6romxeT

. aggregate [ 'agrigit] cykymHicts

. master ['ma:sta] budget — rosoBHuit GromKeT

. combine [kam'bain] moexuysaru

. operating ['oparertig] budget — onepartiiiauii 6r0KET

. cash flow [kef flou] budget — GrokeT rpoIOBHX TOTOKIB

. financial [far'nenfsl] budget — pinancosuii 6r0mrer

comprehensive overview [ kompri'hensiv ‘suvovju:] Bcebiunumit
OTJIA,
. static ['steetik] budget — craTuunmii 6r0KET

. Check your understanding.

. What is budget?

. Name the types of budget.

. What is master budget?

. Give some information in operating budget.

. Characterize cash flow budget.

. Describe financial budget.

. What is static budget? Make some reasons of your ideas.
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2. Form the sentences using such word-combinations.

Types of Budget

Operating Budget Capital Budget

Sales [/ Revenue Budget

Expenses Budget Equipment & Machinery

3. Complete the following sentences to support the main ideas of the text.

1. Budgets can represent one of the most important tools that ... .

2. Companies regularly go over budgets to ... .

3. Budgeting for future growth opportunities means that ... .

4. Accountants working together with senior management are able to ....

5. By comparing and contrasting the actual results with the budgeted
results over the course of several years, it is possible to ... .

4. Acting the scene. Characters: two students of economical
department. They exchange opinions about the types of budgets they know.
Students consider the four most common budgeting methods. Pay attention
to the following statements.

The activities |
need to undertake
to achieve my
business aim

The cost

expectation of
delivering
these activities
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5. Make up an essay using this information.

What is Financial Budget?
A financial budget is predicting the incomes and expenses of the business
on long-term and short-term basis. Right projections of the cash flow help
the business to achieve its targets in the right way.

Why is Financial Budget Prepared?
The organizations prepare the financial budget to manage the cash flows
in a better way. This budget gives the business a better control and
efficient planning mechanism to manage the inflows and outflows.

Different Sections of Financial Budget
* Cash Budget
* Budgeted Balance Sheet
* Capital Expenditure
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\
_— Reading 10.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Taxation and its types

Taxation is an imposition of compulsory levies on individuals or entities
by governments. Taxes are levied in almost every country of the world,
primarily to raise revenue for government expenditures, although they serve
other purposes as well.

Classes of Taxes:

Direct taxes. Direct taxes are primarily taxes on natural persons (e.g.,
individuals), and they are typically based on the taxpayer’s ability to pay as
measured by income, consumption, or net wealth. What follows is a
description of the main types of direct taxes.

Individual income taxes are commonly levied on total personal net
income of the taxpayer (which may be an individual, a couple, or a family) in
excess of some stipulated minimum. They are also commonly adjusted to
take into account the circumstances influencing the ability to pay, such as
family status, number and age of children, and financial burdens resulting
from illness. The taxes are often levied at graduated rates, meaning that the
rates rise as income rises. Personal exemptions for the taxpayer and family
can create a range of income that is subject to a tax rate of zero.

Taxes on net worth are levied on the total net worth of a person—that is,
the value of his assets minus his liabilities. As with the income tax, the
personal circumstances of the taxpayer can be taken into consideration.
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Personal or direct taxes on consumption (also known as expenditure
taxes or spending taxes) are essentially levied on all income that is not
channeled into savings. In contrast to indirect taxes on spending, such as the
sales tax, a direct consumption tax can be adjusted to an individual’s ability
to pay by allowing for marital status, age, number of dependents, and so on.
Although long attractive to theorists, this form of tax has been used in only
two countries, Indiaand Sri  Lanka; both instances were brief and
unsuccessful. Near the end of the 20th century, the “flat tax”—which
achieves economic effects similar to those of the direct consumption tax by
exempting most income from capital — came to be viewed favourably by tax
experts. No country has adopted a tax with the base of the flat tax, although
many have income taxes with only one rate.

Taxes at death take two forms: the inheritance tax, where the taxable
object is the bequest received by the person inheriting, and the estate tax,
where the object is the total estate left by the deceased. Inheritance taxes
sometimes take into account the personal circumstances of the taxpayer, such
as the taxpayer’s relationship to the donor and his net worth before receiving
the bequest. Estate taxes, however, are generally graduated according to the
size of the estate, and in some countries they provide tax-exempt transfers to
the spouse and make an allowance for the number of heirs involved. In order
to prevent the death duties from being circumvented through an exchange of
property prior to death, tax systems may include a tax on gifts above a
certain threshold made between living persons (see gift tax). Taxes on
transfers do not ordinarily yield much revenue, if only because large tax
payments can be easily avoided through estate planning.

Indirect taxes

Indirect taxes are levied on the production or consumption of goods and
services or on transactions, including imports and exports. Examples include
general and selective sales taxes, value-added taxes (VAT), taxes on any
aspect of manufacturing or production, taxes on legal transactions, and
customs or import duties.

General sales taxes are levies that are applied to a substantial portion of
consumer expenditures. The same tax rate can be applied to all taxed items,
or different items (such as food or clothing) can be subject to different rates.
Single-stage taxes can be collected at the retail level, as the U.S. states do, or
they can be collected at a pre-retail (i.e., manufacturing or wholesale) level,
as occurs in some developing countries. Multistage taxes are applied at each
stage in the production-distribution process. The VAT, which increased in
popularity during the second half of the 20th century, is commonly collected
by allowing the taxpayer to deduct a credit for tax paid on purchases from
liability on sales. The VAT has largely replaced the turnover tax—a tax on
each stage of the production and distribution chain, with no relief for tax paid
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at previous stages. The cumulative effect of the turnover tax, commonly
known as tax cascading, distorts economic decisions.

Although they are generally applied to a wide range of products, sales
taxes sometimes exempt necessities to reduce the tax burden of low-income
households. By comparison, excises are levied only on particular
commodities or services. While some countries impose excises and customs
duties on almost everything—from necessities such as bread, meat, and salt,
to nonessentials such as cigarettes, wine, liquor, coffee, and tea, to luxuries
such as jewels and furs — taxes on a limited group of products — alcoholic
beverages, tobacco products, and motor fuel — vyield the bulk of excise
revenues for most countries. In earlier centuries, taxes on consumer durables
were applied to luxury commodities such as pianos, saddle horses, carriages,
and billiard tables. Today a main luxury tax object is the automobile, largely
because registration requirements facilitate administration of the tax. Some
countries tax gambling, and state-run lotteries have effects similar to excises,
with the government’s “take” being, in effect, a tax on gambling. Some
countries impose taxes on raw materials, intermediate goods (e.g., mineral
oil, alcohol), and machinery.

Some excises and customs duties are specific — i.e., they are levied on
the basis of number, weight, length, volume, or other specific characteristics
of the good or service being taxed. Other excises, like sales taxes, are ad
valorem—Ilevied on the value of the goods as measured by the price. Taxes
on legal transactions are levied on the issue of shares, on the sale (or transfer)
of houses and land, and on stock exchange transactions. For administrative
reasons, they frequently take the form of stamp duties; that is, the legal or
commercial document is stamped to denote payment of the tax. Many tax
analysts regard stamp taxes as nuisance taxes; they are most often found in
less-developed countries and frequently bog down the transactions to which
they are applied.

Proportional, progressive, and regressive taxes. Taxes can be
distinguished by the effect they have on the distribution of income and
wealth. A proportional tax is one that imposes the same relative burden on all
taxpayers—i.e., where tax liability and income grow in equal proportion.
A progressive tax is characterized by a more than proportional rise in the tax
liability relative to the increase in income, and aregressive taxis
characterized by a less than proportional
rise in the relative burden. Thus,
progressive taxes are seen as reducing | Text Structure Text Features
inequalities in income distribution,
whereas regressive taxes can have the
effect of increasing these inequalities.

Key Words Grammar
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Key Vocabulary

1. Taxation [teek'seifon] omogarkyBaHHs

2. imposition [, 1mpa’zifon] BBeaeHHs

3. revenue ['revinju:] noxin

4. government expenditures ['gavnmont 1ks'pendifoz] nmepixaBHi
BHJIATKU

5. direct taxes [dr'rekt "teeksiz] npsmi nogaTku

6. taxpayer ['teeks pers] rmiaTHuK OAATKIB

7. adjust [o'dzast] kopurysaru

8. sales taxes [seilz "teeksiz] momaTku 3 mpoxaxy

9. multistage [ maltisterds] taxes — 6ararocTymneHesi mogaTku

10. beverages ['bevoridziz] namoi

11. fuel [fjuol] manuso

12. durables ['djuoroblz] ToBapu TpuBanoro KOpUCTyBaHHS

13. luxury commaodities ['lakfari ko' moditiz] poskimsi ToBapu

14. inequality [, mi(:) kwoliti] HepiBHicTH

1. Check your understanding.

1. What is taxation?

2. Name the main classes of taxes.
3. Direct taxes. What is it?

4. Characterise indirect taxes.

5. What are proportional, progressive and regressive taxes? Discuss.

2. Make the sentences using these words:

U S -

o n background § proft oution §

papen, “ush tax mnney i mpouuu. %

S budget;
=acecount o gsmggéa"c&asl.chedule

a..xatmn““

“"‘“:deill)tt
e mémue accnuntmg
“refund irs

3. Speak on the taxation in our country. Do it in pairs.

4. Render the text-fragment into English.

BaxnuBuM €1EeMEHTOM OMNOJATKYBaHHS € HOro 00'€KT — BUA i 00csT
JIOXOIy, MaWHO Ta MHOro BapTICTh, NPHUPOIHI O0O0'€KTH, OKpeMi BHUAH
IiSUTPHOCTI, TPOIIOBA BHPYYKa Ta iH., TOOTO Bce, IO OOKJIANAETHCA
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momarkaMd.  OO'eKT  OMOAATKyBaHHS  Ma€  BIANOBIAHY  OIMHHUIIO
BHUMIPIOBaHHS, III0 BHKOPHUCTOBYEThCS JJISI KUIBKICHOTO BHPAKECHHS
momatkoBoi 0Oasu. Hampukman, npud MmogaTkoOBOMY OOKIaJeHHI 3emili
BUKOPUCTOBYIOThCSI TaKi OJMHHIII BHUMIPIOBAaHHS: aKp, TeKTap, COTKa,
KBaJIpaTHUH METp; NMPH BCTAHOBJICHHI aKUW3y Ha OCH3UH, CUpT, HadTy
TOIIO — TOHHA, JITP, TaJiOH, Oapeib;, MPHU OMNOJATKYBaHHI MPHOYTKY

(moxomy) — HaIliOHABHA TPOIIIOBA OJIUHUIIS.
(Retrieved from: https://uk.wikipedia.org/wiki/Onooamkysannst)

5. Make a short story using this material.

gy

Direct Tax Indirect Tax
C te T -J
Income Tax &g Value Added
Tax(VAT)
Gift Tax oods & Service
Tax (GST)
Minimum
Alternate Tax

(MA]) Excise
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Unit 4

Tourism



= Reading L.

From the History of Tourism

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

A Brief History of Travel & Tourism

Nowadays, mostly thanks to technology and transport, the world has
become much smaller and the potential to explore its surface much greater.
However, for most of human history the ability to explore different countries
around the globe was either confined solely to the rich or used only for the
purposes of conquest and necessity. As travel now forms such an integral part
of our lives, we’ve decided to write a quick rundown of the history of travel
and tourism, from the cultural exploits of the ancient Greeks to the package
holidays and gap years we all now enjoy.
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During the Greek and Roman periods, travel and tourism was a privilege
confined almost exclusively to the wealthy arlstocratlc classes. As the upper
classes of these societies 4 e
prided themselves on
artistic,  scientific  and
philosophical pursuits,
travelling abroad was
considered a method of
expanding this search into
other cultures and
potentially provide
additional  enlightenment 4 \
and learning opportunities (it seems the phrase ‘travel broadens the mind’ has
been passed down successively since this time). This mostly took the form of
learning about other societies through exploration their art, languages and
culture. Eventually, this passion for travelling filtered down into the lower
classes, particularly in the expansive Roman Empire, with historical evidence
indicating that the Romans constructed some of the earliest travel resorts and
spas designed purely for relaxation while travelling. This travel phenomena
was not only confined to the
European aristocracy, as it
was also popular for nobles in
East Asia to travel across the
countryside for religious and
cultural experiences, often
visiting temples and sacred
sites along the way.

As time passed, the

= Middle Ages gave rise to a
new form of travel, the religious pilgrimage. While the rich still travelled for
cultural and leisure reasons, the lower classes were encouraged to travel to
certain religious sites, often
unaided on foot with perhaps a
horse to carry supplies. The
Middle Ages also saw the
emergence of connected
shipping routes, whose growth
and networking encouraged a &
rise in journeys taken and the |
possibility of long-distance
travel to more distant locations.

.
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This paradigm of travel continued more or less unchanged until the mid-
17th century when the next major travel development became established in
European culture, the concept of the Grand Tour. Undertaken mainly by the elite
of Western and Northern European countries, the Grand Tour was seen as a ‘rite
of passage’ for young men, designed to educate them following completion of
formal education but before the
onset of adulthood. The concept
of the Grand Tour is cited by
many to be the origin of the
modern tourism industry and as
an indicator that the idea of
| travel for pleasure and cultural
exposure had been firmly
established in European culture
by this time. The Grand Tour
eventually developed a more rigid structure, with travellers expected to abide by
a strict itinerary and to travel with an educational tutor. A traditional route would
depart from England, then through France into Italy for a few months before
returning via Germany and Holland. These trips utilized the most modern travel
technology of the time, including ships and collapsible coaches, and it was not
uncommon for servants to follow a traveller throughout the entire trip.

The Grand Tour remained a cultural staple until the 1840s, when the
construction of widespread railway systems allowed easier and cheaper travel
across Europe. With rail travel, the idea of taking a Grand Tour became available
to the growing middle classes and it soon became popular for middle and
working class people to also travel for leisure purposes. The industrial revolution
and its related developments in specific leisure time contributed massively to
tourism development, with Englishman Thomas Cook establishing the first ever
travel agency in the 1840s. The growth in travel planning businesses lifted the
burden of travellers having to do all research and pricing themselves ahead of
time, and thus increased the ability of many to plan and execute long periods of
travel to multiple destinations with little personal effort. When this structure
combined with rapidly decreasing railway fares, long distance travel was cheaper
and faster than at any previous point in ot
human history. The growth in railway ™
travel and agency organization also
contributed to the establishment of
business travel as a common practice.

Much like the railways before it,
the advent of airplane travel in the early-
20th century would prove an enormous g
boon for the travel and tourism industry,

-

—
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more than any other technological development. It also finally realized the idea of
mass international tourism beyond a single continent. Huge multinational carriers
including Pan-American, Delta and American Airlines arose during the 1900s,
rendering most physical travel barriers obsolete in less than 50 years. In modern
times, with faster aircraft and more comfortable ways of travelling long distance,
it is now possible to get almost anywhere in the world within 48 hours.

Today, the travel industry HAWAII BY FLYINC CLIPPER
represents  an  economic i . -
behemoth and one of the most
economically important leisure
activities in the world. With
the advent of trips into the
outer atmosphere, dubbed
‘space tourism’, a new and
exciting chapter in travel
technology is developing and

PV leEIH(vI/IA' AIRWAYS SYSTEM

could change the face of tourism for centuries to come.
(Retrieved from: https://medium.com/@HulahBlogger/a-brief-history-of-travel-tourism-

93¢22ad99530)

1. Answer the questions based on the text.

1. Who could travel During the Greek and Roman periods and why?

2. What did the Romans construct? What for did the Romans use
them?

3. What do you know about a new form of travel during the Middle
Ages?

4. How did shipping routes help to the tourism during the Middle
Ages?

5. How do you understand the concept of the Grand Tour?

6. What does the Grand Tour presuppose?

7. How did the expansion of the railway system change the travel

industry during the Industrial Revolution?

8. Who was the first person to open the first travel agency? How did
the given institution influence the culture of travelling?

9. What did facilitate an enormous boon for the travel and tourism
industry in the 20th century?

10.  What do you know about modern trends in tourism?

2. Match the name of the definition with its explanation.
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1. a holiday that is organized by a company at a fixed price and
that includes the cost of travel, hotels, etc.

2. to develop or use something for business or industry.

3. a year that a young person spends working and/or travelling,
often between leaving school and starting university.

4, is a place that is thought of as holy to a particular religion.

5. a journey to a holy place for religious reasons.

6. a visit to the main cities of Europe made by rich young British or
American people as part of their education in the past.

7. a plan of a journey, including the route and the places that you
visit.

8. a place to which somebody/something is going or being sent.

9. something that is very helpful and makes life easier for you.

10. a company that carries goods or passengers from one place to

another, especially by air.

3. Find the appropriate English correspondents in the text above.

Xpam, Mopchbka cMyra, MJOCHIKYBaTH pI3HOMaHITHI KpaHW CBITY,
HEB'EMHA 4YacTWHA HANIOTO JKUTTS, BHDKIDKATH 3aKOPIOH, ITOJIOPOXKi
PO3IIMPIOIOTE  KPYTO3ip, TYPUCTHYIHI KYpPOPTH Ta KypOPTH 13 MiHEpPaTbHUMU
BOJIaMH, BI/IBI/lyBaTM XpaMH Ta CBSILEHHI MICIls, PENiriiiHe MaJIOMHHUIITBO,
MOZIOPO’KI HA JaNieKi BIJICTaHi, IMPOi3, TypHCTUYHA Tally3b, JIOTPUMYBATHChH
CYBOPOT0 MapIIpyTy MOAOPOXKi, MAPIIPYT/KypC, TYPUCTUYHA arcHITis, O3B,
TTOJJOPO’KYBATH 3aJIi3HUIICIO, IOAOPOKYBATH IIIIKH, KOCMIYHUH TYpU3M.

4. Fill in the words from the boxes.

Return, trip, counties, excursion, escorted, accolade
of, vibrant.

Thomas Cook began his international travel company in 1841, with a
successful one-day rail from Leicester to Loughborough on 5 July. This
landmark daytrip has earned Leicester the the ‘birthplace of tourism’ as
it was from these humble roots that a whole new kind of travel business developed.
Cook 500 of the members from Leicester to a rally ten miles north in the
nearby town of Loughborough. Even though the may have been short, it
would have been the first time many of these travelers entered a train. Therefore,
the 500 paid one shilling and sixpence each, which is around £7.00 for the

trip. The Derbyshire native soon offered excursions across the with
a service from Leicester to the city of Liverpool in 1845. Soon after, Cook
used his decade of experience to lead tours of Wales, Ireland and Scotland in 1851.
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Expand, steamers, coupon, circular tour, routes,
milestones, venture, via.

Cook was therefore persuaded to use his set up to bring workers from the
Midlands and Yorkshire for the Great Exhibition in the UK during 1851. By the
time this London event was finished, Cook had taken 150,000 people across the
country. This success gave Cook the confidence to internationally ,
combining various forms of transport. From the mid 1850s, Cook’s business
serviced across the English Channel from Essex to the Belgian city of
Antwerp. This gave way to a that included the European cities of Brussels,
Cologne, Heidelberg, Baden-Baden, Strasbourg and Paris. The tour then returned
to England ports in Normandy.

Subsequently, the birth of two key aspects of modern tourism was seen
following these tours. The first was the 1868 introduction of the hotel ,
which helped customers pay for their hotel and meals. The second was the 1874
creation of the circular note, which was an early form of the traveller’s cheque.

Thereafter, Cook further expanded on his international growth
to across the Atlantic. A network of North American tours, covering 4,000
miles of railways was set up from 1865. Along with this, Cook set up systems in
Egypt with that he hired to travel up the river Nile. These were
followed by annual world tours using Cook’s experienced network and systems.

5. Join the words with their explanations.

1. Accolade A) one of a number of areas that some countries are
divided into, each with its own local government

2. Milestone B) praise or an award for an achievement that people
admire

3. County C) a business project or activity, especially one that
involves taking risks

4. Vibrant D) a boat or ship driven by steam

5. Venture E) a stone by the side of a road that shows how far it is to
the next town and to other places

6. Customer F) happening or done once every year

7. Annual G) a person or an organization that buys goods or services
from a shop or business

8. Steamer H) full of life and energy
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N e Reading 2.

Types of Travel

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Types of Tourism

No matter what your aim is, traveling to distant places always tends to
fascinate. The tourism sector today aims to cater to the needs and preferences of all
types of tourists, and thus, seems to take into consideration specific areas of their
interest. Therefore, today we have a plethora of tourism types and innumerable
options to choose from. The different categories of tourism are as under:

Adventure tourism, also known as adventure travel, this kind of tourism is
becoming very famous amongst adventure seekers, who are always in the quest of
something new to satisfy their adrenaline rush. Adventure tourism requires that a
tourist has the heart to take risks and possesses special training and skills.
Generally, adventure tourists indulge in difficult activities and extreme sports, such
as mountaineering, desert hiking, bungee jumping, scuba diving, paragliding, zip
lining, rock climbing, and so on.

Business tourism comprises the activities of persons traveling to, and staying
in places outside their usual environment for not more than one consecutive year
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for leisure, business and other purposes. Common activities involved in business
tourisminclude attending meetings, conferences, and seminars, visiting
exhibitions and trade fairs, and so on.

Culinary tourism or food tourism involves tasting and experiencing the
local and traditional food of a particular country, region, or city/town/village. It is
worth noting that though food alongside accommodation and infrastructure is one
of the key components of tourism, there are numerous tours organized just for the
sake of experiencing the culinary culture. Today, with the overall growth of
tourism sector, this subset has also expanded and developed to a great extent.
Culinary tourism also includes enotourism, wherein people visit certain regions,
specializing in winemaking, in order to enjoy the exotic wines.

Cultural tourism this kind of tourism involves the culture of a particular
country or region. The concept of cultural tourism encompasses things, such as
history of a given region, the lifestyle of people in a particular geographical locale,
architecture, oral traditions, religions, festivals, cuisine, and so on. Activities of
cultural tourism in the urban areas may involve visiting museums, theaters, art
galleries, and so on; those in the rural areas may involve visiting indigenous
cultural communities and having an insight into their traditions, lifestyle, and
values. It also involves pop-culture tourism as one of its major subsets, which
includes traveling to places, appearing in literary works, TV series, and cinema.

Ecotourismis a very broad category of tourism that involves a socially
responsible travel to virtually undisturbed and pristine areas of natural beauty. It
involves traveling to places, the primary attractions of which are flora and fauna,
natural and/or artificial landforms, and settlements of indigenous communities.
Ecotourism also encompasses the concepts of geotourism and wildlife tourism.
Moreover, agritourism has been added to the list of subtypes of ecotourism,
which involves visiting a farm or ranch, and indulging in agriculture-related
activities.

Genealogy tourism is a very interesting form of tourism in which tourists
travel to the land(s) of their ancestors in quest of their roots. While genealogy
tourism has captured a substantial market all across the world, it seems to be more
prominent in various diasporic communities the world over. Every year, several
people, especially those belonging to the emigrated populations, go to countries of
their origin and seek to reconnect with their pasts.

The term medical tourism constitutes the travel of patients from one place to
the other in order to acquire proper medical care and treatment. Common
treatments that patients indulging in medical tourism seek include treatments for
certain genetic disorders and specialized surgeries such as joint replacement,
cosmetic surgeries, and so on. Some people also travel to seek psychiatric and
alternative healing treatments. Suicide tourism is a subset of medical tourism in
which patients suffering from incurable ailments travel to other nations where
euthanasia is legal.
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Religious tourism is a type of tourism where people embark on long
journeys, either individually or in groups, for the purpose of pilgrimage or for
carrying out missionary activities. Numerous holy places around the world have
been developed into thriving tourist centers, and each year, these receive an
overwhelming influx of tourists. Places such as temples, churches, mosques, or
landforms with religious significance are some of the most visited sites by the
religious tourists, who claim to seek oneness with the God through such journeys.

Space tourism is another newly developed concept in the tourism sector. It
involves traveling to space for recreational or business purposes. A number of
startup companies offer space tours to a limited number of tourists each year, but
the concept is still in its developmental phase. Right from its inception, space
tourism has been subject to a large number of criticisms owing to its high costs,
and also the various legal constraints. However, there have been a number of such
missions, which have been successful.

Sports tourism, as the name suggests, involves sport(s) and the excitement
and enjoyment it offers, as its basis. It can be either active or passive in nature,
which means that one can either travel to another place in order to participate in a
sport, or just to watch it being played. Numerous sports, such as cricket, football,
tennis, etc., have gained worldwide popularity today, and we see a large number of
tours organized at times of major tournaments, which enable people to watch these
games live in the stadiums. This niche of tourism generates a good amount of
income each year.

Virtual tourismis also a pretty recent niche of tourism that seems to
completely defy the very purpose of tourism. It refers to “experience” travel in an
electronic environment, thus, nullifying the mobility aspect of tourism. A virtual
tourist visits places through technologies, such as the Internet, thus, limiting or, in
some cases, even nullifying the aspects of time, distance, and cost. Though the
niche is developing steadily, virtual tourism can never replace “true” tourism. On
the contrary, it may encourage people to physically travel to places that they have
seen in a virtual environment.

Wellness tourism is a fast-growing trend in the tourism sector that refers to
traveling for the purpose of maintaining and enhancing one’s body, mind, and soul.
This kind of tourism involves wellness solutions, such as massages, body
treatments, weight loss programs, beauty treatments, and so on. Owing to the
popularity of the trend, several destination spas have come up at various places,
which offer numerous facilities for tourists according to their likes and preferences.

No matter where you travel, with what aim, and for how long, it is extremely
vital that you take a sustainable approach. See to it that your visit does not
adversely affect the environment and local culture in any way, and that the

integrity of the place is maintained as far as possible.
(Retrieved from: https://vacayholics.com/types-of-tourism)
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1. Check your understanding of the text:

1 What are the key components of the culinary tourism?

2. What does adventure tourism requires from a tourist?

3 Name out the common activities involved in business tourism.

4, How can you explain the concepts of the passive sport tourism
and the active sport tourism?

5. What is the virtual tourism? Define pros and cons of the given
type of tourism.

6. Which places are visited by the religious tourist and what for?

7. Why is culture tourism so popular? What types of activities does
it include?

8. Is space tourism popular around the world? Why yes/no?

9. What do you know about genealogy tourism? Is it popular in our
country?

10.  Have you ever booked a wellness trip? What does it presuppose?

2. Match the explanations with their definitions from the text above.

Eunthanasia, pilgrimage, infrastructure, agritonrism, trade foir,
accommodation, geofonrism, frip, jorrney, mosque, temple, wellness.

1. an act of travelling from one place to another, and usually
back again;

2. somewhere to live or stay, often also providing food or
other services;

3. tourism that sustains or enhances the geographical

character of a place - its environment, culture, aesthetics, heritage, and the well-
being of its residents;

4, an act of travelling from one place to another, especially
when they are a long way apart;
5. the basic systems and services are necessary for a country

or an organization to run smoothly, for example buildings, transport and water
and power supplies;

6. an event at which many different companies show and
sell their products;

7. the practice of killing without pain a person or animal
who is suffering from a disease that cannot be cured;

8. a journey to a holy place for religious reasons;
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9. the state of being healthy, especially when you actively
try to achieve this;

10. a building where Muslims go to worship;

11. holidays in which tourists visiting a country stay with
local people who live in the countryside

12. a building used for religious worship, especially in

religions other than Christianity.

3. Define if the following statements are True or False. Correct the False
statements.

1. Adventure tourism requires that a tourist has the heart to take risks
and possesses special training and skills.

2. Common activities involved in business tourism include attending
meetings, conferences, and seminars, visiting exhibitions and trade fairs,
visiting museums and galleries, trying local foods and drinks.

3. Enotourismis the type of tourism when people visit certain regions,
specializing in winemaking, in order to enjoy the exotic wines.

4. Pop-culture tourism includes traveling to places, appearing in
literary works, TV series, and cinema.

5. Ecotourism is a very broad category of tourism that involves a
socially responsible travel to virtually undisturbed and pristine areas of natural
beauty and donation of money for the sake of saving these objects.

6. Genealogy tourism is a very interesting form of tourism in which
tourists travel to the land of their ancestors in quest of their roots and heritage.
7. Suicide tourism is a subset of medical tourism in which patients

suffering from incurable ailments travel to other nations where euthanasia is
legal.

8. A virtual tourist visits places through technologies, such as the
Internet, thus, limiting or, in some cases, even nullifying the aspects of time,
distance, and cost.

9. Wellness tourism involves wellness solutions, such as massages,
body treatments, weight loss programs, beauty treatments, and visiting different
places of interest and local eateries.

10. Sport tourism can be either active or passive in nature, which
means that one can either travel to another place in order to participate in a
sport, or just to watch it being played.

4. Find the appropriate English correspondents in the text above. Try to
use them in your own sentences.

3a4apoByBaTH, 33JJOBOJILHATH MOTPEOH Ta yIOA00aHHS TYPUCTIB, KypOPT 3
MiHepaJ'ILHI/IMI/I BOJaMH, HIyKa‘Ii MpUroa, 3axXOIUIFOBATUCA CKCTPEMAJIbHUMU
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BUJIAaMH CIIOPTY, BiIBiyBaTH BHCTaBKU Ta SPMapKH, reorpadiuyHuil perio,
BIZIBIZlyBaTH KyJbTYpHI TPOMa/I KOPIHHUX HApPOJIB, IPEIKH, OYTH Yy TOIIYKaX,
BEJIMKMI HAIUIMB TYPHCTIB, MIPOLBITAIOYI TyPUCTUYHI LIEHTPH, MEYETh, XpaMm,
MIPUHOCUTHU XOPOIIMH JJOX1J1, TPOIIOHYBATH YMCIICHHI MOCIYTH JUIsl TYPUCTIB.

5. Fill in the words from the boxes.

Dark tourism is also referred to as grief tourism, black tourism, and
thanatourism, and involves visiting those places and , Which have been
witnesses to some of the major in history. Apart from their tragic histories
of human suffering and bloodshed, most of these locations are also popular for
their historical . The curious human mind is often more attracted to places

that are associated with things far from normal, and hence, sites bearing
pasts have become popular tourist , receiving a large of
visitors year after year.

The last chance tourism and tourism of doom, this is an emerging trend in
the global tourism . First identified in 2007, it refers to touring those
places/sites/regions, which are under some kind of an environmental and/or
human . The basic aim of doom tourism is people to visit the
threatened sites before they are lost _ , which is why the concept is
gaining by the day. However, according to some critics, the growth of
doom tourism may, in fact, speed up the of the already-threatened sites.

Nautical tourism is a comparatively newer of tourism that focuses
on combining holiday activities with boating/sailing. The concept was first
developed in Europe and South America, but has now gained even in the
Pacific Rim and the United States. Tourists not only prefer to their
destination, rather than fly, but also indulge in various activities, such as fishing
and while on the ship. Moreover, many of them also prefer to stay in
their sailing , instead of taking other accommodations, even on
ports. Resultantly, tourism is also proving to be profitable, in that the
demand for various nautical have also increased.
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\\,X»/: Reading 3.

Travel Agency

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Travel agency is one of the most important organizations in
the tourism private sector which plays a significant and crucial role in the entire
process of developing and promoting tourism in the country or at a destination. It is
a travel agency which packages and processes all the attractions, accesses,
amenities and ancillary services of a country and presents them to tourists. A
prospective travel agency is one which makes arrangements of travel tickets (air,
rail, road, and sea); travel documents (passports, visa and other documents required
to travel); accommodation, entertainment, and other travel-related services from
principle suppliers. It may also secure travel insurance, foreign currency for
traveling people.

The first Travel Agency of the world was established by Thomas Cook in
1845in England. In 1841 a fortunate day comes in the history of travel trade
when Thomas Cook, as secretary of South Midland Temperance Association,
organized a trip by a train for 570 members for his association to the distance of 22
miles. He bought railway tickets in bulk to sell them to people. The experiment
was successful and everybody was exultant. Mr. Cook had done his job on a no-
profit basis. But, incidentally, it gave him a new idea and turned it into a tour
business. Four years later in 1845, he set up a “World’s First Travel Agency‘to
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organize excursions. Due to this innovative approach, Mr. Thomas Cook is known
as the Father of Travel Agency Business. He co-ordinated railway and steamship
excursions throughout England, Scotland and Europe. In 1855 Mr. Cook started
operating package tours. He conducted the world’s first international tour from
England to Paris.

Travel agencies are basically categorized into two types-: Retail Travel
Agency and Wholesale Travel Agency.

A retail travel agency business consists of the activities involved in selling
tourism products/services directly to the tourists and performs normal functions
such as issuing air tickets, making accommodation and transportation reservation,
providing specialized services, and accepting and making payments.” The main
source of the revenue for the travel agency is the commission received from the
vendors. However, the rate of the commission differs from organization to
organization a travel component to the travel component.

Wholesale Travel Agencies are specialized in organizing package tours,
which are marketed to the customers/tourists through the network of a retail travel
agency or directly to the prospective clients. A wholesale travel agency purchases
tourists’ product components in the bulk and designs tour packages. Sometimes,a
wholesale travel agency buys travel components from the vendor in bulk and resell
them to other travel business originations. Wholesale travel agencies assemble
package holidays and sell them to clients through retail travel agencies. A typical
package tour includes — air tickets, accommodation, and something other services
may also be included in it such as entertainment, sightseeing, and sports activities,
etc.

Functions and Services of Travel Agency

Today, Travel Agencies have been recognized as a vital component of travel
and tourism and have become an integral part of the travel and tourism industry at
globally. They account for more than 90% of international and 70% of domestic
tourist traffic. The operation of each travel agency is based on the scope of its
activities and organizational size. The main functions of a large-scale travel agency
are:

Travel Information. Whatever the size of a travel agency, it has to provide
necessary travel information to tourists. A travel agency must give up-to-date,
accurate, and timely information regarding destinations mode of travel,
accommodation, sight-seeing, shopping, immigration, passport, visa, customs
clearance and procedure, health and security rules, and various permits required to
travel in particular areas, etc.

Itinerary Preparation. The term tourists itinerary is used to identify the
origin, destination and all the stopping points in a traveler’s tours. It is a
composition of various elements and designed after a detailed study of the market.
Travel agencies prepare an itinerary for tour packages.

Airline Ticketing and Reservation. A travel agency sells a variety of
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tourism products. Airline ticketing and reservation is still a major source of
revenue. Travel agencies perform a function of airline ticketing and reservation on
behalf of various airlines.

Tour Packaging and Costing. Travel agencies prepare a tour package and
sell them to tourists. The coasting and pricing of tour packages depend to a large
extent on the ability of travel agents as to how effectively he is able to negotiate
with the principal suppliers.

Reservation. It is a very important function of all types of travel agencies. A
travel agency consistently makes linkage with the accommodation sector, transport
sector and other entertainment organizations to reserve rooms, and seats in the
cultural programs and transportation.

Travel Insurance. Some large-scale travel agencies perform additional
functions to serve their clients. Travel insurance protects travelers against the
person as well as baggage losses resulting from a wide range of travel-related
happenings and problems.

Currency Services. Approved travel agency authorized by Govt. body
provides currency exchange services to tourists.

Organization of Conference/Conventions. Large-scale travel agencies offer
a complete convention/conference package which includes registration of the
participants at the venue to be picked up for dropped to the airport/hotel, overhead
projectors, slide projectors, TV, VCR, information counter, sightseeing, etc.

Travel Agency Linkages and Integration. Basically, a travel agency serves
two types of clients: business travelers and leisure travelers. Incidentally, the
requirements of these tourists are different and an agency has to assemble or
purchase-related components from the principal suppliers to cater to their needs.

Essentially, travel agencies maintain close ties with Airlines, hotels, car
rentals, banks, insurance companies, railways, government, trade associations,
foreign tour operators and travel agents, ground operators, cruise companies, and
tourism educational institutes. (Retrieved from: https://tourismnotes.com/travel-

agency/)
1. Check your understanding of the text.

1. What is a travel agency? What does it mean to be a prospective
travel agency?

2. Who was the first person in the world, who had established the
first travel agency? When and how did he do it?

3. What are the main types of travel agency?

4, Name out the main differences between Retail Travel Agency and
Wholesale Travel Agency.

5. What is the main function of travel insurance?

6. Why do travel agencies prepare the itinerary for tourists?
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7. List the bullet points from travel information that must be
mentioned by a travel agent before the trip.

8. What types of clients are usually served by a travel agency?

9. With whom do travel agencies maintain close ties?

10.  Have you ever used the services of a travel agency? Why did you
need them?

2. Match the name of the definition with its explanation.

Sightseen, package tour, currency, amenity,
excursion, visa, revenue, vendor, itinerary, cruise.

1. a stamp or mark put in your passport by officials of a
foreign country that gives you permission to enter, pass through or leave their
country;

2. a journey by sea, visiting different places, especially as a
holiday;

3. the system of money that a country uses;

4, a plan of a journey, including the route and the places that
you Visit;

5. _a feature or service that makes a place pleasant,
comfortable or easy to live in;

6. a holiday that is organized by a company at a fixed price
and that includes the cost of travel, hotels, etc.;

7. the activity of visiting interesting buildings and places as a
tourist;

8. a short journey made for pleasure, especially one that has
been organized for a group of people;

9. a company that sells a particular product;

10. the money that a government receives from taxes or that an

organization, etc. receives from its business.

3. Fill in the gaps.
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Planning a trip is a time-consuming and complicated process. Travel agents
simplify this process for their customers in addition to providing consultation
services and entire travel . They may book flights, cruises, rental cars and
hotels, as well as resort stays and events. Agents a wide demographic,
serving both individuals and corporations. They may also concentrate in a special
segment of the field; many agents specialize in travel, business trips, or
location-specific journeys to Europe, Africa, or Asia.

The primary responsibility of a travel agent is to make the process of travel
planning easier for their clients and ensure they experience the best trip possible.
Travel agents work directly with and converse with clients in order to
determine the best possible travel , transportation arrangements, and
accommodations for the client's particular___. They may make suggestions to
the client based on their experience, or offer complete travel packages from
various resorts or lines. They are often restricted to a , and must be
highly organized in order to offer their clients travel that suit both their
financial limitations and leisure or business travel

Agents work with computers or call airlines, cruise lines, resorts, and rental
companies in order to secure travel arrangements for their . They research
information on their client's travel plans and relay important information
including weather conditions, travel advisories and required documents for their
destination. is also a factor in international travel, so travel agents keep
abreast of the latest news, ensuring that each planned destination is safe for their
customers.

Travel agents work year-round, but are especially busy during ___vacation
times in the summer and during holidays. During those times, agents are busy on
the telephone planning trips and making itinerary changes for current
customers. They also sell vacation packages from cruise lines, resorts and other
destinations. During the off season, travel agents are busy researching
destinations and learning about the latest of prime travel resorts and
locations. They will also uncover new destinations and find the best trips for a
particular travel purpose, whether it be business-related or for personal

4. Find the appropriate English correspondents for the given words and
expressions.

TpynoMicTkuii 1 CKIaAHUN TMpOLEC, MEPLIOKIACHI TYPHCTUYHI KYPOPTH,
MPOTOHYBATH MMOBHUI TYPHCTHYHHI TMakeT, OYyTH B KypCi OCTaHHIX HOBHH,
pPOOHMTH 3MIHM y MapupyTi MOJOPOXKi, MIKCE30HHSI, 33/I0BOJIbHITH KOHKPETHI
MoTpeOU KITIEHTA, CIHUIKYBATHCS 3 KIIE€HTAMH, MICIE MPU3HAYCHHS; HaJaBaTH
BOXIMBY 1H(OpMAIil0, BKJIIOYAIOUM IIOTOJHI YMOBH, PEKOMEHAIi I0/10
MOZIOPOXKE Ta HEOOXiJHI JOKYMEHTH JIO MICLsl HPH3HAYEHHS, MDKHAPOJIHI
TIO3JIKH.
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\
— Reading 4.

Tour Operator

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Tour operator is an organization, firm, or company who buys individual
travel components, separately from their suppliers and combines them into a
package tour, which is sold with their own price tag to the public directly or
through middlemen, is called a Tour Operator. More precise tour operators
are primarily responsible for delivering and performing the services specified
in a given package tour. They can provide these services themselves as some
have their own cars and coaches, hotels, and other travel-related services or
can obtain these from the other suppliers. That is why they are
called manufacturers of tourism products. Tour operators generally offer a
variety of package tours to cater to the needs of different kinds of travelers.

Today, tour operators have become highly competitive. They endeavor
to achieve a high volume of turnover, and maximum International and
domestic market share by effectively operating. Moreover, the success of
many developed and developing nations as tourists’ destinations depend
heavily on a tour operator’s ability to attract tourists, development and
promotion of tourism plant, diversification of tourism product and their social
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responsibilities to develop a remote and backward area.

Tour operators are basically categorized into four types. These are
categories on the basis of their nature of the business and its operations.

4 Technically, the operators who receive guests, clients/tourists,
and handle arrangements in the host country are called inbound tour
operators. For example, a group of American Tourists is coming through TCI
Ltd. to India and the company makes arrangements and handles the group in
India then TCI is called an inbound tour operator. Incidentally, the inbound
traffic to the country for the last two decades has been decreasing. Essentially
the tour operators need to adopt innovative marketing strategies and should
introduce a special interest tour to cater the special needs of Japanese,
Americans, French and British people.

v Tour operator who promotes tours for foreign destinations,
maybe business tour or leisure tour is called outbound tour operators. For
example a group of American tourists going to a trip of India and Thomas
Cook handle arrangement in America like as ticket reservation, hotel booking
etc. then Thomas Cook is called Outbound Tour operators in the context of
America.

v Domestic tour operators are those who assemble, combine tourist
components into inclusive tours and sell it to the domestic travelers. In
general, these tour operators provide travel services within the tourist’s native
country. The domestic tour operators operate within the boundary of the
home country and offer package tour to the travelers viz. Domestic inclusive
tours or independent tours.

v Ground Operators/Destination Management Companies. These
are commonly known as handling agencies and their main function is to
organize tour arrangements for incoming tourists on the behalf of overseas
operators. Let us take the case of India as a destination that — has a varied
culture. When a tour operator himself promotes beach holidays, wildlife
holidays, adventure tours, heritage tours at the different places, the difficulty
arises. It is the ground operator then who by handling the incoming travelers
in the same season but at different places ensures that the entire operation is
according to the package tours or agreements.

Functions of Tour Operator

A tour operator is an organization, firm, or person who is responsible for
the actual arrangement of transport and accommodation facilities on any tour
or vacations. They are also responsible for operating and providing vacation
through contracting, booking, and packaging together of the various
components of the tour such as hotel, transportation, meals, guides, optional
tours, and sometimes flights. A tour operator is like a service provider,
providing the most convenient option for tourists to stay, visit, as well as
leave from the city. A tour operator owns a high volume of travel services
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across carriers, services, and accommodation. Some most important functions
of the tour operators are following as:

ePlanning a Tour. The most important functions of the tour operators
are planning a tour. Tour operators plan a tour and make tour itinerary which
contains the identification of the origin, destination and all the stopping point
in a traveler’s tours. A prospective tour operator also gives advice to
intending tourists in various types of tour programmers, which they may
choose for their leisure or commercial travel.

eMaking Tour Package. Tour operator buys individual travel
components, separately from their suppliers and combines them into a
package tour. Tour operators make tour package by assembling various travel
components into a final product that is called tour package which is sold to
tourist with own price tag. Making tour packages is also an important
function of Tour Operator.

eArranging a Tour. Tour operators make tour package and also arrange
a tour according to tourist demands. Tour operators arrange the tour package
and various tourists’ activities to provide the best experience to
tourists/traveler.

eTravel Information. Whatever the size of tour operators, it has
provided necessary travel information to the tourists. This task is utterly
difficult and very complicated. A tour operator must give up-to-date, accurate
and timely information regarding destinations, modes of travel,
accommodation, sightseeing, immigration, health and security rules about
various permits required to travel in a particular area etc.

eReservation. It is a very important function of all type tour operators
and travel agencies. Tour operator makes all the reservation by making
linkages with accommodation sector, transport sector and other entertainment
organizations to reserve rooms, and seats in cultural programs and
transportation.

eTravel Management. Tour operators manage tour from beginning to
the end of the tour. A tour operator has the responsibility to look after the
finer details of a vacation or tour such as hotel, accommodation, meals,
conveyance etc. Tour operators provide travel guide, escorting services and
arrange all travel related needs and wants.

eEvaluate the Option Available. Tour operators evaluate all available
options to provide a unique or unforgettable travel experience to tourists
during their journey. Tour operators evaluate the various options available for
a tour package and provide best of them to tourists.

ePromotion. Tour Operators makes tour packages and promote them
into various tourists markets at domestic as well international level. Tour
operators promote a travel destination to attract a large group of tourists at
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domestic as well as international level. In the promotion of tourist
destination, tour operators play a key role. Travel agencies or tour operators
are called as image builder of a country.

eSales and Marketing. Tour operators do sales and marketing of tourist
products. Tour operators buy individual travel components, separately and
combine them into a tour package, which is sold with their own price tag to
the public directly. Tour operators do marketing of tourist destinations
and tourism product to attract the attention of the tourists/travelers.

eTaking Care of Glitch. Tours operators are also called handling
agencies which handles tour package and take care of all the glitches and
problems arises during a tour package. Tour operators fix the glitches and
provide the best available alternative to tourists during their journey.

Importance of Tour Operators

v Tour operators provide the best and competitive price to the
tourist. Tour operators negotiate with suppliers of tourism products such as
hotels, airlines and provide the best possible price to the tourist. Tour
operators buy tourist products in bulk and get huge discounts from suppliers.
So that they provide tourist’s products at a cheap price.

v Tour operators organized a tour in the best way. They personalize
and make sure each and every component of the tour is well-taken care. Tour
operators provide the best travel experience during a tour. Tour operators
save tourists time and money.

v Tour operators provide immediate support systems at the host
country as well as a foreign land. When tourists travel to a foreign land and
things get uncertain, maybe it’s a health or loss of documents and need to
return back or change of travel plan. A qualified tour operator takes care of
all these unseen events with efficiency.

v Tour operator caters to the needs of tourists on the based on their
taste of travel. Tour operator provides all the best available option according

to tourist needs and demands.
(Derived from: https://tourismnotes.com/tour-operators/)

1. Check your understanding of the text:
1. What are tour operators primarily responsible for?
2. What are the main types of tour operators? Dwell upon their
specification.
What is the most important function of the tour operators?
How is the package tour made?
What does travel information encompass?
The main function of handling agencies is....
How do you understand the concept travel management?

Noohkow
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8. Why are tour operators so important for a traveller?
9. What are the famous tour operators in your country? Name them

out.

10.  What is your favorite tour operator? Why do you choose it?

2. Match the word with its definition.

Word

Definition

1.to endeavor

a) time when you are not working or studying; free
time;

2. turnover b) the place at a port, an airport, etc. where the
passports and other documents of people coming into a
country are checked;

3. leisure c) the process of taking somebody/something from one
place to another;

4. heritage d) a small problem or fault that stops something

working successfully;

5. accommodation

e) to try very hard to do something;

6.sightseeing

f) a period of time spent travelling or resting away from
home;

7.immigration

g) the history, traditions, buildings and objects that a
country or society has had for many years and that are
considered an important part of its character;

8. conveyance

i) the activity of visiting interesting buildings and
places as a tourist;

9. glitch

j) a place to live, work or stay in;

10. vacation

k) the total amount of goods or services sold by a
company during a particular period of time.

3. Define if the following statements are True or False.

1. Tour operators can provide these services themselves as some
have their own cars and coaches, hotels, and other travel-related services or
can obtain these from the other suppliers.

2. Tour operators are basically categorized into five types. These are
categories on the basis of their nature of its operations.

3. Technically, the operators who receive guests, clients/tourists,
and handle arrangements in the host country are called domestic tour

operators.

4. The domestic tour operators operate within the boundary of the
home country and offer package tour to the travelers viz.
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5. Tour operator who promotes tours for foreign destinations,
maybe business tour or leisure tour is called outbound tour operators.

6. Tour operators plan a tour and make tour itinerary which contains
the identification of the origin, destination and all the stopping point in a
traveler’s tours.

7. Making tour packages is the least important function of Tour
Operator.

8. A tour operator must give up-to-date, accurate and timely
information regarding destinations, modes of travel, accommodation,
sightseeing, immigration, health and security rules about various permits
required to travel in a particular area etc.

9. Tour operators manage tour just at the beginning- the reservation
of the tour.

10. Tour operators negotiate with suppliers of tourism products such
as hotels, airlines and provide the best possible price to the tourist.

4. Fill in the gaps.

Tour operator Join UP!

JoinUP!isa Ukrainian tour operator.
The company was founded in 2002. The Head Office is in Kiev,
international representative offices — in Belarus and Moldova. Join UP!

offices are opened in Kharkov, Dnipro, Odessa, Lviv, Chisinau,
Gomel, Minsk and Brest.

Join UP!’s is to make travelling the major part of
Ukrainians and open Ukraine to the world.

The company tours to 49 countries and develops incoming
tourism in Ukraine.

Tour operator has a network of 149 franchise and cooperates

with more than 8 000 travel agencies.
In the company work 360 professionals.
Join UP! is the leader in the Ukrainian market by the number of
tourists.
700 thousand tourists used the services of the tour operator in 2017.
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The company is number 1 tour operator in the
Arab Emirates, Montenegro, Bulgaria and Sri Lanka.

The tour operator has about 20 own charter destinations.

The main strategic partner in air of Join UP! is company SkyUp
Airlines.

Egypt, the United

Eurotours International

all-inclusive / tips / cooperates with/ products/ tailored
to / attractive /opportunities/ industry/ packages/
partners/

Eurotours is the leading tour operator in direct sales in Austria and a
much sought after sales partner. Eurotours offers top quality and the best

service at prices. We see ourselves as a trend scout in tourism. As an
important partner of the tourism , we not only know the highlights, but
also the insider of the respective country, whether in summer or
winter. With our innovative product design we break through national
borders, open up new cooperation and bring added value to tourism
regions.

No matter whether attractive special offers, seasonal themed trips

by car or inexpensive long-haul trips — as travel experts with years of

experience, we combine individual tourist services to create versatile

holiday . Eurotours takes over all additional services for their sales

partners and has the technical know-how to easily bring the travel to

the end customer. Our cooperation partners are taken care of with individual

booking platforms. Here, customers find a wide range of holiday offers
the respective travel market.

We recognise trends at a very early stage. That is why we were the first
tour operator in Europe to sell packages via a discounter. Today Eurotours

well-known European brands to inspire their customers with great
holidays. From food discounters or retail chains to logistic companies, bank
and media companies: we open up new business segments with our attractive
travel offers. Major include HOFER REISEN in Austria (2003),
ALDI Reisen (2009) und Tchibo Reisen (2011) in Germany, ALDI SUISSE
TOURS (2007) in Switzerland and ALDI Utazés in Hungary (2017).

German travellers can take advantage of inspiring holiday experiences at
top rates under the company’s own brand, JUST AWAY. Here winter sports’
enthusiasts, water lovers or city break fans can always find changing holiday
ideas and special packages on a variety of themes.
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_— Reading 5.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

The Best Things to See and Do in Kamianets-Podilskyi

Have you ever noticed that ancient cities are the most romantic ones?
Kamianets-Podilskyi is no exception. Old castles, cobble-stone streets,
centuries-old history and picturesque landscapes are the main reasons to
travel to the city for a minimum of a weekend. Here are a few things that
make Kamianets-Podilskyi a wonderful place to visit.

Explore the ancient Kamianets-Podilskyi Castle. The main attraction of
the city is definitely the fourteenth century Kamianets-Podilskyi Castle, even
though the exact age of the building is unknown (some sources claim that it
has existed since the twelfth century). The fortress has always been an
intimidating stronghold, and it has only been captured twice. Each tower,
dungeon and wall has a unique past and story to tell. Nowadays, the
fortification is a part of the National Historical-Architectural Sanctuary.

Fly over the city in a hot air balloon. The Ukrainian hot air balloon
festival takes place in Kamianets-Podilskyi every May. It was held for the
first time in 1998 and has attracted thousands of tourists each year since. This
spectacular show is also an amazing opportunity to spend a romantic
weekend in one of the most beautiful cities in Ukraine. Imagine flying over
the enchanting Kamianets-Podilskyi Castle and river canyon with your loved
ones.

Scrutinize the best Ukrainian castles. The fortress of Kamianets-
Podilskyi is one of the most splendid castles in Ukraine. It is a massive
construction with high towers and walls, and it is difficult to see all of its

164


https://theculturetrip.com/europe/ukraine/articles/10-splendid-castles-you-must-visit-in-ukraine/

details from a single vantage point. Therefore, curious tourists can visit
the Museum of Miniatures and its exhibit called Castles of Ukraine. The
museum is located on a hill overlooking the castle, so you can compare the
real version to the miniature. Moreover, you can also explore the beautiful
Shenborn Palace, mystical Pidhirtsi Castle and other Ukrainian mansions all
in one place.

Walk along the Smotrichsky Canyon. Kamianets-Podilskyi is a green
city with extremely picturesque views. The valley of the Smotrych River and
the steep slopes of the adjoining canyon are unique monuments of nature.
The height of the rocks reaches 50 meters (164 feet) and the length is 9 km
(5.6 miles). Therefore, the canyon begins in the Kamianets-Podilskyi city and
ends in the village of Tsybulivka. There are also permanent and seasonal
waterfalls, which make the natural wonder of Smotrichsky Canyon even
more enigmatic.

Drink coffee at Policmeystr Coffee. The city of Kamianets-Podilskyi
tries to keep up with the large cities of Ukraine and promotes a competitive
coffee culture for locals and tourists. So, if you’re a real coffee expert, pop
into the Policmeystr Coffee or Kava vid Policemeystra to refuel. There are
around 20 coffee varieties, but even so, the selection is not the main reason to
visit the café. Come for the incredible interior design created by antique
furniture, household items, old photos and other thoughtful details. In
addition, Policmeystr Coffee’s homemade cakes are delightful.

Learn archery on the Castle Bridge. To visit the city’s castle, you’ll
need to traverse the ancient Castle Bridge. It is one of the oldest bridges in
Ukraine, and it could be argued that it is the most romantic one. Couples in
love attach locks and pledges to the bridge and take pictures of the
unbelievable view. Moreover, it is the hub for thematic entertainment like
archery. You will have a lot of fun learning how to hold a bow and shoot
arrows at targets. You might even be able to shoot a bullseye by the end of
the lesson.

Take a picture with the Monument to the Tourist. In 2013, Kamianets-
Podilskyi acquired another attraction that quickly became a favourite. The
Monument to the Tourist is symbolic, as the city is among the best
destinations to visit in Ukraine. A traveller’s statue, dressed in a T-shirt,
shorts and a cap stands in front of the City Hall on the main square of
Kamianets-Podilskyi. Thus, it is impossible to bypass and not take a picture.

Gape at Saints Peter and Paul Cathedral’s architecture. Saints Peter
and Paul Cathedral is a fifteenth century architectural ensemble that will have
you marveling for hours. Its main feature is a 40-meter (131-ft) high minaret.
The minaret was sculpted by the Turks, who captured the city in the
seventeenth century and wanted to destroy all the Catholic churches, but the
Saints Peter and Paul Cathedral held steadfast. In 1756, when the Turks were
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driven away, the top of the minaret was decorated with a golden leaf
sculpture of the Madonna. The sculpture can be seen from almost any point
in Old Town.

Visit the Table of Consent. If you walk behind the Kamianets-Podilskyi
Castle, you’ll notice a strange concrete plate: the Table of Consent. It
symbolizes the cultural diversity of the city and the nations that participated
in creating Kamianets-Podilskyi. There are seven stones around the plate;
each one symbolizes a nation or group of people that had a hand in
developing the city: Ukraine, Poland, Russia, Lithuania, Armenia, Turkey,
and the Jewish community. The eighth stone, which lies to the side, is a
symbol of any other nation or community that may also affect the
development of the city in the future.

Buy souvenirs in Old Town. Souvenirs and trinkets, although cheap, are
an integral part of remembering a trip. Luckily, Kamianets-Podilskyi has an
entire market with souvenirs. You might find a vyshyvanka (a traditional
embroidered shirt), a bulawa (a ball-shaped weapon used by the Cossacks) or
objects decorated with the popular Petrikivka painting style. It is located in
Old Town, so you can sight-see and buy gifts for family and friends at the
same time.

1. Check your understanding.

1. What is the main attraction of the town? What do you know about
it?

2. When is the best time to visit the town in order to take part or to
admire the Ukrainian hot air balloon festival?

3. Dwell upon the Smotrichsky Canyon.

4, Why must tourist pop into the Policmeystr Coffee? What can they
taste there?

5. What is the Castle Bridge famous for? What can you do there?

6. What is the most famous and symbolic monument of the town?

7. What do you know about the zest of Saints Peter and Paul
Cathedral?

8. What does the Table of Consent state for?

2. Match the terms with their definitions.

1.Stronghold a) protection or a safe place, especially for someone or
something being chased or hunted

2.Dungeon b) a very large, expensive house

3.Canyon c) the central and most important part of a particular
place or activity

4. Vantage point | d) a castle or a place that is strongly built and difficult
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to attack

5. Mansion e) the place where someone is going or where
something is being sent or taken

6. Hub f) a large valley with very steep sides and usually a
river flowing along the bottom

7.Trinket g) staying the same for a long time and not changing
quickly or unexpectedly

8. Steadfast h) a dark underground room used as a prison,
especially in a castle

9.Destination i) a small decorative object, or a piece of jewellery
that is cheap or of low quality

10. Sanctuary j) a place, especially a high place, that provides a
good, clear view of an area

3. Fill in the words.

Other best places of Kamyanets-Podilskyi Kamianets-Podilskyi
(Retrieved from: https://vidviday.ua/blog/en/kamianets-podilskyi-the-pearl-of-podillia/)

Exhibitions / Uprisings/ Torture/ Tower/ Law / Center/ Ensemble/
Massacred/

The oldest Town Hall in Ukraine is located in our town, also known as
the House of the Polish Magistrate (XIV — XVI centuries). Kamianets, as an
important trade on the way between East and Western Europe, received
Magdeburg in 1432, and with it, the permission to build facilities for
the governing body.

The Town Hall consists of two parts, a two-storey building (which is the
House of the Council) and eight-tiered bell . They used to be separate
buildings at a distance of 3 meters, but after the fire of 1616, they joined
them in a single . In the Town Hall cellars, there were

chambers of the inquisitorial court and for centuries near the walls,
they those who fought for regional independence. It is where they
severely punished the leader of the peasant in Podillia Ustym
Karmeliuk. Nowadays, the renovated ensemble of the Town Hall houses
Museum . The decoration of its tower is a clock set in the XVII
century, which consisted of two bells cast in copper and silver. Now one of
them is in the historical Museum, and the second one still beats the time
every hour.
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Dismantled/ Monks/ Temple/
Spiritual/ Monastery

Another famous town , the Church of the Holy Trinity, was
transformed into a mosque in the XVII century. After the Polish power
established in the town, they gave the Church to the Greek Catholic
community, and in 1722 Bishop Athanasius Sheptytskyi gave the temple to
the of the Order of St. Basil, who founded a there. The order
operated until 1795 when Podillia became part of the Russian Empire and the
Church was re-consecrated to Orthodoxy. But the most difficult was the XX

century — in 1935 the temple was , and the restoration began only in
1995. The fully restored Church and monastery opened in 2010, and now the
building impresses with its power and strength.

4. Define if the following statements are True or False.

1. The exact age of Kamianets-Podilskyi Castle is unknown, some
sources claim that it has existed since the twelfth century.
2. The Ukrainian hot air balloon festival takes place in Kamianets-

Podilskyi every May and September.

3. The Smotrichsky Canyon begins in the Kamianets-Podilskyi city
and ends in the village of Tsybulivka.

4, There are around 25 coffee varieties at Policmeystr Coffee , but
even so, the selection is not the main reason to visit the café.

5. The Table of Consent symbolizes the cultural diversity of the city
and the nations that participated in creating Kamianets-Podilskyi.

6. The Castle Bridge is one of the newest bridges in Ukraine, and it
could be argued that it is the most romantic one.

7. A traveller’s statue, dressed in a T-shirt, shorts and a cap stands
in front of the Fortress on the main square of Kamianets-Podilskyi.

8. Its main feature of Saints Peter and Paul Cathedral is a 40-meter
high minaret.

9. Kamianets-Podilskyi has an entire market with souvenirs, where
you might find a vyshyvanka, a bulawa or objects decorated with the popular
Petrikivka painting style.

10.  Kamianets, as an important trade center on the way between East
and Western Europe, received Magdeburg Law in 1432.

168



\

— Reading 6.
Ukraine

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

10 Best Places to Visit in Ukraine

Ukraine is one of the largest countries in Eastern Europe. Despite the
millions that call it home, it’s totally underrated by tourists. Often overlooked
due to its troubles in the east, the rest of Ukraine is safe to travel through, and
there’s so much to see and do. Not to mention, it’s incredibly cheap! With a
distinct culture and crammed full of captivating history, Ukraine is as far
from touristy as you can get. Explore glorious cathedrals, Orthodox churches,
ancient castles, lush forested hills, and Black Sea beaches. Here are best
places to visit in Ukraine.

10. Uman@ §

Situated in |
central  Ukraine,
this city on the
banks of the
Umanka  River ; ;
offers a relaxed & ==
layover between the popular cities of Odesa and Kiev. First mentioned in
1616 when it was under Polish rule, Uman was built as a fortification against
Tatar raids and has since undergone many stages of occupation. Most famous
for the tragic 1700s Haidamak rebellions, today it serves as a popular
pilgrimage site for Hasidic Jews.

Perfectly tourist-friendly, Uman’s attractions are well signposted, and
you’ll have no problem finding your way around this laidback town. Visit the
tomb of Rabbi Nachman, Sofiyivka Park, see the obelisk in the town center,
watch the Pearl of Love fountain show, or browse the daily market. For those
interested in history, the Basilian Monastery (1764) is the oldest building in
the city. If you love green spaces, you’ll love Uman. It’s a major center for
gardening research, and Sofiyivka Park is ideal for a leisurely afternoon
stroll. Nature lovers can sign up for a tree tour at the Dendrological Research
Center. Uman also boasts some colorful architecture, museums, WWiIlI
monuments, and a gorgeous pastel-colored church.
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9. Rakhiv @

While its  self-
christened title as the
‘geographical center of
Europe” may not be
true, Rakhiv is certainly
the highest city in
Ukraine. Tucked within
the lush  Carpathian §
forests of  western s : A
Ukraine, this mountain town is the perfect playground for nature lovers and
hiking enthusiasts. Ideal for adventure lovers looking to explore the southern
Carpathians, Rakhiv promises stunning scenery — including picturesque
slopes and swinging footbridges leading across the rushing Tysa River. There
isn’t a whole lot going on here, but that’s the appeal of Rakhiv. Head to the
peaceful Dilove village for a quiet escape in the mountains, and swap the
hive of the city for the serenity of the outdoors. For a taste of the local
culture, don’t miss the Hutsul Brynza Festival held in September. This fiesta
honors the shepherds who return from the Carpathians each winter with
cheese, wurda, brynza, folk song, and dance.

8. Chernihiv®

Chernihiv is one of | _
the oldest cities in
Ukraine. It was first
mentioned back in 907 in
the Rus’-Byzantine
Treaty between Prince
Oleh and Byzantium, but
the actual date of , X
establishment isn’t known. In this treaty, Chernihiv was ranked the second
most important Ukrainian center after Kiev. Located on the banks of the
Desna River in northern Ukraine, Chernihiv is the administrative center of
the Chernihiv Oblast province. It boasts beautiful medieval architecture —
particularly Catherine’s Church with its golden cupolas, and the 11th century
five-domed Transfiguration Cathedral. If you love beer, you’ll be in your
element in Chernihiv, as it’s home to some famous Ukrainian tipple, known
as ‘Cherninihivske.” Don’t miss the chance to visit the two ancient cave
monasteries on the outskirts of the city or take a stroll around the 18th
century Kachanivka Palace with its beautiful neoclassical architecture, pretty
gardens, and lake.
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7. Bukovel @

An idyllic wintertime
destination, Bukovel is [ 8
Ukraine’s  big  skiing | v‘
destination. In fact, it’s the m
largest ski resort in Eastern ﬁ
Europe! Surrounded by EL
three mountains, including =
the highest peaks of the L 2z :
Carpathians, the views from this luxury alplne ski resort are simply breath—
taking. High up on the slopes of western Ukraine, Bukovel promises bucket
loads of fun for all ages. It caters to all skill levels with over 50 kilometers of
groomed pistes and playgrounds. When you’re not out testing the powder,
hang out at the snow park and bicycle park or learn some new tricks at the ski
school. The best time to plan a skiing holiday to Bukovel is from December
to April, but January has the deepest snow.

T S T i g3 o

6. Chernivtsi @

Chernivtsi can be
found at the foot of the |
Carpathian Mountains
in western Ukraine.
Lovingly dubbed ¢
“Little Vienna,” the =%
city boasts similar
architecture to the
Austrian city, as it was once part of the Austro-Hungarian Empire. But the
city is not just a pretty face; it has significant historical and cultural
importance too. According to archaeological discoveries, Chernivtsi dates
back to the Neolithic era. A fortified city once stood on the north-eastern
shoreline during the time of the Principality of Halych. It was known as the
‘Black City’ — presumably because of the dark color of the city walls — and
was largely destroyed during the Mongol invasion. Some parts of the fortress
remain today. With its cobbled streets filled with laidback cafes, Baroque
buildings, bookshops, and parks, it’s the perfect place to chill out and absorb
the no-frills, no-fuss atmosphere. Don’t miss a visit to the National
University — this impressive palace is one of the largest universities in
Ukraine.
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5. Kamianets- t
Podilskyi Fortress @

Kamianets-Podilskyi
in western Ukraine is most
famous for the Kamianets-
Podilskyi Fortress. In fact,
it’s one of the main reasons
tourists visit this fairy-tale e L ;
city. Towering over the Smotrych Rlver the fortress is truly magnlflcent -
it’s easily one of the most picturesque fortresses in Eastern Europe! But
there’s more to the city than just the fortress. Explore the cobbled streets of
the well-preserved medieval Old Town lined with its pretty pastel-colored
houses and admire the excellent street art that tells the tale of the city. Head
for the skies with a one-of-a-kind hot air balloon ride — one of the city’s
highlights — waterfall-watch along the Smotrichsky Canyon, and take up
archery on the Castle Bridge. Don’t miss the incredible festival of hot air
balloons in the spring! :

4. Chernobylo

For those interested
in history, Chernobyl
promises a dark
exploration. It’s the site
of the infamous nuclear
disaster that led to the
premature deaths of thousands of people in 1986. Recently revisited in an
HBO documentary, the Chernobyl exclusion zone — which is currently an
eerie ghost town in northern Kiev Oblast — is set to become a major tourist
attraction. Make sure you go as soon as possible! Inside Chernobyl, you’ll be
able to witness the destruction for yourself — the demolished buildings and
abandoned possessions of those who had to escape for their lives. Guided
tours are available, offering the chance to learn about the tragedy first-hand.
While filming is currently prohibited in the exclusion zone, the Ukrainian
president has promised to lift the ban as part of a significant revamp of the
area that will make it
safer for tourists.

3. Odessa @

First held by the
Greeks, then by the
Ottomans, and finally
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the Russians, Odessa in southwestern Ukraine has an interesting history — all
of which is told through its many excellent museums. Today, Odessa is a
modern city with stunning Art Nouveau architecture, pretty people-watching
cafes, and gorgeous beaches. Located on the north-western shore of the Black
Sea, it’s often nicknamed the ‘Pearl of the Black Sea.’Odessa boasts a
thriving nightlife scene in Arcadia, with Ibiza-comparable night clubs,
enviable shopping, and fantastic wineries. Put that all together, and you get
the ultimate summer holiday destination — all without the throngs of
international tourists. There is so much to do in Odessa. Hang out at one of
the many beach club pools, watch a theater show, or stroll along the seaside
promenade. It’s not only what’s on the ground level that attracts so many
people to this vibrant city: Odessa also features a series of intriguing
underground catacombs that span thousands of kilometers beneath the city!

2. Lviv®

Lviv is  the
largest city in western
Ukraine and boasts a | @
historic center that’s [a
well worth exploring.
Established in 1240
and named after Leo,
the oldest son of the i
King of Ruthenia, the capital changed hands several times between the PO|ISh
and the Russians before finally becoming independent in 1991. Packed full of
monuments, museums, and age-old buildings with archaeological findings
dating back to the 5th century, Lviv has plenty for adventurers to uncover.
Dubbed one of Ukraine’s most popular cultural hubs, Lviv abounds with art
galleries, including the Lviv National Art Gallery, home to over 50,000
works of art. There’s no shortage of activities for a cultural day out, from
opera and ballet performances to a charming café culture. You’ll find all sorts
of quirky bars and knaipas (local pubs) tucked down narrow side streets.

1. Kiev®

The number one &
destination to visit in g
Ukraine is undoubtedly
the capital, located in
north-central Ukraine. e
Filled with striking Soviet §
architecture, monasteries,
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golden-domed churches, and handsome streets, this European city really
packs a punch. Plus, it’s still totally underrated, so you won’t find many
tourist traps here! Dating back to 482 AD, Kiev is one of the oldest cities in
Eastern Europe. Having faced both Russian and German occupation, it’s now
distinctly Ukrainian. In fact, Kiev had a considerable part to play in the
development of both the medieval East Slavic civilization and the Ukrainian
nation as we know it today.

Modern Kiev is all go-go-go. Head to one of the many city bars, people-
watch at a sidewalk café or visit one of the museums to discover some of
Eastern Europe’s fascinating history. Visit the Museum of Folk Architecture
and Ethnography, one of the largest open-air museums in Europe. The most
popular attraction in Kiev however is undoubtedly Kiev Pechersk Lavra, one
of the oldest and most important monasteries in Ukraine. Don’t miss the
chance to stroll down Andriyivskyy Descent, a steep cobbled street lined with
Art Nouveau-style houses with gargoyles. Kiev is also a popular destination

for theater, opera, and musical performances, so bring your cultural A-game!
(Derived from: https://www.planetware.com/ukraine/top-rated-attractions-things-to-do-in-ukraine-
ukr-1-3.htm)

1. Answer the questions to the text.

1 Why is Ukraine totally underrated by tourists?

2. Which places can you visit in Uman?

3. Where is Rakhiv located? What can you see and try there?

4 What is Chernihiv famous for?

5 What kind of activities can Bukovel promise for all ages?

6. Which city is called “Little Vienna” in Ukraine? What do you
know from its history?

7. What is Kamianets-Podilskyi famous for?

8. Is it possible to have a trip to Chernobyl exclusion zone?

9. Dwell upon 5 top things to do in Odessa.

10. Why should any tourist visit Lviv during his trip to Ukraine?

11.  What are the most visited spots in the capital of our country?

12.  Dwell upon your own town/city/ village: history, places to visit,
food and drink.

2. Find the appropriate English equivalents in the text above.

3ynuHKa, OYTHM HEMOOLIHEHWM TypHcTamMH, OyTH Oe3neyHuM ISt
BiJIBIlyBaHHsI, TaATapChKi HAOIrHM, HOBCTAHHS, MILIOXIJHUNA MICT, MACTYX, J1aTa
3acHYBaHHsI, [IOTOBip, BIJOMHHI YKpaiHCHKMHA  aJKOTONBHUM  Hamii,
CTapOBMHHI ~ HACKaJIbHI  MOHACTUpi, OKOJHMI  MiCTa, MOHIOJIbCHKE
3aBOIOBAHHSA, Ka3KOBE MICTO, MOIIEHI OpyKiBKOIO ByJHIi, (ecTuBaib
MOBITPSIHUX KYJIb, 30Ha BiAUYXKEHHs, 3pyldHOBaHI1 Oy[iBIii, BHHOPOOHS, 0e3
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HATOBIMIB TYPHUCTIB, MPOTYJSTHCS B3JIOBXK HaOEpekHOI, >KBaBe MIiCTO,
MEPEXOAUTH 3 PYK Y PYKH, KYJIbTYPHHI LIEHTD, 30J0TOBEPXi LIEPKBH, My3eii
i1 BIAKPUTHM HEOOM.

3. Match the place with its description.

Place Description
1. Uman a) packed full of monuments, museums, and age-old
buildings with archaeological findings dating back to the
5th century;

2. Bukovel b) located on the north-western shore of the Black Sea,
it’s often nicknamed the ‘Pearl of the Black Sea’;

3. Lviv c) can be found at the foot of the Carpathian Mountains
in western Ukraine;

4. Kyiv d) hosts the incredible festival of hot air balloons in the
spring;

5. Odessa e) boasts beautiful medieval architecture — particularly

Catherine’s Church with its golden cupolas, and the 11th
century five-domed Transfiguration Cathedral;

6.Chernobyl f) was built as a fortification against Tatar raids and has
since undergone many stages of occupation;
7.Chernivtsi g) is the ‘geographical center of Europe’ and certainly

the highest city in Ukraine;
8. Kamianets- | i) had a considerable part to play in the development of

Podilskyi both the medieval East Slavic civilization and the
Ukrainian nation as we know it today;

9.Chernihiv j) it’s the site of the infamous nuclear disaster that led to
the premature deaths of thousands of people in 1986;

10.Rakhiv k) it’s the largest ski resort in Eastern Europe.

4. Define if the following statements are True or False.

1. Chernihiv was ranked the second most important Ukrainian
center after Kiev in the past.

2. The Lviv National Art Gallery homes over 60,000 works of art.

3. Odessa features a series of intriguing underground catacombs that
span thousands of kilometers beneath the city.

4, Guided tours to Chernobyl are forbidden by the President of
Ukraine.

5. The main attraction of Kamianets-Podilskyi is its fortress.

6. The Museum of Folk Architecture and Ethnography in Kiev, one
of the largest open-air museums in Europe.
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7. Don’t miss a visit to the National University in Chernivtsi — this
impressive palace is one of the smallest universities in Ukraine.

8. The best time to plan a skiing holiday to Bukovel is from
December to March, but February has the deepest snow.

9. Rakhiv has been titled as the ‘geographical center of Europe’.

10. Most famous for the tragic 1700s Haidamak rebellions, today
Uman serves as a popular pilgrimage site for Hasidic Jews.

5. Fill in the gaps.

Poltava

Poltava, which sits of the Vorskala River, is a city steeped in
military due to a legendary battle in the 18th century between the
Cossacks and the Russian Peter I, and with that in mind come to this
city to view the military that still remain. These include the Column
of Glory, October Park, and the area of the Poltava Battlefield. Poltava
is also known for its museums, several of which are military
history, as well as its main cathedral, the Assumption Cathedral, with its
striking . Once the place of such a moment in history, Poltava
is now a relaxed and serene cultural city, with orchestras, theatres, and
museums a plenty.

Myrhorod

Found on the Khorol River, Myrhorod is essentially a sleepy spa town
that became famous due to the properties found in its underground.
The slightly water can be drunk to improve digestive issues, or there
are a number of spots where visitors can . If you prefer not to swim then
you can take a boat or out of the Khorol River, and there are a number
of quirky features for visitors to Myrhorod to seek out, such as a towering
illuminated windmill and a musical . The woodlands found in the city
are also rather famous, and for the full romantic experience you can take a
horse drawn ride through the lush landscape.
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Uzhhorod

Uzhhorod, on the border with Slovakia and near the border with
Hungary, is a vibrant and diverse town with a sizeable Hungarian and

Romanian that gives it a cosmopolitan feel that has helped to

its claim to fame as a premium tourist attraction in Ukraine. Come

here for the Uzhhorod Castle that dates from the 9th century, as well

as the Greek-Catholic Cathedral from the 17th century. If you want to try

some of the local then you can explore the city’s famous wine ,

or try the delicacy bogracs, a kind of goulash originating from
Hungary.
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The UK

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

12 Best Places to Visit in the UK

Consisting of England, Scotland, Wales, and Northern Ireland, the
United Kingdom (UK) has long been one of Europe's most popular tourist
destinations. The country's appeal has much to do with its diverse scenery
and rich cultural heritage. The best places to visit include everything from
beautifully preserved country estates and castles, to its many world-class art
galleries and museums. One of the greatest pleasures of a UK vacation,
however, is just how easy it is to explore this fascinating and diverse country.
Thanks to its size-the UK could easily fit into the state of Texas - you can
base yourself in cities such as London or Liverpool and simply take a train or
bus to explore other areas. Plan your sightseeing adventures with our list of
the best places to visit in the UK.
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1. London: The UK's
All-in-One Destination

While it's possible to
plan a trip to the UK
without visiting London,
it's certainly not to be
advised, as the nation's
sprawling capital boasts - -
plenty of attractions to keep & s —
you busy. For those interested in Iearnlng more about the UKs rlch hlstory,
one of the top things to do in London is visit the Tower of London. Located
beside the spectacular Tower Bridge on the banks of the River Thames, this
former palace and prison includes highlights such as the iconic 1,000-year-
old White Tower, with its fascinating displays of armor and weaponry, and
the Jewel House, home to the Crown Jewels.

Fans of Britain's Royal Family will want to head to Buckingham Palace,
London's Royal home since Queen Victoria's reign. Here, you can enjoy the
colorful pomp of the Changing of the Guard or even take a tour of the
Palace's State Rooms. The city's Whitehall Road area is another must, where
you'll find Big Ben and the Parliament Buildings, as well as Westminster
Abbey, scene of many a royal wedding. Another area to visit in London is
South Kensington, home to the city's best museums, including the Victoria
and Albert Museum and the Natural History Museum, as well as the famous
Harrods department store. Also check out Trafalgar Square, home to iconic
Nelson's Column and the National Portrait Gallery.

2. Edinburgh:
Scotland's Capital ;

One of Scotland's ‘
most attractive cities,
the capital city of |
Edinburgh is also one
of the UK's most i
visited  destinations.
Popular for its many f
well-preserved historic == g RS : ;
buildings, Edinburgh is perhaps best known as the home of the
majestic Edinburgh Castle. Perched high above the old city on a rocky
promontory, this 13th-century royal fortress includes highlights such as the
famous One O'Clock Salute, held daily at Half Moon Battery; the Scottish
Crown Jewels in the Royal Palace; the Scottish National War Memorial;
and the famous Stone of Destiny (the Stone of Scone), only returned to
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Scotland after being held for 700 years in London.From the castle, it's easy to
explore the other most important historic sites in the city, most notably the
Old Town's Royal Mile with its fine architecture, boutique shops, cafés,
restaurants, and art galleries, as well as the splendid old Palace of
Holyroodhouse. Other Edinburgh highlights include broad Princes Street,
popular for its shopping and dining, as well as for the Royal Botanical
Garden and the National Gallery of Scotland

3. Roman-Era Bath

Although one of the }
UK's smaller cities, Bath
more than makes up for its
diminutive size with a
multitude of things to see §#
and do. Named after its
famous Roman Baths, this fiaay =
beautiful city has been = GFinm o e ?
luring visitors to its healing Waters for more than 2,000 years. Gushmg from
three hot springs, the water-known to consist of 43 different minerals, hence
its curative properties-travels upwards some 3,048 meters at a rate of 275,000
gallons per day, before spilling out at a consistent 46.5 degrees Celsius.While
it's not possible to bathe in the original Roman Baths, a number of nearby
spas-most notably the superb Thermae Bath Spa-offer guests the chance to
enjoy the city's famous waters. In addition to its ancient history, Bath is also
famous for its lovely Georgian architecture, the best examples of which can
be seen along the magnificent, curved Royal Crescent, with its palatial
townhomes. One of them, No.1 Royal Crescent, is now a museum that offers
a fascinating peek into life during Georgian times.

4. Ancient Stonehenge
and Medieval Salisbury

One of the planet's
oldest World Heritage Sites,
Stonehenge has been a place
of pilgrimage for more than =
4,500 years. It was believed & : A -
to have been erected as a place of worshlp, but these days the crowds con5|st
of tourists drawn by the sheer scale of this magnificent monument to
mankind's ingenuity. It's a sprawling site, covering an area of more than 20
square kilometers and boasting a state-of-the-art visitor center, which offers a
fascinating glimpse not only into the construction of Stonehenge, but also its
history since then. Plan ahead and purchase a timed ticket for the day of your
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visit. Be sure to also spend time exploring the nearby medieval city of
Salisbury, located just 16 kilometers south of Stonehenge. Here, you'll be
rewarded with a chance to visit one of the country's most famous cathedrals,
dating back to 1220 and home to an original Magna Carta. Afterwards, be
sure to wander the old city center with its many fine churches and historic
medieval architecture.

5. Wonderful Windsor

The historic town of
Windsor, conveniently located
a short train ride west of ;
London, offers plenty of fun
things to do for tourists. In
addition to its lovely Thames-
side setting and the many
medieval half-timbered buildings along its quaint old cobblestone Ianeways
it's also home to spectacular Windsor Castle, the most famous of the UK's
royal castles. This grand old castle has served as the summer residence of
British royalty for more than a millennium and is the world's largest inhabited
castle. Highlights include the splendid State Apartments containing the
Queen's Gallery and dining hall, each with magnificently painted ceilings and
woodcarvings, and St. George's Chapel, famous as the home of the Knights
and Ladies of the ancient Order of the Garter. When you've had your fill of
these historic buildings, be sure to also spend time exploring the castle's large
and beautiful grounds, which are almost 10 kilometers long. Here you'll
enjoy some truly memorable panoramic views over Windsor and its castle.

6. Idyllic England: The
Cotswolds and Lake District

Covering  almost 1,287
square kilometers of pristine §
countryside,  the  beautiful
Cotswolds is undoubtedly one of
the most photographed corners of § & ;
the UK. Located an easy day trip west of London and close to the popular
tourist attractions of Bath and Bristol, the Cotswolds includes some of the
best parts of the counties of Oxfordshire, Gloucestershire, Somerset,
Wiltshire, Warwickshire, and Worcestershire. Travelers flock here to
experience a true taste of rural English life, and to explore its many quaint
village greens and idyllic pasturelands. One of the most popular ways to do
this is via the area's extensive trail network, including the excellent 16-
kilometer-long Cotswold Way. Other fun things to do include horseback
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riding and biking, or simply soaking up the history of popular market towns
such as Castle Combe or Tetbury.

7. Medieval York
and its Minster

One of northern
England's most popular
tourist destinations, the
medieval city of York,
long the ecclesiastical g
capital of the Church of > -
England, boasts one of the country's most magnlflcent cathedrals The
country's largest medieval church, York Minster can trace its roots back to
the spread of Christianity in the 3rd century, although the splendid present
Gothic structure was built almost 1,000 years later. Highlights of a tour
include the opportunity to view its 14th-century stained glass windows, plus
the richly decorated interiors of the choir and north transept. Also worth a
visit is the crypt, which contains parts of the original 11th-century church the
cathedral now stands on. Other landmarks worth exploring are the
ancient City Walls, which stretch almost five kilometers around the old
medieval city center and offer excellent views over The Shambles, a narrow
14th-century roadway, famous for its fine old timber-framed buildings, many
of which hang over the street below. It's also an area known for its many
restaurants and tearooms, as well as its many boutique shops and
galleries.York also boasts a number of major museums, the most popular
being the National Railway Museum. Highlights of this museum’s vast
collection include many fine old steam engines dating as far back as 1820,
plus a unique collection of Royal Trains.

8. The University
Towns of Cambridge & .
Oxford

The UK has long been
a center of learning, with [
two of its most famous §
university  towns  also P 2 3
ranking highly as tourist destinations. An easy commute north of London-and
just 128 kilometers apart-Cambridge and Oxford have for centuries been
rivals for the title as the country's top academic establishment, a rivalry
celebrated during the famous rowing event, The Boat Race, which takes
place each spring on the River Thames. Despite this generally good-spirited
rivalry, each location offers plenty of attractions to make them worthwhile
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additions to your UK travel itinerary. Highlights of a visit to Cambridge
include the chance to wander the UK's largest collection of preserved historic
buildings, many of them located within an easy walk of Cambridge
University's 31 colleges, the oldest of which was founded in 1284.1n addition
to touring the stunning college grounds (only a handful of the university's
buildings offer tours), visitors to Cambridge should also take a punt along the
River Cam, as well as explore the old town center. Oxford University's 38
colleges are equally attractive, each set around a quadrangle and several inner
courtyards along with chapels, dining halls, libraries, and student
accommodations (some offer unique tourist accommodation packages, t00).
Oxford highlights include the Carfax Tower, with its fine views over the
city center, and the many fine old buildings of the town's High Street.

9. Liverpool and
Manchester

Thanks to its international
airport, Manchester is often
the first stop for many visitors
planning to explore northern
England, Scotland, or Wales. :
Highlights include Castlefield, ﬂ i} Sl
popular for its well-preserved 1 ; i Sp - In il it
Victorian houses, canals, and Roman ruins, as Wel as the many old
warehouses now serving as trendy shops, hotels, and restaurants. Other
attractions include Manchester Cathedral and the historic Town Hall, as
well as a rich cultural scene that includes museums (Museum of Science and
Industry), galleries (Manchester Art Gallery), and entertainment
(Chinatown).

Liverpool, just an hour away by rail, offers plenty of cultural excitement
of its own, not least because of its association with the Beatles. Music fans
are drawn here for "Fab Four" related attractions such as The Beatles
Story in the renovated Albert Docks area; the famous Cavern Club, where
the band made its debut in 1961; as well as the former homes of John Lennon
and Paul McCartney (numerous walking tours and bus tours of Beatles sites
are also readily available). Other great reasons to visit Liverpool include its
many historic buildings; lovely gardens and parks; as well as great museums
such as the Merseyside Maritime Museum, the Museum of Liverpool, and
world-class art galleries like the Walker Art Gallery and the Tate Gallery.
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10. Canterbury

Pay a visit to historic
Canterbury in Kent, and
you'll soon discover why this
beautiful city continues to be
such a draw for visitors to
the UK. An easy hour's train
ride from central, Canterbury &
has been a draw for pilgrims =% ,
for more than 1,500 years, ever since St. Augustine first started convertlng
pagan Anglo Saxons to Christianity here in AD 597.The city's most famous
attraction is Canterbury Cathedral, home of the Archbishop of Canterbury.
Now a UNESCO World Heritage Site, this stunning cathedral offers plenty to
see, from the intricately carved masonry of its exterior to its magnificent
interior, a highlight of which is the beautiful choir with its statues of six
English kings. Also of note are the exquisite Miracle Windows, dating from
the 12th century and depicting scenes from the life of murdered
Archbishop Thomas Becket. Afterwards, be sure to spend time wandering
the pedestrianized area of Old City Canterbury with its many preserved,
historic, timber-framed buildings, particularly along Mercery Lane. Other
must-sees include the Canterbury Tales, a fascinating look at the life and
times of famous English poet Geoffrey Chaucer (aka the "Father of English
Literature™), and the excellent Canterbury Roman Museum, built around
the remains of an original Roman townhouse and its unique mosaic.

11. Cardiff: The
Capital of Wales

Despite being
much smaller than =ssws
both  Scotland and E
England, Wales is
home to some of the =
UK's top attractions
and fun things to do, from exploring the breathtaking scenery and enjoying
outdoor adventures in its national parks to visiting its historic castles. One of
the best places to sample a little of everything that Wales has to offer is the
country's capital, Cardiff, with most travelers beginning their visit at Cardiff
Castle. Located in the middle of the city and built on the ruins of an ancient
Roman fort, parts of the current structure date as far back as 1090, with much
of it restored in the 1800s. Highlights include the State Apartments, the Clock
Tower, the Chapel, and a spectacular Banqueting Hall with its fine murals.
Afterwards, be sure to spend time wandering the city's many old Victorian
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shopping arcades, the best of which can be found around The Hayes. Also
worth checking out is Cardiff Bay. One of the UK's largest redevelopment
projects, this vast area is now home to numerous fine restaurants, theaters,
galleries, and shopping opportunities, many of them housed in former
warehouses on lovely Mermaid Quay. Cardiff Bay is also where you'll find
the World of Boats, with its unique collection of vessels from around the
globe, and Techniquest, a fun science center featuring a planetarium and
theater. i

12. Loch Ness and
Inverness

Despite the fact that [
the legends of mythical =
monsters have largely been [ i b B
debunked, spectacular Loch Ness remains an extremely popular tourist
attraction for travelers heading to Scotland. While it's unlikely you'll
encounter any monsters, you will, however, be rewarded with seeing some of
the UK's most beautiful scenery. Highlights include the ruins of Urquhart
Castle, overlooking the loch, one of Scotland's largest fortifications (the
current structure dates from the 14th century). For those wanting to learn
more about the area's many legends, the Loch Ness Centre and
Exhibition recounts its history, along with that of its monster, including
details of ongoing searches for the elusive creature. A little farther north is
Inverness, which boasts numerous excellent attractions, including Inverness
Castle, the Inverness Museum and Art Gallery, and the late 19th-century St.
Andrew's Cathedral.

History buffs should also check out the Culloden Battlefield and
Visitors Centre. It was in Culloden in 1746 that the English and Scots fought
their last battle and where the fate of Scotland as a British dominion was
determined. Also of interest are the gravestones of warriors from the Scottish
clans, as well as the six-meter-high Memorial Cairn erected in 1881 to
commemorate the battle.

1. Answer the questions based on the text.

1. Why is the United Kingdom one of Europe's most popular tourist
destinations?

2. What do you know about the Tower of London?

3. What can you see and visit in Buckingham Palace?

4, What is Edinburgh famous for? Name out the places worth
visiting there.

5. Dwell upon the history of Baths? Why do people visit this city so
often?
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6. Why is Stonehenge so popular among tourists? What do you
know about this site?

7. Do you recommend us to visit the historic town of Windsor?
What can we find there?

8. Where can you experience a true taste of rural English life?

9. What is the medieval city of York famous for? What can we
experience there?

10. Which towns have for centuries been rivals for the title as the
country's top academic establishment? Tell us about them.

11.  Why should a tourist visit Manchester and Liverpool? What can
he see and do there?

12.  Dwell upon the historic importance of the city of Canterbury.

13.  What can Wales offer to its visitors?

14.  lsit true that a tourist can encounter a monster in Loch Ness?

2. Find the appropriate English equivalents in the text above.

KynpTypHa cmammuHa, MaeTok, 30pys, NpsMyBaTH J10, HHIIHICTS,
3HaKOBHH, noope 30epexeHi iCTOpUYHI OyniBi, MHUC,
3aMaHIOBaTH/IPUBAOIIOBaTH  BiJBiAyBauiB, TepMalbHI BOIM, Micle
MTAJIOMHUIITBA, OyAyBaTh/CTBOPIOBATH, CEepeqHBOBIUHI (paxBepxoBi OymiBii,
CTapl XuMepHi OpyKOBaHi JOPIkKH, CiIbCbKA MICI[EBICTh, HATOBIH TYPHUCTIB,
BiJUyTH CHpPaBXHIM CMaK CIIbCHKOTO aHIJIHCHKOTO KHTTS, HAacOBHILE,
MaJIbOBHUYI MiCTEUKa, [TOKATaTHCS Ha YOBHI, MapIIPyT, BEJIMKHH MarasuH,
OyTH TIPUBAOIMBUM JUIA TYPHCTIB, MPOBOIUTH Yac OMYKAIOYH MIIIOXiTHOIO
YaCTHHOIO CTaporo MICTa, 3yCTpidaTH MOHCTpa, 03€pO, MUIIATHCS CBOIMH
BU3HAYHUMH MICIIIMH, YBIKOBIYHIOBATH, JIFOOUTEII iCTOPil, HAATPOOKH.

3. Match the place with its description.

Place Description

1. Buckingham A) this beautiful city has been luring visitors to its

Palace healing waters for more than 2,000 years;

2. Baths B) has been a place of pilgrimage for more than
4,500 years,

3. Edinburgh C) London's Royal home since Queen Victoria's

Castle reign and here you can enjoy the colorful pomp of
the Changing of the Guard;

4. Stonehenge D) travelers flock here to experience a true taste of
rural English life, and to explore its many quaint
village greens and idyllic pasturelands;

5. Windsor Castle | E) the medieval city, long the ecclesiastical capital of
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the Church of England, boasts one of the country's
most magnificent cathedrals;

6. Cotswolds F) has been a draw for pilgrims for more than 1,500
years, ever since St. Augustine first started
converting pagan Anglo Saxons to Christianity here
in AD 597;

7. York G) located in the middle of the city and built on the
ruins of an ancient Roman fort, parts of the current
structure date as far back as 1090, with much of it
restored in the 1800s;

8. Canterbury 1) offers plenty of cultural excitement of its own, not
least because of its association with the Beatles;

9. Cardiff Castle J) this grand old castle has served as the summer
residence of British royalty for more than a
millennium and is the world's largest inhabited
castle;

10. Liverpool K) perched high above the old city on a rocky
promontory, this 13th-century royal fortress includes
highlights such as the famous One O'Clock Salute,
held daily at Half Moon Battery.

4. Define if the following statements are True or False.

1. South Kensington is the home to London’s best museums,
including the Victoria and Albert Museum and the Natural History Museum,
as well as the famous Harrods department store.

2. It was in Culloden in 1746 that the English and Irish fought their
last battle and where the fate of Scotland as a British dominion was
determined.

3. Music fans are drawn to Manchester for "Fab Four" related
attractions such as The Beatles Story in the renovated Albert Docks area; the
famous Cavern Club, where the band made its debut in 1961.

4, Cardiff Castle is located in the middle of the city and built on the
ruins of an ancient Roman fort, parts of the current structure date as far back
as 1090, with much of it restored in the 1800s.

5. Canterbury Cathedral is the home of the Archbishop of
Canterbury.

6. The medieval city of York is the ecclesiastical capital of the
Church of England and boasts one of the country's most magnificent
cathedrals.
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7. The Cotswolds includes some of the best parts of the counties of
Oxfordshire, Cambridgeshire, Gloucestershire, Somerset, Wiltshire,
Warwickshire, and Worcestershire.

8. Windsor castle has served as the winter residence of British
royalty for more than a millennium and is the world's largest inhabited castle.

9. Oxford University's 49 colleges are equally attractive, each set
around a quadrangle and several inner courtyards along with chapels, dining
halls, libraries, and student accommodations.

10.  Baths, this beautiful city has been luring visitors to its healing
waters for more than 2,000 years.

5. Fill in the gaps.

""Must-See"" Places in England, Scotland and Wales

Snowdonia
Snowdonia has deep valleys and some of the oldest rocks on
earth. Fossil shell fragments found on the top of Mt Snowdon are the of

life on a seabed 500 million years ago. Successive ice ages shaped the
of Snowdonia National Park, in North Wales, grinding smooth their
profiles. Surprisingly, these mountains are not particularly high -- Mt.
Snowdon, the highest in the , is only 3,560 feet. But there is an
undeniable presence in the way their brooding bulk hangs over wide, U-
shaped valleys. This is terrific country for mountain walks and gentler leisure
as well as riding, cycling and pony trekking. It is also among the most
dramatic in the UK and has the most rapidly changing . A great
way to see both is to travel to the top of Wales on the Snowdon Mountain
Railway.

Hadrian's Wall

As the Roman Empire began to crumble, the Romans built a
defensive , across the North of Britain, from Carlisle to Newcastle-on-
Tyne, to keep out Picts invading from Scotland. No one knows how long it
might have held because troubles in the rest of Europe drew the Romans
away from this northernmost reach of their Empire. Today, of the
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wall can be found for about 73 miles - a lot of those remnants forming
fences, stone barns and the cobbles in stable courtyards. Excavations at
Vindolanda, a fort, and village on Hadrian's Wall, provide a fascinating
into the life of a Roman legion at the edge of the empire. Exhibitions
at Vindolanda and the nearby Roman Army Museum include poignant
of the Roman soldier's life in Britain. Included are rare letters
home, written in on wood, asking for warm clothing and socks. The
wall, of course, is not all that remains of the 400 years the Romans
Britain. You can visit more of Roman Britain at Wroxeter Roman

City and The Roman Baths in Bath.

Stratford on Avon

Going to Stratford on Avon may seem like something of cliché but so
what? Don't be a travel - there's a lot to enjoy. According to my
British friends, the best place to find Americans in the UK is Stratford-upon-
Avon. It's all right for them to be a bit . They're completely immersed
in Shakespeariana from a very early age - even when they don't know it. For
the rest of us, visiting the of the man considered by many to be the
greatest writer the English language has ever produced, is a terrific day out,
about two and a half hours - by train or car - northwest of London. While
there, you can take in:1)Anne Hathaway's Cottage, pictured here. The pre-
marital home of Shakespeare's wife is actually about a mile outside of
Stratford, in Shottery; 2) Shakespeare's Birthplace, the most visited literary

in the UK. You can see the room the Bard was born in; 3)The Mary
Arden House, Shakespeare's mother's beautiful Tudor ;HHall's Croft,
home of Shakespeare's eldest daughter, Susannah, and her rich and successful
doctor husband; 5)Holy Trinity Church, the site of Shakespeare's and
a beautiful medieval church in its own right. Of course, Shakespeare is not
about bricks and mortar and no visit to Stratford would be complete without
taking in a or two at the Royal Shakespeare Theatre. Even if you've
always wondered what all the fuss was about, the company's imaginative and
sometimes irreverent style will open your eyes.
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\"”’/‘ Reading 8.
The USA

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Top 10 Travel Destinations in the USA

The United States is not only the land of the free and the home of the
brave, it is also a travelers’ paradise. Many of the most popular destinations
in the USA are unique to this continent and found nowhere else on
earth. Besides the obvious man-made wonders, America has been blessed
with the very best that nature has to .z -
offer. Here is our pick of the top 10
travel destinations in the USA.

The Grand Canyon, Arizona

The Grand Canyon in Arizona is a
natural monument unlike any. The ¥}
canyon vista with its incomprehensible &




size, ever changing colors and hues, and a rich display of rock layers is
unmatched by any on Earth. It is unique, to say the least. Flowing from the
Rocky Mountains in the north to the gulf of California in the south, the
Colorado River is the carving force behind this chasm. The vastness of this
landscape is mind-boggling. It is 277 miles long, a mile deep and 20 miles
wide. To see the Grand Canyon for the first time is an experience people will
remember for the rest of their lives. Forget the pictures and videos that you
might have seen of the Grand Canyon — being here to witness it with your
own eyes is something completely different. Many people weep at the sight
of the vast landscape, unable to contain the incredibly emotional feeling that
this ancient landscape provokes.

Yellowstone  National S SS—
Park, Montana/Wyoming/ Fgs
Idaho

Yellowstone  National |
Park is the first national park z-
in the world and has served
as a blueprint for the -
hundreds of other nature Z555 e
parks all over the world. It spans an area of 8,980 sg. km. The park mcludes
lakes, canyons, rivers, mountain ranges and the massive Yellowstone Lake.

The park sits over the Yellowstone Caldera, one of the largest super-
volcanos on earth. The main attractions of the park are the hundreds of
geysers, thermals and hot pools scattered all over the park. Half of the
world’s geothermal features are in Yellowstone, fueled by the ongoing
volcanism. Lava flows and rocks from volcanic eruptions cover most of the
land area of Yellowstone.

Wildlife is also fairly abundant in this protected area. Herds of elk, deer
and the north American bison are common even during peak tourist seasons.
Lucky visitors might get to see wolves and grlzzly bears in their natural
habitat. # : S

Mammoth Cave National
Park, Kentucky

Partially encompassing the
Mammoth-Flint Ridge Cave
System — the world’s longest
known cave system, Mammoth
Cave National Park is a 52,830- 7
acre park with more than 405 miles of passageways. The caves system began
to form more than 280 million years ago as the earth rose and twisted and

191



allowed water to erode the rock into the current cave system.

Although Native Americans have inhabited the cave region for at least
6,000 years, the cave only started attracting tourists since 1810, which made
it one of the country’s first tourist attractions. Visitors to the park can take an
underground boat tour and see stalactites, stalagmites, natural springs, and
gypsum crystals. Some of the animals found in the park include deer, foxes,
coyotes, beavers, wild turkeys, owls, raccoons, opossums, woodchucks,
muskrats and at least 100 species of fish including the catfish, muskie, and
bluegill. There are also twelve eyeless species of animals living in the caves.

Washington, DC

Few U.S. cities
reward the traveler as |
much as the nation’s |,
capital. Washington, DC
is chock full of historic
sights: from the Capitol
and the White House to
the National Mall and
Arlington National Cemetery. The crowning glory of DC, of course, is its
wealth of countless world-class museums including The Smithsonian,
National Air and Space Museum, the National Museum of Natural History,
the National Museum of American History, the National Postal Museum,
Holocaust Memorial Museum as well as several galleries. Washington, DC is
also home to the largest and most prestigious library in the country — the
Library of Congress with nearly 161 million total items, including 23.9
million cataloged books. i

New York City

New York is largest city
in the United States and is
obviously a vibrant and
energetic place. There is an
incredibly diverse range of
things to see and do but no visit to New York City is complete without
visiting the Empire State Building, the Statue of Liberty, Times Square and
the massive Central Park. Other places of interest in this humungous city
include National 9/11 Memorial & Museum, Luna Park — a new amusement
park in the iconic Coney Island, Madame Tussauds featuring over 225
incredibly lifelike wax figures and the Cathedral of St. John the Divine — the
largest cathedral in the world.
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Las Vegas

Las Vegas is
synonymous with gambling.
But it is also a live
entertainment hot-spot
offering musical concerts,
magic shows, comedy clubs, |
strip  bars,  world-class §
eateries.... you name it. Las
Vegas has everything to keep you from getting bored.

Although it is in the middle of a semi-arid desert, Las Vegas is a great
place to visit year-round; its cooler winter temperatures are pleasant for
sightseeing, and in summer, when the temperature can rise above 104 degrees
Fahrenheit, the hotel pools become an important part of the daytime
activities. Besides the regular gambling and the famous shows, Las Vegas
also offers high-octane thrills like Vegas Indoor Skydiving, go-karting at Fast
Lap, or zip-lining with Flightlinez, not to mention all the thrilling rides
available at the Stratosphere which is 350 meters high.

Hawaii

Everyone knows —~
Hawaii is to beaches what
Nepal is to mountains. But _
the tropical climate and §
beautiful sea-shores aren’t
the only things you can find E
in Hawaii. This unique §
piece of heaven on earth
boasts of constantly forming islands, snorkeling and diving, shipwrecks,
petroglyphs, otherworldly rock formations, red-dirt roads and rugged hiking
trails.

Hawaii is made up of over 100 islands, however there are eight main
islands that make up the Hawaiian Islands and each has its own unique
features. The island of Hawaii, also known as the Big Island, is the largest of
Hawaii’s main islands with a total area of 4,028 square miles. The island is
home to three active volcanoes — Kilauea is the most active one. The highest
point on the Big Island is the dormant volcano, Mauna Kea at 13,796 feet
(4,205 m).
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Hollywood

Hollywood is a movie mecca
and competes with New York as
the entertainment capital of the
world. Since the early days of
cinemas, Hollywood has played an
important role as the creative and
technological center of movie
making in America. It boasts an international reputation that no other
neighborhood in Los Angeles has. Hollywood still sparkles with gems of old
glamorous hotels and celebrity hangouts along with an emerging urban
cityscape.

Redwood  National
e and State Parks,
California

Giant sequoias and
California redwoods are
the largest and the tallest
trees in the world. In
essence, they are nature’s
skyscrapers These enormous trees exist prlmarlly in Northern California and
parts of Southern Oregon. Sequoias and redwoods are often referred to
interchangeably even though they are two very different species of trees.

Giant redwoods typically outreach their sequoia cousins in height. The
tallest of which, called Hyperion, stands at a 380 feet tall. Giant sequoias are
typically shorter than their coastal relatives. What they lack in height,
however, they make up for in size. One giant sequoia known as General
Sherman weighs a staggering 2.7 million pounds and stands 275 feet tall
from its base, which is more than 100 feet wide. Not only is General Sherman
the largest living tree, it also largest living organism on the planet. Some
noteworthy sites to visit in Hollywood include the world famous Walk of
Fame and Sunset Boulevard, The Hollywood Sign, Universal Studios,
Chinese Theatre, Griffith Observatory, Universal Studios and the natural sites
of Lake Hollywood Park and Runyon Canyon.

The Everglades,
Florida

Florida is known for
its  tropical  weather, §
beautiful beaches and §&
theme parks. But if you
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wish to experience more of Florida then the Everglades should be high on
your list. The beautiful Florida Everglades is one of Americas last unexplored
wilderness areas. This untouched natural region of tropical wetlands and
plentiful wildlife is anything but dull. There are tons of different of ways to
experience the Everglades with a never-ending list of things to do including
hiking, biking, bird-watching, camping, canoeing & kayaking, boating,
wildlife viewing and fishing.

Besides, you can also partake in Ranger Programs which are some of the
best ways to learn more about the park through hikes, canoe trips, slough

slogs, bicycle trips, tram tours, and campfire programs.
(Retrieved from: https://www.bookmundi.com/blog/top-10-travel-destinations-usa/).

1. Check your understanding of the text.

1. Why does the Grand Canyon provoke a tourist into tears?
Describe this grand place.

2. What do you know about Yellowstone National Park and its
nature?

3. Dwell upon the world’s longest known cave system. What can a

single tourist explore there?
4. What can Washington DC boast with?

5. What are the top places to visit in New York?

6. What is the synonym to Las Vegas? Why is it called like this?

7. Dwell upon Hawaii and the richness of the given place.

8. What is Hollywood famous for?

9. Where can a tourist find the largest and the tallest trees in the
world?

10. What is the beautiful Florida Everglades famous for?

2. Find the appropriate Ukrainian translation for the words and
expressions from the text.

A travelers’ paradise, man-made wonders, canyon vista, gulf, mind-
boggling, to span an area of, hot pools, volcanic eruptions, peak tourist
season, natural habitat, to take an underground boat tour, to be is chock full
of historic sights, a vibrant and energetic place, a humungous city, to feature,
gambling, world-class eateries, a semi-arid desert, shipwrecks, the dormant
volcano, celebrity hangouts, to be high on your list, tropical wetlands,
campfire programs.

3. Match the place with its description.

Place Description
1. The Grand|a) is the first national park in the world and has
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Canyon served as a blueprint for the hundreds of other nature
parks all over the world,;

2.Yellowstone b) is chock full of historic sights: from the Capitol
National Park and the White House to the National Mall and
Arlington National Cemetery;

3. Mammoth Cave | ¢) is largest city in the United States and is obviously

National Park a vibrant and energetic place;

4. Washington d) has played an important role as the creative and
technological center of movie making in America;

5. New York e) are the largest and the tallest trees in the world, in
essence, they are nature’s skyscrapers;

6. Las Vegas f) It is 277 miles long, a mile deep and 20 miles
wide;

7. Hawaii g) this untouched natural region of tropical wetlands
and plentiful wildlife is anything but dull;

8. Hollywood i) began to form more than 280 million years ago as

the earth rose and twisted and allowed water to erode
the rock into the current cave system;

9. Redwood | j) this unique piece of heaven on earth boasts of
National and State | constantly forming islands, snorkeling and diving,
Parks shipwrecks,  petroglyphs,  otherworldly  rock

formations, red-dirt roads and rugged hiking trails;
10. The Everglades | k) is synonymous with gambling.

4. Define if the following statements are True or False.

1. Many people weep at the sight of The Grand Canyon, unable to
contain the incredibly emotional feeling that this ancient landscape provokes.

2. Wildlife is also fairly scarce in Yellowstone National Park. Herds
of elk, deer and the north American bison are not common even during off
tourist seasons.

3. Visitors to Mammoth Cave National Park can take an
underground boat tour and see stalactites, stalagmites, natural springs, and
gypsum crystals.

4. Washington, DC is also home to the largest and most prestigious
library in the country — the Library of Congress with nearly 161 million total
items, including 23.9 million cataloged books.

5. The Cathedral of St. John the Divine in New York is the smallest
cathedral in the world.

6. Las Vegas can also offer high-octane thrills like Vegas Indoor
Skydiving, go-karting at Fast Lap, or zip-lining with Flightlinez.
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7. Hawaii is made up of 120 islands; however there are 10 main
islands that make up the Hawaiian Islands and each has its own unique
features.

8. Hollywood is a movie mecca and competes with New York as the
entertainment capital of the world.
9. Giant sequoias and California redwoods exist primarily in

Northern California and parts of Southern Oregon.
10. The beautiful Florida Everglades is one of Americas last
unexplored wilderness areas.

5. Fill in the words and expressions into gaps.

Chicago

Chicago has long been called the "Second City," coming in second to
New York City in both size and population. A beacon in the Midwest,
Chicago is actually third in population these days, but it has a ,
restaurants, shopping, museums, and activities that easily NYC and
LA. If it's baseball season, don't miss seeing a Cubs game at famous Wrigley
Field. the Magnificent Mile, where you'll find every upscale shop
imaginable and fantastic restaurants. Chicago is home to some of the nation's
most important buildings, and you can see them all on a guided architecture
tour or from a boat on Lake Michigan. The Art Institute of Chicago is
one of the top art museums in the country, and Millennium Park is Chicago's
newest . The famous cherry blossoms are typically late March
to early April along the Tidal Basin, where you can also see the Jefferson
Memorial and to Franklin D. Roosevelt and the Rev. Dr. Martin
Luther King Jr. Don't miss the Washington Monument, the Lincoln
Memorial, and the World War 11, Korea, and Vietnam Veterans memorials on
the National Mall.

San Francisco

Symbolized by the red rafters of the Golden Gate Bridge, this legendary
city on San Francisco is known for its neighborhoods, like Chinatown
and the hippie-turned-haute of Haight-Ashbury. While San Francisco
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is an ideal city for nature lovers as well as the jet set, it is also a great
jumping-off point for trips to the country of Napa Valley and Sonoma

County or to the colossal tech of Silicon Valley. Check out the Bay
Area's top hotel TripAdvisor before you go and make San Francisco
your base Northern California.

New Orleans

New Orleans is all about festivals, French , and a "laissez-faire"
attitude, making it a distinctly different and popular for both
American and international travelers. From Mardi Gras, New Orleans'
biggest party, to Jazz Fest, one of the world's most respected jazz
musicians, there are plenty of ways to "let the good times roll" in the Big
Easy. For the most experience, stay in the French Quarter, where

you'll be close to restaurants and legendary streets, like Bourbon. And
it's just a short drive from Frenchman Street, where you can hear the live,
music New Orleans is famous for.
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Unit 5
Hospitality Industry



\

_— Reading 1.

Read and translate the text. Write out all the unknown items of vocabulary.
Do the exercises following the text.

The Tourism Industry

The tourism industry, also known as the travel industry, is linked to the idea
of people travelling to other locations, either domestically or internationally, for
leisure, social or business purposes.

First, it is important to define what is meant by the ‘tourism industry’.
Essentially, it refers to all activity related to the short-term movement of people to
locations away from where they usually reside. It is one of the world’s largest
industries and the economies of many nations are driven, to a large extent, by their
tourist trade.

It is also a wide-ranging industry, which includes the hotel industry, the
transport industry and a number of additional industries or sectors.

According to the most common definitions, the tourism industry does not
cover activities related to travel where the person intends to stay in their destination
for longer than one year.

Tourism offers a wide range of benefits, including economic benefits for
countries attracting a large number of visitors, due to the money they spend not
only on their actual stay, but also in local businesses. It also provides a large
number of jobs for people working in the transport and hospitality industry, among
others.

200



Moreover, tourism has the potential to improve relationships between nation-
states or businesses, to create opportunities for entertainment and recreation, and to
improve the value of a currency. It can also open up cultural exchange
opportunities, while for tourists, it can lead to improved happiness, well-being and
education.

The sectors within the tourism industry:

1) Transportation. The transportation sector is concerned with helping
tourists to get where they need to go, via the provision of transport. This may
include providing them with the means to get to their intended holiday destination
in the first place, but may also include assisting them with getting around after they
arrive at their destination.

Included within this sector are services related to road, rail, air and sea travel:
airline industry, car rental, water transport, coach services, railway, spacecraft.

2) Accommodation. The accommodation sector is central to the travel and
hospitality industry, because people travelling to different areas require somewhere
to stay, rest, sleep and unwind. In fact, by many definitions, a tourist is only
classed as such if their stay exceeds 24 hours and they use some form of overnight
accommodation.

Within this subsection, there are a number of different components: hotels,
shared accommodation, camping, Bed & Breakfast, cruises, farmhouse
accommodation and agri-tourism, time-share accommodation.

3) Food and Beverage. The food and beverage sector has an interesting role
within the tourism industry, providing tourists with essential refreshments at all
stages of their travel experience, including during travel, when spending time in
their chosen accommodation, and when they are out and about exploring the
location they have travelled to.

In addition to catering for travellers’ basic requirements, however, the food
and beverage sector also offers them opportunities to socialize, meet new people
and enjoy themselves: restaurants, catering, bars & cafés, nightclubs.

4) Entertainment. Some tourists travel to new locations in the pursuit of
entertainment. Such travellers may be drawn to entertainment options that are not
available in their home location, or they may simply require more general
entertainment, which would be accessible almost anywhere in the world, as part of
their trip.

Entertainment attractions or venues are sometimes the main things drawing
travellers to a particular tourist location. On the other hand, many other
entertainment offerings are set up to capitalise on existing tourism. These are:

casino, tourist information, shopping, tourist guides & tours.
(Retrieved from: https://mww.revfine.com/tourism-industry/)

Key Vocabulary
1. reside [r1'zaid] npoxwuBaTH B MIEBHIH MiCIIEBOCTI
2. benefit ['benifit] mepesara; mpusineii; minsra
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3. currency ['karonsi] Baora, rpormi

4. unwind [,an'waimnd] po3cnabusitrcs

5. catering [ 'kertorm] 3akiaau rpoMaacsEKOr0 XapuyBaHHS
. accessible [ok'sesobl] mocTymHu, TOCSKHUIMA

3

4

6
1. Check your understanding.
1. What is the tourism industry?
2 What are the benefits of the tourism industry?
How can tourism improve relationships between nation-states or
businesses?
. What are the sectors within the tourism industry?
5. Tell all you know about the transportation sector.
6. Dwell upon the accommodation sector.
7. What are peculiarities of the food and beverage sector?
8. What is the role of the entertainment attractions?
2.
1.

Are these sentences true (T) or false (F)?
The tourism industry refers to all activity related to the long-term
movement of people to locations away from where they usually reside.
OO
2. The tourism industry does not cover activities related to travel
where the person intends to stay in their destination for longer than one year.

3. A tourist is only classed as such if their stay exceeds 24 hours and
they use some form of overnight lodging. o0

4, Entertainment attractions or sites are sometimes the main things
drawing travellers to a particular tourist location. ﬁ]

5. Tourism has the potential to improve relationships between
nation-states or businesses, to create opportunities for entertainment and
recreation, and to uglify the value of a currency.

3. Matching.

1. international a) relating to a person's own country

2. destination b) a service that provides a room to sleep in
and a meal the next morning in private houses
and small hotels

3. entertainment c) any potable liquid, especially one other than
water, as tea, coffee, beer, or milk

4. bed & breakfast d) connected with or involving two or more
countries

5. catering e) the act of providing people with somebody
to interest them or make them laugh; films,
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music, etc. used to entertain people

6.  beverage f) the act of staying and sleeping in an outside
area for one or more days and nights, usually in
a tent

7.  domestic g) the work of providing food and drinks for
meetings or social events

8.  camping h) the place where someone is going or where
something is being sent or taken

4. Find appropriate English correspondents of words and expressions
in the text and make sentences of your own with them.

IHnycTpist Typu3My, 103BULISL, poOoUi Miclisl, po3Bar, BapTiCTh BAIOTH,
MPOKAT aBTOMOO1IIIB, IPOKUBAHHS, 3aKYCKH Ta HAIOi, MaHAPIBHUKH, HOYIBIIA
Ta CHIIaHOK, arpoTypu3M, MOCIYTH TPEHEpa, BiTHOBIICHHSI.

5. Fill the words in the gaps from the box.

(A particular tourist location; intended holiday destination; travel and
hospitality industry; of the world’s largest industries and the economies; food
and beverage sector.)

1. The tourism industry is one of many nations are
driven, to a large extent, by their tourist trade.

2. The transportation sector include providing them with the means
to get to their in the first place, but may also include
assisting them with getting around after they arrive at their destination.

3. The has an interesting role within the
tourism industry, providing tourists with essential refreshments at all stages
of their travel experience, including during travel, when spending time in
their chosen accommodation, and when they are out and about exploring the
location they have travelled to.

4, Entertainment attractions or venues are sometimes the main
things drawing travellers to
5. The accommodation sector is central to the , because

people travelling to different areas require somewhere to stay, rest, sleep and
unwind.

6. Give the detailed retelling of the text.

7. Project Work.
Make your individual project work — a tourist booklet of
accommodations in any European capital.
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https://www.revfine.com/hospitality/

= Reading 2.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

The hotel industry

The hotel industry is one of the most important components of the wider
service industry, catering for customers who require overnight
accommaodation.

Broadly speaking, a hotel is a managed building or establishment, which
provides guests with a place to stay overnight — on a short-term basis — in
exchange for money. The precise features and services provided to guests can
vary quite drastically from one hotel to another, and hotel owners generally
aim to attract a particular type of customer through their pricing model and
marketing strategy, or via the range of services they offer.

The hotel industry is the section of the service industry that deals with
guest accommodation or lodgings. By most definitions, the hotel industry
refers not only to hotels, but also to many other forms of overnight
accommodation, including hostels, motels, inns and guest houses. However,
it does not usually include long-term or permanent forms of accommodation.

Due to the nature of hotel services, it is closely associated with the travel
and tourism industry.

One common area of confusion relates to the difference between the
hotel industry and the hospitality industry, with many people mistakenly
believing the two terms refer to the same thing.
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The hotel industry is solely concerned with the provision of guest
accommodation and related services. By contrast, the hospitality industry is
concerned with leisure in a more general sense. As a result, it covers
accommodation, restaurants, bars, cafés, night-life and a number of travel and
tourism services.

It is important to understand that the hotel industry is a catch-all term,
used to describe services related to guest accommodation. With that in mind,
it is worth noting that there are a variety of different accommodation types
which fall under this umbrella term. Some of the main types are described in
more detail below:

Hotels. The most common type of accommodation in the hotel industry,
a hotel is defined as an establishment which offers overnight accommodation,
meals and other services. Hotels provide private rooms, and almost always
have en-suite bathrooms.

Bed and breakfasts, or B&Bs, are smaller establishments, which offer
guests private rooms for overnight stays, along with breakfast in the morning.
Often, these establishments are converted from private homes and many
B&B owners live in their property. While they are often a budget option,
high-end or luxury B&Bs do also exist.

Motels are a form of overnight accommodation tailored towards
motorists. For this reason, they are typically located conveniently by the
roadside and offer ample free parking offer ample free parking. A motel will
generally have a number of guest rooms and may have some additional
facilities, but will usually have fewer amenities than hotels.

‘Botel’ is the name given to a boat that has been adapted to offer hotel-
style lodgings. Many botels are permanently moored river boats, although
others are converted ships, which are perfectly capable of travelling with
guests on board. They are especially popular in European cities with rivers or
cana

Inns. An inn is an establishment which provides temporary
accommodation, usually along with food and drinks. Inns are smaller than
hotels, and are closer in size to bed and breakfasts, although inns are often
slightly larger. Guests are allocated private rooms and food options will
usually include breakfast and dinner.

Resorts are commercial establishment, which will usually consist of a
hotel and a variety of additional services and amenities, on site. Guests will
usually have access to lodgings, restaurants, bars, entertainment options,
recreational activities and shops, which can all be accessed without leaving
the premises.

Serviced Apartments. Popular among business travellers, serviced
apartments are apartment-style lodgings, where guests benefit from a full
range of services, such as room service, housekeeping and laundry services.
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Most serviced apartments also offer additional amenities, while the
apartments themselves tend to be larger than most hotel rooms.

Hostals. Often confused with hostels, a hostal is a form of
accommodation, primarily found in Spanish-speaking regions. They resemble
a budget hotel, offering either private bedrooms or apartments, while they
may also have a bar, restaurant and/or café. Most hostals are family-owned
and guests may sometimes share bathrooms with others.

Hostels. A hostel is a form of accommodation, typically aimed at those
on a budget, where multiple guests sleep in different beds in the same living
space. Effectively, guests pay for a bed, rather than a private room, and
hostels hold a particular appeal for those looking to meet new people. Guests
will usually share kitchen and bathroom facilities.

Apartment Hotels. An apartment hotel is essentially an apartment
building, which operates hotel-style services. It provides a similar experience
to renting an apartment, albeit with the option to check in and check out on
demand, rather than signing a fixed term contract. These hotels will generally
also provide basic housekeeping services.

Boutique Hotels. Often promoted on the basis of aspiration and luxury,
boutique hotels are hotels that are situated within relatively small buildings.
In most instances, they provide guests with upmarket rooms and high-quality
services. Additionally, they often have a particular theme, and are commonly
found in trendy, urban areas.

Condo Hotels. A condo hotel is a condominium building, which
operates as a hotel, providing guests with the opportunity to rent a
condominium unit for a short period of time. They are almost exclusively
found in cities, are especially popular in the United States and combine the
holiday home experience with hotel-style service features.

Eco Hotels. The basic definition of an eco hotel is a hotel, which has
specifically taken steps to embrace sustainable living practices, in order to
minimise the environmental damage they are responsible for. They may
prioritise the use of local products, adopt recycling measures, focus on
energy saving and use sustainable bed linen and towels.

Guest Houses. Typically, a guest house is a private house, which has
been converted for the specific purpose of providing guest lodgings. It is
common for the guest area to be kept completely separate from another area,
where the owner may live. Some guest houses provide additional services,
but many are operated on a self-service basis.

Holiday Cottages. A holiday cottage, also known as a holiday home, is
simply a cottage or small house, which is let to people on a temporary basis,
for holiday purposes. Essentially, a guest pays to use the property for a short
period of time. They are especially common the UK, US and Canada and a
key advantage is the freedom they offer guests.
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Pensions. Pensions are a form of guest house, which are very similar to
bed and breakfasts, while providing more meals throughout the day. In most
cases, guests have an option of different plans, such as full board, where they
get breakfast, lunch and dinner, or half board, where they may get breakfast
and dinner, without the lunch.

Pop-Up Hotels. A pop-up hotel is the name given to a hotel that is
housed within a non-permanent structure. Typically, pop-up hotels exist for a
short period of time only. They are most commonly associated with outdoor
events, but pop-up hotels may also be established for a particular time of
year, such as Christmas, or the summer.

Roadhouses. Finally, roadhouses are relatively small establishments,
which are situated next to a road, in order to attract passing customers. In
some ways, they combine the features of a motel, B&B and inn. They will
often offer a small number of private guest rooms, similar to a B&B, and may

also have a restaurant and/or a bar.
(Retrieved from: https://www.revfine.com/hotel-industry/)

Key Vocabulary

1 drastically ['dreestikli] piuryue, kpyTo, paaukamsHO

2 lodging(s) ['lod3m] kiMHaTa B OpeH Iy, TAMYACOBE YKUTIIO

3. hospitality [ hospr'teloti] rocTraHicTS, TPUBITHICTH

4, catch-all term ['keet[ 0:1] 3aransumii Tepmin

5 en suite bathroom [ 'swi:t] kiMHaTa 3 BaHHOIO B HOMepi

6 ample ['@mpl] mpocropwmii

7 condominium [ konda'miniom] 6aratokBapTupHuii Oy IHHOK

1. Check your understanding.

1. What is the hotel industry?

2. What is a hotel?

3. What is the difference between the hotel industry and the hospitality
industry?

. What different types of accommodation in the hotel industry do you
know?

. Tell all you know about an apartment hotel.

. Dwell upon a pop-up hotel.

. Compare boutique hotels and condo hotel.

. What is the difference between inns and hotels?

. Why are hostels and hostal often confused?

0.  Tell about peculiarities of botels.

I

= O 00 ~NOo U1
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2. Are these sentences true (T) or false (F)?

1. The hotel industry refers not only to hotels, but also to many
other forms of overnight accommodation, including hostels, motels, inns and
guest houses, long-term or permanent accommodation.

2. The hotel industry is solely concerned with the provision of guest
accommodation, leisure and related services

3. Hotels provide private rooms, and almost always have en-suite
bathrooms; they are mainly aimed at travellers or tourists.

4. Resorts are commercial establishment, which will usually consist
of a hotel and a variety of additional services and amenities, recreational
activities and shops.

5. Guests have an option of different plans, such as full board,
where they get breakfast, lunch and dinner, or half board, where they may get
breakfast and dinner, without the lunch.

3. Matching.

1. pop-up hotel a) a small and intimate hotel, helt in a stylish
design decor with a personal note. It has a
unique character and distinguishes itself from
other hotel brands. It it true to its heritage, it
provides guests with great and ultra-
personalized service and is typically situated in
a fashionable urban location

2. condo hotel b) a hotel providing travelers with lodging and
free parking facilities

3. pension c) a hotel with features and services designed
not to be harmful to the environment

4. motel d) hotel is typically high-rise building
developed and operated as luxury hotels,
usually in major cities and resorts

5. apartment hotel e) a type of inexpensive hotel-like lodging

6.  boutique hotel |f) an inn or tavern located on a road outside a
town or city providing liquor and usually
meals, dancing, and often gambling

7. guest house g) a hotel which is temporary, being at a
location for a short time before being moved.
Such hotels may be built from pre-fabricated
modules which are plugged together on site or
from collapsible structures such as tents or they
may be fully mobile, being built on a large
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vehicle

8. eco hotel h) an establishment for the lodging and
entertaining of travelers
9.  roadhouse i) a hotel that rents furnished apartments or

suites suitable for housekeeping, on a weekly
or more permanent basis, and usually supplies
all hotel services

10. inn J) a type of guest house orb oarding house. The
term comes from the old French pension,
which generally refers to room and board costs.
Pension hotels may offer a private room, but
the bathrooms are usually shared

4. Explain the meaning of the following terms.

An eco hotel, an outdoor event, full board, a private house, half board, a
cottage, a condo hotel, a housekeeping service, accommodation, lodging,
recreational activity, botel, ample free parking, the hotel industry, the
hospitality industry.

5. Give the detailed retelling of the text.

6. Study the vocabulary list:

OB (only bed), — 6e3 xapuyBaHHs;

RO (room only), — 6e3 xapuyBaHHS;

«A-la carte» — MeHt0, B IKOMY KOKHE OJIFO/I0 BKa3aHe 3 [[iHOI0;

BB (bed & breakfast) — y BapricTs TpoXHBaHHS BKIFOUEHUH TiIBKA
CHIJIAaHOK (UIBEJCHKHM CTin). JlomaTkoBe XapuyBaHHS — 33 OKpeMy IIIaTy B
pecTopaHax i 6apax roTeto;

HB (half board) — wamiBmancion — y BapTiCTh IPOKHBAHHSI
BKJIIOYEHO CHI/IaHOK 1 Beueps (LIBEJICHKHHA CTLIT), OE3KOIITOBHUN Yaif, KaBa,
BO/JIa HA CHIJAHOK;

HB + (half board +, extended half board) — posmupennii

HAIBMNAHCIOH — CHIIAHOK 1 Beueps (IIBEACBKUH CTUT), a TakKoX
0e3aJIKOTr0JIbHI HaImoi MiCIIeBOr0 BUPOOHHIITBA BECH JICHD;
FB (full board) — mnoBHmii maHCioH — CHiJaHOK, 00iq 1 Beudeps

(IBeaCHKHU CTiN);

FB +, ExtFB (full board +, extended half board) — posmmupenmuii
MOBHMIA MAHCIOH — CHIJaHOK, 0011 i Beueps (IIBEACHKHIA CTil), & TaKOX
HAaroi IiJ] 9ac nmpuiiomy ixi;

Brunch dinner — tun xap4yBaHHs, MOMMPEHHA Ha TiPCHKOIMKHUX
KypopTax, CHIJaHOK IepeTikae B paHHINH 00in (0e3 mepepBH MiX HUMH) i
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BEUEPI0, a TaKOX aJKOroiibHi (BMHO 1 mMBO) 1 0Oe3aKorojbHUE HAMOl
MICLIEBOTO BUPOOHHUIITBA;

ini all inclusive — moBHwM#1 MaHCiOH 3 HAMOSIME MICIIEBOTO BUPOOHHUIITBA
HE TUIBKH IIiJ Yac 1Ki, ajge B 0OMeXeHI KIJIBKOCTI;

ALL, Al (Bce BkIItOYeHO) — BCe BKJIIOUEHO — CHIJIAaHOK, 001 1 Beueps
(uBencekuit  crtim). [lpoTsiroMm JAHS NPONOHYIOTHCS Hamol (MiclEeBOro
BUPOOHUIITBA — aJIKOTOJIbHI Ta O€3aJIKOTOJIbHI) B HEOOMEKEHIH KiIbKOCTI
IUTIOC JIOJIATKOBE XapuyBaHHs (MOXYTh MPOMOHYBATHCS: APYTUil CHiJaHOK,
TIOJTyICHOK, ITi3HS BeUeps, JIeTKi 3aKycKu, 6apOeKio B 6apax TOTENIO i T.11.);

HcAL (hign class all inclusive) — Bce 6e3koITOBHO, KpiM MarasuHiB,
TenedoHy, Jikaps, MepyKapHi, AEIKINX BOJHUX BUAIB CIOPTY 1 MiJBOIHOTO
TUIABaHHS;

UAL, UAI (ultra all inclusive) — ympTpa Bce BKIIFOUCHO — CHIJIaHOK,
Mi3HIA CHITaHOK, 00111, TOIYACHOK i Beueps (mBenckkuid ctim). [igamii BuOip
COJIOZIOILIB, JIECEPTIB, YCUIAKUX 3aKyCOK, a TaKOX IIMPOKHH BHOIp HaroiB
MICIIEBOTO Ta IMIIOPTHOTO BHPOOHHUITBA. BuIbIIiCTh IOTENIB, IO MPALOIOTH
LI€I0 CHCTEMOIO, MPOIOHYIOTh FOCTSAM J0JATKOBE OE3KOLITOBHE Xap4yBaHHS
B PECTOpaHax 3 KyXHEIO Pi3HHMX HapOJiB CBiTy. XapuyBaHHS MPOTSITOM IHS,
BKJTIOYAIOYH HAroi iMIOPTHOTO BUPOOHHIITBA (Y TOMY YHCIIi CIIUPTHI).

7. List several hotels in your city and give them ratings from deluxe to
one star hotel on the basis of their facilities and the quality of service that
they offer. Briefly give the reason for your classification in each case.

8. Fill the words in the gaps from the box.

(Accommodation, social benefits, ancestors, hospitality management,
inns and guesthouses, sleeping facilities, the hospitality industry,
international air travel, the tourism and hotel industry, hospitality, economic
boom, the hotel industry, the privileged upper classes, booking
accommodation.)

A Brief History of the Hotel Industry
From the Stone Age into the digital world

In the beginning, there was a fire at the hearth, a warm meal and a roof
over one’s head. Thus begins the history of the hotel industry. People have
been providing for weary travellers since our

inhabited the earth about 100,000 to 200,000 years ago.

Some years down the line, in the age of antiquity, spas and bathhouses
often provided and were popular attractions for those
seeking rest and relaxation.
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In medieval times, it was mostly cloisters and abbeys that provided
travellers with . It was also during this period that more and
more were opened on popular trade routes to provide
food and lodging for travelling
merchants and their horses. . “? N

The hotel industry, which always
strove to meet a changing society’s 2

needs and demands, has meanwhile ’ \

developed into a highly complex
branch of the economy. Today,
includes ,.C"f.v
all categories of establishments from |
inexpensive guesthouses to luxurious 5 star hotels. Hotel management
strategies have had to adapt to these developments and it could be said that
these strategies have even entered the realm of science. The demand for and
the choice of subjects that can be studied such as hotel or

show the increasing academisation of the hotel industry.

The technological, economical and social developments in the 19" and
particularly the 20" century lead to huge changes in the hotel industry.
Travelling was no longer just for . The invention
of trains and automobiles as well as such as
holidays and reduced working hours made it possible for the average person
to indulge in travel.

The second half of the 20" century saw a huge in
industrial nations which lead to increased travel amongst the larger populace.
It wasn’t just newly acquired wealth that promoted more travel; the
population explosion, urbanisation and demographic developments all
contributed to an increased desire to travel and the growth of

. As a consequence of this increased demand, many more
guesthouses, hostels motels or international hotel chains that catered to
various target groups and in different price categories opened all over the
world. Another development in was the categorisation of
different types of hotels; to name just a few, there are now spa and wellness
hotels, sports hotels, seminar hotels, resorts, casino hotel and motels. In the
US alone, 35,000 motels were built between 1939 and 1960.

The expansion of gave the hotel and
tourism industry a further boost. The cost of flight tickets has been on the
decrease since the 1970s and, since the age of the so-called “cheap airlines”,
travel all over the world has become more affordable.

The hotel industry has come to a point in time where online reviews are

often the decisive factor when
(Retrieved from: https://www.customer- alllance com/en/articles/hotel-industry/)
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— Reading 3.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Hotel departments and their functions

The hotel is a highly complex operation where several departments
function, coordinate and interact for a smooth day to day operations. There
are several departments in a hotel which work and coordinate together and
the major departments of the hotel are: front office department;
housekeeping department; food and beverage service department; kitchen or
food production department; engineering and maintenance department;
accounts and credits department; sdecurity department; human resources
(HR) department; sales and marketing department; purchase department;
information technology (IT).

1. Front Office Department. This department performs various
functions like reservation, reception, registration, room assignment, and
settlement of bills of a resident guest and the front office department is
considered as the nerve centre of a hotel.

The front-office staff welcome the guests, carry their luggage, help them
register, give them their room keys and mail, answer questions about the
activities in the hotel and surrounding area, and finally check them out. In
fact, the only direct contact most guests have with hotel employees, other
than in the restaurants, is with members of the front-office staff.
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2. Housekeeping Department. The housekeeping department is
responsible for the cleanliness, maintenance, and aesthetic upkeep of
rooms, public areas, back areas, and surroundings in a hotel and for the
immaculate care and upkeep of all guest rooms and public spaces at all
times.

The staff members who excel in the Housekeeping Departments have an
eye for detail and a commitment to the training, development and motivation
of a diverse group of talented employees. It is the service and cleanliness that
really make an impact on our guests and determine whether they will return
and also recommend the hotel to others.

3. Food and Beverage Service Department. This department looks
after the service of food and drinks to guests. The Food which is made in the
Kitchen and Drinks prepared in the Bar to the Customers (Guest) at the Food
& Beverage premises. Some examples of the food and beverage outlets are
Restaurants, Bars, Hotels, Airlines, Cruise Ships, Trains, Companies,
Schools, Colleges, Hospitals, Prisons, Takeaway etc.

4. Kitchen or Food Production Department. All the food and
beverages that are served to the hotel guest is prepared in the kitchen.
Culinary preparation, as an art and science in the modern kitchen, required
more than just a knowledge of food being prepared and the methods of
preparation.

It is through a knowledge of basic skills, terminology, and rules of the
kitchen that a final goal, preparation and service of quality is achieved in the
hotel kitchen.

5. Engineering and Maintenance Department. The engineering
department is responsible for repairing and maintaining the plant and
machinery, water treatment and distribution, boilers and water heating,
sewage treatment, external and common area lighting, fountains and water
features etc. Also, it looks after the maintenance of all the equipment,
furniture and fixture installed in a hotel.

6. Accounts and Credits Department. This department maintains all
the financial transactions. Accounting departments typically handle a variety
of important tasks. Such tasks often include invoicing customers, accounts
receivable monitoring and collections, account reconciliations, payables
processing, consolidation of multiple entities under common ownership,
budgeting, periodic financial reporting as well as financial analysis.

Also common are setting up adequate internal controls for all business
processes (to prevent theft/misappropriation of assets), handling external
audits and dealing with banks in order to obtain financing. Taxes are
sometimes handled by accounting departments in house, but this work is
often contracted to outside tax accountants.
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7. Security Department. The security department of a hotel is
responsible for the overall security of the hotel building, in-house guests,
visitors, day users, and employees of the hotel, and also their belongings.

8. H R department. Human Resource department is responsible for the
acquisition, utilisation, training, and development of the human resources of
the hotel.

The role of the HR department also has to do with the administration of
an impartial and internal justice system which will promote transparency and
openness in organisational communication. The Human resources department
also serves as a progressive voice in a common system and strives to ensure
competitiveness in the conditions of service for staff.

9. Sales and Marketing Department. The major role of the sales
and marketing department is to bring in business and also to increase the
sales of the hotel’s products and services is the major task of the department.

10. Purchase Department. The purchase department is responsible for
procuring the inventories of all the departments of a hotel.

11. Information Technology (IT) / Systems. The Information
Technology department is responsible for the day-to-day support of all IT
systems, business systems, office systems, computer networks, and telephony
systems throughout the hotel/resort.

Additionally responsible for Information Technology issues, products,
and services at the property. Provides user training and support of all
property/site systems, network enhancements, hardware and software

support etc.
(Retrieved from: https://setupmyhotel.com/train-my-hotel-staff/securityandloss/765-departments-
that-make-a-hotel.html)

Key Vocabulary

front office department [dr'pa:tmoent] Bigain peectparii B roteni
reception [r1'sep/n] peuernuisi, mpuitom

room assignment [o'sainmoant] moceneHHs B KiMHATY
maintenance [ 'memtanans] TexHiuHe 06CITyTOBYBaHHS
immaculate care [1'makjslot] 6e3norannuit gorsn

make an impact on — BruMBaTH Ha

sewage ['su:1d3] criuni BOIU, HEUUCTOTH

acquisition [,eekwr'zifn] onanyBauHs, 3100y TTs, TPHIOAHHS
enhancement [in'ha:nsmont] BIoCKOHAICHHSI, TIOKPAIICHHS

CoNook~wNE

Check your understanding.
What the major departments of the hotel do you know?
Call the front-office department functions.
3. Tell about the role of the staff members who excel in the
housekeeping departments.

N
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4 Give some examples of the food and beverage outlets.

5 What is a final goal of the hotel kitchen?

6. What is the engineering department responsible for?

7. Tell about tasks of accounts and credits department.

8 What is the human resources department responsible for?

9. What is the major role of the sales and marketing department?
10. Call the information technology department functions.

2. Are these sentences true (T) or false (F)?

1. The only direct contact most guests have with hotel employees,
other than in the restaurants, is with members of the front-office staff. (]

2. The housekeeping department is responsible for back areas and
settlement of bills of a resident guest. o0

3. Culinary preparation requires a knowledge of basic skills,
terminology, and rules of the kitchen that a final goal, preparation and service
of quality is achieved in the hotel kitchen.

4. The Human resources department is responsible for in-house
guests, visitors, day users, and employees of the hotel, and also their
belongings.

5. The purchase department is responsible for procuring the
inventories of all the departments of a hotel, products, and services at the

property.

3. Matching.
1. maintenance a) the amount of money that somebody asks for goods
department and services
2. reservation b) the process of assigning rooms to the guest at the

time of their arrivals by filling necessary details about
the guest and the rooms contain in a registration from

3. HR department c) a written list of all the objects, furniture, etc. in a
particular building

4. charge d) responsible for procuring the inventories of all the
departments of a hotel

5. reception e) an end to a disagreement or conflict with somebody
and the start of a good relationship again

6. inventory f) responsible for repairing and maintaining the plant

and machinery, water treatment and distribution,
boilers and water heating, sewage treatment, external
and common area lighting, fountains and water
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features etc.

7. reconciliation g) a person employed for wages or salary, especially
at non-executive level
8. registration h) has to do with the administration of an impartial

and internal justice system which will promote
transparency and openness in  organisational
communication

9. purchase i) the area inside the entrance of a hotel, an office

department building, etc. where guests or visitors go first when
they arrive

10. employee j) booking of a particular type of room for a particular

guest for a given period of time

4. Explain the meaning of the following terms.

Accounting department, computer networks, cleanliness, maintenance,
and aesthetic upkeep of rooms, customer, acquisition, utilisation, public
areas, room assignment, settlement of bills, administration, transaction, back
areas, commitment, budgeting, periodic financial reporting.

5. Give the detailed retelling of the text.
6. Fill the words in the gaps from the box.

(Receptionist, foreign currency exchange, baby cot, introduce room, fall
down, revenues, to maintain, group arrivals, free of charge, fee, requests,

arranging, housekeeping, a deep touch, arrange, handling mail.)

Front Desk. This department belongs * ;
to revenue center as guests pay most of .
checking-in. As we just said before, if a :". Sl 1] Qw
' : Lo

the fee or even full when they are
department involves any , it can Al
be counted as revenue center. '1 . :

Staff in the front desk act | ? . <
like , handling with guests. You [ yo ) 4
may say they are the first one to have _ _ with guests. They usually
responsible to rooms to guests, check-in and check-out, dealing with
guests’ requests like room change and complaints, provide

service to guests and so. But the main functions of front desk is to

sell and up-sell rooms, to maintain balanced guest accounts, and to offer
services such as and faxes for guests. In case you want to learn
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more and have a clear understanding about the functions of the front desk the
followings are other functions of the front desk.

Functions of front desk: dealing with ; provide information
and promote hotel facilities and services to guests; prepare for guest arrival
like check for arrivals with special requests; check guests’ method of paying;
issue room key to guests; bring guests to the roomand facilities
to guests; maintain guest account; determine the room rate.

Housekeeping. Most of the services this department provides to guests
are usually ___ . Thereason why it is free of charge because the
payment for the room already includes the of enjoying these
services. So, there’s only cost involved in this department.

The main function of this department is the tidiness and
cleanness of the room, to tidy and refill
some supplies in the room regularly. This

) is the basic, but sometimes

” : . also acts as a security check to make sure

y that guests did not and did not

E = wake up in the room without any notice.

E " In my opinion, this department is another

b important department to the hotel, to

maintain the image of the hotel and to make sure no accidents happened to
guests in the room.

However, staff in this department need to handle special from
guests such as giving the or extra blanket to guests, provide
actual room status regularly to the front desk for the room to new
guests. To make you have a better understand the how this department clean

the room step by step, down below is the flow of cleaning the room.
(Retrieved from: http://3304buddies.blogspot.com/2015/10/functions-of-6-departments-in-
hotel.html)

7. Vocabulary Drill.

Learn synonyms to the following words.

To accommodate (v) — 1) to make room, lodging, to board, contain,
entertain, house, shelter, take in, welcome;

2) to perform service — to afford, aid, assist, benefit, comfort, indulge,
pamper, please, provide, supply
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Reading 4.

N

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Duties and Responsibilities for Hotel Positions

Every hotel, large or small,
includes a variety of employment
opportunities. A smooth-operating
hotel needs workers in departments
with diverse responsibilities dependent
on one another.

General Manager. A general
manager is responsible for a large
number of tasks. You will be required to prepare a yearly budget and submit
it to the hotel owner, corporate office or possibly a district manager. All
employee terminations and new hires will be your responsibility. Hotel room
rates fluctuate consistently, and as the general manger of the hotel, it will be
your responsibility to decide the best rate for any given day, night, weekend

4 or special event. You will also have the
authority to set hotel service standards as well
as choose extra services or amenities to make
the hotel more appealing to travelers.

Front Desk Supervisor and Staff. The
front desk staff will take reservations by
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phone, cancel reservations, check in guests, check guests out, and keep the
front desk area and lobby clean and presentable. As a front desk agent, you
may be required to help in other areas of the hotel, such as housekeeping,
during busy seasons or if staff is short-handed. You will be responsible for
large amounts of money, authorizing guest refunds, and taking care of any
guest complaints or room issues. The front desk supervisor also will work the
front desk and may be responsible for scheduling the work days and hours for

g w the other front desk staff.
M \ Housekeeping Staff and
- Laundry. Housekeepers are
‘ ___ 3 responsible for the cleanliness of all
L) / ks rooms in such a way that a guest
[ S j ’ \Iv' would not realize someone had just

|
|

checked out of the room earlier that
same morning. You will also strip
every linen off each bed and make each bed according to the hotel standards.
The guest rooms are meticulously cleaned and sanitized before a guest
arrives. Smaller hotels may require the housekeepers to do the laundry, which
will require you to wash, dry and fold all linens, including sheets,
pillowcases, comforters and blankets. As a laundry person, you would be
required to also remove stains that may be in
any linens, when possible.

Breakfast Host, Hostess and Cooks. Many
hotels offer a complimentary breakfast bar. As
the host or hostess you will be responsible to
keep the bar stocked at all times, clean up any
messes, brew coffee, wash dishes, break down
the breakfast bar and wash the breakfast dishes.
If the hotel has a hot bar, you or another person
will be responsible for cooking items such as
eggs or waffles, and keeping a steady flow of the
items to the breakfast bar. The cook will also
help break down the bar and clean up the work FF,
area before the shift for the day is over.

Maintenance. A hotel maintenance
person will ensure that just about everything in
the hotel is in proper working order. Daily tasks
may include changing light bulbs, removing
waste and painting. Other tasks will be assigned
as needed, including fixing or replacing toilets,
piping, room appliances and vacuums. Many
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hotels have an indoor pool, and you must ensure that the water pumps and
chemical pumps are working correctly. Also, you will need to be familiar
with heating and air conditioning units, electrical wiring and plumbing, and
how to troubleshoot, fix or replace these items.

Larger hotels may have more positions, such as loss prevention officer,
security guards, bell boys, concierge and shuttle drivers. Many hotels may
also offer a shuttle service if they are close to an airport, amusement park or
other guest attraction. In smaller hotels that do not offer an on-site or on-call
concierge, the front desk staff usually tries to assist in finding exactly what

the guest is looking for.
(Retrieved from: https://careertrend.com/about-5529533-duties-responsibilities-hotel-
positions.html)

Key Vocabulary

diverse [dar'v3:s] pi3HOMaHITHWI, PI3HOTHITHHI

linen ['linmn] mocTineHa GinmusHa

meticulously [mo'tikjslosli] mpuckimmmBo, peTensHo
pillowcase ['pilovkels] namipauk

remove stains [r1'mu:v stem] BUBOAWUTH ILIIMHU
maintenance [ 'meintonons] TexXHIYHE 0OCITYTOBYBaHHS
plumbing ['plamm] cantexHnika

amusement park [2'mju:zmont] mapk possar

N~ ®WDNE

1. Check your understanding.

1 Why are hotel workers in departments dependent on one another?

2 What is a general manager responsible for?

3. Tell all you know about the front desk staff responsibilities.

4. What are housekeepers responsible for?

5 Dwell upon a complimentary breakfast bar.

6 What are responsibilities of the host or hostess?

7 Tell about a hotel maintenance person’ daily tasks.

8. What services may larger hotels have?

9. Who performs a function of an on-site or on-call concierge in
small hotels?

2. Are these sentences true (T) or false (F)?

1. A general manager will have the authority to set hotel service
standards, cancel reservations, check in guests, choose extra services or
amenities to make the hotel more appealing to travelers.

2. A front desk agent may be required to help in other areas of the
hotel, such as housekeeping, during busy seasons or if staff is short-handed.

OO
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3. Small hotels may require the housekeepers to do the laundry,
which will require you to wash, dry and fold all linens, includinhsheets,
carpets, pillowcases, curtains, comforters and blankets.

4, Many hotels have an indoor pool, and a hotel maintenance person
must ensure that the water pumps and chemical pumps are working correctly,
must be responsible for large amounts of money, authorizing guest refunds.

5. The cook should also help break down the bar and clean up the
work area before the shift for the day is over.

3. Matching.

1. amenity a) to analyse and solve serious problems for a
company or other organization

2. check out b) to report your arrival, esp. at an airport or hotel,
so that you can get the service you are paying for

3. complaint c) the act of keeping something in good condition
by checking or repairing it regularly

4. troubleshoot d) A transport service operating to and from over a
short route

5. stain e) a feature or service that makes a place pleasant,
comfortable or easy to live in

6. maintenance f) a reason for not being satisfied; a statement that
somebody makes saying that they are not satisfied

7. housekeeper g) the power to control or demand obedience from
others

8. check in h) a dirty mark on something that is difficult to
remove

9. shuttle service i) a dedicated and caring individual to maintain
rooms, care for guests and help bring the entire
hotel experience together: is responsible for turning
down guest rooms during and after their stay and
cleaning minor messes around the hotel

10. authority j) to leave a hotel after paying and returning your
room key

4. Explain the meaning of the following terms.

Employment, ironing, cleanliness, linens, stain, housekeeping, brew
coffee, blackout shades, fluctuate, laundry, comforter, blanket, a
complimentary breakfast bar, clean up the work area, piping, electrical
wiring, a loss prevention officer, security guards, bell boys, concierge, shuttle
drivers, room issues.
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5. Fill the words in the gaps from the box.

(Amenities, luxury, guests, blackout shades, reception, newspapers, spa
treatments, concierge, staff, lounge, housekeeping, daybeds, employees,
rating system, décor, luggage storage, towels, beverage.)

What is a 5-Star Hotel?
Five-star hotels are properties

— that offer their guests the highest

g levels  of through
personalized services, a vast range
of , and sophisticated
accommodations. Though there is

s — no standard for

hotels, properties earn five-star
— — distinction by providing
experiences that meet or exceed even the highest of expectations for comfort,
, and luxury.

Five-star hotel should be polite, attentive, discreet, and can
anticipate guests’ needs. All-in-all, consistently flawless excellence is the
expectation.

. Standalone staff available at least 16 hours a day.

« A high staff-to-room ratio—ideally above 2.5.

« Multilingual staff.

« 24-hour , room service, valet parking, butler, doorman.
« Nightly turndown.

« Daily that is also available upon request at any time.
« Laundry, , dry cleaning, and shoe polishing.

« Guest elevators separate from elevators.

. in which bags are out of guest view.

« Fine dining restaurant(s) and a standalone and/or bar.

« Transfers and executive or house car.

« Childcare.

5-Star in-room amenities: electric safe; laundry bags; full-length mirror
with lighting; flat-screen TV with international programming; stocked
; selection of daily ; Wifi; at least four types of

5-Star Comfort: guest rooms must be plush and inviting—especially the
bed. (Ideally, there is a memory foam bed with high thread count sheets);

pillow menu; ; bathrobes, slippers, luxury toiletries, and
large fluffy ; poolside , umbrellas, lotions, ice water,
attendants, and food and service.

(Retrieved from: https://www.fivestaralliance.com/article/what-5-star-hotel)
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6. Write the Ukrainian equivalents of the following cleaning and
equipment supplies:

1. air freshener
2. broom

3. brush

4, bucket

5. carpet
sweeper

6. cart

7. chemicals

8. deodorant

9. detergent
10.disinfectant
11.dust cloth
12.dust pan
13.furniture
polish

14.linen trolley
15.mop bucket
16.paper towel
17.rug cleaner
18.scouring pad
19.silver polish
20.so0ap
21.stripper
22.trolley
23.upholstery
cleaner

24 vacuum
cleaner
25.window
cleaner
26.wringer
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. Reading 5.
Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Types of Rooms in Hotels

Some people travel for adventure, others travel for a relaxing getaway,
and even others travel for obligatory reasons. Whatever the reason might
be, an important part of any trip is the accommodations. It's easy to book
hotel rooms online, over the phone and even through mobile apps. But
before making any reservations, be clear about the kinds of rooms that are
available.

Room Types. No two hotels are the same. What is considered a suite at
one hotel could be a basic room at another. Even so, hotel rooms generally
fall into distinct categories.

By Beds. Many people book hotel rooms based on the number of beds.
A room could have one double bed, two twin beds or two full beds, one
queen, one king, one queen and one twin and so forth. While hotels use
different phrases to categorize these rooms, they more or less use the same
terminology to indicate how many guests the room can accommodate: single
room; double room; triple room; quad room.

The hotel dictates how many guests it allows in each room. It's
important to follow the hotel's rules regarding this, as many hotels charge
more for extra guests. Some hotels, however, also give the option of adding
a cot to the room, for example, if a group of five people is booking a room
with two beds.
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By Size. In addition, hotels often specify the size of the room itself.
Even if a room has two beds, it might not be big enough to accommodate a
small family or a group of four friends.

Also, depending on which destinations travelers are visiting, they might
find hotel rooms to be smaller than what they're used to. To be sure the size
of the room is adequate, request a room that can accommodate the total
number of guests: standard room/studio; deluxe room; joint room; suite
(mini/junior/master); apartment style.

While a standard room or studio is great for a solo traveler or a couple,
a deluxe room might be better for bigger groups who want space to stretch
out. A joint room is an excellent option for families with young children
who are old enough to have their own space but perhaps not old enough to
be on the other side of the hotel. A suite or apartment-style room is one of
the largest rooms available in a standard hotel, often with a living room in
addition to one or more bedrooms.

By Amenities. Hotels might also offer different rooms according to the
amenities available. While there won't be a name assigned to a room with
unique amenities, hotels list which amenities are available depending on the
type of room or room size that a traveler requests.

For instance, a room with an office won't be called an "office room."”
Instead, it might be called a "deluxe room" and include information about
the office in the description. Hotels offer a variety of amenities in their
rooms, usually for a higher price, including: city view or nature view;
kitchen; handicapped accessible; outdoor entrance (cabana or villa); lanai,
terrace or balcony; minibar; hot tub bath; pull-out couch; business center.

By Luxury. Finally, after travelers determine how many beds they
want, the size of room they need and the kinds of amenities they want, they
can opt for a luxury room. Luxury and size sometimes go hand in hand, but
in general, luxury rooms are referred to in a few ways: standard suite;
executive suite; presidential suite; penthouse; villa.

Of course, the more travelers upgrade their suite choices, the more
they can expect when they get to the hotel. For instance, some luxury suites
offer butler service or free room service.

These days, a hotel stay can be anything a traveler wants it to be. It can
be family-friendly, private, exotic or simple. No matter what the
circumstances surround the trip, travelers deserve to be comfortable when
they book their accommodation. Knowing what room types to look for is a

good place to start.
(Retrieved from: https://traveltips.usatoday.com/advantages-disadvantages-suite-hotels-
42369.html)
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Key Vocabulary

obligatory [2'bligatri] 0608’ 3k0BHI

accommodation [o koma'derfn] mpuMireHHs, ;KUTI0, KBAPTUPA
to book hotel room [buk] 3a6ponroBati HOMep B roTeni

suite [swi:t] HoMmep JIOKC

charge [tfa:d3] uiara, mina

amenities [o'mi:natiz] 3py4nocTi

upgrade [ ap'greid] nokpainyBatu, MOAEpPHI30BYBaTH

deserve [dr'z3:v] 3aciyroByBatu

NoarwNE

1. Check your understanding.

1. How is it possible to book hotel rooms online?

2. What types of beds could hotel rooms have?

3 Who dictates how many guests are allowed in each room?
4 What types of rooms are distinguished by size?

5. What type of room is an excellent option for families with
young?

6. Name main types of hotel rooms according to the amenities
available.

7. Do hotels offer a variety of amenities in their rooms for a higher
price?

8. What types of rooms are distinguished by luxury?

2. Are these sentences true (T) or false (F)?

1. While hotels use different phrases to categorize the rooms, they more
or less use the same terminology to indicate how many guests the room can
accommodate: single room; double room; standard suite; deluxe room, quad
room.

2. Some hotels, however, also give the option of adding a cot, a
highchair, stroller to the room, for example, if a group of five people is
booking a room with two beds. ﬁ

3. To be sure the size of the room is adequate, request a room that can
accommodate the total number of guests. o0

4. A suite or apartment-style room is one of the cheapest rooms available
in a standard hotel, often with a living room in addition to one or more
bedrooms. o0

5. No matter what the circumstances surround the trip, travelers deserve
to be comfortable when they book their accommodation.
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3. Matching.

1. standard room

a) one of a pair of two beds that are each big
enough for one person

2. quad room

b) available on or done using the internet or other
computer network

3. twin bed

¢) the term was borrowed from the French and is
translated as "luxury". It is a room, improved in
all its qualities, and larger than the usual standard
room, and even than the superior room

4. amenities

d) somewhere to live or stay, often also providing
food or other services

5. online

€) a room comes in the category of the hotel’s
cheapest room. A room includes all kinds of basic
facilities such as a table, chair, desk, cupboard,
dressing table, DVD player, television, telephone,
coffee maker and a private bathroom

6. deluxe room

f) an arrangement for a seat on a plane or train, a
room in a hotel, etc. to be kept for you

~

. cot

g) a bed big enough for two people to sleep in

8. reservation

h) a hotel room that can comfortably and/or
legally accommodate four guests; may have two
or more beds

9. accommodation

i) a small bed for a baby or young child with high
bars around the sides so that the child cannot fall
out

10. double bed

j) a feature or service that makes a place pleasant,
comfortable or easy to live in

4. Explain the meaning of the following terms.

To make a reservation, a relaxing getaway, to be clear about, double
bed, twin bed, full bed, queen bed, king bed, triple room, quad room,
standard room/studio; deluxe room; joint room; suite (mini/junior/master);
handicapped accessible, lanai, terrace, minibar; hot tub bath; pull-out couch,
standard suite, executive suite, presidential suite, penthouse, villa.

5. Fill the words in the gaps from the box.

(Entertainment, sign up, suite, savings, hotel package, ordering, flexible,
free nights, special promotions, discounts, available, access to, travel sites,
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/small
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/bed
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/baby
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/young
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/child
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/bar
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/side
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/child
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/fall

vacation budget, offered, hotel bill, budget, hotel stay, standard discounts,
check on, basic room.)

How to Get a Hotel Stay for Cheap
The eats up a large chunk of a
especially if you are away for several
days. Getting a reduced rate on your
hotel stay means you save more
money for and other areas
of the trip budget. You can score a
cheap room even at a high-end hotel,
~ particularly if your travel plans are
. Learn how to shop for

r
=
=

accommodatlons for
STEP 1. Schedule your travel during an off-peak time in that destination.

is a popular time for warm beach destinations so you
will pay more for a room. Book your during the week if
possible because rates tend to be lower.

STEP 2. Stay on the outskirts of the popular areas of the city for lower
rates.

STEP 3. Call the hotel directly to ask for a discount on the published
rates. Ask about general like corporate or AAA rates as a guide
for how low the hotel might go. Ask directly if you can get a lower rate even
if you don't qualify for the

STEP 4. Contact several hotels in the general area to find the lowest
rates . If you have a particular hotel in mind, use a lower rate
offered at a similar hotel as a negotiation tool. Mention the rate that the
similar hotel and see if your desired hotel can match that figure.

STEP 5. Look for such as a free night or a discount
for booking more than one night. Sign up for your preferred hotel chain's
email newsletters to learn about promotions.

STEP 6. __ for rewards programs with various hotel chains.
These programs typically award you points for each stay with the possibility
of . You may also receive a discount for belonging to the
program.

STEP 7. Search for better rates on discount like
Hotels.com, Priceline.com and Expedia. These sites often give you
___rates lower than you would receive booking directly through the hotel.

STEP 8. __ travel packages that include airfare, rental car or
attractions with your . This option may reduce the room rate
and save you money on other trip elements.

STEP 9. Book a room that will save you money in other areas of the
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. For example, a with a mini fridge and microwave allows you
to save money on food for overall savings.
STEP 10. Ask for a room upgrade so you pay for a while
staying in a room with better accommodations.
STEP 11. Skip expensive extras like phone calls from the room phone,

drinking from the room's mini bar or from room service.
(https://traveltips.usatoday.com/advantages-disadvantages-suite-hotels-42369.html)

6. Put the items below in the appropriate box:

advertising material, aprons, blanket covers, blankets, booking forms,
brochures, business cards, cots, educational materials, greeting cards, mailers,
mattress pads, mattresses, menu order forms, menus, napkins, newsletters,
pillowcases, pillows, presentations & proposals, printer paper, quilts,
registration forms, sheets, single use napkins, tablecloths, towels.

BED AND STATIONARY & PAPER LINEN SUPPLIES
BEDDING PRODUCTS

229



https://traveltips.usatoday.com/advantages-disadvantages-suite-hotels-42369.html

v \
\ 3 Reading 6.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Food and Beverage Department

Food and Beverage Department (F&B) is responsible for maintaining
high quality of food and service, food costing, managing restaurants, bars,
etc.

Food and beverage service is the service of food made in the kitchen and
drinks prepared in the bar to the customers at the food and beverage
premises, which can be: restaurants, bars, hotels, airlines, cruise ships, trains,
companies, schools, colleges, hospitals, prisons, takeaway, etc.

Food and beverage outlets are divided in to the following categories:

1. Restaurants: Restaurants are places where food and drinks are
served. There are various types of restaurants: all day dining restaurants, fine
dining restaurants, speciality restaurants.

All day dining restaurants are usually big in size with many covers
(seats). The main reason why they are called all day dining restaurant is
because of their hours of operation, as they are open for breakfast in the
morning to lunch in the afternoon to dinner in the evening.

Fine dining restaurants are characterized by their elaborate and
exclusive menu with special emphasis on the very high quality food they
serve. The emphasis being on fresh ingredients and natural flavors or on the
type of cuisine served, or both.

Speciality restaurants are restaurants which usually have a type of
national or regional character or cuisine attached to them, for example: Italian
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Specialty Restaurant, Chinese Specialty Restaurant etc.

2. Lounge: lounges can be found in different hotels. Their main purpose
is to offer food and drinks in comfortable and cozy seating in relaxed
surroundings. There are many kinds of lounges ranging from a lounge in a
lobby, cocktail lounge and cigar lounge to executive and club lounge on
special floors.

3. Bar: Bar is a place where drinks are served. There is usually a small
snacks menu too. The service is fast and quick. There are various kinds of
bars ranging from formal bars to club bars, pubs, pool bars, wine bars,
cocktail bars, beach bar to juice bars and many more.

4. Discotheque/Nightclub: They are outlets where music and
entertainment takes priority with the food and drink. The operation is very
fast and the guest numbers are large. Security is an important aspect in these
operations. Music and entertainment can range from DJ to live bands playing.

5. Room Service, also known as in room dining. It is the service of food
and drink in guest rooms in a hotel or a resort.

6. Meeting and conference rooms: meeting and conference rooms
together with ball rooms come under the banquets and conference section.
They are a great source of revenue in food and beverage department usually
in corporate and city hotels. MICE (meetings, incentives, and conferences
and exhibitions) can alone bring much revenue in some hotels in comparison
to other outlets in hotel.

7. Ball rooms: are large function rooms which are primarily used for
functions and weddings. This section is the most dynamic section in food and
beverage with the conference section, which is more physically demanding
and creatively oriented.

8. Delicatessen: delicatessen or deli is a place where guests can buy
fresh produce ranging from freshly baked bread, cold meat, fresh salads,
cakes, home-made ice creams and light and healthy drinks.

9. Others: There are many other food and beverage outlets ranging from
fast food outlets to food courts to snack bars which are usually stand alone or

in a shopping centre.
(Retrieved from: https://redcarpetacademy.wordpress.com/2010/05/13/importance-of-f-b-

department-in-a-hotel/)

Key Vocabulary

1. premises ['premisiz] npuMinieHHs (B SIKOMY J03BOJIEHO MMOJaBATH
CIHPTHI HaIof)

2. takeaway ['terkower] pecropan, e TOTYIOTh Ta HPOAAIOTH DXKY,
Ky BH 3a0UpaeTe Ta icTe aech 1e

3. elaborate [1'leebarat] ctapatno po3poGieHUA, MTPOLyMaHHiT

4. surroundings [so 'ravndin] cepemoBuie, oToYeHHS
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5. operation [ ppa'reifn] pobota, is, mporiec

6. revenue ['revonju:] moxim, BuTOpr

1. Check your understanding.

1. What is food and beverage department responsible for?

2. Call the most popular food and beverage premises.

3. Tell all you know about different kinds of lounges.

4. Call outlets where music and entertainment takes priority with the

food and drink?
5. Give the definition of the term MICE.
6. What section is the most dynamic section in food and beverage?
7. Where can guests buy fresh produce?
8. What kinds of bars do you know?

2. Are these sentences true (T) or false (F)?

1. Food and beverage service is the service of food made in the
kitchen and drinks prepared in the bar to the customers at the food and
beverage premises.

2. Fine dining restaurants are characterized by their exclusive menu
with special emphasis on the very high quality food they serve. O

3. Speciality restaurants are big in size with many covers, they are
open for breakfast in the morning to lunch in the afternoon to dinner in the
evening

4. Lounges’ main purpose is to offer food, small snacks menu and
drinks in comfortable and cozy seating in relaxed surroundings. OO

5. Deli is a place where guests can buy fresh produce ranging from
freshly baked bread, cold meat, fresh salads, cakes. O

3. Match the words and their definitions.

1. conference | a) all the workers employed in an organization considered

as a group

2. pub b)  alarge, comfortable roomin  ahotel where  you
can meet people and be served alcoholic drinks

3. staff c) any facility, building, structure or location, where
customers consume cigars or similar smoking product

4. outlet d) an event, sometimes lasting a few days, at which there is

a group of talks on a particular subject, or ameeting in
which especially business matters are discussed formally

5. cocktail e) a building, structure, stall or other similar structure, and
lounge includes a caravan, vehicle, stand or place used for or in
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https://dictionary.cambridge.org/dictionary/english/large
https://dictionary.cambridge.org/dictionary/english/comfortable
https://dictionary.cambridge.org/dictionary/english/room
https://dictionary.cambridge.org/dictionary/english/hotel
https://dictionary.cambridge.org/dictionary/english/meet
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/serve
https://dictionary.cambridge.org/dictionary/english/alcoholic
https://dictionary.cambridge.org/dictionary/english/drink
https://www.lawinsider.com/dictionary/cigar-lounge
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/event
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/lasting
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/day
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/group
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/talk
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/particular
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/subject
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/meeting
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/especially
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/business
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/matter
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/discuss
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/formal
https://www.lawinsider.com/dictionary/food-premises

connection with the handling of food

6. meeting f) a place, especially in Great Britain or Ireland, where
alcoholic drinks can be bought and drunk and where
food is often available

7. cigar g) an occasion when people come together to discuss or
lounge decide something

8. food h) a shop or an organization that sells goods made by a
premise particular company or of a particular type

4. Explain the meaning of the following terms.

Maintain, all day dining restaurants, fine dining restaurants, speciality
restaurants, club bars, pubs, pool bars, wine bars, cocktail bars, beach bar,
juice bars, MICE, fast food, food courts, freshly baked bread, cold meat,
home-made ice creams, light drinks, healthy drinks.

5. Fill the words in the gaps from the box.
(Room service menu, room service, channels, applications, symbolize,

accommodation, app-based delivery, decided, changing trends, luxury hotel
experience, properties, low revenue.)

Room Service

Room Service
has been a key part
of the

traveller’s since its
first appearance in
1931 at the then-
New York luxury

hotel Waldorf

. Astoria. Over time,

however, and more specifically in the early 2000s, has

become one of the most common services in , and has ceased
to exclusively luxury.

The increase in the popularity of in the last

decade has highlighted the high prices of the
but also the limited options it offers, with the result that visitors lose mterest
in this service and look for alternatives — even delivery from third-party
delivery such as Uber Eats.
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https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/place
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/especially
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/great-depression
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/britain
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/alcoholic
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/drink
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/bought
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/drunk
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/food
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/available

The hotel market is closing in on the , either by
upgrading the room service or by integrating third-party ; just like
the example of Wyndham Hotels & Resorts, which have partnered with Door
Dash for free delivery on over 3,700 . Or, by leaving the race, like
New York Hilton Midtown Hotel did, which to stop offering room

service since 2013, due to the it offers.
(Retrieved from: https://www.hotelieracademy.org/room-service-3-1-ways-to-boost-the-quality-of-
your-hotels-sales/)

6. Translate the text fragment into English.

3abe3medeHHAM TOCTEH MOCIyraMH XapdyBaHHA B TOTENSAX 3aiHATI
HiIPO3IiIK TPOMAICHKOTO Xap4yyBaHHsI, 1[0 BKJIIOYAIOTH B ceOe: pecToOpaHH,
kade, Oapu, Oydern, miapo3aIM 1O O0OCIyroByBaHHIO OaHKETIB 1
KoH(QepeHwii, ciyx0y oOcimyroByBanHs B HoMmepax 1 t1.4. Ilocmyrm
XapuyBaHHS € B TOTENbHUX IIANPUEMCTBAX JPYTMMH MICIS IOCIYT
po3MiImIeHHsT 3a 00csAroM mpuHEceHoro jnoxoxy. Crocobu Ta ¢dopmu
OoOCITyrOByBaHHSI ~ XapuyBaHHSM  KII€HTIB  TOTENI0O  MOXYTb  OyTn
Haiipi3HOMaHiTHIMMHU. Tak, HaNpuUKIan, Yy BEIMKOMY TOTENi MOXYTh
OJTHOYACHO (PYHKIIIOHYBaTH KiJIbKa 0apiB pi3sHOTO THILy: BecTHOIOJIBbHUIT Oap
(1106i-6ap), pecropanHuit Oap, AonomikHUi Oap, GaHkeTHHH Oap, QiTHec-
0ap, HIUHUI 1 ciy)00Buii Oapu, bapu Ha MOBepXax i T.1.
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=~ Reading 7.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Types of Restaurants

There are different criteria and scales when establishing a classification
although generally, there are two ways to classify restaurants: the category and
the concept of restaurant.

Types of restaurants according to their category. The restaurants will go
from one fork (the lowest level) to the five forks (the highest category). To
determine the category, different parameters are taken into account, such as the
qualification of the staff, the facilities, the distribution of the space... issues that
depend on each autonomous community. Five forks restaurant is a luxury
restaurant, one of the most exclusive, and where every detail is taken care of.
Four forks (first class premises) restaurant’s characteristics are very similar to
those of five forks. The main difference is that it is obligatory elevator if it has a
third plant (in the one of five if it has two). Three forks (second class) restaurant
has a large dining room and both the decoration and the elements of the table
(crockery, cutlery, glassware, table linen ...) are of quality. The staff’s uniform
usually includes a white jacket. Two forks (third class) restaurant has simple
menu, but with a variety of dishes. Although the crockery, cutlery and glassware
is well cared for, both cloth and paper tablecloths can be used. A fork (fourth
class) restaurant has very simple menu and more limited than in the case of two-
fork restaurants. In practice, it is the most common establishment. The staff does
not need a uniform.
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Classification by concept. It is the most used classification nowadays since
it better defines the essence of a restaurant. The list is diverse — according to the
criteria we take as a reference — but, in general, they can be distinguished.

Thematic restaurants. They can be defined by the type of food (Chinese,
Italian, vegetarian...), by the decoration (antique cinema setting, comics...) or
make a mixture of both. In them the furniture and decorative elements play a key
role.

The concept of theme restaurant is one of the most evolved in recent years,
reinventing the formula in search of originality. Within them we can include the
family restaurants, which takes into account the needs of families with young
children by providing, for example, high chairs to place on the tables, enabling
children’s areas, offering children’s menus ...

There are also the fusion cuisine restaurants, which combine ingredients
and recipes from different regions, cultures or countries.

Haute cuisine restaurants (gourmet) are characterized by offering a
quality experience, both from the point of view of gastronomy and service, as
well as a very careful decoration, furniture and equipment. They have a defined
type of cuisine that is normally associated with a head chef.

Buffet restaurants were born in the 70’s to serve in a fast and varied way
the clients of the hotels. Its main sign of identity is that all the food is available to
the clientele, who can serve it freely as many times as they want (sometimes a
weight limit is established). The traditional concept is associated with large
chains in which the homogeneity (both in the letter and in the decoration), the
high rotation of customers, offer a simple menu starring three or four products
(pizzas, hamburgers, hot dogs ...) and, in most cases, there are no waiters who
serve the tables.

A reinterpretation of the fast food that has gained momentum in recent
years, especially in the cities (because people do not have much time to cook).
Although at first it was associated with a certain type of less elaborated food,
nowadays there are “take aways” of practically any type of dish, including
cooked or sushi.

Among the different types of restaurants, there are no limits.
(Retrieved from https://www.eltardeo.sg/types-of-restaurants/)

Key Vocabulary

parameter [po reemita(r)] KpuTepii, MOKa3HHK, TTApAMETP
homogeneity [ hauvmaud3e'ni:ati] oxHOPiAHICTH, TOMOTEHHICTH
staff [sta:f] mepconan

facilities [fa'silotiz] GymiBai, criopyau

elevator ['eliverts(r)] midr, eneBarop, BaHTaXOIiAiiMad

gain [gem] 3m00yBatH, ficTaBaTH

customer [ 'kastoma(r)] mokyTiers, KIEHT, CIIOKABAY

NogpprwbdE
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1. Check your understanding.
1. What are the most common ways to classify restaurants?
2. What different types of restaurants according to their category do

you know?

3. What is the difference between five forks and a fork restaurant?

4, Call different types of restaurants according to the classification by
concept.

5 How can thematic restaurants be defined?

Tell all you know about the haute cuisine restaurants.
Dwell upon the family restaurants.

Do you know take away restaurants in Kamianets-Podilskyi?

Are these sentences true (T) or false (F)?

6.
7.
8. What are the peculiarities of the buffet restaurants?
9.
2.
1.

To determine the category, different parameters are taken into
account, such as the qualification of the staff, the facilities, issues that depend
on each autonomous community.

2. Two forks restaurant has both the decoration and the elements of
the table (crockery, cutlery, glassware, table line) are of quality.

3. In the fusion cuisine restaurants, the furniture and decorative
elements play a key role.

4, The family restaurants have a defined type of cuisine that is
normally associated with a head chef.

5. In the buffet restaurants all the food is available to the clientele,

who can serve it freely as many times as they want.

3. Match the words and their definitions.

1.crockery |a) knives, forks, and spoons used for eating food

2. cutlery b) the fact of enjoying special and expensive things, particularly
food and drink, clothes and places

3.fusion c) the cuisine of "high level" establishments, characterized by

cuisine meticulous preparation and careful presentation of food, at a

restaurant high price level, accompanied by rare wines.

4.table linen | d) cups, plates, bowls, etc., used to serve food and drink,
especially made of china

5.haute e) cuisine that combines elements of different culinary traditions

cuisine that originate from different countries, regions, or cultures.

restaurant Cuisines of this type are not categorized according to any one
particular cuisine style and have played a part in innovations of
many contemporary restaurant cuisines since the 1970s.!

6. glassware | f) a restaurant where food and drinks can be bought and eaten

7. luxury g) the tablecloths and napkins that are put on a table for a meal
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8. buffet h) drinking glasses or other objects made of glass
restaurant

4. Fill the words in the gaps from the box.

(Shake mixers, launched, franchise program, supersized portions,
outlets, hamburgers, self-service counter, customers, milk shakes, plant-based
hamburger, domestically, double-arch, appliances, low prices, public face,
wrapped, enduring logo, obesity, internationally, healthy items, available,
trans-fat oil.)

McDonald’s Corporation
McDonald’s, in full
McDonald’s Corporation,
American fast-food chain that is g% .
one of the largest in the world, W~ ,,cpona/ds

o A 5008 OVER 1 MiLLION

known for its . lts HAMBURGEHS
headquarters are in Oak Brook, <
lllinais.

The first ~ McDonald’s
restaurant was started in 1948 by
brothers Maurice (“Mac”) and
Richard McDonald in San Bernardino, California. They bought for
their small hamburger restaurant from salesman Ray Kroc, who was intrigued by
their need for eight malt and . When Kroc visited the brothers in
1954 to see how a small shop could sell so many , he discovered
a simple, efficient format that permitted the brothers to produce huge quantities of
food at . A basic hamburger cost 15 cents, about half the price
charged by competing restaurants. The eliminated the need
for waiters and waitresses; received their food quickly because
hamburgers were cooked ahead of time, , and warmed under heat
lamps.

Seeing great promise in their restaurant concept, Kroc offered to begin a
for the McDonald brothers. On April 15, 1955, he opened the
first McDonald’s franchise in Des Plaines, lllinois, and in the same year

the McDonald’s Corporation, eventually buying out the McDonald
brothers in 1961.

The of McDonald’s was created in 1963 with the
introduction of a clown named Ronald McDonald, while the “m”
symbol became McDonald’s most in 1962, lasting far

longer than the tall yellow arches that had once dominated the earlier restaurant
rooftops.
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The chain continued to expand and , extending to
Canada in 1967, reaching a total of 10,000 restaurants by 1988, and operating
more than 35,000 in more than 100 countries in the early 21st
century.

The success of McDonald’s brought increased criticism, much of which
concerned its perceived association with a global increase in .
McDonald’s responded by adding to its menu, and in 2017
it released McVegan, a , which was only in
certain markets. During this time McDonald’s also eliminated

, and its U.S. and Canadian restaurants stopped using
in a number of items. Such measures, however, did little to stem health
concerns.

(Retrieved from https://www.britannica.com/topic/McDonalds)

5. Translate the text fragment into English.

Crenianizanisi pecTopaHiB Moxke OyTH Jy)Ke pPI3HOMaHITHOIO: IIBHIKE
0OCIyroByBaHHsS, CIMEHHI, [OBCAKACHHI TOIIO. PecTopaHd  MOXKYTh
CIIeIliali3yBaTUCs 1 Ha TIPUTOTYBAaHHI HAIIOHAFHUX CTpPaB, CHITAHKIB, OOiMiB
TOLIO.

Pecropann mBHIKOrO  OOCIYrOBYBaHHS IPOIOHYIOTH MEHIO, IO
00MexyeThesl raMOyprepamu, CMa)KEHOIO KapTOIUIC0, XOT-J0raMH, Kyp4aTamy,
pI3HMMH pHOHMMHU Ta HalioHaTbHMMH cTpaBamu. CraHaapTH3alis MEHIO
JIO3BOJISIE 3HAYHO MPUCKOPUTH OOCIyroByBaHHs. B Gararhox 3 HHUX BiIBiqyBadi
HaBITh caMi MPUOHPAIOTH MOCY/I, IO JI03BOJISE 3HU3UTHU COOIBAPTICTH CTPAB.

CimeiiHi pecTopaHu — II¢ CYJaCHHU BapiaHT CTWITI3AI ITij CTApOMOIHY
KaB'pHIO. BUIBIIICTE 3aKiajiB TAKOTO THUITy 3HAXOIUTHCS B TPHBATHOMY
BOJIOMIHHI. PO3TaIIOBYIOTECSI BOHH, SIK MPABHJIO, B MPECTHIKHUX IMEPEIAMICTSIX,
30HaxX MPOBEICHHS BUTLHOTO Yacy POJIMHAMH, B 30HaX MPOTYJISTHOK MiCTOM a0o B
MaIboBHHMYIH MicrieBocti. OdopmiieHHs iHTEp'epy, sIK 1 MeHI0 — mpocti. B
JesKHX 3 HUX MOYKHA 3aMOBHTH HAIof - ITMBO, BUHO Y1 KOKTEHIIb.

TemarudHi pecTopaHy IPUCBSIIYIOThCS TeBHiH Temi: Jukuit 3axiz, ¢yroom,
POK-H-pOJI ToIIO0. 32 3BMYa, BOHH MPOMOHYIOTH OOMEXEHHI BHOIp CTpaB, ajpKe
X TOJIOBHE 3aBJIAHHS -CTBOPUTH HACTPIH, atMochepy.

6. Ask questions according to the model:

There are three restaurants in the hotel. — How many restaurants are
there?

— The price is 303.

— Lunch is from 12.30 to 2.30.

— The restaurant is on the third floor.

— Your room is number 425.

— You have to pay extra for another night
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e Reading 8.

Read and translate the text. Write out all the unknown items of
vocabulary. Do the exercises following the text.

Career in Food and Beverage Industry

Working in food service can be an invaluable experience. Food service
jobs are almost always available and often well paid. Additionally, they can
be opportunities to develop further skills that you can apply to many other
professions.

When most people think of restaurant and food service jobs, waiters and
cooks usually come to mind. However, food services include food prep, table
prep, event planning, cleaning, reception, and everything in between. Food
services is often seen as a sub-industry within hospitality.

"Back of house" restaurant employees prepare and present food or clean
dishes, while "front of house" workers welcome and interact with customers.
Everyone works together as a team to create a memorable, pleasant
experience for all patrons.

Food and beverage servers are employed in restaurants, coffee shops,
bars, clubs, hotels and other retail eating and drinking establishments. There
are more part-time positions in this occupation than there are in most
occupations, and most food and beverage servers are young. Experienced
food and beverage servers can move to better paying jobs in larger and more
formal food establishments.

Food and beverage servers’ duties vary considerably from one type of
establishment to another. In fast food outlets, they often work behind
counters and use computerized systems to take orders and tabulate bills. In
coffee shops and cocktail lounges, they provide quick and efficient service
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for customers seated at tables. In formal dining establishments, they carefully
observe established rules of service and etiquette, and pace the meal
according to customer preference.

In general, however, food and beverage servers: prepare tables or
counters for meals; stock the service area with supplies (for example, coffee,
glassware), greet customers, present menus and help customers select menu
items, inform customers about daily specials, record orders and place them
with the kitchen and bar, pick up and serve orders, check that customers are
enjoying their meals and correct any problems, suggest and serve desserts
and beverages, clean and reset tables, tabulate and present bills for payment.

Food and beverage servers need the following personal characteristics:
the ability to serve customers cheerfully, courteously and efficiently; good
organization and multi-tasking skills; good health; good grooming; the
ability to work as part of a team; the ability to work with little supervision;
good verbal communication skills and sensitivity to customer needs; the
ability to work calmly under pressure.

Food and beverage servers who serve liquor must be at least 18 years of
age. In formal dining rooms, food and beverage servers also must: know
proper food service etiquette; use the correct terminology and be able to
answer questions about wines and other beverages be able to prepare

tableside dishes at the customer’s table if required.
(Retrieved from: https://redcarpetacademy.wordpress.com/2010/05/13/importance-of-f-b-
department-in-a-hotel/)

Key Vocabulary

1. invaluable [in'valjuobl] Ge3uinHui, HAA3BUYAKHO BaXITHBUI

2. memorable ['memoarabl] He3abyTHiit, mam’aTHHH, BiKOTTOMHHI

3. part-time [ pa:t ‘taim] He MOBHICTIO 3aWHATHH, 3aWHATHI
HETOBHUH poOoYnii 1eHb

4. considerably [kon'sidorobli] 3HauHO, 3HAYHOIO MipOIO, ICTOTHO

5. tabulate ['tebjulert] 3BoanuTH B TaGNUIN, CKJIAAaTH CTATHCTHYHI
Ta0IIAI

6. etiquette ['etikot] eTuker, npaBuIa MOBEAIHKY HA JTHOASX

7. stock [stpk] cTBoproBaru 3amac, MaTH B 3araci

8. grooming [ gru:min] gorsisi/g 3a 30BHIMIHICTIO

1. Check your understanding.
1. What are food service skills?

2. What are duties of "back of house" restaurant employees?

3. Tell all you know about "front of house" workers’
responsibilities.

4. Call places where food and beverage servers are employed.

5. What are duties of food and beverage servers?
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6. Dwell upon the personal characteristics of food and beverage
servers?

7. How do food and beverage servers’ duties depend from the type
of establishment?

8. What must food and beverage servers know and do in formal
dining rooms?

2. Are these sentences true (T) or false (F)?

1. There are more full-time positions in this occupation than there
are in most occupations, and most food and beverage servers are young.

On0

2. In fast food outlets, food and beverage servers often provide
quick and efficient service for customers seated at tables.

3. In formal dining establishments, food and beverage servers
carefully observe established rules of service and etiquette, and pace the meal
according to customer preference. o0

4, In formal dining rooms, food and beverage servers also must load
and unload machines quickly without chipping plates. o0
5. Food and beverage servers need the following personal

characteristics: the ability to work as part of a team; good verbal
communication skills and sensitivity to customer needs; the ability to serve
customers cheerfully.

3. Match the words and their definitions.

1. waiter a) possessing or displaying courage; able to face and
deal with danger or fear without flinching

2. courteous b) a dish not on the regular menu at a restaurant but
served on a particular day

3. hospitality ¢) giving attention or thought to what you are doing so

that you avoid hurting yourself, damaging something or
doing something wrong

4. courageous d) a person whose job is to serve customers at their
tables in a restaurant, etc.

5. sensitivity e) happy, and showing it by the way that you behave

6. special f) polite, respectful, or considerate in manner

7. careful g) an ability to understand what other people need, and
be helpful and kind to them

8. cheerful h) the act of being friendly and welcoming to guests and

visitors; food, drink or services that are provided by an
organization for guests, customers, etc.
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4. Fill the words in the gaps from the box.

(Restaurant staff, wait staff, quickly, dishwashers, Improperly, heart,
grueling, workstations, thermal burns, awkward, effectively, responsibilities,
tools, distraction, dressing, customers, line cooks, heavy loads, refilling,
Mishandled, special, rigorous demands, slippery.)

Types of Restau rant and Food Services Skills
= BE O A ( Customer service
3 skills  are  obviously
¢ necessary for the front of
\‘ the house, a strong service
ethic is critical for
everyone on the team,
including those who never

see patrons. The
host/hostess and must nurture a welcome atmosphere.
Managers sometimes need to calm angry by explaining policies
or addressing problems. and have invisible but

critical roles in customer happiness and health and must take their
seriously.

Physical Speed and Strength. Servers need to carry and
sometimes without stumbling or spilling. Dishwashers
need to load and unload machines without chipping plates or cutting
themselves with knives. Side tasks, such as salt shakers, must be
done quickly and efficiently. The ability to move at a fast, steady pace,
without , is critical.

Safety Consciousness. Restaurants can be dangerous places.
handled food could sicken, or actually Kill, customers.
cleaning products can cause chemical burns. Walking behind a busy line
cook without remembering to say “behind you” could result in serious
or accidents with knives. Millions of people enter and
leave restaurants safely every day because members work
together to keep themselves and their customers safe.

Attention to Detail. Attention to detail is closely related to safely.
Servers must remember which diner ordered the without mint and
whether there might be flecks of pepper in the because some people
have serious and unusual allergies or preferences that must be met. Cooks
must keep their and scrupulously clean, or food
poisoning might result. Even when an unhappy diner might be less of a
priority under of greater emergencies, keeping track of
the needs of multiple tables in a noisy, chaotic environment is work.

243


https://www.thebalancecareers.com/customer-service-skills-list-2062380
https://www.thebalancecareers.com/customer-service-skills-list-2062380

Communication. The ability to communicate lies at the of
both customer service and teamwork. From promoting specials to putting in
orders to reminding co-workers that the floor near the salad bar is ,

restaurant workers must be able to communicate .
(Retrieved from: https://www.thebalancecareers.com/restaurant-and-food-service-skills-2062470)

5. Translate the text fragment into English.

Ilepconan oOCIyroByBaHHS IIJIPHEMCTB XapyyBaHHSI IIOBHHCH
BpaxoByBaTH OCOOJMBOCTI TEMIIEPAMEHTY KII€HTIB, TOMYy IO TIpH
o0CITyroByBaHHI KOXXHOTO 3 HHX THOTpiOHa 30BCIM pi3Ha TaKTHKA.
Hampukinan, KiTi€eHT-XOJEpUK MOyKe IIBHAKO pearye Ha HaBKOJIUIIHIO
JIHCHICTD, BIH 3amajbHAN 1 PI3KHA, YacTO CHIbHO 00yproeTbcs. Tomy mpu
oro o0ciayroByBaHHi OQII[IaHT TOBUHEH BHSBISTH MaKCUMyM YBarw,
BUTPUMKH, IIBHIKO pearyBaTh Ha #oro mnpoxaHHsa. O@imiaHT MTOBHHEH
MOCTIHHO OyTH TOTOBMM JIO 3HIDKCHHS IIJBHINCHOI 30yIJIMBOCTI B
xonepukiB. Jlis ¢uiermMaTika XapakTepHa IOBUIBHICTB, 1 B Mpoleci
00CITyrOByBaHHSI TaKuX JIIOAEH MOTPiOHI B3SATH iHILIATHBY B CBOi PYKH 1
BUSIBUTH HAITOJIETJIMBICTD y MPOTO3UIIT BUOOPY OO 1 HAIo1B.

PozBuayTa maM'aTh [03BOIISIE  OQiIiaHTY  JIETKO  3amaM'saTaTH
HaliMeHyBaHHA ONro 1 HamoiB, IHTPENIEHTH, I[iHH, TEXHOJIOTiO
obcimyroByBanHsA. OginianT moBHHEH OyTH 3aBXAW TOTOBUM IIBHIKO H
MPaBWJIBGHO BIATBOPUTH IO TAaM'sATi BCi BIIOMOCTi, HEOOXimHI I
00CIyroByBaHHS KOHKPETHOTO KIIIEHTA.
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Test Yourself



BAPIAHT 1.

I. Choose the right answer.

1. She wasn’t able to carry all
these suitcases by herself.

Somebody
(help) her.

A had helped

B. must have helped

C. was to help

D. should to help

2. Harry’s room is

(expensive) of all the rooms,
but he can afford it.

most expensive

SO expensive

expensivest

the most expensive

There was nobody at
home ?

was there

were there

weren’t they

wasn’t there

You (sing) ___ alovely
song when I entered the room. What was
it?

Yoo w>

rO0®DP

C. was singing

D. were singing

5. We had better (hurry
up) if we want to get here
before dark.

A to hurry up

B. hurry up

C. hurried up

D. hurrying up

6. | heard the clock
(strike) ___ tenalong time ago.

A. to strike

B. struck

C strike

D. has struck

7 If Tom (work) hard,

he will pass his exams.

A works

B. will work

C has worked

D worked

8. My room is

(comfortable) one in our flat.
A. the comfortablest
B. more comfortable
C. the most comfortable
D.most comfortable

I1. Fill in the gaps with the comparative or superlative form of the adjectives in

A sang

B. had sung
brackets.

Dear Leo,

I’'m writing to tell you about my new house. It’s 1) ...
(expensive). Still, it’s much 3) ...
(small), the rooms are much 5) ...
.. (little) noise. The area I live in now is 7) ...
(quite) here than anywhere else, and they are 9) ...

but also 2) ...
garden is a little 4) ...

neighbours are 8) ...
you will ever meet.

There are lots of flowers here, so it’s much 10) ...
home, and there is a bus stop near my house, so it’s 11) ...

(big) house I've ever lived in,
(nice) than my last house. Although the
(spacious) and there is much 6)
(peaceful) place I’ve ever lived in. The
(friendly) people

(colourful) than my previous
(convenient) than before

because I don’t have to take my car to work. All in all, I can say that finding this house is
12) ... (good) thing that’s ever happened to me! I hope you will visit me here soon.
Love,
Helen
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BAPIAHT 2

I. Choose the right answer. 5. Jenny kept on
1. The man is least 70 years (talk) although her husband
old. asked her to stop.
A in the A. to talk
B. on the B. talking
C. in C. talked
D. at D. talk
2. My aunt 6. The detective made Mr. Folgers
(be/not) South (pay) the bill.
America yet. A. pay
A. hadn’t been to B. to pay
B. wasn’t in C. paid
C. hasn’t been to D. would pay
D. hasn’t been in 7. 1 have lived in London for a long
3. The car isn’t worth time, so | the traffic.
(repair) . A. quite used to
A. to repair B. get used
B. repairing C. am quite used to
C. to be repaired D. was quite used to
D. being repaired 8. I thought | (throw) -my
4. Mom isn’t at home. She scarf into the dack of the wardrobe, but |
the shops and she’ll be back couldn’t find it there.
soon. A. was throwing
A. has gone to B. have thrown
B. has been to C. had thrown
C. has been in D. threw
D. went to

11. Find the errors in this paragraph and correct them.
It rained when we have arrived at the coast but by midday it had been stopping. We

thought the rain lasted all day and we have been very glad it hadn’t because we were
wanting to go swimming. We have found a café where we could eat outside and were
having a nice meal. By the time we finished lunch the sun shone brightly and the
temperature was arising to 30 degrees. We were all running down to the beach and, after
we were changing into our swimming things, we dived in the sea.

BAPIAHT 3

I. Choose the right answer. A. dozen
1. We were rather surprised B. dozens

the price of the dress. C. dozens of
A. of D. dozen of
B. about 3. We need
C.at A. an other chair
D.on B. another chair
2. I"d like two (dozen) C. another chairs

eggs.

D. one other chair
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4. first hand news. C. are locked
A. these are D. are being locked
B. those are 7. He had interest in any
C. this is kind of sport.
D. they are A.afew
5. You use your B. little
knowledge more effectively. C.alittle
A. areto D. few
B. must to 8. It’s rather late. I think I (take)
C. may a taxi.
D. should A.can
6. A lot of people (lock) B. am to take
in the Tower. C. have to take
A. were locked D. shall take

B. have been locked

I1. Find the errors in this paragraph and correct them.

Yesterday has been a bad day for Andrew. He hadn’t slept well because there is a
terrible storm in the night. After he has a shower, he makes breakfast. After he eaten, he
got into his car and drive to work. He has driven only for five minutes when he
remembered that he has left his briefcase at home. He had turned the car around and had
gone home again. Then, he realized that he locked himself out. The keys are still inside
the house. Andrew has already been late for work, so he decided to leave the briefcase
and go to work. When he arrived, his secretary tell him that his boss has tried to call him
at home. Andrew went to find his boss. When he asks his boss why he called, he has told
him that it wasn’t necessary for him to come to work that day after all! Andrew drove all
the way home again.

BAPIAHT 4

I. Choose the right answer. 4. All of sudden she

1. After it (stop) raining, we stopped her dinner and went out.
went out A.a

A. stopped B. the

B. has stopped C._

C. had stopped D. such

D. would stop. 5. He will translate the text if he

2.My friend is interested (have) a dictionary at hand.

architecture. A. will have

A.in B. has

B. on C. would have

C. about D. have

D. for 6.1 don’t know

3. She looked out of the window. It

(still/snow) .
A. was still snowin
B. still snowed
C. has still snowed
D. has still being snowing

A. where is your umbrella

B. where your umbrella is

C. your umbrella where is

D. your umbrella is where

7. 1 want (you/get in touch
with) Tom.
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A. that you get in touch with

B. you to get in touch with

C. you get in touch with

D. you getting in touch with

8. A new navigation equipment
(examine) by our scientist

now.
A. is being examined
B. is examining
C. is examined
D. examines

I1. Find the errors in this paragraph and correct them.

Kevin Adams likes trains. He first sees one when he was four years old and he
thinks it was great. He is going to a different railway station every week and writes down
the engine number of every train he sees. He did this since he was eight. By the time he
was fifteen he has collected over ten thousand different engine numbers in various
countries. Once, while he stand in a station in Cheshire he saw something very unusual.

He was waiting for over an hour for a train to go by when suddenly he saw a very
old steam train coming down the track. It hadn’t stopped at the station, and Kevin notices
that all the passengers weared old-fashioned clothes. When he told the station guard
about this, the poor man turned pale. He said that no steam train passed through that
station for years.

BAPIAHT 5

l. Choose the right answer. 5. The workers

1. You had better (write) to your (build) the road by the end of
parents, more regularly. the year.

A. to write A. will have been built

B. write B. will build

C. writing C. will have built

D. wrote D. are building

2. He made me (tell) the 6. When | entered the room, she
story from the very beginning. (lie) on the sofa.

A. to tell A lay

B. told B. is lying

C. tell C. was lieing

D. telling D. was lying

3. What’s wrong 7. We (hear) from him

Henry? He looks tired.

A. about

B. with

C.of

D.in

4. | have seen
Julia written to her.

A. Neither....nor
B. either .....or
C.or...or

D. never...or

since he left for Kenya.
A. didn’t hear
B. hadn’t heard
C. don’t hear
D. haven’t heard
8. This film (much/speak
about)
A. is much spoken about
B. is speaking much about
C. speaks much about
D. speak much about

11. Find the errors in this paragraph and correct them.
Well-known pop singer Zippy Spring recently signed a new record deal with Star

Records in London.



Zippy’s success has begun five years ago when he recorded a song which will go to
the top of the charts. However, he has had a car accident six months ago and has stayed
in hospital for a long time. He makes his first public appearance three weeks ago and
thanks his fans for all their love and support. The music he plays is popular with older
people since the beginning of his career, but recently younger people start to take an
interest too. Zippy only signed the deal last week, but he already wrote a number of songs
for his new record. He just announced that he will start to plan his next European tour.

BAPIAHT 6
I. Choose the right answer. 5. This isn’t my text-book,
1. Mr. Harrison said that he is at home.
(call) again. A.my
A. would have called B. mine
B. called C. what
C. will call D. so
D. would call 6. 1 wish I (spend) S0 much

2. We worked so hard last week
that we (be tired/always) .

A. had always been tired

B. were always being tired

C. were always tired

D. was always tired

3. If I were you, |
(buy) a house in the
country.

A. bought

B. would buy

C. will buy

D. would bought

4. His smile was something she
(never/see)

A. has never seen

B. had never seen

C. never saw

D. did never see

money. And | have to borrow it from my
parents.

A. didn’t spend

B. haven’t spent

C. wouldn’t have spent

D. hadn’t spent

7. 1’d like him (go) with us
to see Granny.

A. would go

B. going

C.go

D.to go

8. Dad asked who that
morning.

A. | rang

B. had I rung

C. did I ring

D. I had rung

I1. Find the errors in this paragraph and correct them.

Dear Mary!

London,
4 October

Thank you for your letter that come yesterday. | like to hear from you. The news
of your interview is very interesting. You didn’t say did you get the job? I hope it. Last
week | proposed a job too. | think it would be a very interesting job for me.

Three days ago | have received a letter from my friend. Ann wrote that she is
going to visit London. She have never been to our capital. That’s why it is a very good
opportunity to see a lot of sights in London.

As for me | am fine. | have many new friends here. Actually | spend the all time
trying to buy the books necessary for my future job. | am sure | find them soon. I finish
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now. Write or phone to me.
Best wishes,
Andrew.

BAPIAHT 7

I. Choose the right answer.
1. The other day Dad was invited to
school to see the headmaster.

A. the

B.a

C__

D.an

2. The doorbell rang just as he
(leave) the house.

A. has left

B. left

C. was leaving

D. leaves

3. The black widow is
(dangerous) spider because its bite
can kill a man in a few minutes.

A. most dangerous

B. the most dangerous

C. the dangerousest

D. the more dangerous

4. I’'m late, ?

A.amnot |

B. don’t I

C.aren’t 1

D.arel

5. The Davons (use/live) in

the town, but now they live in the
country.

A. used to live

B. were used to live

C. got used to live

D. are getting used to living

6. ’11 look your children if
you are busy tomorrow.

A. for

B. at

C. like

D. after

7. We found only flowers in
the wood.

A few

B. a little

C. little

D. afew

8. Oh, your case is very heavy. |
(help)___you to carry it.

A. am going to help

B. ought to help

C. will help

D. must help

I1. Find the errors in this paragraph and correct them.

Edinburgh

Dear Nick!

5 may

Thank you for your letter that has come the day before yesterday. The news of
your work is interesting. But you didn’t say did you like it? I was sorry to hear that you
been burgled. Do the police know who did do it?

You want me to tell you about my life here. | enjoy very much. The course are
good and more interesting that | thought. Last Sunday my sister has come to Edinburgh.
Ann brought a lot of books which she bought in London. Now | have all necessary books

for my studies.

I finish now. My Friend Tom must write the letter in French and | said that I will

help him.
Write or phone to me soon.
Best wishes, Serge.
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BAPIAHT 8

I. Choose the right answer. 4. He prefers this room
1.When he arrived/they ___ him that room.
that his friend had phoned. A. than
A. spoke B. to
B. said C. more than
C. said to D. moreto
D. told 5. I can’t make the TV
1. He is proud his (work) .
son’s achievements A. work
A at B. to-work
B. on C. working
C. of D. worked
D. about 6. We are going for a walk.
2. If | were in your shoes, | Who (want) ___ to go with us?
(help)___her. A. iswanting
A. will help B. does want
B. help C. want
C. would have helped D. wants
D. would help 7. She never drinks strong
3. What is the news coffee, ?
of today? A. ...doesn’t she?
A. fresh B. ...isshe?
B. last C. ...does she?
C. latest D. ...isn’tshe?
D. late

I1. Find the errors in this paragraph and correct them.

Dear Sue!

How are you these days? | make a real fool of myself last week. It
happened like this John went off on business trip and then I think that had taken my keys.
So I ring up his hotel. “I’m sorry”, the girl says but he is not here, he is cancelled well. 1
was sure had gone off with that American woman, do you remember my telling you
about her last year. But actually it turned out that has met an old school friend and gone
to stay with him. He tries to phone me but he couldn’t get through because I was telling
mother all my troubles. Then when he get our neighbour to give me a message I wouldn’t
listen and shut the door in his face. So when John finally ring me up we have a colossal
row and things are still a bit difficult.

Sue, | does feel stupid. Have you ever did anything like that or is | the only
one? Give my love to Fred and the kids Mary.

Your Maggy.
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I. Choose the right answer.
1. Can you come
next time?
E. more early
F. the earliest
G. the earlier
H. earlier
2. John asked .
A. whether | was there before
B. had | been there before
C. if I had been there before
D. if had | been there before
3. This film (much/speak
about) .
A. is much spoken about
B. is speaking much about
C. speaks much about
D. speak about
4. My room is
(comfortable) one in our flat.
A. the comfortablest
B. more comfortable
C. the most comfortable
D.most comfortable

(early)

5. —Granny has lost her passport.

BAPIAHT 9

When (she/lose)___ ?

A. has she lost it

B. had she lost it

C. she lost it

D. did she lose it

6. | saw you buy a bunch of
flowers, this morning, Who
(you/buy) it for?

A. Who did you buy it for?

B. Who bought you it?

C. Who bought it for you?

D. Who did buy you it for?

7. When she sees you have
done, she will be angry with you.

A. that

B.___

C. What

D. So

8. 1 wish | (live) nearer my
work because it takes me much time to
get there.

A. live

B. will live

C. had lived

D. lived

I1. Find the errors in this paragraph and correct them.

Dear Alice!

Thank you very much for a lovely time on Saturday we were enjoying
meeting your friends Susan and Carol and the food were delicious.
I has asked about the book you wanted but I doesn’t think you can get it in
this country however if you want | can write to my friends Nadine in Paris and | is sure
he shall be happy to get it for you. You must to meet Nadine sometime. Anyway | are

sure you two should get on really well.

Well, I am writing this while had my breakfast and if I didn’t stop now I
will miss my bus. Thanks once again for Saturday evening.

Love to you both.
Sarah.
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and

xe ]

truth.

I. Choose the right answer.
1. Mary hasn’t any spare time

neither have |
either have |
so |

I haven’t it too

N

A. telling

B. saying

C. speaking

D. talking

3. My room is (comfortable)

one in our flat.

A. the comfortablest

B. more comfortable

C. the most comfortable
D.most comfortable

4. This film (much/speak

about) .

A. is much spoken about
B. is speaking much about
C. speaks much about

D. speak about

. I don’t think that she is the

BAPIAHT 10

5. If | were in your shoes, |

(help)___her.

today?

A. will help
B. help
C. would have helped
D. would help
6. What is the news of
A. fresh
B last
C. latest
D. late
7. He prefers this room
that room
A. than
B.to
C. more than
D. more to
8. She never drinks strong

coffee, ?

A...doesn’t she?
B...is she?
C...does she?
D....isn’t she?

I1. Find the errors in this paragraph and correct them.

This were the scene in my living rom last Setardey: my two daughters was excited
about staying up late those night to see Popswap thier favorite programm. And | were
lookin forward to a calm half hour. Imagin how disappointed we all is when we heard
thet our programm had been replaced by Football crazy. | understend thet there were a
very importent match those night. But | does not understend why it needed a half hour

introductory disscusin.
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	6. Work in pairs. Practise the dialogue.

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Reading 4.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Understanding Cost Accounting
	Types of Costs

	Cost Accounting vs. Financial Accounting
	Types of Cost Accounting
	Standard Costing
	Activity-Based Costing
	Lean Accounting
	Marginal Costing


	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Classes of Taxes:
	Direct taxes. Direct taxes are primarily taxes on natural persons (e.g., individuals), and they are typically based on the taxpayer’s ability to pay as measured by income, consumption, or net wealth. What follows is a description of the main types of ...
	Indirect taxes

	Proportional, progressive, and regressive taxes. Taxes can be distinguished by the effect they have on the distribution of income and wealth. A proportional tax is one that imposes the same relative burden on all taxpayers—i.e., where tax liability an...
	Key Vocabulary
	1. Taxation [tækˈseɪʃən] оподаткування
	2. imposition [ˌɪmpəˈzɪʃən] введення
	3. revenue [ˈrɛvɪnjuː] дохід
	4. government expenditures [ˈgʌvnmənt ɪksˈpɛndɪʧəz] державні видатки
	5. direct taxes [dɪˈrɛkt ˈtæksɪz] прямі податки
	6. taxpayer [ˈtæksˌpeɪə] платник податків
	7. adjust [əˈʤʌst] коригувати
	8. sales taxes [seɪlz ˈtæksɪz] податки з продажу
	9. multistage [ˈmʌltɪsteɪʤ] taxes – багатоступеневі податки
	10. beverages [ˈbɛvərɪʤɪz] напої
	11. fuel [fjʊəl] паливо
	12. durables [ˈdjʊərəblz] товари тривалого користування
	13. luxury commodities [ˈlʌkʃəri kəˈmɒdɪtiz] розкішні товари
	14. inequality [ˌɪni(ː)ˈkwɒlɪti] нерівність
	1. What is taxation?
	2. Name the main classes of taxes.
	3. Direct taxes. What is it?
	4. Characterise indirect taxes.
	5. What are proportional, progressive and regressive taxes? Discuss.
	2. Make the sentences using these words:
	3. Speak on the taxation in our country. Do it in pairs.
	Важливим елементом оподаткування є його об'єкт — вид і обсяг доходу, майно та його вартість, природні об'єкти, окремі види діяльності, грошова виручка та ін., тобто все, що обкладається податками. Об'єкт оподаткування має відповідну одиницю вимірюванн...
	(Retrieved from: https://uk.wikipedia.org/wiki/Оподаткування)
	5. Make a short story using this material.
	Adventure tourism, also known as adventure travel, this kind of tourism is becoming very famous amongst adventure seekers, who are always in the quest of something new to satisfy their adrenaline rush. Adventure tourism requires that a tourist has the...
	Business tourism comprises the activities of persons traveling to, and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes. Common activities involved in business tourism in...
	Cultural tourism this kind of tourism involves the culture of a particular country or region. The concept of cultural tourism encompasses things, such as history of a given region, the lifestyle of people in a particular geographical locale, architect...
	Genealogy tourism is a very interesting form of tourism in which tourists travel to the land(s) of their ancestors in quest of their roots. While genealogy tourism has captured a substantial market all across the world, it seems to be more prominent i...
	Religious tourism is a type of tourism where people embark on long journeys, either individually or in groups, for the purpose of pilgrimage or for carrying out missionary activities. Numerous holy places around the world have been developed into thri...
	Wholesale Travel Agencies are specialized in organizing package tours, which are marketed to the customers/tourists through the network of a retail travel agency or directly to the prospective clients. A wholesale travel agency purchases tourists’ pro...

	Functions and Services of Travel Agency
	Travel Information. Whatever the size of a travel agency, it has to provide necessary travel information to tourists. A travel agency must give up-to-date, accurate, and timely information regarding destinations mode of travel, accommodation, sight-se...
	Itinerary Preparation. The term tourists itinerary is used to identify the origin, destination and all the stopping points in a traveler’s tours. It is a composition of various elements and designed after a detailed study of the market. Travel agencie...
	Airline Ticketing and Reservation. A travel agency sells a variety of tourism products. Airline ticketing and reservation is still a major source of revenue. Travel agencies perform a function of airline ticketing and reservation on behalf of various ...
	Tour Packaging and Costing. Travel agencies prepare a tour package and sell them to tourists. The coasting and pricing of tour packages depend to a large extent on the ability of travel agents as to how effectively he is able to negotiate with the pri...
	Reservation. It is a very important function of all types of travel agencies. A travel agency consistently makes linkage with the accommodation sector, transport sector and other entertainment organizations to reserve rooms, and seats in the cultural ...
	Travel Insurance. Some large-scale travel agencies perform additional functions to serve their clients. Travel insurance protects travelers against the person as well as baggage losses resulting from a wide range of travel-related happenings and probl...
	Currency Services. Approved travel agency authorized by Govt. body provides currency exchange services to tourists.
	Organization of Conference/Conventions. Large-scale travel agencies offer a complete convention/conference package which includes registration of the participants at the venue to be picked up for dropped to the airport/hotel, overhead projectors, slid...

	Travel Agency Linkages and Integration. Basically, a travel agency serves two types of clients: business travelers and leisure travelers. Incidentally, the requirements of these tourists are different and an agency has to assemble or purchase-related ...
	 Technically, the operators who receive guests, clients/tourists, and handle arrangements in the host country are called inbound tour operators. For example, a group of American Tourists is coming through TCI Ltd. to India and the company makes arran...
	 Ground Operators/Destination Management Companies. These are commonly known as handling agencies and their main function is to organize tour arrangements for incoming tourists on the behalf of overseas operators. Let us take the case of India as a d...

	Functions of Tour Operator
	 Planning a Tour. The most important functions of the tour operators are planning a tour. Tour operators plan a tour and make tour itinerary which contains the identification of the origin, destination and all the stopping point in a traveler’s tours...
	 Making Tour Package. Tour operator buys individual travel components, separately from their suppliers and combines them into a package tour. Tour operators make tour package by assembling various travel components into a final product that is called...
	 Arranging a Tour. Tour operators make tour package and also arrange a tour according to tourist demands. Tour operators arrange the tour package and various tourists’ activities to provide the best experience to tourists/traveler.
	 Travel Information. Whatever the size of tour operators, it has provided necessary travel information to the tourists. This task is utterly difficult and very complicated. A tour operator must give up-to-date, accurate and timely information regardi...
	 Reservation. It is a very important function of all type tour operators and travel agencies. Tour operator makes all the reservation by making linkages with accommodation sector, transport sector and other entertainment organizations to reserve room...
	 Travel Management. Tour operators manage tour from beginning to the end of the tour. A tour operator has the responsibility to look after the finer details of a vacation or tour such as hotel, accommodation, meals, conveyance etc. Tour operators pro...
	 Evaluate the Option Available. Tour operators evaluate all available options to provide a unique or unforgettable travel experience to tourists during their journey. Tour operators evaluate the various options available for a tour package and provid...
	 Promotion. Tour Operators makes tour packages and promote them into various tourists markets at domestic as well international level. Tour operators promote a travel destination to attract a large group of tourists at domestic as well as internation...
	 Sales and Marketing. Tour operators do sales and marketing of tourist products. Tour operators buy individual travel components, separately and combine them into a tour package, which is sold with their own price tag to the public directly. Tour ope...
	 Taking Care of Glitch. Tours operators are also called handling agencies which handles tour package and take care of all the glitches and problems arises during a tour package. Tour operators fix the glitches and provide the best available alternati...

	Importance of Tour Operators
	Ukraine
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	10 Best Places to Visit in Ukraine
	10. Uman
	9. Rakhiv
	8. Chernihiv
	7. Bukovel
	6. Chernivtsi
	5. Kamianets-Podilskyi Fortress
	4. Chernobyl
	3. Odessa
	2. Lviv
	1. Kiev

	The UK
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	12 Best Places to Visit in the UK
	1. London: The UK's All-in-One Destination
	2. Edinburgh: Scotland's Capital
	3. Roman-Era Bath
	4. Ancient Stonehenge and Medieval Salisbury
	5. Wonderful Windsor
	6. Idyllic England: The Cotswolds and Lake District
	7. Medieval York and its Minster
	8. The University Towns of Cambridge & Oxford
	9. Liverpool and Manchester
	10. Canterbury
	11. Cardiff: The Capital of Wales
	12. Loch Ness and Inverness

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Top 10 Travel Destinations in the USA
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	The sectors within the tourism industry:
	1) Transportation. The transportation sector is concerned with helping tourists to get where they need to go, via the provision of transport. This may include providing them with the means to get to their intended holiday destination in the first plac...
	2) Accommodation. The accommodation sector is central to the travel and hospitality industry, because people travelling to different areas require somewhere to stay, rest, sleep and unwind. In fact, by many definitions, a tourist is only classed as su...
	3) Food and Beverage. The food and beverage sector has an interesting role within the tourism industry, providing tourists with essential refreshments at all stages of their travel experience, including during travel, when spending time in their chose...
	4) Entertainment. Some tourists travel to new locations in the pursuit of entertainment. Such travellers may be drawn to entertainment options that are not available in their home location, or they may simply require more general entertainment, which ...

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Hotels. The most common type of accommodation in the hotel industry, a hotel is defined as an establishment which offers overnight accommodation, meals and other services. Hotels provide private rooms, and almost always have en-suite bathrooms.
	Serviced Apartments. Popular among business travellers, serviced apartments are apartment-style lodgings, where guests benefit from a full range of services, such as room service, housekeeping and laundry services. Most serviced apartments also offer ...
	Hostals. Often confused with hostels, a hostal is a form of accommodation, primarily found in Spanish-speaking regions. They resemble a budget hotel, offering either private bedrooms or apartments, while they may also have a bar, restaurant and/or caf...
	Hostels. A hostel is a form of accommodation, typically aimed at those on a budget, where multiple guests sleep in different beds in the same living space. Effectively, guests pay for a bed, rather than a private room, and hostels hold a particular ap...
	Apartment Hotels. An apartment hotel is essentially an apartment building, which operates hotel-style services. It provides a similar experience to renting an apartment, albeit with the option to check in and check out on demand, rather than signing a...
	Boutique Hotels. Often promoted on the basis of aspiration and luxury, boutique hotels are hotels that are situated within relatively small buildings. In most instances, they provide guests with upmarket rooms and high-quality services. Additionally, ...
	Condo Hotels. A condo hotel is a condominium building, which operates as a hotel, providing guests with the opportunity to rent a condominium unit for a short period of time. They are almost exclusively found in cities, are especially popular in the U...
	Eco Hotels. The basic definition of an eco hotel is a hotel, which has specifically taken steps to embrace sustainable living practices, in order to minimise the environmental damage they are responsible for. They may prioritise the use of local produ...
	Guest Houses. Typically, a guest house is a private house, which has been converted for the specific purpose of providing guest lodgings. It is common for the guest area to be kept completely separate from another area, where the owner may live. Some ...
	Holiday Cottages. A holiday cottage, also known as a holiday home, is simply a cottage or small house, which is let to people on a temporary basis, for holiday purposes. Essentially, a guest pays to use the property for a short period of time. They ar...
	Pensions. Pensions are a form of guest house, which are very similar to bed and breakfasts, while providing more meals throughout the day. In most cases, guests have an option of different plans, such as full board, where they get breakfast, lunch and...
	Pop-Up Hotels. A pop-up hotel is the name given to a hotel that is housed within a non-permanent structure. Typically, pop-up hotels exist for a short period of time only. They are most commonly associated with outdoor events, but pop-up hotels may al...
	Roadhouses. Finally, roadhouses are relatively small establishments, which are situated next to a road, in order to attract passing customers. In some ways, they combine the features of a motel, B&B and inn. They will often offer a small number of pri...
	3. What is the difference between the hotel industry and the hospitality industry?
	4. What different types of accommodation in the hotel industry do you know?

	A Brief History of the Hotel Industry
	From the Stone Age into the digital world

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Hotel departments and their functions
	2. Housekeeping Department. The housekeeping department is responsible for the cleanliness, maintenance, and aesthetic upkeep of rooms, public areas, back areas, and surroundings in a hotel and for the immaculate care and upkeep of all guest rooms and...
	3. Food and Beverage Service Department. This department looks after the service of food and drinks to guests. The Food which is made in the Kitchen and Drinks prepared in the Bar to the Customers (Guest) at the Food & Beverage premises. Some examples...
	4. Kitchen or Food Production Department. All the food and beverages that are served to the hotel guest is prepared in the kitchen. Culinary preparation, as an art and science in the modern kitchen, required more than just a knowledge of food being pr...
	5. Engineering and Maintenance Department. The engineering department is responsible for repairing and maintaining the plant and machinery, water treatment and distribution, boilers and water heating, sewage treatment, external and common area lightin...
	6. Accounts and Credits Department. This department maintains all the financial transactions. Accounting departments typically handle a variety of important tasks. Such tasks often include invoicing customers, accounts receivable monitoring and collec...
	7. Security Department. The security department of a hotel is responsible for the overall security of the hotel building, in-house guests, visitors, day users, and employees of the hotel, and also their belongings.
	8. H R department. Human Resource department is responsible for the acquisition, utilisation, training, and development of the human resources of the hotel.
	9. Sales and Marketing Department. The major role of the sales and marketing department is to bring in business and also to increase the sales of the hotel’s products and services is the major task of the department.
	10. Purchase Department. The purchase department is responsible for procuring the inventories of all the departments of a hotel.
	11. Information Technology (IT) / Systems. The Information Technology department is responsible for the day-to-day support of all IT systems, business systems, office systems, computer networks, and telephony systems throughout the hotel/resort.

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	General Manager. A general manager is responsible for a large number of tasks. You will be required to prepare a yearly budget and submit it to the hotel owner, corporate office or possibly a district manager. All employee terminations and new hires w...
	Front Desk Supervisor and Staff. The front desk staff will take reservations by phone, cancel reservations, check in guests, check guests out, and keep the front desk area and lobby clean and presentable. As a front desk agent, you may be required to ...
	Breakfast Host, Hostess and Cooks. Many hotels offer a complimentary breakfast bar. As the host or hostess you will be responsible to keep the bar stocked at all times, clean up any messes, brew coffee, wash dishes, break down the breakfast bar and wa...
	Maintenance. A hotel maintenance person will ensure that just about everything in the hotel is in proper working order. Daily tasks may include changing light bulbs, removing waste and painting. Other tasks will be assigned as needed, including fixing...

	Five-star hotels are properties that offer their guests the highest levels of ______ through personalized services, a vast range of __________, and sophisticated accommodations. Though there is no standard ________ ______ for hotels, properties earn f...
	Five-star hotel _________ should be polite, attentive, discreet, and can anticipate guests’ needs. All-in-all, consistently flawless excellence is the expectation.
	5-Star in-room amenities: electric safe; laundry bags; full-length mirror with lighting; flat-screen TV with international programming; stocked ______ ______; selection of daily ___________; Wifi; at least four types of _______ __________.
	5-Star Comfort: guest rooms must be plush and inviting—especially the bed. (Ideally, there is a memory foam bed with high thread count sheets); pillow menu; ________ _________; bathrobes, slippers, luxury toiletries, and large fluffy _________; poolsi...

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Types of Rooms in Hotels
	Room Types. No two hotels are the same. What is considered a suite at one hotel could be a basic room at another. Even so, hotel rooms generally fall into distinct categories.
	By Beds. Many people book hotel rooms based on the number of beds. A room could have one double bed, two twin beds or two full beds, one queen, one king, one queen and one twin and so forth. While hotels use different phrases to categorize these rooms...
	By Size. In addition, hotels often specify the size of the room itself. Even if a room has two beds, it might not be big enough to accommodate a small family or a group of four friends.
	By Amenities. Hotels might also offer different rooms according to the amenities available. While there won't be a name assigned to a room with unique amenities, hotels list which amenities are available depending on the type of room or room size that...
	By Luxury. Finally, after travelers determine how many beds they want, the size of room they need and the kinds of amenities they want, they can opt for a luxury room. Luxury and size sometimes go hand in hand, but in general, luxury rooms are referre...
	To make a reservation, a relaxing getaway, to be clear about, double bed, twin bed, full bed, queen bed, king bed, triple room, quad room, standard room/studio; deluxe room; joint room; suite (mini/junior/master); handicapped accessible, lanai, terrac...

	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	Types of Restaurants
	1. What are the most common ways to classify restaurants?
	2. What different types of restaurants according to their category do you know?
	4. Call different types of restaurants according to the classification by concept.
	5. How can thematic restaurants be defined?
	6. Tell all you know about the haute cuisine restaurants.
	7. Dwell upon the family restaurants.
	8. What are the peculiarities of the buffet restaurants?
	9. Do you know take away restaurants in Kamianets-Podilskyi?
	(Shake mixers, launched, franchise program, supersized portions, outlets, hamburgers, self-service counter, customers, milk shakes, plant-based hamburger, domestically, double-arch, appliances, low prices, public face, wrapped, enduring logo, obesity,...
	Read and translate the text. Write out all the unknown items of vocabulary. Do the exercises following the text.
	(Retrieved from: https://redcarpetacademy.wordpress.com/2010/05/13/importance-of-f-b-department-in-a-hotel/)
	(Restaurant staff, wait staff, quickly, dishwashers, Improperly, heart, grueling, workstations, thermal burns, awkward, effectively, responsibilities, tools, distraction, dressing, customers, line cooks, heavy loads, refilling, Mishandled, special, ri...
	Types of Restaurant and Food Services Skills
	Customer service skills are obviously necessary for the front of the house, a strong service ethic is critical for everyone on the team, including those who never see patrons. The host/hostess and _____ _____ must nurture a welcome atmosphere. Manager...
	Physical Speed and Strength. Servers need to carry _______ and sometimes ________ _________ without stumbling or spilling. Dishwashers need to load and unload machines _______ without chipping plates or cutting themselves with knives. Side tasks, such...
	Safety Consciousness. Restaurants can be dangerous places. _______ handled food could sicken, or actually kill, customers. ____________ cleaning products can cause chemical burns. Walking behind a busy line cook without remembering to say “behind you”...
	Attention to Detail. Attention to detail is closely related to safely. Servers must remember which diner ordered the _______ without mint and whether there might be flecks of pepper in the _______ because some people have serious and unusual allergies...
	Communication. The ability to communicate lies at the _________ of both customer service and teamwork. From promoting specials to putting in orders to reminding co-workers that the floor near the salad bar is ________, restaurant workers must be able ...
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